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LOI CAM POAN

T6i xin cam doan luan an “Tdc déng ciia Marketing mang xa héi dén Y dinh
mua lai xanh trong linh viee thwe phdm hitu co: vai tro ciia Gid tri thwong hiéu
xanh dwa trén cam nhdn khach hang, Thai dp xanh va Dy nhay cam gida xanh” 1a
cong trinh nghién ctru cta riéng roi va duoc thuc hién dudi sy huéng dan cua Ngudi
huéng dan khoa hoc.

Céc két qua nghién ciru dugc trinh bay trong luan 4n 13 trung thuc. Mot phan
ctia luan 4n duoc cong bd trong bai bao nham cing cb tinh khoa hoc ctia ludn an, cac
n6i dung con lai chua ting dugc ai cong b trong bat ky cong trinh khoa hoc nao.

T6i hoan toan chiu trach nhiém trudc co sé ddo tao va trudc phap luat vé tinh

trung thuc cua luan an.

Thanh phé Hé Chi Minh, ngay 20 thang 08 ndm 2026

Nghién ctru sinh

Lam Ngoc Thuy



LOI CAM ON

T61 xin gui 101 cdm on chan thanh dén Ban giam hi¢u Truong Dai hoc Tai
Chinh — Marketing, Vién Pao tao sau Pai hoc, cac Phong ban va Quy Thﬁy, Co da
tan tinh hd tro, giang day va dong gop y kién quy bau gitip toi hoan thanh chuong
trinh hoc tap va nghién ctu. Pac biét, t6i xin gui tAm long biét on sdu sic nhat giang
vién hudng dan khoa hoc 1a TS. Ta Van Thanh va TS. Lé Quang Huy. Su tim huyét,
dinh hudng nghién ctru cling nhing 161 dong vién, khich 1¢ cia Thay da tiép thém
dong luc va niém tin dé t6i hoan thanh luan an.

T6i cling xin giri 101 tri an dén cac chuyén gia 13 giang vién, nha nghién ciru
da danh thoi gian quy bao dé tham gia phong van, cung cap thong tin va chia sé kinh
nghiém thyc té. Bén canh do, t6i ciing xin bay to 1ong cam on dén Lanh dao Khoa
Marketing va cac dong nghiép da ludn hd tro va tao diéu kién thuén loi cho t6i trong
qua trinh hoc tap va nghién ctru.

Cubi clng, t6i mudn gui 16i cam on dic biét dén gia dinh, nhitng ngudi than
ludn 12 ngudn dong vién to 16n, tiép sirc cho toi vugt qua moi thir thach dé hoan thanh

luén an.

Thanh phé Hé Chi Minh, ngay 20 thang 08 ndm 2026

Nghién curu sinh

Lam Ngoc Thuy



TOM TAT

Nghién ctru nham danh gia tac dong cia marketing mang xa hoi dén y dinh mua
lai ctia nguoi tiéu dung trong linh vyc thuc pham hitu co, trong d6 xem xét vai trd
clia gi4 tri thwong hiéu xanh dya trén cam nhan khach hang bao gém hinh anh thuong
hiéu xanh, chat lugng xanh cdm nhan va gia tri xanh cdm nhan, thai do xanh va do
nhay cam gia xanh. Nghién ciru duoc thyc hién tir thang 01/2024 dén thang 05/2026
tai Viét Nam, két hop phuong phap nghién ctru dinh tinh va dinh luong. Két qua tong
quan Iy thuyét va cac bang chimng thuc nghiém d3 1am rd khoang trong nghién ctru va
dinh huéng cho khung 1y thuyét. M6 hinh nghién ctru nhan duoc sy dong thuan cao
ctia cac chuyén gia, két hop véi thao ludn nhom nguoi tiéu dung thyc pham hiru co
tiéu biéu. Két qua c6 7 thang do va 35 bién quan sat dugc diéu chinh phi hop véi bbi
canh nghién ctru. Nghién ctu dinh lugng chinh thirc véi 499 quan sat hop 1€ duoc
khao sat bang hinh thirc tryc tuyén. Két qua cho thay: (1) Marketing mang xa hoi tac
dong truc tiép dén hinh anh thuong hi¢u xanh, chét lugng xanh cam nhan va gia tri
xanh cam nhan; hinh anh thuong hiéu xanh, chét lugng xanh cdm nhén va gia tri xanh
cam nhan tac dong truc tiép dén thai d6 xanh va y dinh mua lai xanh; (2) Marketing
mang x4 hoi tac dong gian tiép 1én ¥ dinh mua lai xanh qua trung gian tuan tu 13 hinh
anh thuong hiéu xanh, chat lugng xanh cdm nhan, gia tri xanh cam nhan va thai do
xanh; (3) Mébi quan h¢ gitra thai d§ xanh va y dinh mua lai xanh chiu sy diéu tiét cua
d6 nhay cam gia xanh. Cin ctr két qua nghién ctru, cac ham ¥ quan tri duoc tic gia
dé xuét nham thac déy v dinh mua lai xanh trong linh vuc thyc phém hiru co, tap
trung vao céc giai phap marketing mang xa hoi, ning cao nhan thirc vé gia tri thuong
hiéu xanh cua khach hang, cung cd thai d6 hudéng téi cac thuong hiéu xanh va thiét
1ap cac chién lugc gia cho phu hop vai bdi canh canh tranh hién tai.

Tw khoa: Marketing mang xa hoi; Thadi do xanh, Do nhay cam gid xanh; Y dinh

mua lai xanh,; Thuc phcfm hitu co.



ABSTRACT

This study aims to evaluate the impact of social media marketing on green
repurchase intention among consumers in the organic food sector, while examining
the role of green customer-based brand equity, including green brand image, green
perceived quality, green perceived value, green attitude, and green price sensitivity.
The study was conducted in Vietnam from January 2024 to May 2026 using a
combination of qualitative and quantitative research methods. The results of the
literature review and empirical evidence helped identify the research gap and
provided direction for the development of the theoretical framework. The proposed
research model achieved a high level of consensus among experts and was further
refined through focus group discussions with representative organic food consumers.
As a result, seven measurement scales comprising 35 observed variables were
adjusted to fit the research context. The formal quantitative study was conducted with
499 valid observations collected through online survey. The findings indicate that:
(1) Social media marketing has a direct effect on green brand image, green perceived
quality, and green perceived value; (2) Social media marketing indirectly affects
green repurchase intention through the sequential mediating roles of green brand
image, green perceived quality, green perceived value, and green attitude; and (3)
The relationship between green attitude and green repurchase intention is moderated
by green price sensitivity. Based on these findings, the author proposes several
managerial implications aimed at enhancing green repurchase intention in the organic
food sector. These implications focus on strengthening social media marketing
strategies, increasing consumers’ awareness of green brand equity, reinforcing
positive attitudes toward green brands, and establishing pricing strategies that are
aligned with the current competitive environment.

Keywords: Social media marketing, Green attitude; Green price sensitivity;

Green repurchase intention; Organic food.
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CHUONG 1. GIOI THIEU NGHIEN CUU

1.1. PAT VAN PE
1.1.1. Boi canh thyc tién

Trong bdi canh cic van dé nhan thic vé sirc khoe, an toan thyc pham va phat
trién bén vimg ngay cang gia tang, thi truong thuc pham hitu co (TPHC) toan cau
dang tro' thanh mot trong nhitng phan khiic phat trién nhanh nhét ciia nganh cong
nghiép thyc pham xanh (Boobalan & Nachimuthu, 2020). Ngudi tiéu ding ngay cang
wu tién cic san pham khong chira hoa chét tong hop, khong bién doi gen va c6 ngudn
gbc minh bach, tir d6 gia ting nhu cau tiéu dung TPHC trong ca hé thong ban 1é
truyén thong 13n thuong mai dién tir (Misra & Singh, 2016). TPHC dugc xem 13 mot
trong nhitng nhoém san pham xanh c6 téc do ting truéng cao nhat nho dong thdi phu
hop cac yéu cau khic khe vé bao vé stic khoe va cam két méi trudng (USDA, 2018).
Theo Cushman & Wakefield (2022), thi trudng TPHC toan cau da duy tri toc do ting
truong lién tuc trong hon hai thap ky qua va dugc du béo sé tiép tuc mé rong manh
mé trong twong lai. B4o cdo ciia Future Market Insights (2025) cho thiy quy md thi
truong TPHC toan cau dy kién dat khoang 337,6 ty USD vao nam 2026 va ting lén
745,6 ty USD vao nam 2036, véi téc d6 ting truong kép hang nam (CAGR) dat 8,2%
trong giai doan 2026-2036. Pong lyc ting trudong chii yéu dén tir xu hudng tiéu dung
xanh, su phat trién cta hé thong ban 1¢ hién dai, niém tin ngay cang cao vao cac ching
nhan hiru co va chién luge phat trién bén viing ciia cac doanh nghiép thuc pham trén
toan cau.

Tai Viét Nam, thi truong TPHC dang trai qua giai doan tang truong nhanh
chong dudi tac dong dong thoi ciia xu hudng tiéu dung bén vimng, sy cai thién thu
nhap cua tang 16p trung luu va nhan thirc ngdy cang cao ciia ngudi tiéu dung vé stic
khoe va chat luong cude sdng (B&Company, 2025). TPHC dugc xem 1a mot trong
nhitng nhém san phém xanh ¢o tiém nang phat trién manh nhat tai Viét Nam (USDA,
2021). Trong nhitng nim gan day, ngudi tiéu dung Viét Nam d3 c6 su chuyén dich

dang ké tir hanh vi mua sam dya trén gid ca sang uu ti€n cac ti€u chi vé chat lugng,



d6 an toan va kha ning truy xuat ngudn goc san pham (Nguyen & Dekhili, 2019). Xu
hudng nay dic biét rd nét tai cac d6 thi 1on nhu thanh phé H6 Chi Minh, Ha Noi va
Pa Ning, noi ngudi tidu dung tré va ting 16p trung luu ngay cang san sang chi tra
murc gia cao hon cho cac san pham TPHC nham bao vé stc khoe va nang cao chét
luong cudc séng. Theo bao cdo cia Euromonitor, doanh sé thi truong TPHC tai Viét
Nam nam 2023 dat khoang 100 triéu USD va tiép tuc ghi nhan xu hudng ting trudng
tich cyc trong nhitng nim gan dy (Thanh Dat, 2024). Pong thoi, bdo cdo clia Imarc
Group (2025) cho thiy quy mé thi trudong TPHC Viét Nam dat khoang 1,2 ty USD
vao nam 2024 va du kién sé& ting 1én gan 3,0 ty USD vao nam 2033, voi toc d6 ting
trudng kép hang nam khoang 9,9% trong giai doan 2025-2033. Theo khao sat ctua
Rakuten Insight (2023) v6i su tham gia ctia gan 5.000 ngudi tiéu dung Viét Nam, co
dén 45% nguoi duoc hoi sin sang chi tra thém t&i 25% cho TPHC so véi thuc pham
thong thuong, phan anh mirc d6 vu tién ngay cang cao cua nguoi tidu dung d6i véi
nhom san pham nay. Khong chi mé rong vé phia cau tiéu dung, khu vic san xuét hiru
co tai Viét Nam ciing dang phat trién nhanh chong: dién tich dat néng nghiép hiru co
d3 taing manh tir khoang 53.000 ha nim 2016 1én gan 495.000 ha vao nim 2023 (Imarc
Group, 2025). Nhitng s liéu nay phan anh rd xu hudng chuyén dich manh mé cua
thi trudng tiéu ding Viét Nam theo hudng wu tién stc khoe, chat lugng cudc séng va
tiéu dung bén vimg. Pong thoi, sy phat trién nhanh cta thi truong TPHC ciing cho
thdy ngudi tiéu dung ngay cang quan tdm hon dén cic san pham c6 hiéu qua méi
truong cao, an toan cho strc khoe va c¢6 ngudn gdc minh bach.

Mic du thi truong TPHC tai Viét Nam dang ting trudng nhanh chong ca vé quy
mo 13n murc d6 nhan biét ciia ngudi tiéu dung, viéc duy tri y dinh mua lai TPHC trong
dai han van 1a mot thach thirc 16n ddi voi doanh nghiép. Cac nghién ctru thuc nghiém
cho thay su gia ting nhan thic vé tiéu ding xanh va sirc khoe chua dong nghia véi
viéc nguoi tidu dung s& duy tri hanh vi mua TPHC mét cach thudng xuyén va 6n dinh
(Truong & cdng su, 2012; Le-Anh & Nguyen-To, 2020). Sb liéu khao st trong nudc
phan nao minh ching cho khoang cach nay, trén 566 ngudi tiéu ding Viét Nam, chi

24% duy tri théi quen mua va st dung TPHC hang ngay, 38,5% ti€u dung khong



thuong xuyén (tir 1 1an/tudn dén 2-3 lan/thang), va ddng chu ¥ c6 téi 29% nguoi dugc
hoi hiém khi hozc hau nhu khéng mua lai san pham TPHC. Khoang cach nay cang
nodi bat khi dat canh s6 liéu vé thai do tiéu dung néu trén: ty 1& 45% ngudi san sang
chi tra thém cho TPHC cao hon déng ké so véi ty 1€ duy tri hanh vi mua lai thuc té,
cho thiy thai d6 tich cuc khong déng nghia véi hanh vi mua lai 6n dinh (Rakuten
Insight, 2023). N6i cach khac, phan 16n khach hang ding lai ¢ giai doan dung thir
hoic mua khong thuong xuyén, thay vi hinh thanh théi quen mua lai bén vimg — phan
anh mot “khoang tréng mua lai” ma doanh nghiép TPHC can giai quyét. Nguoi tiéu
dung c6 khuynh hudng chip nhan va ung hé TPHC, danh gia cao loi ich vé sirc khoe
va méi truong, tuy nhién hanh vi mua thuc té van bi chi phdi manh bai cac yéu t6
nhu gid ca, niém tin vao chat luong san pham va trai nghiém tiéu dung thyuc té (Thi
Nguyen & Dang, 2022; Phan & Pham, 2023). Diéu nay cho thdy van ton tai khoang
cach dang ké gitra nhan thirc xanh va y dinh mua lai xanh trong linh vuc TPHC, dic
biét tai cac nén kinh té méi ndi nhu Viét Nam.

