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Nhitng déng gép méi vé mit ly luan va thuec tién caa luan an:

1. Pong goép vé mat ly thuyét

Két qua nghién ciu c6 thé dem lai dong gop vé mit ly thuyét cho cac nghién ciu trong
tuong lai nhu sau:

Pau tién, nghién ciru tich hop ba ly thuyét PMT, OPMT va ABCs trong mot khudn khd
nghién cau théng nhat nham giai thich y dinh mua bao bi phan huy sinh hoc. Pong thoi,
luan 4n nay ciing hé théng hda méi lién hé gitra cac ly thuyét nay, gop phan thu hep khoang
trbng nghién cttu vé co ché chuyén hda nhan thirc — thai do — y dinh mua trong béi canh
tiéu ding xanh, ddng thoi tao co s dé cac nghién ctu tiép theo tiép tuc kiém dinh va mo

rong mo hinh & cac béi canh, quéc gia va nganh hang khéc.



Bén canh dé, luan an cling dé& xuat va kiém dinh thanh céng mot mé hinh nghién ctéu
méi trong bdi canh mua bao bi phan hay sinh hoc tai Viét Nam. Dic biét, cac khai niem
mbi de doa, kha nang mg pho va nghia vu cong 1y dugc mo hinh héa dudi dang cau tric
bac cao (higher—order constructs) va duoc Xac nhan ¢é anh huong truc tiép hoic gian tiép
dén ¥ dinh mua cua nguoi tiéu dang. Bén canh do, nghién ciru ké thira, hiéu chinh va kiém
dinh thanh cong hé thdng thang do cia cac khéi niém trong mo hinh, qua d6 phat trién bo
thang do phu hop vai bdi canh tiéu dung xanh va hanh vi mua bao bi phan hay sinh hoc tai
Viét Nam.

2. Péng gop vé mit thuc tién

Két qua nghién ctu c6 thé dem lai gié tri thuc tién cho cac ddi twong lién quan dén
nghién ciru nhu: nguoi tiéu ding mua bao bi phan huy sinh hoc, doanh nghiép san xuat va
kinh doanh bao bi phan huy sinh hoc, va moéi treong thién nhién tai Viét Nam.

Poi Véi ngueoi tieu dung mua bao bi phan hay sinh hoc: Ngudi tiéu dung s& nhan thic
duoc mdi de doa nghiém trong tir 6 nhiém nhwa dén stic khoe ban than ho va céc thé hé
trong twong lai, tir 46 thiic day hanh vi mua va st dung bao bi phan hay sinh hoc caa ho.

Poi véi doanh nghiép san xudt va kinh doanh bao bi phan huy sinh hoc: Két qua nghién
ctru cua luan an ¢ thé gidp cho cac doanh nghiép nay ndm bit rd nét hon tim 1y cua khéch
hang muc tiéu caa ho. Pong thoi, dya vao ham y quan tri cua nghién ciu, cac doanh nghiép
nay c6 thé xay dung cac chién dich Marketing phtl hop nham thic day hanh vi mua bao bi
phan huy cua thi truong muc tiéu.

MGi triong thién nhién tgi Viét Nam: Luan an nay duoc thuc hién nham muc tiéu hd tro
giam thiéu tinh trang 6 nhidm nhya tai Viét Nam. Do d6, két qua nghién ctru huéng toi
viéc thuc day hanh vi mua bao bi phan hay sinh hoc ciia ngudi tiéu ding Viét Nam, va co
thé di t6i két qua 1a giam thiéu viéc xa rac thai nhya ra méi treong tu nhién. T d6, ¢ thé
hd trg phan ndo su phuc héi cua moi truong thién nhién tai Viét Nam khi giam di 6 nhiém
bao bi nhya.

Poi Véi cac té chire xa hi, hiép héi méi trwong, cac nha 1am ludt va hoach dinh chinh
sach: Két qua nghién ciu tir luan an sé cung cip cai nhin da chiéu vé tinh trang 6 nhiém

nhya va thuc trang sir dung bao bi phan hay sinh hoc tai Viét Nam néi chung va Thanh phé



Ho Chi Minh, Thanh phé Pong Nai, ciing nhu Tinh Tay Ninh néi riéng. Dya trén két qua
nghién ctiu, cac t6 chirc xa hoi, hiép hoi moéi truong ¢ thé dé xuit hay dong gop v kién dé
hd tro kién toan cac Quyét dinh, Nghi dinh hay Luat lién quan dén tiéu dung xanh va phéat

trién bén virng.
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New contributions in terms of theory and practice of the thesis:

1. Theoretical contributions:

The research findings may provide theoretical contributions to future studies as follows:

Firstly, this study integrates three theories PMT, OPMT, and ABCs within a unified
research framework to explain the intention to purchase biodegradable packaging.
Simultaneously, the thesis systematizes the relationship between these theories,
contributing to narrowing the research gap on the mechanism of cognitive-attitude-
purchase intention transformation in the context of green consumption, while also
providing a basis for further research to test and expand the model in other contexts,
countries, and product categories.

Furthermore, the thesis successfully proposes and tests a new research model in the
context of purchasing biodegradable packaging in Vietnam. Specifically, the concepts of
threat, response capability, and obligation to justice are modeled as higher-order constructs
and confirmed to have a direct or indirect influence on consumer purchase intentions. In
addition, the research successfully inherits, modifies, and validates the measurement scale
system of the concepts in the model, thereby developing a scale suitable for the context of
green consumption and biodegradable packaging purchasing behavior in Vietnam.

2. Practical contributions

The research findings may provide practical value to stakeholders involved in the study,
such as: consumers purchasing biodegradable packaging, businesses producing and selling
biodegradable packaging, and the natural environment in Vietnam.

For consumers purchasing biodegradable packaging: Consumers will become aware of
the serious threat from plastic pollution to their own health and that of future generations,
thereby encouraging their purchase and use of biodegradable packaging.

For businesses producing and selling biodegradable packaging: The research findings
can help these businesses better understand the psychology of their target customers.
Simultaneously, based on the management implications of the study, these businesses can
develop appropriate marketing campaigns to promote the purchase of biodegradable

packaging in their target market.



For the natural environment in Vietnam: This thesis aims to support the reduction of
plastic pollution in Vietnam. Therefore, the research aims to promote the purchase of
biodegradable packaging among Vietnamese consumers, potentially leading to a reduction
in plastic waste released into the natural environment. This could, in turn, partially support
the restoration of the natural environment in Vietnam by reducing plastic packaging
pollution.

For social organizations, environmental associations, lawmakers, and policymakers:
The research findings from this thesis will provide a multi-faceted perspective on the state
of plastic pollution and the current state of biodegradable packaging use in Vietnam in
general, and in Ho Chi Minh City, Dong Nai City, and Tay Ninh Province in particular.
Based on the research results, social organizations and environmental associations can
propose or contribute ideas to support the improvement of Decisions, Decrees, or Laws

related to green consumption and sustainable development.
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