Khoang cach giira nhan thirc va hanh vi mua lai néu trén phan 4nh mot van dé
mang tinh chién lugc d6i v6i doanh nghiép TPHC: trong khi chi phi thu htit mot khach
hang moi thuong cao hon dang ké so véi chi phi duy tri khach hang hién tai, viéc
chuyén héa lugt mua thir ban du thanh hanh vi mua lai 6n dinh méi thuc su quyét
dinh kha ning ton tai va ting truéng bén viing cta doanh nghiép trong dai han, bai
doanh thu tir nhém khach hang trung thanh c6 tinh 6n dinh cao hon va it phy thudc
vao cac chuong trinh khuyén méi ngan han. Trén thyc té, doanh nghiép TPHC tai
Viét Nam dang gip khong it kho khin trong viéc duy tri khach hang sau 1an mua dau
tién. Thir nhat, do quy trinh canh tac va ching nhan hitu co doi hoi chi phi san xuét,
kiém dinh cao hon dang ké so v6i thuc pham thong thuong, mirc gia TPHC kho ¢
thé giam sau dé canh tranh, khién nguoi tiéu dung dé so sanh gia va tir bo thoi quen
mua lai khi 4p luc chi ti€u gia tang. Thir hai, h¢ théng ching nhan hitu co tai Viét
Nam con phan manh va chua dugc kiém soat chit ché, din dén tinh trang mot s6 san
pham gan nhin “hitu co” nhung chua dugc kiém chiung day du, lam suy giam niém

tin ciia nguoi tiéu dung sau mat thoi gian sir dung va can trd qua trinh hinh thanh long



trung thanh thuong hiéu. Thi ba, phan 16n doanh nghiép TPHC tai Viét Nam c6 quy
mo vira va nho, nguén luc dau tu cho céc hoat dong cham séc khach hang sau ban,
ca nhan héa trai nghiém va duy tri twong tac thuong xuyén trén nén tang sd con han
ché so voi cac nganh hang tiéu dung nhanh, khién doanh nghiép khé nuéi dudng mbi
quan hé véi khach hang sau lan mua d4u tién. Nhirng kho khin nay cho thay viéc chi
dimng lai & nghién ctru ¥ dinh mua xanh ban dau 1a chua du dé giai quyét van dé cot
16i ma doanh nghiép TPHC dang d6i mat; thay vao dé, can thiét phai 1am rd co ché
hinh thanh y dinh mua lai xanh — bién s phan 4nh truc tiép kha ning doanh nghiép
gilt chan khach hang va duy tri ting trudng bén viing trong dai han.

Hon nita, trong giai doan chuyén d6i s6 dién ra manh mé&, hanh vi tiéu dung
TPHC hién nay con chiu 4nh huong dang ké tir sy phat trién ctia cong nghé, mang xa
hdi va cic nén tang mua sdm truc tuyén (Garcia & cong su, 2020; Phan & cong su,
2023). Nguoi tiéu dung khong chi tiép can thong tin san pham thong qua cac kénh
truyén théng ma con bi tdc dong boi ndi dung trén mang xa hdi, danh gia truc tuyén,
ngudi dnh hudng va trai nghiém mua sam trén cac san thuong mai dién tr (Guo &
Li, 2022). Tt d6 1am cho y dinh mua va mua lai TPHC tr¢ nén phtrc tap hon, khi
niém tin thuong hi¢u, tinh minh bach thong tin va trai nghiém tiéu dung truc tuyén
ngay cang dong vai tro quan trong (Bhutto & cong su, 2023). Bén canh do, mac du
nhiéu nguoi tiéu dung c6 nhan thuce tich cuc vé loi ich ctia TPHC, ho van c6 xu hudng
can nhic manh vé gia ca (Gao & cong sy, 2021) va muc do tin cdy (Chatzoglou &
cong su, 2022) trude khi duy tri hanh vi mua lai. Didu nay cho thdy mot thach thirc
16n ctia doanh nghiép TPHC hién nay 1 1am thé nao dé chuyén hoa su chi ¥ va nhan
thirc ban dau thanh 1ong trung thanh va hanh vi mua lai bén viing cua khach hang.

Do d6, vé mat thyc tién, viéc nghién curu cac yéu td tac dong dén y dinh mua lai
xanh trong nganh TPHC tai Viét Nam 1a can thiét, nham cung cip co s& khoa hoc dé
doanh nghiép hoach dinh chién luoc truyén thong hiéu qua, gia ting niém tin thuong

hi€u va goép phan nang cao tiéu dung bén virng trong boi canh chuyén doi so hién nay.



1.1.2. Béi canh Iy thuyét

Hanh vi ti€u dung xanh (Green consumption behavior — GCB) dugc hinh thanh
tir cac nghién ciru vé tiéu dung bén viing va hanh vi than thién méi trudng, trong d6
nhan manh viéc nguoi ti€u dung uvu tién lya chon, st dung va duy tri cac san phém
c6 kha nang giam thiéu tac dong ti€u cuc dén moi truong ty nhién (Peattie, 2010;
Joshi & Rahman, 2015). Trong nhimg nim gan déy, trudc ap lyc cua bién doi khi
hau, 6 nhiém méi trudng va yéu cau phat trién bén viing, GCB di trd thanh mot trong
nhing chil d& nghién ctru trong diém trong linh vyc marketing va hanh vi nguoi tiéu
dung (Taufique & Vaithianathan, 2018; Ali, 2021; Sharma & cong su, 2023;
Jebarajakirthy & cong sw, 2024). Chinh vi tim quan trong ctia GCB, chu dé nay da
nhan duogc sy chil ¥ ddng ké tir cic nha nghién ctru. Theo thong ké tir co so dit liéu
Scopus, tinh dén thang 06/2024, di c6 3.754 bai bao khoa hoc vé GCB, cho thiy su
pho bién cia chu dé nghién ctru nay. Cac dang bién két qua trong GCB duoc chia
thanh bén nhom: y dinh hanh vi ban dau; y dinh hanh vi sau mua; hanh vi trén nén
tang s6 va hanh vi lién quan dén thuong hiéu (Phu lyc 3.4). Pa phan cac nghién ciru
truéc ddy chii yéu tap trung vao nhitng khia canh nhu ¥ dinh mua xanh (Huang &
cong su, 2014; Gil & Jacob, 2018), thai d6 xanh (Song & cong su, 2020; Han, 2020),
nhan thirc moi truong (Jaiswal & Kant, 2018; Wang & cdng su, 2020) hodc GCB
trong giai doan trudc mua. Tuy nhién, xu hudng nghién ciru gan day cho rang viéc
chi xem xét ¥ dinh mua ban dau 13 chua du dé phan anh tinh bén vimg thuc su cua
tiéu dung xanh, boi GCB chi thuc sy c6 y nghia khi ngudi tiéu dung tiép tuc duy tri
lua chon san phém xanh sau trai nghiém ti€u dung thyc té (Haba & cdng su, 2023).

Trong bdi canh d6, ¥ dinh mua lai xanh (Green repurchase intention — GRI)
ngay cang duoc xem 1a mot bién nghién ctru trong yéu trong GCB, trd thanh van dé
dic biét quan trong dbi v6i doanh nghiép va thi truong tiéu dung xanh (Lam & cong
su, 2016). Néu hanh vi mua xanh ban dau c6 thé chiu tac dong boi xu hudng hodc sy
t0 mo cua nguoi ti€u dung, thi y dinh mua lai phan &nh mtrc d¢ duy tri hanh vi tiéu
ding bén viing va 1ong trung thanh cua khach hang ddi v6i thwong hiéu xanh

(Suhartanto & cong su, 2021). Déi véi doanh nghiép, viéc duy tri khach hang hién tai



c6 ¥ nghia chién lugc quan trong vi chi phi gitr chan khach hang thuong thap hon so
v6i thu hut khach hang méi (Woo & Kim, 2019). Bong thoi, y dinh mua lai con gop
phan 6n dinh doanh thu, nang cao gia tri thuong hiéu va tao loi thé canh tranh dai han
trén thi truong (Trivedi & Yadav, 2020). So v6i ¥ dinh mua xanh ban dau, GRI phan
anh kha nang duy tri lya chon tiéu dung xanh cua khach hang sau qua trinh trai nghiém
va danh gia thuc t& ddi v6i san pham hodc thuwong hiéu (Panci¢ & cong su, 2023).
Diéu nay dic biét quan trong trong nganh TPHC, noi quyét dinh mua khong chi phu
thudc vao nhan thirc moi truong ma con chiu anh hudng boi trai nghiém st dung,
niém tin, chat luong cam nhan va kha ning chdp nhin muc gia cao cla san pham
(Bhutto & cong sy, 2023). Mic du 1y thuyét hanh vi c6 ké hoach (Theory of planned
behavior — TPB) dugc xem 1a nén tang 1y thuyét phd bién trong nghién ciru GCB
(Jebarajakirthy & cong su, 2024), nhung phan 16n cac nghién ctru van dung 1y thuyét
nay chii yéu tip trung vio y dinh mua xanh ban dau hon 1a ¥ dinh hanh vi sau mua.
Céch tiép can nay chua phan 4nh day du ban chat duy tri cia GCB, bdi viéc hinh
thanh ¥ dinh mua xanh khong dong nghia voi viée ngudi tiéu dung sé tiép tuc duy tri
hanh vi d6 sau trai nghiém thuc té, dic biét trong bdi canh san phém xanh thuong di
kém v6i mirc gia cao va cac rao can tiéu dung nhét dinh (Cao & Xu, 2023; Malhotra
& Srivastava, 2024). Do do, viéc md rong TPB sang truong hop GRI khong chi gop
phan b sung khoang trong 1y thuyét lién quan dén hanh vi sau mua ma con gitp 1am
18 co ché duy tri GCB trong thyc tién.

Song song v&i xu hudng tiéu ding xanh, sy phét trién nhanh chéng cua
marketing mang xa hoi (Social media marketing — SMM) d4 lam thay ddi dang ké
cach thirc doanh nghi¢p twong tac véi khach hang va xay dung hanh vi tiéu dung (Ali
& Naushad, 2023). Khong giéng marketing truyén théng, SMM cho phép doanh
nghiép duy tri su tuong tac lién tuc, ting cudong kha ndng c4 nhan hoa thong tin va
dan dat sy tham gia chi dong ctia nguoi tidu dung trong qua trinh truyén thong thuong
hiéu (Bruhn & cdng su, 2012; Al-Abdallah & cong su, 2024). Cac nghién ctru trudc
day cho thdy SMM c6 tac dong tich cuc dén nhan thirc thuong hiéu, niém tin, thai do

va y dinh mua hang cua ngudi tiéu dung (Shankar & cong su, 2020; Zafar & cong su,



2021; Sharma & cong su, 2022). Bac biét, trong bdi canh tiéu dung xanh, SMM dugc
xem 1a cong cu quan trong giup doanh nghiép truyén tai cac gia tri moi truong, ning
cao nhan thirc xanh va tao dong luc cho hanh vi tiéu dung than thi¢n moéi truong
(Nazir & Wani, 2024; Armutcu & cOng su, 2024). Tuy nhién, mac du da co nhiéu
nghién ciru xem xét tac dong ctia SMM d6i v6i hanh vi tiéu dung, phan 16n cac nghién
ctru van chu yéu tip trung vao cac phan (mg ngan han nhu nhan thic thuong hiéu
hodc y dinh mua ban dau (Nekmahmud & cong sy, 2022; Rizomyliotis & cOng su,
2024), trong khi méi quan hé gitta SMM va hanh vi sau mua, dic biét 1a GRI, vin
chua dugc lam 16 day du .

Ngoai ra, cac nghién ciru hién tai cha yéu tiép can mdi quan hé gitta SMM va
hanh vi tiéu dung theo hudng tac dong truc tiép, dan dén han ché trong viéc giai thich
co ché chuyén hoa tir hoat dong SMM sang GRI. Theo d6, nhan thtic cta khach hang
vé gia tri thuong hiéu (Customer-based brand equity — CBBE) xanh duoc xem 14 mot
co ché quan trong gitp giai thich cach ngudi tiéu dung hinh thanh dénh gia va phan
mg hanh vi ddi voi thuong hiéu xanh (Saeed & Shafique, 2021). Theo quan diém
cua cac nha khoa hoc Khandelwal & cOng su (2019), Wasaya & cong su (2021) va
Roh & cong sy (2022), CBBE xanh phan anh mac d0 nguoi ti€u dung cdm nhan gia
tri thwong hiéu dua trén céc tiéu chi moi trudng, bao gdbm hinh anh thuong hiéu xanh
(Green brand image — GBI), chat lugng xanh cam nhéan (Green perceived quality —
GPQ) va gia tri xanh cam nhan (Green perceived value — GPV). Tuy nhién, mot sb
nghién ctru trude day chi xem xét riéng 1¢ timg thanh phan ciia CBBE xanh thay vi
tiép can chung trong mot cAu tric théng nhét (Ha & cong su, 2022; Nguyen-Viet,
2023; Mombeuil & Diunugala, 2024; Li & cong su, 2024). Diéu nay lam han ché kha
nang gidi thich cach thirc nguoi tiéu dung hinh thanh gid tri thuong hi¢u xanh va
chuyén hoa cac nhan thirc d6 thanh hanh vi mua lai xanh. Pong thoi, mic du CBBE
xanh dugc thira nhan 13 co ché trung gian quan trong trong viéc chuyén héa céac hoat
dong marketing xanh thanh hanh vi ti€u dung (Kazmi & cdng su, 2021; Ha, 2021;
Majeed & cong sy, 2022), vai tro trung gian ciia cau tric ndy trong mdi quan hé giira

SMM va GRI van chua duogc kiém chung déy du, dac biét trong nganh TPHC.



Bén canh d6, thai d6 cling dugc xem la mot trong nhirng yéu t6 c6t 15i cua TPB.
Theo TPB, thai d0 phan anh muc d§ danh gia tich cuc hodc ti€u cuc cua ca nhan doi
v6i mot hanh vi cu thé va c6 anh huong tryc tiép dén y dinh hanh vi (Ajzen, 2020).
Trong bdi canh tiéu dung xanh, thai d6 xanh (Green attitude — GAT) phan anh muc
d6 nguoi tiéu dung danh gia tich cuc d6i véi hanh vi tiéu dung than thién méi truong
(Sreen & cdng su, 2017), tir 6 anh huong dén xu hudng tiép tuc lua chon san phém
xanh trong tuong lai. Mac du vai tro cua thai d¢ xanh da duoc xac nhan trong nhiéu
nghién clru vé GCB (Song & cong su, 2020; Wang & cong su, 2022; Phan & cdng
su, 2023), cac nghién ciru hién tai van chua tich hop day di mdi quan hé gitta SMM,
GBI, GPQ, GPV va GAT trong cting mét co ché nghién ctru nham giai thich GRI. Vi
vay, viéc xem xét vai trd trung gian tudn tuy cia GBI, GPQ, GPV va GAT trong mbi
quan hé gitta SMM va GRI 1a can thiét nham 1am rd co ché hinh thanh GCB ciia
nguoi tiéu dung.

Ngoai cac yéu td lam gia ting GCB, nghién ciru hién nay ngay cang dong thuan
vé tAm quan trong cla cac yéu td rao can co thé 1am suy giam kha ning chuyén hoa
tur thai do sang y dinh hanh vi thuc té (Dhir, Sadiq, & cdng su, 2021). Trong s6 do,
dd nhay cam gia xanh (Green price sensitivity — GPS) dugc xem 1a mot rao can dang
chu ¥ trong bdi canh tiéu dung san pham xanh theo khuyén nghi cta Laroche & cong
su, 2013 va Liang & cong su, 2018, dac biét ddi voi TPHC do mure gia cua nhom san
pham nay thuong cao hon déng ké so voi san pham thong thuong. Theo Ajzen (2020),
mdi quan hé giita thai d6 va y dinh hanh vi khong phai lic nao ciing mang tinh tuyét
d6i ma con chiu dnh huong bai cac didu kién kiém soat thuc té. Trong trudng hop
tiéu dung xanh, nguoi tiéu dung thuong phai cAn nhéc giita loi ich méi truong va chi
phi tai chinh khi dua ra quyét dinh mua hang (Hsu & cdng sy, 2017). Khi muc do
nhay cam vé gia cao, tdc dong tich cuc cua GAT 1én GRI c6 thé bi suy giam do nguoi
tiéu dung wu tién yéu td kinh té hon cac gia tri moi truong (Jaiswal & Kant, 2018).
Mic du mot s6 nghién ciru trude dd xem xét vai tro diéu tiét ciia d6 nhay cam gia
trong cac mbi quan hé lién quan dén GCB (Hsu & cong su, 2017; Bhutto & cong su,

2022; Lavuri, 2022), vai tro diéu tiét ctia GPS trong mdi quan hé gitra GAT va GRI



van chua duogc 1am rd déy dua, dac bi¢t trong bdi canh nganh TPHC tai cac quéc gia
dang phat trién. Hon nita, GPS duoc xem xét trong mdi quan hé giita GAT va GRI vi
day 1a giai doan ngudi tiéu dung chuyén héa danh gia tam 1y thanh ¥ dinh hanh vi
tiéu dung lap lai, noi yéu t6 chi phi tro thanh rao can quan trong anh huéng dén kha
nang duy tri GCB trong thyc té.

Trong bdi canh nganh TPHC tai Viét Nam, cic nghién ctru trude chu yéu tap
trung vao nhén thic strc khoe, niém tin vao TPHC, chét luong cam nhan, y dinh mua
xanh hoac hanh vi ti€u dung an toan thuc phém (Truong & cong sy, 2012; Van Huy
& cong su, 2019; Le & Nguyen, 2022; Le-Anh & Nguyen-To, 2020; Nguyén Ngoc
Mai & Nguyén Thanh Phong, 2020; Nguyén Thao Nguyén & Lé Thi Trang, 2020;
Huynh Thi Kim Loan & Nguyén Ngoc Hién, 2021; Nguyen & cong su, 2021; Thi
Nguyen & Dang, 2022; Phan & Pham, 2023) hodc long trung thanh thuong hiéu
(Nguyen-Viet, 2023). Tuy nhién, nghién ctru vé GRI van con kha han ché, dic biét 1a
cac nghién ctru xem xét dong thoi vai tro cia SMM, cac khia canh CBBE xanh (GBI,
GPQ, GPV), GAT va GPS trong cung mot m6 hinh nghién curu tich hop. Khoang
trng ndy cho thdy nhu cau can thiét phai phat trién mot co ché nghién ciru toan dién
hon nham giai thich qué trinh hinh thanh va duy tri y dinh mua lai xanh trong bdi
canh tiéu dung TPHC tai Viét Nam.

Tong hop cac khoang trong néu trén cho thiy mot nghich 1y dang chu ¥ trong
dong nghién ciru vé GCB: trong khi ting yéu td riéng 1¢ — vai tro cia SMM ddi véi
nhan thirc va thai d6 ngudi tiéu dung, cau tric va y nghia cia ba thanh phin CBBE
xanh (GBI, GPQ, GPV), vi tri trung tam cua GAT trong TPB, cling nhu tac dong can
tr& ciia GPS déu da dugc kiém chimg kha viing chic trong cac nghién ciru trudc, thi
co ché tong thé két ndi cac yéu t6 nay thanh mot chudi tic dong xuyén sudt, tir kich
thich truyén thong s6 ban dau dén viéc hinh thanh y dinh mua lai xanh, van chua dugc
lam 6. N6i cach khéc, tri thirc hién c6 tuy phong pht vé timg manh ghép riéng 1é
nhung con thiéu mot khung phan tich tich hop, dii dé giai thich vi sao va bang cach
nao mot chién luge marketing trén mang xa hdi c6 thé chuyén hoa thanh y dinh mua

lai xanh bén vitng, thong qua vai tro trung gian tudn ty ciia cac khia canh CBBE xanh



(26m GBI, GPQ, GPV) va GAT, trong diéu kién chiu sy diéu tiét cia GPS. Pay chinh
1a mau thuan c6t 16i ma nghién ctru nay hudng dén giai quyét.

Xuat phat tir nhitng khoang trong 1y thuyét va thyc tién néu trén, nghién ctru
nay duogc thuc hién nham danh gia tac dong cia SMM dén GRI trong nganh TPHC
tai Viét Nam, dong thoi xem xét vai tro trung gian tuan ty cua ba thanh phan CBBE
xanh (GBI, GPQ, GPV) va GAT, ciing nhu vai tro diéu tiét cia GPS. Nghién ctru
khoéng chi mé rong hudng tiép can cia GCB sang giai doan sau mua ma con gdp phan
dé xuit co ché tich hop gitta marketing mang xa hdi, gié tri thuong hiéu xanh dua
trén cdm nhén khéach hang, thai d xanh va d§ nhay cam gia xanh trong viéc giai thich
v dinh mua lai xanh. Trén co s¢ d6, luan an duoc thuc hién véi chu dé: “Tac dong
ciia Marketing mang xa héi dén Y dinh mua lgi xanh trong linh vwe thwe phim
hitu co: vai tro cia Gid tri thwong hiéu xanh dwa trén cam nhdn khdach hang, Thdi
d¢ xanh va Dé nhay cim gid xanh”. Két qua nghién ciru dugc ky vong sé& gop phan
nang cao hiéu biét vé co ché tic dong ciia marketing mang xa hoi ddi voi y dinh mua
lai xanh, dong thdi cung cap cic ham ¥ quan tri cho doanh nghiép trong viéc xay
dung thuwong hiéu, phat trién chién lugc truyén thong trén mang xa hoi va ting kha
nang tiéu dung bén viing trong nganh TPHC.

1.2. MUC TIEU VA CAU HOI NGHIEN CUU
1.2.1. Muc tiéu nghién ctru
Muc tiéu tong qudat

Muc tiéu tong quat ctia luan 4n nham danh gia co ché tic dong cua Marketing
mang xa hoi dén Y dinh mua lai xanh, xem xét vai tro cua Gia tri thuong hi€u xanh
dua trén cdm nhan khach hang, Thai d¢ xanh va Do nhay cam gia xanh. Két qua
nghién ctru cta luan an 1 co sé dé xuat cdc ham y quan tri gitp cac doanh nghiép
trong linh vuc kinh doanh thuc pham hitu co xay dung gia tri thuong hiéu xanh va

thic day ¥ dinh mua lai xanh ctia khach hang trong béi canh thi truong Viét Nam.
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Muc tiéu cu thé

Nghién ctru huong dén cac muc tiéu cu thé sau:

Muc tiéu 1: Xac dinh cac thanh phan cua Gia tri thuong hiéu xanh dya trén cam
nhan khach hang trong linh vuc kinh doanh thyc phrflm hitu co tai thi truong Viét
Nam.

Mouc tiéu 2: Danh gia mirc d6 va chiéu hudng anh hudng truc tiép ciia Marketing
mang xa hoi dén cac thanh phﬁn cua Gia tri thwong hiéu xanh dya trén cam nhén
khach hang trong linh vuc kinh doanh thuc phém hitu co tai thi truong Viét Nam

Mouyc tiéu 3: Panh gia mic d6 va chiéu huéng anh hudng truc tiép cua cac thanh
phén cua Gia tri thuong hiéu xanh dya trén cam nhan khach hang dén Thai do xanh
va Y dinh mua lai xanh ctia khach hang trong linh vuc kinh doanh thyc pham hitu co
tai thi truong Viét Nam.

Muc tiéu 4: Xéc dinh va kiém dinh vai tro trung gian ndi tiép cua cac thanh phan
cua Gia tri thuong hi¢u xanh dya trén cam nhan khach hang va Thai d xanh trong
moi quan hé tac dong tir Marketing mang x4 hoi dén Y dinh mua lai xanh cta khach
hang trong linh vuc kinh doanh thyc pham hiru co tai thi truong Viét Nam.

Muc tiéu 5: Xac dinh va kiém dinh vai tro diéu tiét caa Do nhay cdm gia xanh
trong mdi quan hé giita Thai d6 xanh v6i Y dinh mua lai xanh ctia khach hang trong
linh vuc kinh doanh thuc phém hiru co tai thi truong Viét Nam.

Muc tiéu 6: Tir két qua nghién ctru ctia luan 4n, dé xut cac ham y quan trj gitp
doanh nghiép trong linh vuc kinh doanh thyc pham hitu co xay dung gia tri thuong
hiéu xanh va thuc day y dinh mua lai xanh cta khach hang trong béi canh thi truong
Viét Nam.

1.2.2. Cau héi nghién ctru

Pé dat dugc cic muc tiéu nghién ctru da dé ra, luan an tap trung tra 101 cac cau
hoi sau:

Cdu hoi 1: Gia tri thuong hiéu xanh dya trén cdm nhan khach hang trong linh
vuc kinh doanh thyre pham hiru co tai thi truong Viét Nam bao gdm nhiing thanh phan

nao?
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Cdu hoi 2: Marketing mang xa hoi c6 murc d va chiéu hudng anh hudng truc
tiép nhu thé nao dén cac thanh phén cua Gia tri thwong hi¢u xanh dya trén cdm nhan
khach hang trong linh vic kinh doanh thyc pham hiru co tai thi trudng Viét Nam?

Cdu héi 3: Céac thanh phan ctia Gia tri thuong hiéu xanh dua trén cam nhan
khach hang c6 mirc d6 va chiéu hudng anh hudng tryc tiép nhu thé nao dén Thai do
xanh va Y dinh mua lai xanh ctia khach hang trong linh vyc kinh doanh thyc pham
hitu co tai thi truong Viét Nam?

Cdu héi 4: Céac thanh phan cta Gia tri thuong hiéu xanh dua trén cam nhan
khach hang va Thai d¢ xanh c6 déng vai trd trung gian nbi tiép nhau trong mdi quan
hé tac dong tir Marketing mang xa hdi dén Y dinh mua lai xanh cta khéach hang trong
linh vuc kinh doanh thuc ph'flm hiru co tai thi truong Viét Nam?

Cdu héi 5: PO nhay cam gia xanh c6 dong vai tro diéu tiét trong mdi quan hé
gitta Thai d¢ xanh véi Y dinh mua lai xanh ctia khach hang trong linh vuc kinh doanh
thuc phém hitu co tai thi truong Viét Nam?

Cdu hdi 6: Tir két qua nghién ciru cia ludn an, nhitng ham y quan tri ndo gitp
doanh nghiép trong linh vuc kinh doanh thyc pham hitu co xay dung gia tri thuong
hiéu xanh va thuc ddy y dinh mua lai xanh ctia khach hang trong béi canh thi truong
Viét Nam?

1.3. POI TUQNG VA PHAM VI NGHIEN CUU
1.3.1. Pdi twong nghién ciru

Péi twong nghién ciru ctia luan 4n 1a cac mdi quan hé giita Marketing mang xa
hoi, cac thanh phﬁn cua Gié tri thuwong hi¢u xanh dya trén cam nhan khach hang, Thai
ddé xanh, B nhay cam gia xanh va Y dinh mua lai xanh trong linh vyuc kinh doanh
thuc pham hitu co tai thi truong Viét Nam. Cu thé, nghién ciru tap trung phan tich vai
trd ctia Marketing mang xa hoi trong viéc hinh thanh ba thanh phan cta Gié tri thuong
hiéu xanh dya trén cam nhan khach hang (gém Hinh anh thuong hi¢u xanh, Chat
lugng xanh cam nhan va Gia tri xanh cam nhan), tir d6 tac dong dén Thai d6 xanh va

Y dinh mua lai xanh. Déng thoi, nghién clru xem xét co ché trung gian va diéu tiét
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gilta cac bién nham 1am rd qua trinh chuyén hoéa tir nhan thic dén ¥ dinh mua lai
xanh.

Déi tuong khio sat trong nghién ciru dinh luong 14 ngudi tiéu dung TPHC tai
Viét Nam, cy thé 1a nhiing c4 nhan tir 18 tudi trd 1én da timg mua va st dung san
phrflm TPHC. Pham vi khao sat dugc gidi han tai ba do6 thi lo6n nhu TP.HCM, Ha Noi
va Pa Ning — cac trung tam kinh té, chinh tri va van hoa hang dau ca nudc, dong thoi
1a nhitng dia phuong c6 quy mo dan sb va tong san pham trén dia ban thudéc nhom
cao nhét Viét Nam. Viéc lya chon ba dja ban nay dua trén ba can cur chinh. Thi nhit,
murc thu nhap binh quan ddu ngudi tai cac d6 thi nay cao hon dang ké so v6i mit bang
chung ca nudc, tao diéu kién vé kha ning chi tra twong xtimg véi mirc gia thudng cao
hon ctia TPHC so vé6i thue pham thong thudng. Thir hai, dan cu d6 thi tai ddy c6 trinh
dd hoc van va muc do tiép can thong tin cao, dan dén nhan thic 16 rét hon veé strc
khoe, an toan thyc pham va tiéu dung bén viing. Thir ba, hé théng phan phdi TPHC,
bao gém chudi siéu thi, cira hang thyc phém sach va cac kénh thuong mai dién t
chuyén biét, hién tip trung chi yéu tai ba thanh phd nay, qua d6 dam bao kha ning
tiép can doi tuong khao sat da c6 kinh nghiém tiéu dung thuc té. Bén canh do, & giai
doan nghién ciru so bo, tac gia tién hanh tham van y kién clia cac chuyén gia trong
linh viyc marketing, thuong hiéu va nganh TPHC nham hiéu chinh thang do va hoan
thi€én mo hinh nghién ctu.
1.3.2. Pham vi nghién ctru

Vé pham vi Iy thuyét, nghién ctru tiép c4n hanh vi ngudi tiéu dung dua trén nhan
thirc, két hop ba nén tang 1y thuyét gdm: TPB, 1y thuyét tin hiéu va 1y thuyét kich
thich — chii thé — phan tng dé giai thich co ché hinh thanh Y dinh mua lai xanh. Trong
d6, Marketing mang xa hoi dugc xem nhu ngu@)n kich thich va la tin hiéu truyén
thong; cc thanh phan ciia Gia tri thuong hiéu xanh dya trén cam nhan khach hang va
Théi d§ xanh phan anh trang thai nhan thirc — danh gia ndi tai; con Y dinh mua lai
xanh 13 két qua phan tng hanh vi ctia ngudi tiéu ding.

Nghién cuu tiép can khai niém Gia tri thuong hi¢u xanh dya trén cdm nhén

khach hang thong qua ba khia canh Hinh anh thuong hiéu xanh, Chat lwong xanh cam
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nhan v Gia tri xanh cam nhan dé 1am rd nhan thirc thuwong hiéu cta khach hang, dong
thoi khong xem xét gid tri thuong hi¢u dudi goc do tai chinh hodc gdc do nhan vién.
Bén canh d6, nghién ciru tap trung vao hanh vi sau tiéu dung, cu thé 1a Y dinh mua
lai xanh trong linh vyc thuc pham hitu co va khong di sau vao nhém nguoi tiéu ding
chua timg hoic méi lan dau mua.

1.4. PHUONG PHAP NGHIEN CUU

Nghién ctru duoc thiét ké theo hudng nghién ciru dinh luong chi dao, trong d6
giai doan dinh tinh dugc thuc hién nham xay dung va hi¢u chinh thang do trudc khi
tién hanh khao sat dinh lugng. Cu thé nhu sau:

Phwong phdp nghién ciru dinh tinh: Phuong phép trac luong thu muc va phan
tich ndi dung duoc thuc hién nham tong quan cac nghién ciru co lién quan dén chu
dé nghién ciru, qua d6 xac dinh khoang tréng nghién ciru va xay dung khung nghién
ctru. Tiép d6, phuong phap phong van sau chuyén gia nham danh gia mac d6 phi hop
cia mo hinh va thang do nghién ctru, thdo ludn nhém v6i nhitng nguoi tiéu dung
TPHC tiéu biéu nham danh gia su phtt hop ngén tir, diéu chinh thang do cho cac khai
niém nghién ctru.

Phwong phdp nghién ciru dinh lwong: Quy trinh nghién ctru dinh luong gdm
hai budc. Budce 1: nghién ctru dinh lugng so b9, nham danh gia do tin cdy va su phu
hop cua thang do. Budc 2: nghién ctru dinh luong chinh thic, duoc thuc hién nham
kiém dinh mé hinh do ludng va mé hinh cau trac theo phwong phap mé hinh phuong
trinh cdu tric binh phuong nho nhét timg phan (PLS-SEM), véi sy hd trg ciia phan
mém SmartPLS 4.0. K§ thuat Bootstrapping duoc st dung dé kiém dinh cac gia
thuyét va mo hinh nghién ciru. Cubi cling, céc tac dong trung gian trong mo hinh ciing
duogc kiém tra thong qua quy trinh 5 budc ctia Hayes (2015) va tac dong diéu tiét theo
dé xuét cua Hair, Hult, & cong su (2014) va Hayes (2017).

1.5. Y NGHIA NGHIEN CUU
1.5.1. Y nghia vé mit ly thuyét

Nghién ciru ndy goép phan danh gia va tong hop co s 1y thuyét lién quan dén

GCB, mbi quan hé gitta SMM va GRI, dua trén nén tang 1y thuyét TPB, ly thuyét
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kich thich — chu thé — phan tng va 1y thuyét tin hidu. Viéc tong quan cac nghién ciru
trude, dic biét 1a cac nghién ctru thuc nghiém, cho thdy mic du timg yéu to riéng 1é:
vai tro cia SMM, cac thanh phﬁn CBBE xanh (GBI, GPQ, GPV), vi tri trung tam cua
GAT trong TPB, ciing nhu tac dong diéu tiét ctia GPS d duogc kiém chimg kha viing
chic, nhung co ché trung gian tuan ty két ndi cac yéu t6 nay thanh mot chudi tac dong
xuyén sudt, tir kich thich SMM ban dau dén viéc thiic day GRI van con 1a mot khoang
tréng 1y thuyét chua duoc lam 1. Pay 14 co sé dé nghién ctru nay dugc thyc hién.

Trén nén tang d6, nghién ciru hudng dén viéc thiét 1ap va kiém dinh mdi quan
hé gitta SMM, GBI, GPQ, GPV, GAT, GPS va GRI theo huéng tich hop dong thoi
ly thuyét TPB, 1y thuyét kich thich — chi thé — phan Ung va 1y thuyét tin hiéu trong
cing mdt mo hinh nghién ciru, trong 6 SMM déng vai tro yéu t6 kich thich tir moi
truong bén ngoai, GBI, GPQ va GPV phan anh nhan thic thuwong hi¢u xanh theo cam
nhan khach hang, GAT 1a yéu t6 tam 1y, con GPS 1a yéu t6 diéu kién kinh té. Tinh
toan dién ctia mo hinh dé xuét, ciing v6i viéc kiém dinh co ché trung gian tuan tu giira
SMM va GRI duoc ky vong s& gop phan lam rd hop den tim 1y trong qué trinh chuyén
hoa tir kich thich marketing dén phan tng hanh vi tiéu ding xanh.

SMM dugc xem la yéu t6 ngdy cang quan trong trong bdi canh chuyén dbi sb,
tuy nhién vai trd cta n6 trong vi¢c hinh thanh gia tri thuong hi¢u xanh va y dinh mua
lai xanh van chua duoc 1am rd trong nhiéu nghién ciru trudc. Nghién ctru ndy ky vong
g6p phan xac dinh vai tro cia SMM nhu mét ngudn kich thich va tin hiéu quan trong,
c6 anh huong dén GBI, GPQ, GPV, GAT va GRI cua nguoi tiéu dung.

Bén canh d6, vai tro diéu tiét trong cac mbi quan hé da duoc tiép can tir nhidu
goc d6 khac nhau trong cic nghién ctru trude. Trén co s& cac khuyén nghi vé viéc
xem xét yéu t6 gia nhu mot rao can trong tiéu dung xanh, nghién clru nay s& xem xét
vai tro diéu tiét cia GPS trong mdi quan hé gitra GAT va GRI, qua d6 gop phan mo
rong TPB theo hudng két hop thém yéu to kinh té va bdi canh thi trudng trong viéc
giai thich GCB.

Cudi cung, nghién ctru goép phan mé rong TPB theo hudng giai thich ¥ dinh

hanh vi sau mua, cu thé 1a GRI, thay vi tap trung vao y dinh mua ban dau nhu phén
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16n cac nghién ctru trude day. Viée lya chon GRI thay vi y dinh mua ban dau lam
bién két qua xuat phat tir thyc té rang chi phi duy tri khach hang hién tai thdp hon
dang ké so véi chi phi thu hut khach hang méi, khién GRI tr& thanh chi bdo quan
trong hon cho kha ning ton tai va ting trudng bén vimng cta doanh nghiép TPHC.
1.5.2. Y nghia vé mit thuc tién

Nghién ctru mang lai nhitng dinh hudéng cho hoat dong quan tri marketing va
xay dung thuong hiéu trong nganh TPHC tai Viét Nam noi ri€éng va cac doanh nghi¢p
nganh TPHC hudng dén phat trién bén vimng néi chung, dic biét trong bdi canh nhiéu
doanh nghi¢p kinh doanh TPHC tai Viét Nam dang gdp kho khan trong viéc duy tri
khach hang sau lan mua dau tién do ap luc canh tranh vé gia, han ché vé niém tin d6i
v6i chirng nhan hitu co va ngudn luc chim séc khach hang sau ban con han ché.

Tht nhat, két qua nghién ctru gitip doanh nghié€p nhan dién dugc tam quan trong
ctia SMM trong viéc tao nén tang cho GRI ctia ngudi tiéu ding; tir 6, can dau tu xdy
dung chién lugc truyén théng sé theo hudng tin hidu hoa cam két moi truong, ting
cuong ndi dung minh bach va nhit quan nham nang cao niém tin va sy hiéu biét ciua
khach hang.

Thur hai, nghién ctru [am sang t6 vai tro cua GBI, GPQ va GPV trong viéc hinh
thanh GAT va GRI. Diéu nay goi ¥ cho doanh nghiép can chii trong phat trién thuong
hiéu mot cach toan dién, dam bao sy nhat quan gitra thong diép truyén thong va chat
luong san pham thuc té, qua d6 cung cd su danh gia tich cuc va gia ting kha ning
mua lai trong dai han.

Trude thuc té chi phi san xut va chimg nhan hiru co khién TPHC khé giam gia
sau dé canh tranh, vai tro diéu tiét cia GPS duoc 1am rd, mang dén nhing goi y quan
trong cho chién lugc dinh gia va phan khiic thi trudng. Cac nha quan 1y c6 thé xem
xét GPS nhu mét tiéu chi quan trong trong viéc thiét ké cac chuong trinh marketing
phu hop. Pong thoi, viéc truyén thong rd rang vé gia tri va loi ich cia TPHC, két hop
v6i cac chinh sach gia linh hoat s& 1a chién lugc hiéu qua nham thu hep khoang cach

gitra thai d¢ va hanh vi ti€u dung xanh ctua khach hang.
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1.6. CAU TRUC CUA LUAN AN
Luan 4n duoc thiét ké gdbm 5 chuong:

Chuwong 1: Giéi thiéu nghién ciru. Chuong niy trinh bay cac van dé trong
yéu trong nghién ctru, bao gdm: 1y do chon dé tai, muc tiéu nghién ctru, cau hoi nghién
ctru, d6i twong va pham vi nghién ctru, phuong phép nghién ctru, ¥ nghia nghién ctru
va cau trac cta luén 4n.

Chuwong 2: Co sé 1y thuyét va mé hinh nghién ctru. Chuong ndy trinh bay
cac 1y thuyét nén va giai thich cac khai niém lién quan dén van dé nghién ctu. Viéc
tdng quan cac cong trinh nghién ctru trude day dugc thuc hién nham kham pha nhiing
khoang trong nghién ciru, tir d6 1am co s& dé xuat mo hinh nghién ciru.

Chuwong 3: Thiét ké nghién ciru. Chuong nay trinh bay quy trinh nghién ctru,
trong do dé cap dén ba budc chinh g@)m nghién ctru dinh tinh, nghién ctru dinh lugng
so bo va nghién ctru dinh lugng chinh thirc. Trong d6 nghién ctru dinh tinh dugc thuc
hién thong qua hai budc: phong van chuyén gia va thao luan nhom.

Chuwong 4: Két qua nghién ctru va thao luin. Chuong nay trinh bay két qua
nghién ctru bang k¥ thuat PLS-SEM. Kiém dinh vai tro trung gian va vai tro diéu tiét
cling duoc dé cap. Luan an so sanh két qua nghién ctru voi cac nghién ctru trude dé
danh gia sy twong dong va khac biét, lam co so xac dinh nhiing déng gop vé mit 1y
thuyét va thyc tién.

Chuwong 5: Két lun va ham y quin tri. Chuong nay tap trung vao hai van dé
chinh: nhitng két qua dat duoc cua luan an ciing nhu nhitng déng gop vé mit hoc
thuat va dong gop vé mat img dung thuc tién; va nhitng han ché trong nghién ciru cia

luan an tir 6 dé xut cac hudng nghién ctru tiép theo trong twong lai.
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CHUONG 2. CO SO LY THUYET VA MO HINH NGHIEN CUU

Chirong nay trinh bay cdc 1y thuyét nén va gidi thich cdc khdi niém lién quan
dén van dé nghién civu. Viéc tong quan cdc cong trinh nghién cieu trude dday doe
thuwee hién nham khéam phd nhitng khodng tréng nghién ciru, tir d6 lam co sé dé xudt

mo hinh nghién cuu.

2.1. MOT SO KHAI NIEM NGHIEN CUU
2.1.1. Thuéat ngir lién quan

Thuat ngtr “xanh” (green) trong hanh vi tiéu dung khong phai 1a mét thudc tinh
vat 1y clia san pham ma 12 mot hé gia tri va thai do cia ca nhan dbi voi méi trudng tu
nhién. Stern (2000) dinh nghia thai d6 xanh bat ngudn tir mot tip hop gid tri ca nhan
dua trén sy quan tdm dén moi truong tu nhién, phuc loi ciia nguodi khac va cua chinh
ban than. O c4p d6 chinh sach, UNEP (2010) xac dinh tiéu ding va san xuét bén viing
(sustainable consumption and production) 1a mot cach tiép can toan dién dé giam
thiéu cac tac dong tiéu cuc dén moi truong tir hé thong tiéu thu va san xuat, dong thoi
cai thién chét lugng cudc séng cho tat ca moi nguoi, trong khi tai Diéu 44, Luat Bao
v€ Moi truong Viét Nam quy dinh trach nhi€ém san xuét va tiéu thu san phém, dich
vu than thién voi méi trudng (Qudce hoi, 2020). Nhu vy, “xanh” c6 thé dugc hiéu 1a
mot cau trac da chiéu, bao ham ca thai do gia tri c4 nhan 1an hanh vi/san pham cu thé
duogc san xut va tiéu thu theo huéng giam thiéu ton hai dén hé sinh thai. O cap do
san phém cu thé, Shamdasani & cong su (1993) dinh nghia “san phém xanh” 1a san
pham khong gy 6 nhidém cho trai dat hodc 1am can kiét tai nguyén thién nhién, c6 thé
tai ché hodc bao tdn duoc — tire 13 sy cu thé hoa & cép do san phém clia cau trac
“xanh” da trinh bay ¢ trén.

Thuc pham hitu co (TPHC) dugc dinh nghia tuong d6i nhat quan quanh ba tru
cot: quy trinh canh tac ty nhién, khong sir dung hoa chét tong hop, va muc tiéu bao
vé stz khoe hé sinh thai Gennaro & Quaglia (2003). T6 chic Y té Thé gigi (WHO)
dinh nghia TPHC 1a cac san phém duge san xuit dua trén hé théng canh tac hoac

chan nudi ty nhién, khong st dung phan bon, thudce trir sau, thuoc diét co, khang sinh
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tang truong (USDA, 2018). Phan (2024) bo sung khai niém nay ¢ khia canh san xuat:
cac san pham TPHC dugc san xuat dya trén quy trinh ty nhién, khong str dung phan
bon hoa hoc, va han ché t6i da cac phuong thirc canh tac gy hai cho dat, dong thoi
lwu ¥ rang “hiru co” con 1a mot thude tinh niém tin vi ngudi tiéu ding khong thé tyr
minh kiém chtng chat lugng duoc cong bd ciia san pham. O pham vi toan cau, to
chtrc quéc té uy tin nhat vé nong nghiép hiru co (IFOAM — Organics International),
cling théng nhat cach tiép can nay khi mé ta nong nghiép hiru co 1 hé thong san xuat
“duy tri strc khoe cuia dat, hé sinh thai va con nguoi”, dua trén cac chu trinh sinh thai,
da dang sinh hoc va céc chu trinh thich Gng véi diéu kién tai chd thay vi sir dung dau
vao tong hop; bao cao thong ké thudng nién cia to chic ghi nhan dién tich canh tac
hiru co toan cau di dat 96,4 triéu ha tai 188 qudc gia, véi thi truong tri gia 134,8 ty
euro nam 2022 (Willer & cong su, 2024), 1a minh ching cho quy md va tinh chinh
danh khoa hoc cua khai ni¢ém nay.

Sy hoi tu giita hai khai niém “xanh” va “thuc pham hitu co” xuét phat tir cac
tiéu chi dinh nghia TPHC nhu khong hoa chat tong hop, quy trinh ty nhién, bao vé
hé sinh thai tring khép gan nhu hoan toan véi cac tiéu chi san pham xanh va hanh vi
xanh da trinh bay ¢ trén. Theo Igbal & cong su (2021), TPHC dugc xem 1a mot biéu
hién chuyén biét, c6 thé kiém ching va c6 ching nhan ciia san pham xanh trong linh
vuc thye pham. Tran Thi Kim Nhé (2024) dién giai cu thé hon co ché nay trong bdi
canh Viét Nam: TPHC khong st dung phin bén hoa hoc, thude trir sau, chat kich
thich ting truong, gop phan lam giam sy 6 nhiém cua dét, bao ton sy da dang sinh
hoc, lam gidm vi€c st dung cac loai nang lugng khong thé tai tao, tuc 13 tac dong
“xanh” cia TPHC khong chi dimng & san pham cudi ma lan téa dén toan bo hé sinh
thai néng nghiép. Mot minh ching gian tiép nhung thuyét phuc cho sy déng nhét giira
hai khai niém dén tir nghién ctru ctia Qi & Ploeger (2021) tai Trung Qudc. Trong hé
thong nhin sinh thai “thuc pham xanh” ctia nudc nay, tiéu chuan cao nhat hang AA
dugc quy dinh twong dwong vdi tiéu chuan san xuét thuc phdm hitu co. V& miat quan
1y nha nude “hitu co” (organic) chinh 1a ngudng cao nhat, nghiém ngit nhat ctia pham

tru “xanh” chtr khong phai mét pham tru tach biét. Téng hop lai, TPHC duoc xem la
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mot biéu hién cu thé, c6 thé kiém chung va c6 chung nhan cua ti€u dung xanh trong
linh vuc thuc pham, béi né dong thoi thoéa man dong co sinh thai ca nhan (khong gay
hai cho tu nhién, dong vat, stc khde) va muc ti€u phat trién bén virng & cép hé théng
(giam phat thai, bao ton da dang sinh hoc, sir dung tai nguyén tai tao).

2.1.2. Marketing mang xa hgi

Su ra doi va phé bién rong rai cua mang xa hdi da lam cho bdi canh truyén thong
trai qua mot sy chuyén doi dang ké trong thap ky qua (Bruhn & cong su, 2012). Cu
thé, mang xa héi 1a cac ng dung dua trén nén tang Internet, dugc xay dung trén nén
tang Web 2.0, cho phép ngudi dung tao 1ap, chia s¢ va tuong tac vdi ndi dung do
chinh ho tao ra (Kim & Ko, 2012; Hsu & Tsou, 2011). Tuong tu, Erkan & Evans
(2016) dinh nghia mang xa hoi 1a cac (mg dung, nén tang va phuong tién truc tuyén
nham thuc day sy tuong tac, hop tac va chia sé noi dung giita nguoi dung. Trén thyc
té, mang xa hoi tdn tai dudi nhiéu hinh thirc va hoat dong trén nhiéu nén tang khac
nhau, bao g@)m weblog, blog xa hoi, mang xa hi, microblog, wiki, podcast, chia sé
anh va video, hé thong danh gia truc tuyén va danh dau trang xa hoi (Laroche & cong
su, 2013), duoc thé hién qua cic nén tang phod bién nhu Facebook, TikTok, Zalo,
YouTube, Instagram... Chinh nho su da dang d6, mang xa hoi ngdy cang thay thé cac
phuong tién truyén thong truyén thong va trd thanh ngudn thong tin quan trong vé
san pham, dich vu va thuong hiéu ddi v6i ngudi tiéu dung (Bruhn & cong sy, 2012).
Trudc xu hudng ndy, ngay cang nhiéu thuong hiéu tich hop hoat dong quang ba trén
mang xa hoi vao chién lugc marketing dé tan dung loi thé cua lan song chuyén doi
5.

Trong bdi canh d6, SMM duoc mo ta 13 qué trinh kich thich quang ba website,
san pham va dich vu thong qua cac kénh xa hoi truc tuyén (Horowitz, 2010), dong
thoi duge xem nhu mot hinh thire dbi thoai do khach hang hodc cong ching khai
xudng d6i voi mot doanh nghiép, san pham hay dich vy, lan truyén gitta cac bén lién
quan va cho phép cac bén hoc hoi 1an nhau tir trai nghiém str dung (Martin & Todorov,
2010). N6i cach khac, SMM khong chi 1a mot kénh truyén tai thong diép mot chicu

ma con lién quan dén viéc xay dung moi quan h¢ va két noi véi nguoi tiéu dung, bao
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gom ca khach hang hién tai va tiém ning (Erdogmus & Cigek, 2012). Thong qua cac
hoat dong nhu viét blog, chia sé video huéng dan va hinh anh san pham trén cac nén
tang mang xa hgi, trong tdm cua SMM 1la tao ndi dung, giao tiép, mo rong pham vi
tiép can nham gia ting luu lugng truy cdp, nang cao nhan thirc va mirc do phd bién
cua thuong hi¢u (Kim & Ko, 2012).

Ciing can nhin nhan rang, trong cong trinh gbc ctia Kim va Ko (2012) khai niém
héa hoat dong marketing mang xa hdi (social media marketing activities) nhu mot
cAu trac bac hai, dugc ciu thanh béi ndm thanh phén con phan anh céc dong co su
dung mang xa hdi cua nguoi ti€u dung: tinh gidi tri, tinh twong tac, tinh xu hudng,
tinh ca nhan hoa va truyén miéng. Pay 13 hudng tiép can dugc nhiéu nghién ctu ké
thira nguyén ban khi muc ti€u nghién ctru 1a phan tach vai tro riéng biét cua tung loai
hoat dong marketing cu thé trén mang xa hdi. Tuy nhién, khi muc ti€u nghién ctru
chuyén trong tim sang do luong nhéan thire tong thé ciia nguoi tiéu ding vé SMM vé
toan bo chién lugc marketing trén mang xa hoi thay vi danh gia riéng 1¢ tig loai hoat
dong ciia marketing trén mang xa hoi. Nhiéu nghién ctru thuc nghiém gan day da Iya
chon hudng tiép can SMM nhu mdt khai niém bac mdt, don hudng. Dién hinh nhu
nghién ctru cua Zeqiri & cong sy (2024) do luong SMM nhu mot bién tiém an bac
mot duy nhét khi xem xét tac dong cua SMM dén nhan biét thuong hiu, gén két
thuong hi€u va y dinh mua tai cac nén kinh t& méi noi, qua do khéng dinh tinh kha
thi cia viéc tiép can SMM nhu mdét khai niém cam nhan téng thé, théng nhat.

Viéc lya chon céu triic bic mot cho khai niém SMM trong bdi canh nghién ciru
nay ciling pht hop véi nhitng nhan dinh mang tinh hé thong vé dac diém cia linh vyuc
nghién ciru marketing mang xa hoi. Dwivedi & cong su (2021) chi ra rang mt trong
nhirng thach thtrc 16n nhat ctia nghién ctru SMM hién nay 1a “sy thiéu ving cac thang
do phu hop da duge kiém dinh”, ddng thdi nhan manh rang du cac thang do hién co
c6 thé dugc diéu chinh cho phit hop v&i bdi canh nghién ciru cu thé, cach tiép can nay
khong phai lac ndo cling thanh cong do ban chat phirc tap va lién tyc bién ddi cua
mang x4 hoi, ham ¥ rang viéc diéu chinh cdu tric do luong cho phit hop véi muc tidu

12 mot diéu can thiét. Twong dong véi quan diém nay, tong quan hé thong cia Li &
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cong sy (2023) trén 418 cong trinh vé SMM giai doan 2009-2021 ciing ghi nhan rang
kién thirc trong linh vyc nay con kha phan manh, thiéu sy théng nhét vé dinh nghia
va cach van hanh hoa khai niém SMM, dong thoi khuyén nghi viéc phat trién va diéu
chinh cau triic do ludng gan lién véi muc tiéu nghién ciru cu thé cua timg dong nghién
clru.

Trén nén tang lya chon tiép can do, trong linh vuc GCB, m{t hudng nghién ctru
ndi bat gan day da thu hep pham vi xem xét SMM vao khia canh nhan thtic cia ngudi
tiéu ding vé mirc d6 ma cac nén tang mang xa hdi cung cép, lan truyén va hd tro trao
ddi thong tin lién quan dén san phém xanh mdt cach dang tin cdy, kip thoi, cap nhat
va thudn tién. Theo hudng nay, Abzari & cong su (2014) 1a mot trong nhitng nghién
ctru tién phong khi so sanh hai ngudn truyén thong: phuwong tién truyén thong va
phuong tién mang x4 hoi va chi ra rang ca hai déu c6 kha ning dap tmg ky vong cia
khach hang, tir 46 anh hudng dén thai do dbi véi thuong hidu va gian tiép dén y dinh
mua ddi voi cac san phém xanh (Zhao & cdng sy, 2019). Xét khia canh quang cao
xanh, mang xi hdi duoc xem 1d mot nén tang truyén thong hiéu qua nhd kha ning
thuc drfly giao tiép gilra cac ca nhan va xay dung mang ludi két ndi xa hoi, tir d6 tao
ra cac hinh thtrc twong tac gian tiép thong qua truyén miéng dién t (Luo & cdng su,
2020). Bong quan diém, Sun va Wang (2020) chi ra ring quang c4o trén mang x hoi
gitp gia ting kién thirc ciia ngudi tidu dung vé san pham xanh, con Lee & cong sy
(2018) nhan manh rang SMM 1a mét trong nhirng cong cu hiéu qua nhat déi véi nha
quang c4o bai ngudi tiéu dung co xu huéng tham gia vao cac cong dong truc tuyén
c¢6 cung 16i séng va so thich. Nhu vy, théng qua viée tao diéu kién cho nguoi tiéu
dung tiép can nhiéu hon voi thong tin va kién thirc vé san pham, SMM gép phan dinh
hinh thai d6 va y dinh mua cta ho ddi v6i cac san pham xanh.

Ké thira va mo rong hudng tiép can nay, Sun & Wang (2020) tich hop SMM
vao TPB mo rong dé gidi thich y dinh mua san pham xanh ctia ngudi tiéu dung Trung
Quéc. Trong mo hinh nay, SMM duogc xem 1a “nhan thic vé marketing mang xa hoi”
doéng vai tro bién tién deé, tac dong tich cuc dén chuan chu quan, kién thurc san phém

va nhén thuc hi¢u qua tiéu dung, dong thoi lam gidm d nhay cam vé gia cua nguoi
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tiéu dung dbi voi san pham xanh. Co ché nay phan ndo 1y giai vi sao nguoi tiéu ding
tim kiém thong tin qua mang xi hoi va ra quyét dinh mua sam dua trén thong tin thu
thap duogc tir cac nén tang nay (Dwivedi & cong su, 2021). Cu thé d6 1 nhing théng
tin va kién thirc vé san pham duoc truyén tai qua mang xa hoi giup ngudi tiéu dung
tich lity hiéu biét nhidu hon vé san pham xanh khi chii dong tim kiém (Sharma &
cong sy, 2022), dong thoi cac nén tang ndy ciing truyén thong vé vai tro ctia san pham
xanh ddi voi bao vé mdi trudng va nhan manh nhiing thach thirc méi trudng hién nay
(Sun & Xing, 2022). Tiép nbi mach nghién ciru d6, Nekmahmud & cong su (2022)
khang dinh rang nhan thirc vé SMM doéng gop nhiing hiéu biét quan trong trong viéc
phéi hop chién luoc marketing hdn hop xanh, qua d6 gop phan bao vé méi trudng va
thic day tiéu dung bén vimg: ngudi tiéu dung tim hiéu vé san pham va dich vu xanh
qua ndi dung quang bé trén mang xa hoi, duoc cung cap thong tin vé cach bao vé sirc
khoe va moi truong, tir d6 dinh hinh ¥ dinh mua xanh cua ho. Nham hé théng hoa cac
quan diém tiép can néu trén va lam rd quan diém duoc luan an lwa chon, Bang 2.1
téng hop céc cach tiép can chinh ddi véi khai niém SMM.

Téng hop tir cac quan diém trén cho thdy c6 ba nhom quan diém chinh: (1)
nhém tiép cdn SMM nhu mét tap hop hoat dong marketing cu thé do doanh nghiép
trién khai, tap trung vao khia canh quang b, twong tac hai chiéu va xdy dung quan
hé khach hang (Horowitz, 2010; Martin & Todorov, 2010; Erdogmus & Cigek, 2012);
(2) nhom tiép cdn SMM nhu mot cdu triic da chiéu, da thanh phan, phan anh nhiéu
hoat dong cu thé khac nhau trén mang xi hoi (Kim & Ko, 2012); va (3) nhom tiép
can SMM dudi goc do nhan thirc cua nguoi ti€u dung, xem SMM 1a mac d§ ngudi
tiéu dung cam nhdn va danh gia vé hoat dong marketing trén mang xa hoi, thuong
dugc tich hop vao cac 1y thuyét hanh vi nhu TPB hoic GCB (Sun & Wang, 2020;
Nekmahmud & cdng su, 2022; Zeqiri & cong su, 2024). Trong nghién ctru nay, tac
gia tiép can theo quan diém nhan thirc (nhom thir ba), ké thira va phat trién tir dinh
nghia va thang do cua Nekmahmud & cong sy (2022). Xem SMM la muc d0 nguoi

tiéu dung nhan thuc rﬁng mang xa hoi 1a mot nguén thong tin dang tin cdy, cap nhat,
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kip thoi va thuén tién v€ cac sdn pham xanh, dong thoi tao di€u kién cho vi¢c tim
ki€m, ti€ép nhan va chia sé thong tin gilra cac thanh vién trong cong dong tryc tuyén.

Bang 2.1. Tong hop cic quan diém tiép cin khai niém Marketing mang xi hi

(.o S SR S . . Trong tam
T t ',
ac gia Quan diém tiép can / Dinh nghia tiép c4n
Horowitz SMM 1la qué trinh kich thich quang b4 website, sin Hoat  ddng
(2010) pham va dich vu théng qua cac kénh xi hoi tryc tuyén. quang ba
. SMM 1a mt hinh thirc d6i thoai do khach hang/cong
Martin & , e Lo e N 2 . .
Todorov ching khoi xudng doi voi doanh nghiép, san pham hay Tuong tac hai
dich vu, lan truyén va cho phép cac bén hoc hoi 13n chiéu
(2010)
nhau.
Erdotmiy & e b i i ki v i i QO
Cicek (2012) Yo'’ & Pao e g fien te khach hang
tiem nang.

) SMM la cau triic bac hai gdm nim thanh phan: tinh giai Pa chiéu theo
Kim & Ko . . o . a1 A
(2012) tri, t}nh tuong tac, tinh xu hudng, tinh cd nhan hoa va hoqat dong cu

truyén miéng. thé
Sun & Wang SMM‘ la.Anhe..l? thL:fc ’Ve nfarkeilng meing xa} hoi”, dqr}g Nhan  thic,
(2020) vai tro bién tién dé tac dong dén chuan chu quan, kién tich hoo TPB
thirc san phim va nhan thirc hidu qua tiéu ding. chhop
Nekmahmud ~ Nhén thirc vé SMM déng gop vao viée phdi hop chién Nhan  thic,
& cong sy luge marketing hn hop xanh, thuc déy tiéu dung bén  tmg dung
(2022) ving. trong GCB
. . SMM dugc do luong nhu mot bién tiém 4n bac mot, Pon hudng,
Zeqiri & cong , ., R .2 2 A 1A , N
su (2024) don hudng, phan anh nhan thirc tong thé vé chién lugc cam nhan
i marketing trén mang xa hoi. tong thé
SMM la mtrc d§ nguoi tiéu dung nhan thuc mang xa
Quan  di im hoi la nguén thong tin dang tin cdy, cap nhat, kip thoi, Pon hudng,

cua luan an

thudn tién vé san pham xanh, tao di€u ki¢n tim ki€ém,
tiép nhan va chia sé thong tin trong cong dong truc
tuyeén.

theo
thirc

nhan

Cu thé, khai niém SMM trong nghién ciru nay bao gdm hai nhom thanh phan,
va mdi thanh phan déu cé y nghia twong Gmg tryc tiép véi khai niém. Nhém thir nhat
phan anh chét lugng thong tin ma mang xa hdi mang lai: tinh dang tin cay, tinh kip
thoi, tinh cdp nhat va tinh thuan tién va dugc do luong thong qua vi¢c mod td mang xa
hoi nhur mot ngudn thong tin san pham phu hop va dang tin cy, cung cap thong tin
kip thoi, 1a nguén cap nhat, va 1a kénh thuan tién dé tiép can thong tin san phém xanh.

Nhoém thtr hai phan anh khia canh twong tac xa hoi trong qua trinh xtr 1y thong tin:
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kha ning tim kiém, tiép nhan va chia sé va dugc do luong thong qua hanh vi tiép nhan
thong tin tir nhitng nguoi ding khac di c6 trai nghiém vé san pham xanh, hanh vi chu
dong tim kiém thong tin san pham xanh trén mang xa hoi, va hanh vi chia sé thong
tin d6 voi ban be, nguoi than. Qua co ché nay, SMM gbp phan hinh thanh nhan thirc
va danh gia cia nguoi tiéu dung d6i voi san pham xanh, tir 46 tac dong dén GRI cia
ho.
2.1.3. Y dinh mua lai xanh

Y dinh mua lai (con goi la y dinh tiép tuc mua) la mot khia canh cua long trung
thanh thai do, thé hién mong mudn cta khach hang tiép tuc mua lai mot san phém,
dich vu hodc thuong hi€u dya trén nhiing trai nghiém trudc do, thuong 1a tich cuc.
(Oliver, 1999; Parasuraman & cong su, 2005). Trong do, long trung thanh theo Oliver
(1999) 13 mot cam két tim 1y sau va bén ving, thé hién qua sy wu tién nhéat quan cho
mot san pham/thuong hiéu bat chp cac tac dong tinh hudng hoic nd lyc marketing
ctia d6i thi nham gay ra hanh vi chuyén doi — tirc 1a mot ciu triic da chiéu, bao gdom
ca yéu t6 nhan thirc, cam xtc, y dinh va hanh dong. Y dinh mua lai, theo Zeithaml
(1988), chi phan anh riéng chiéu y dinh trong cau trac d6 — kha nang hodc xu hudng
khach hang s& tiép tuc mua sam trong twong lai gan — ma khong nhat thiét ham chira
mirc do cam két tm 1y sau hay kha niang chéng lai sy 16i kéo cta ddi thu canh tranh
nhu long trung thanh déy da. No6i cach khéc, y dinh mua lai 1a mot khia canh/biéu
hién cu thé cua long trung thanh thai dg, gﬁn v6i hanh vi thue t& hon va do d6 dé do
ludng truc tiép hon, chir khong ddng nhét véi toan bd ciu trac 10ng trung thanh. Mt
khac, so voi y dinh mua ban dau, ¥ dinh mua lai phan anh sy tiép ndi hanh vi tiéu
dung trong twong lai va gan lién v6i qué trinh khach hang danh gia su théa man cung
gia tri nhan dugc tr nhitng lan giao dich trudc (Hellier & cong su, 2003; Garcia &
cong su, 2020).

Trong bdi canh tiéu dung xanh, GRI thé hién ¥ dinh cta ngudi tiéu dung tiép
tuc mua hodc vu tién lya chon cac san pham, dich vu dap tmg yéu cau vé méi trudng
mét 1an nita trong tuong lai, dua trén trai nghi¢ém mua sdm hodc trai nghiém tich cuc

trudce dé vo1 mot san ph'flm xanh cu thé (Fang & cong su, 2011; Saleem & cong su,
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2017). Cac nghién ctru gan day tiép tuc khang dinh mdi lién hé giita GRI va céac chién
lugc marketing bén viing, ddng thdi md rong cau tric nay thanh nhiéu thanh phan
hanh vi cu thé hon nhu quay lai mua sam, st dung san pham/dich vu lién quan va gia
tang sb lugng mua trong tuong lai (Chatzoglou & cdng su, 2022; Panci¢ & cdng su,
2023).

V& mit thyuc tién, GRI duoc cong déng hoc thudt nghién ctru trén nhiéu loai san
pham va dich vu xanh khéac nhau, cho thiy cac tién t6 tac dong kha da dang theo timg
bbi canh: tir sy théa min, cam két va niém tin xanh ddi voi m§ pham xanh (Handriana
& cong su, 2024), gia tri thuong hi€u va cac hoat dong marketing mang xa hoi doi
v6i san pham xanh cong nghé cao (Laveen Kumar & Anjani Devi, 2024; Hu & cong
su (2024), dén gia tri xanh cdm nhan, niém tin xanh va sy hai long xanh ddi voi san
phrflm nhua, nudc uéng dong chai (Lam & cong su, 2016; Suhartanto & cdng su,
2021). Pang chu ¥, riéng di voi thye pham hitu co, De Toni & cong sy (2018) ghi
nhan réng nguoi tiéu dung c6 gia tri cam nhan hoac nhan thice tich cyc cao hon vé
san pham s& c6 xu hudng mua lai nhiéu hon — mot phat hién c6 lién hé truc tiép dén
bdi canh nghién ctru ciia luan an.

Trén co s6 luge khio cac quan diém néu trén (Bang 2.2) cho thiy c6 ba nhom
tiép can chinh: (1) nhom tiép can theo hanh vi du dinh va long trung thanh thai do,
xem ¥ dinh mua lai 13 biéu hién hanh vi tiép tuc mua sam hodc su cam két uu tién
mot san pham, dich vy hay thuong hiéu trong twong lai (Zeithaml, 1988; Oliver, 1999;
Huy Tuu & Ottar Olsen (2009); (2) nhom tiép cén theo co ché tdm 1y hinh thanh ¥
dinh, nhan manh vai tro cia niém tin, sy théa min va gia tri cam nhén trong qua trinh
khach hang danh gia va quyét dinh mua lai (Doney & Cannon, 1997; Hellier & cong
su, 2003; Molinari & cong su, 2008; Garcia & cong sy, 2020); va (3) nhom tiép can
theo trai nghiém tiéu dung trude do, xem y dinh mua lai 1a két qua cua qua trinh can
nhic trai nghiém, danh gia va nhan thirc tich cyc tich lity tir nhitng 1an tiéu dung trudc,
duoc cu thé hoa thanh nhidu hanh vi khac nhau nhu tiép tuc lya chon, quay lai hodc
mua nhiéu hon trong twong lai (Fang & cong su, 2011; Moslehpour & cong su, 2017;
Saleem & cong su, 2017; Chatzoglou & cong su, 2022).
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Bang 2.2. Tong hop cic quan diém tiép cin khai niém Y dinh mua lai xanh

Trong tam tiép

Tac gia Quan diém tiép cin / Pinh nghia cAn
Zeithaml Y dm? mu;i la'lﬂco xu'kﬂuro’ng tich C?C hon y dinh mua i du dinh
(1988) ban dau, thé hién su ti€p tuc mua sam trong tuong lai.

Long trung thanh 13 cam két mua lai hoic wu tién _ |
. Y P 2 . . Long trung
Oliver (1999) trong tuong lai doi voi mdt san pham, dich vu hodc . Ve
. thanh thai do
thuong hi¢u.
Doney & A . , . \ \ A X 4 . A .
Cannon Niém tin cia khach hang vao cong ty dan dén qua Niém tin — cam
(1997) trinh cam két va y dinh tai mua. két
Helli e : . )
Ae et & Y dinh tiép tuc st dung dich vu bat ngudn tur sy thoa , N
cong U min sau lan st dung dau tién Su thoa man
(2003) Hng ‘
lc\/éi)lhnarl s(%r Nguoi tiéu dung mua lai khi nhén dugc gia tri gia tang  Gia tri cdm nhan
g " va trai nghiém t5t hon so véi ddi thu canh tranh. so sanh
(2008)
H T o C g . : Lién hé vobi vy
uy Tuu & Y dinh mua hang c6 sy gan két chat ch€ véi dy dinh 1 en he vor y
Ottar  Olsen mua lai trone tuone lai dinh mua ban
(2009) a1 TONg tiomg al. diu
Moslehpour Y dinh mua lai 14 nhu cdu sé hiru lai mot san pham - i
o o . - - A . <. Trai nghiém -
& cong su sau khi can nhac nhiing trai nghi¢ém, thuong la tich B
can nhac
(2017) cuc.
Fang & cOng
su (2011); Y dinh mua lai xanh 1a y dinh mua hodc uu tién lya
Saleem & chon san pham/dich vu dap tng yéu cau méi trudng Tiéu dung xanh
cong su  mot lan nira, dya trén trai nghiém trudce do.
(2017)

Garcia & cOng
su (2020)

Y dinh mua lai 1a ¢anh gia cd nhan cia khach hang vé
viéc lap lai hoat dong mua sam/ giao dich tir cung mot
nha cung cép trong twong lai.

Panh gia ca
nhan

Chatzoglou &

Y dinh mua lai gdm bén thanh phan: mua lai tir ctra

cong su hang, quay lai ctra hang, st dung san pham/dich vu Da thanh phan
(2022) lién quan, va mua nhiéu hon trong twong lai.
GRI 14 mirc do san sang va mong mudn ctia ngudi tidu
2 dung trong viéc tiép tuc lua chon, mua hodc stt dung Y dinh hanh vi
Quan  diém g £ viee tep e I : : Ung !

cua luan an

lai cac san pham than thién véi moi trudng trong
tuong lai, dya trén trdi nghi¢ém, danh gia va nhan thue
tich cuc tur cac lan tiéu dung trudce do.

dua trén trai
nghiém tich cyc
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Trong nghién ctru nay, tic gia dua trén cach tiép can nhom thir ba theo trai
nghiém tiéu dung trude d6, vi phit hop véi bdi canh mua lai lip lai d6i véi TPHC, noi
quyét dinh ctia khach hang gan lién truc tiép voi trai nghiém st dung thuc té. GRI
dugc xem 1a mirc d6 sin sang va mong mudn cta ngudi tiéu dung trong viéce tiép tuc
lya chon, mua hodc st dung lai cac san phém than thién vdi moi trudong trong tuong
lai dya trén nhitng trai nghiém, danh gia va nhan thirc tich cuc tir cac 1an tiéu dung
trude do.

2.1.4. Gia trj thuwong hiéu xanh dua trén cim nhan khach hang
2.1.4.1. Gia tri thwong hiéu

Gia tri thuong hiéu (Brand equity) duoc tiép can nhu 1a gia tri gia ting ma
thuong hiéu mang lai cho san pham (Farquhar, 1989), trong khi gia trj gia ting bo
sung duoc hinh thanh thong qua cac nd lyc marketing (Keller, 1993). Mot s6 nghién
ctru ban dau sir dung gia tri thuong hiéu va tai san thuong hiéu thay thé cho nhau, vi
ho coi tai san thuong hiéu ngang bang voi tong gia tri cia mot cong ty (Kamakura &
Russell, 1993). Trong nghién ctru nay tac gia xem “brand equity” l1a gia tri thuong
hiéu. Gia tri thwong hiéu dugc dinh nghia va do luong theo nhiéu cach khac nhau tiy
thudc vao quan diém vé thuong hiéu. Theo quan diém cua Anderson (2007, 2011),
gia tri thuong hiéu dugc chia thanh hai loai: (1) Gia tri thuong hi¢u dya trén cac chi
s tai chinh (financial brand equity). Cac nghién ciru nay tap trung vao céac so lidu tai
chinh nhu dong tién, chi phi, doanh sb va gia ca (Barwise & cong su, 1990; Farquhar,
1989). Va (2) Gia tri thuong hi¢u dua trén nhan thirc (perceptual brand equity), trong
tam nhin manh dén sy nhén biét, hinh anh, chat lugng cam nhan va long trung thanh
thuong hi¢u (Aaker, 1991; Aaker, 1992; Aaker, 1996; Keller, 1993).

Gia tri thwong hiéu dya trén nhan thirc dugc do ludng tir nhiéu goc do khac
nhau, bao gém: (1) ngudi tiéu ding nodi chung (consumer-based brand equity) (Hsieh,
2004; Christodoulides & de Chernatony, 2010); (2) khach hang thuc té (customer-
based brand equity) (Kim & cong sy, 2008; Lin & cong su, 2015) va (3) nhan vién
cua cong ty (employee-based brand equity) (King & Grace, 2009; Erkmen, 2018).

Theo King & Grace (2009), gia tri thuong hi¢u dya trén goc do nhan vién dugc nhin
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nhan nhu 12 “nhing tac dong khac nhau cua kién thirc thuong hiéu tir sy phan hdi cia
nhan vién ga“in v6i muc tiéu moi treong lam viée cua ho”. Mac du, gia tri thuwong hi¢u
dua trén nhan thic khach hang tap trung vao khach hang thuc té cua mot thuong hiéu,
con gia tri thuong hi¢u dya trén nhan dinh cua nguoi tiéu dung dugc do luong véi
nguoi tiéu dung noé6i chung. Tuy nhién, theo Keller (1993), gia tri thuong hi¢u dua
trén khach hang va gia tri thuong hiéu dua trén nguoi tiéu dung c6 thé thay thé cho
nhau nén vi vay trong nghién ctru nay tac gid xem CBBE la gia tri thuong hiéu dya
trén nhan thac cua khach hang.

Duéi goc d6 CBBE, thuong hiéu khong chi dugc xem 1a mot dau hiéu nhan dién
ma con 13 tap hop nhimg quan diém va an twong duoc hinh thanh trong tam tri ngudi
tiéu dung thong qua cac hoat dong marketing ctia doanh nghiép. Aaker (1991) nhin
manh vai tro ciia cc tai san thuong hiéu nhu nhan biét thuong hiéu, lién tuéng thuong
hi€u va long trung thanh trong viéc tao ra gia tri cho doanh nghiép va khach hang.
Tuong tu, Keller (1993) cho rang gi4 tri thuong hiéu xut hién khi nguoi tiéu dung
c6 nhitng kién thirc, ky tre va lién tudng dic thu ddi voi thuong hiéu. Cac thuong hiéu
s& htru hé théng lién tudng tich cuc va mirc d¢ nhan dién cao thuong c6 kha nang tao
ra phan g thuan loi hon tir nguoi tidu dung khi trién khai cac hoat dong marketing,
qua d6 nang cao hiéu qua cta chién lugc marketing hdn hop (Anderson, 2007). Vi
vay, tur géc nhin nhan thuce, gia tri thuong hiéu dugc phan anh thong qua cach nguoi
tiéu dung danh gia va phan ung vdi thuong hiéu dua trén nhitng kinh nghiém, cam
nhan va lién tudng da tich luy truoc d6 (Keller, 1993; Keller & Lehmann, 2006;
Keller, 2008; Anderson, 2007; Kotler & Keller, 2016). Trong linh vuc marketing,
CBBE dugc xem la mot trong nhiing nguén luc chién lugc quan trong tao nén loi thé
canh tranh bén vitng cho doanh nghiép (Ambler, 2003). Thong qua cic hoat dong
marketing, khach hang dan hinh thanh nhiing ky trc, cm nhan va lién tuong dic trung
vé thuong hiéu; cac lién tudng nay co thé trd nén manh mé, khac biét va mang y nghia
thuc tién trong tdm tri nguoi tiéu dung (Aaker, 1991, 1996; Keller, 1993, 2008;
Christodoulides & de Chernatony, 2010).
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[ Gié tri thuong hiéu ]

(BE)
Gia tri thuong hiéu dl_‘ra trén tai Gia tri thuong hi€u dua trén nhz,?lln
chinh (FBBE): dong tién, chi phi, thirc: hinh anh, sy nhan biét, chat
doanh s0, lgi nhuan, gia ca... lugng cam nhan, long trung thanh...
\ 4
Gia tri thuong hiéu Gia tri thuong hiéu Gia tri thuong hiéu
dua trén khéch hang dua trén nguoi ti€u dya trén nhan vién
(CBBE) dung (CBBE) (EBBE)

Hinh 2.1. Cac quan diém khéc nhau vé do lwong Gia tri thwong hiéu
Nguon: Téng hop tir Anderson (2007, 2011), Kim & cong sw (2008)
va King & Grace (2009)
Gidi nghién ciru cho rang CBBE 1a mot cau tric da chiéu, bao gom ca gia tri
hitu hinh 1an vo hinh ma thuong hiéu mang lai cho san phém hoac dich vu (Bick,
2009; Mizik & Jacobson, 2009). Theo David Aaker, thuwong hi€u tao ra gia tri thong
qua cac thanh phﬁn nhu mutc do nhén biét, chét lugng cdm nhan, long trung thanh va
cac lién tuong thuong hiéu (Aaker, 1991, 1996). Trong khi d6, Keller (1993) nhan
manh rang gi4 tri thwong higu xuat hién khi nguoi tiéu ding phan ting khac biét véi
mot san pham c6 thuong hiéu so véi mot san pham twong ty nhung khong co thuong
hiéu. Quan diém nay ciing tuong dong vdi nghién ciru cia Yoo & cong su (2000),
khi cho réng nguoi ti€u dung c6 xu hudng uu ti€n lya chon thuong hiéu quen thude
ngay ca khi cac thudc tinh chirc ning cta san phdm gan nhu twong déng. Ngoai ra,
cac nghién ctru con chi ra ring CBBE khong chi dugc hinh thanh tir sy quen thudc
v6i thuong hiéu ma con bat ngudn tir nhitng lién tudng doc dao va tich cuc do doanh
nghiép xay dung thong qua cac hoat dong truyén thong va marketing thuong hiéu
(Hsieh, 2004; Tong & Hawley, 2009; Christodoulides & de Chernatony, 2010). Do
d6, gi tri thwong hiéu cé thé duoc xem 1a két qua téng hop cua qua trinh trai nghiém,
hoc héi va tich lity sy hiéu biét ciia ngudi tiéu dung doi véi thuong hiéu trong sudt

qua trinh tuong tac v&i doanh nghiép.
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Maic du khai niém CBBE da dugc gidi hoc thuat quan tdm sau sdc va phat trién
nham do luong gia tri thwong hiéu tir goc nhin cia nguoi tiéu ding (Keller, 1993),
nhung cho dén nay van chwa c6 sy dong thuan hoan toan vé ciu tric ciing nhu cac
thanh phan cdu thanh khai niém nay. Céac nghién ctru trudc day di tiép can CBBE
theo nhiéu hudng khac nhau, dan dén su da dang trong cach dinh nghia va do luong
khai niém nay (Chahal & Bala, 2012; Buil & cong su, 2013). Piéu nay cho thiy
CBBE la mét khai niém phirc tap, mang tinh da chiéu va phu thudc vao bdi canh
nghién ctru ciing nhu cach tiép can 1y thuyét cua timg nha khoa hoc. Téc gia da tong
hop céc nghién ctru 1y thuyét vé cac thanh phan cia CBBE dugc trinh bay & Phu luc
1.1 cho théy miéc du ton tai sy da dang trong cach tiép can va do luong CBBE, gioi
nghién ctru lai ¢6 xu hudng héi tu vao mét s6 nhom thanh phﬁn cot 16i phan anh ban
chat ciia CBBE. Cu thé, cic thanh phan nhu nhan biét thwong hiéu, lién tudong/hinh
anh thuong hi¢u, chét lugng cam nhan va long trung thanh thuong hi¢u dugc xem Ia
nhing tru cdt nén tang, xuat hién xuyén sudt trong cac mé hinh tir Aaker (1991) dén
cac nghién ctru gan ddy nhu Tasci (2021) nhung chua phai 14 cau trac duy nhat. Nhiéu
nghién ctru bat ddu mo rong cdu tric CBBE bang céach tich hop cac yéu tb mang tinh
quan hé va cam xuc nhu niém tin vao thuong hi€u, sy thoa man, sy cam két, va murc
d6 gin két cua khach hang (Blackston, 1992; Lassar & cong sy, 1995; Keller &
Lehmann, 2006; Burmann & cong su, 2009). biéu nay cho théy su dich chuyén tur
cach tiép can dya trén nhan thirc thuan tiy sang cach tiép can mang tinh trai nghiém
va quan h¢, trong d6 gia tri thuong hi¢u khong chi dugc hinh thanh tir nhitng gi khach
hang biét vé thuong hi€u ma con tir cach ho cam nhén va tuong tac véi thuong hi¢u
theo thoi gian. Pang chu y, mot s6 nha khoa hoc con nhan manh vai trd cia gia tri
cam nhan va y nghia thuong hi¢u trong viéc tao lap CBBE (Berry, 2000; Lemon &
cong su, 2001; Tasci, 2016), qua d6 phan anh xu hudng tich hop gitta gia tri chic
ning va gia tri biéu tuong trong danh gia thuong hiéu. Pong thoi, cac yéu té nhu thai
do, hanh vi va mic do gén két cling dugc dua vao mo hinh nham lam rd sy gén két
giita nhan thic thuong hiéu va cac phan tng hanh vi tiéu ding thyuc té (Keller &
Lehmann, 2006).
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Tuy nhién, sy phong pht nay ciing phoi bay mot van dé cdt 16i d6 1a CBBE
khong phai 1a mot cAu trac tinh, ma 13 mot hé théng dong va phu thude vao bdi canh
nghién ctru, nganh hang va dic diém thi trudng. Viéc thiéu mot khudn kho thong nhat
phan anh ban chit phuc hop cia CBBE, déng thoi datra yéu cau can lya chon va diéu
chinh cac thanh phan do luong sao cho pht hop v6i muc tiéu nghién ctru cu thé. Noi
cach khac, can phai nghién ciru CBBE trong mdt bdi canh cy thé, tir d6 phat hién
nhing thanh phan nao thyc su ¢6 y nghia dé giai thich hanh vi khach hang mét cach
hoan chinh va tao ra loi thé canh tranh cho thuong hiéu.
2.1.4.2. Gia tri thwong hiéu xanh dwa trén cam nhdn khach hang

Khai niém gid tri thwong hi¢u dya trén cdm nhan cia khach hang trong linh vuc
tiéu dung xanh (tam goi tit 1a CBBE xanh) duoc xuat phat tir khai niém cia gia tri
thwong hi¢u xanh. Trong bdi canh nghién ctru vé kinh doanh va nguoi tiéu ding gan
v6i moi truong, Keller (1993) da dinh nghia gia tri thuong hi€u xanh 1a sy nhan biét
va lién tudng ctia ngudi tiéu dung d6i voi thuong hiéu xanh. Chen (2010) di dua ra
khai niém gia tri thuong hiéu xanh 13 tap hop cac an tuong, quan diém va cam nhan
trong ky trc ctia khach hang vé mot thuong hiéu, gan lién v6i mdi quan tam dén tinh
bén vitng va than thién moi trudng. No6i cach khéc, gia tri thuong hiéu xanh dua trén
cam nhan ctia ngudi tiéu dung 13 tap hop cac 4n twong, nhan thirc va trai nghiém trong
ky trc ctia nguoi tiéu dung vé mot thuong hiéu xanh, gin lién véi mdi quan tim dén
tinh bén virng va than thién moi truong (Khandelwal & cong su, 2019). Theo do, gia
tri thuong hi€u xanh dya trén cam nhan cua nguoi tiéu dung khong chi phan anh mirc
d6 nhan biét hay danh gia thuong hiéu, ma con thé hién cach ngudi tiéu dung dién
giai, tich hop va danh gia cac thong tin thudc khia canh méi truong vao hé thong nhan
thirc vé thuong hiéu (Saeed & Shafique, 2021).

Nghién ciru da tién hanh lugc khao cac cac nghién ciru thuc nghiém vé CBBE
xanh trong GCB trong giai doan 2020-2024 dugc trinh bay ¢ Phu luc 1.2. Thuc
nghiém cho thady CBBE xanh khong chi 1 phan dnh két qué tir nhan thirc, cam xuc
va danh gia cia nguoi tiéu dung dbi voi cac gia tri moi trudng ma thuong hiéu mang

lai (Hameed, Hyder, & cong sy, 2021), ma con dong vai trd nhu mot co ché trung
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gian trong nghién ctru GCB (Kazmi & cdng sy, 2021). CBBE xanh con bao ham céac
gia tri cam nhan va trai nghiém cua khach hang lién quan dén thuwong hiéu xanh, qua
d6 cting ¢6 mdi quan hé dai han giita nguoi tiéu dung va thuong hiéu (Kazmi & cong
su, 2021; Rizomyliotis & cong su, 2021). Cac nd luc marketing xanh ctia doanh
nghiép khong tac dong truc tiép dén hanh vi tiéu dung, ma dugc chuyén hoa thong
qua cach nguoi ti€u dung hinh thanh va danh gia gia tri thwong hi¢u xanh (Ha, 2021).
Nho @6, CBBE xanh gitp giai thich cach céc tin hiéu bén viing dugc ndi hoa thanh
thai dg, y dinh va GCB trong thuc té (Majeed & cong su, 2022). Tt goe dd quan tri,
viéc xdy dung CBBE xanh khong chi nham nang cao nhan thirc vé méi trudng, ma
con tao ra loi thé canh tranh bén vitng thong qua viéc ciing ¢d niém tin, sy gan két va
long trung thanh ctua khéch hang (Panci¢ & cong su, 2023).

Mit khac, CBBE xanh duoc kién tao trong bdi canh céc thude tinh mai truong
mang tinh vo hinh va kho kiém chimng truc tiép (Shanti & Joshi, 2022), 1a két qua cua
cac hoat dong marketing xanh va dinh hinh GCB thong qua viéc két ndi gia tri moi
truong voi nhan thirc va cam xuc ciia nguoi tiéu dung (Ha & cong su, 2022) Piéu nay
lam cho nguoi tiéu dung phai cin ctr vao céac tin hiéu tir doanh nghiép nhu truyén
thong xanh, danh tiéng thuong hiéu va cac cam két bén viing dé dénh gia vé chat
lugng va do tin cay cua thuong hi¢u (Nguyen-Viet, 2023). Do d6, CBBE xanh mang
tinh chat dai dién cho qua trinh nhan thic dién giai rd nét hon, trong d6 cac yéu td
nhu hinh anh thuong hi¢u xanh, sy hai long, niém tin va long trung thanh dong vai
tro trung tam trong vi¢c hinh thanh gia tri thuong hi¢u (Saeed & cdng su, 2025).
2.1.4.3. Hinh dnh thwong hié¢u xanh, chit lwong xanh cam nhdn va gid tri xanh
cam nhdn

Maic du Aaker va Keller dugc xem la hai hoc gia chinh trong viéc xay dung va
phat trién 1y thuyét vé CBBE thong qua cac cong trinh mang tinh khai niém quan
trong (Aaker, 1991, 1996; Keller, 1993, 2008). Cac nghién ciru cia ho chu yéu tap
trung vao phuong dién 1y thuyét hon 14 kiém dinh thyc nghiém. Chinh vi khoang
tréng nay, trong hon hai thap nién gan ddy, nhiéu cong trinh hoc thuat trong nudc va

trén thé gidi da tiép tuc md rong hudng tiép can CBBE thong qua cic nghién ciru
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thyc nghiém & nhiéu bdi canh, nganh nghé va thi truong khac nhau. Cac nghién ciru
nay khong chi tap trung kiém dinh cdu tric va thanh phan cia CBBE ma con phan
tich tac dong cia CBBE dén hanh vi nguoi tiéu dung va hiéu qua hoat dong marketing
ctia doanh nghiép. Tong quat hoa cac nghién ciru thyc nghiém vé cac thanh phan cua
CBBE xanh trong GCB dugc trinh bay ¢ Phu luc 1.3, ¢6 hai huéng chinh: (i) nghién
ctru vé cac thanh phan cu thanh hoic tao nén CBBE xanh tong thé va (ii) diéu tra tac
dong ciia cac nguodn (yéu to bén ngoai) anh hudng gop phan gia ting CBBE xanh:
(i) Nghién ciru vé cdc khia canh ciia CBBE xanh

O hudng nghién ciru tht nhat, cac nghién ctru thyc nghiém vé CBBE xanh trong
hanh vi tiéu dung noi bat nhat qua ba khia canh chinh: GBI, GPQ va GPV. Cu thé,
nghién ciru cia Wang (2016) tiép can CBBE xanh & ca ba khia canh trén cing véi
niém tin thuong hi¢u trong Iinh vuc TPHC c6 nhan hiéu riéng. Ha & cong su (2022)
xem x¢&t hinh anh thuong hiu céc san phém dién t, cung voi niém tin thuong hi¢u
va sy hai 10ng 13 ba khia canh chinh tao nén gia trj thwong hi¢u tong thé. Tiép nbi 1a
nghién ctru cia Nguyen-Viet (2023) cting xem xét hinh anh thuong hi€u cung véi
niém tin thuong hiéu va su hai long tic dong dén 1ong trung thanh dbi véi cac san
pham sita c6 ngudn gdc tir thyc vat. Mombeuil & Diunugala (2024) lai nhdn manh
khia canh chét lugng cam nhan ddi véi céac thuong hi€u xe dién cua CBBE xanh. Li
& cong su (2024) xem xét khia canh gia tri cdm nhén 1a mét trong ba khia canh chinh
cia CBBE xanh trong trudng hop cac san pham thé thao it tac dong dén moi trudng.
(ii) Nghién citu vé cdc yéu té tac dong dén CBBE xanh

O hudng nghién ctru thir hai, diéu tra tac dong cua cac ngudn (yéu td bén ngoai)
anh huong gop phan gia ting CBBE xanh. Céac nghién ctru thuc nghiém vé “cac yéu
t6 bén ngoai” tac dong dén hodc hinh thanh nén CBBE xanh, danh gia mdi quan hé
clia cic yéu to bén ngoai tac dong lam gia ting hodc hinh thanh CBBE xanh tir d6
dinh hinh nén GCB. Cac yéu té bén ngoai chi yéu lién quan dén cac chuong trinh
marketing cua doanh nghi€p nhu marketing xanh (Liu & Tsaur, 2020; Panci¢ & cong
su, 2023; Jabeen & cong su, 2023); chién lugc marketing hon hop xanh (san phém,
gia, phan phdi va chiéu thi) (Nguyen-Viet, 2023; Rahman & Nguyen-Viet, 2023);
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van dé téy rira xanh (Hameed, Hyder, & cong su, 2021; Ha & cong su, 2022; Isac &
cong su, 2024); bao bi xanh, nhan sinh thai (Majeed & cOng su, 2022); dinh vi thuong
hiéu xanh (Mehraj & Qureshi, 2022); CSR (Jabeen & cong sy, 2023) gop phan gia
tang CBBE xanh va khoi ddy hanh vi mua sam san pham xanh. Tir tim quan trong
ciia CBBE trong viéc xay dung, phat trién thwong hiéu va nhitng nghién ctru thuc
nghiém vé CBBE trong tiéu ding xanh, thiét nghi cin phai phat trién mé hinh phu
hop véi tinh hinh hién tai dé kiém chtng va do ludng cac thanh phan ciia CBBE xanh
(GBI GPQ va GPV) dén ¥ dinh hanh vi mua lai xanh.

Mic du Buil & cong su (2013) cho riang c6 nhiéu cach tiép can khac nhau dé do
ludng CBBE xanh. Tuy nhién, thay vi do ludong CBBE ¢ mirc d6 tong thé (overall
CBBE), cac tai liéu hoc thuat gﬁn day nhan manh sy can thiét phai xem xét CBBE
cac khia canh cia CBBE trong nhirng bdi canh tiéu ding cu thé nham phan anh chinh
xac hon nhan thirc va hanh vi cua nguoi tiéu dung (Chatzipanagiotou & cong su,
2019; Sankaran & Chakraborty, 2022; Singh & cdng su, 2025). Trong nghién ctu
nay, CBBE xanh dugc xem xét trong bdi canh tiéu dung xanh, cu thé linh vuc TPHC.
Trong bdi canh nay, gi tri thwong hiéu khong chi dugc hinh thanh tir cac thudc tinh
truyén théng ciia thuong hiéu ma con gan voi cac cam két va trach nhiém ctia doanh
nghi¢p ddi voi moi truong va xa hdi (Nascimento & Loureiro, 2024). Do d0, viéc do
ludng CBBE trong tiéu dung xanh gitip 1am rd hon cac yéu td anh huong dén trang
thai tdm 1y va y dinh hanh vi ciia nguoi tiéu dung.

Chinh vi vay, Tasci (2021) da tién hanh tong hop va danh gia cic thanh phan
cau thanh CBBE, cho thay khai niém niy bao gém cac yéu to nhu nhan biét thuong
hi€u, hinh anh thuong hiéu, chét lugng cam nhan, gid tri cdm nhan va long trung
thanh thuong hiéu. Céc thanh phan nay ciing duoc xac nhan rong rdi trong cic mo
hinh CBBE trudc do6 cia Aaker (1996) va Yoo & Donthu (2001), phan anh cach nguoi
tiéu dung danh gia va gan két voi thuong hiéu dya trén trai nghiém va nhan thirc tong
thé. Tuy nhién, cac mé hinh truyén thong nay chil yéu duoc xy dung trong bdi canh
tiéu dung thong thuong, noi cac thudc tinh méi trudng chua dong vai tro thiét yéu

trong qué trinh ra quyét dinh. Trong bi canh tiéu ding xanh ngdy cang gia tang, cac
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yéu t6 lién quan dén tinh bén viing va trach nhiém moi trudng khong chi 1a thudc tinh
bd sung ma d3 trd thanh tiéu chi danh gia cdt 161, anh hudng truc tiép dén nhéan thic
va hanh vi cua nguoi ti€u dung (Parris & Guzman, 2022; France & cdng su, 2025).
Do d6, viéc str dung nguyén trang cac thanh phan CBBE truyén théng co thé din dén
su thiéu hyt trong viéc nam bat day du gia tri thuong hiéu trong bdi canh nay.

Vi¢c gidi han CBBE xanh trong ba khia canh GBI, GPQ va GPV — thay vi toan
bd cau triic nam thanh phan ciia Tasci (2021) hay cic cau triic thay thé c6 bo sung
niém tin thwong hiéu va sy hai 10ng nhu Wang (2016), Ha & cong su (2022) va
Nguyen-Viet (2023) — xuat phat tir co s& 1y thuyét va giéi han pham vi nghién ctru.
Thir nhét, nhan biét thuong hi¢u (brand awareness) phan anh giai doan ghi nh¢, nhan
dién so khoi ciia ngudi tiéu dung, mang tinh tién dé nhan thitc hon 14 ndi dung dédnh
gia vé thudc tinh moi truong ma nghién ctru quan tdm, nén it pht hop dé dit ngang
hang véi GBI, GPQ, GPV. Thi hai, long trung thanh thuong hi€u (brand loyalty) c6
ndi ham gan véi chinh bién két qua ctia mo hinh 1a GRI; dua yéu té nay vao nhu mot
thanh phﬁn cua CBBE xanh c6 nguy co trung 1ap khai ni¢ém véi bién phu thudc, lam
suy yéu gid tri phan biét cia mo hinh. Thir ba, niém tin thuong hiéu va su hai long —
dugc mot s6 nghién ciru nhu Wang (2016), Ha & cong sy (2022), Nguyen-Viet (2023)
dua vao cung nhom voi GBI — vé ban chit 13 céc trang thai tim 1y mang tinh quan hé
cam xtic, hinh thanh sau qua trinh danh gia thwong hiéu, phi hop hon véi vai tro bién
trung gian hodc két qua (dd duoc dai dién boi GAT trong mé hinh nay) hon 1a mot
thanh phﬁn cdu thanh nhan thuc vé gia tri thuong hi¢u. Tur goc do 1y thuyét, viéc
“xanh héa” cac thanh phan cia CBBE khong phai 1a su thay thé hoan toan ma 1a su
m¢ rong mang tinh thich nghi. Cu thé, GBI phan anh mirc ¢ nhan biét cia nguoi tiéu
dung vé cam két va danh tiéng méi trudng cta thuong hiéu (Khandelwal & cong su,
2019); chat lugng xanh cam nhan thé hién danh gia cia nguoi tiéu dung vé hiéu qua
va do tin cdy cua san phém/dich vu trong viéc tudn thu cac ti€u chuan vé hiéu qua
moi truong (Wasaya & cong su, 2021); trong khi d6, gia tri xanh cdm nhan phan anh
su danh ddi giira 1oi ich méi trudng nhan duoc va chi phi ma ngudi tiéu dung phai bo

ra (Roh & cong su, 2022). Ba thanh phan nay tuong ung tryc tiép véi cac cdu phan
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cbt 161 trong cau trac CBBE truyén thong (hinh anh, chéat lugng va gia tri), nhung
dugc tai dinh nghia trong bdi canh tiéu dung bén viing, qua dé cho phép do luong
chinh xac hon cach nguoi ti€u dung hinh thanh va danh gid gia tri thuong hi¢u dya
trén cac ti€u chi moéi truong. Mat khac, hai tor khod “hinh anh thuong hiéu xanh”
(green brand image) va “gia tri xanh cam nhan” (green perceived value) da dugc dé
xuat nham phan anh sy danh gia ctia ngudi tiéu dung vé cac thudc tinh it anh hudng
moi trudng cia thuong hiéu, va ngay cang dugc quan tdm trong cac nghién ciru vé
GCB giai doan 2020-2024.

Xuét phét tir muc tiéu phan tich sy lién quan giita SMM va GRI thong qua vai
tro trung gian ctia ba thanh phan GBI, GPQ va GPV cing GAT trong nganh TPHC,
nghién ctru ndy tiép can GBI, GPQ va GPV nhu nhiing khia canh phan anh cam két
va trach nhiém cua thuong hiéu d6i v6i cac van dé moi truong, xa hoi va kinh té, thay
vi hop nhét ching thanh mét cau traic CBBE xanh duy nhét. Viéc xem xét riéng 1é
GBI, GPQ va GPV nhu ba thanh phan bac mét, song song cia CBBE xanh khong chi
¢6 co so ké thira 1y thuyét viig chac ma con phan anh ding sy chuyén dich trong
hanh vi va y thirc cua nguoi tiéu dung hién dai. Do do, luan an nay khong xem xét
CBBE nhu mét cau tric bac hai hay CBBE trong linh vyc truyén thong ma xem xét
ba khia canh ciia CBBE trong GCB, bao gom GBI, GPQ va GPV dé nim bat chinh
xac co ché hinh thanh gia tri thwong hiéu dua trén céc tiéu chi moi truong qua cam
nhan cia khach hang, tir 6 1am 6 vai tro trung gian riéng biét ciia ting thanh phan
trong viéc chuyén hoéa SMM thanh GAT va GRI. Céch tiép can ndy vira cho phép
nhan di¢n chinh xac déng goép riéng cua tung khia canh gia tri thuong hiéu, vira tranh
danh mét thong tin do gdp cau trac, phit hop véi khuyén nghi do ludng ciia cac nghién
ctru gan day (Buil & cong sy, 2013; Chatzipanagiotou & cong su, 2019; Sankaran &
Chakraborty, 2022; Singh & cong su, 2025).

a. Hinh anh thuong hiéu xanh

Khai niém vé hinh anh thyong hi¢u da xuat hién khoang bén thap ky trude khi

md hinh CBBE duogc hinh thanh. Khéi ni¢m nay 14n dau tién dugc dé xuat nhu mot

chi sé quan trong trong linh vyc marketing thuong hiéu vao nhimg nim 1950

37



(Gardner & Levy, 1955; Newman, 1957). Hinh anh thuong hiéu 1a mot cAu trac hiru
hinh duoc hinh thanh trong tim tri nguoi tiéu dung, 1a su két hop gitra cam nhan cia
nguoi tiéu dung vé chinh san pham va cac yéu té gian tiép lién quan. Hay hinh anh
thuong hiéu 13 ¥ nghia ctia thuong hiéu duoc nguoi tiéu dung tiép nhan thong qua cac
giac quan (Dobni & Zinkhan, 1990). Keller (1993) cho rang hinh anh thuong hiéu 1a
nhan thtrc tong quat ctia ngudi tiéu dung vé mot thuong hiéu, duge luu trit trong tri
nhé va hinh thanh tir nhiéu yéu t6 goi nhé vé thuong hiéu. Theo quan diém ciia Cretu
& Brodie (2007), hinh anh thuwong hiéu 13 hinh anh tinh than ctia mot thuong hiéu
trong tam tri nguoi tiéu dung, lién quan dén mot san pham hodc dich vu cu thé. Ngudi
tiéu diing tin rAng mot cong ty cé thuong hiéu tét hon s& ¢6 nhiéu kha ning mua san
pham cila cong ty d6 hon, do dé day 1a mot yéu td quyét dinh trong marketing. Trong
bdi canh xanh, GBI dugc 1y giai 1a tip hop cac nhan dinh cua ngudi tiéu dung vé
thuong hiéu lién quan dén cam két va cac méi quan tdm vé moi trudng (Padgett &
Allen, 1997; Chen, 2010). GBI rat quan trong ddi voi cac cong ty, dic biét 1a trong
bdi canh ngudi tiéu dung ngay cang quan tdm dén moi truong va cac quy dinh qudc
té nghiém ngat nham bao vé méi trudng (Delafrooz & Goli, 2015). GBI cing c¢b kha
ning tuan thi cac chuan muc mai truong clia nguoi tiéu dung va gitp giam thiéu cac
van dé lién quan (Khandelwal & cdng sy, 2019). Vi vy, nghién clru nay xem xét
GBI 1a nhitng chuin muyc duoc hinh thanh trong tdm tri ngudi tiéu dung vé cac khia
canh cbt 16i ciia cam nhén vé san phém thuong hi€u xanh va bao vé moi trudong.
b. Chdt lwong xanh cam nhdn

GPQ khong chi don thuan phan anh danh gia cua nguoi tiéu dung vé hiéu qua
va do tin cdy ctia san pham trong viéc ting cudng ning luc dap tng cac yéu cau quan
tri moi trudng, ma con thé hién cach ho tai dinh nghia “chat lugng” trong bdi canh
tiéu dung bén vitng (Chen, 2010). Khai niém nay duoc phat trién tir chat luong cam
nhan trong cac nghién ctru trudc (Zeithaml, 1988; Netemeyer & cong su, 2004),
nhung dugc md rong dé phan anh cac thudc tinh lién quan dén tinh bén viing trong
bdi canh tiéu dung xanh. Khac v6i quan diém vén nhan manh hiéu ning chirc ning,

chat lugng cam nhan trong bdi canh nay dugc md rong dé bao ham kha niang thyc thi
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cac cam két moi truong mot cach nhat quan va dang tin cdy (Chaudhary & Bisai,
2018), qua d6 phan anh sy chuyén dich trong tiéu chi danh gia san pham tir “tSt vé st
dung” sang “tdt ¢6 trach nhiém” (Wasaya & cong su, 2021).

O cép dd nhan thuc, GPQ duoc hinh thanh trong diéu kién thong tin bat can
xung, khi cac thudc tinh méi trudng thuong khé quan sat va khé kiém ching truc tiép
(Hashish & cdng su, 2022). Trong trudong hop nay, nguoi ti€u dung khong danh gia
chat lwong dua trén trai nghiém thuan tdy ma dya vao qua trinh suy luan tir cac tin
hiéu gian tiép nhu danh tiéng thuong hiéu, thong diép truyén thong va trai nghiém
tich Ity trude d6 (Mombeuil & Diunugala, 2024). Do d6, GPQ khong chi la danh gia
vé hiéu nang san phém ma con thé hién muac do tin cay va do hiéu luc cua cac cam
két méi truong, dong vai tro nhu mot co ché tin hiéu giup giam thiéu su khong chac
chan trong qua trinh danh gia (Kurnia & cong su, 2025).

Quan trong hon, trong nghién ctru GCB, GPQ khong chi 1a mét tiéu chi danh
gid ma con 1a nén tang nhan thirc dinh hinh phan @mg cta nguoi tiéu dung (Riva &
cong su, 2022). Khi mot san phém duoc cam nhén 1a vira ddm bao hi¢u qua su dung
vira thyc hién tt cac cam két moi truong, ngudi tiéu ding c6 xu hudng cing cb niém
tin, giam bdt hoai nghi va hinh thanh d4nh gia tich cuc dbi véi thuong hiéu (Hashish
& cong su, 2022). Nho d6, GPQ tré thanh mot yéu t6 cbt 161 giup giai thich cach
nguoi tiéu ding vuot qua rao can thong tin va sy nghi ngd dé chip nhan va vu tién
cac san pham than thién moi truong trong thyc té (Hung & Chang, 2024). Trong
nghién ctru nay, khai niém GPQ dugc hiéu 1 nhan thirc ctia ngudi tiéu ding vé mirc
d6 xuat sic va dang tin ciy cla san pham trong viéc dap tng dong thoi cac yéu cau
chuc nang va moi truong.

c. Gia tri xanh cam nhan

Gia tri cam nhan dugc xem la nhan dinh bao quat vé mirc d6 loi ich ma nguoi
tiéu dung nhan dugc sau khi can nhic giita loi ich dat dugc va chi phi phai bo ra
(Bolton & Drew, 1991; Patterson & Spreng, 1997). Theo quan diém nay, ngudi tiéu
dung thuong lya chon nhitng san pham mang lai gia tri vuot trdi va nang cao kha

nang thich rng nhu cau hoac ky vong cta hg. Bén canh d6, mét san pham c6 kha
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nang tao ra gia tri cho khach hang khi né cung cép nhiing loi ich khac biét va noi bat
hon céc san pham khac (Zeithaml, 1988; Aaker, 1996). Sy khac biét nay khong chi
thé hién & cac thudc tinh chirc ning ma con bao gém nhiing gia tri mang tinh cam
xuc, biéu tuong hodc trai nghiém ma thuong hiéu mang lai cho ngudi tiéu ding.
Khong chi dimg lai ¢ viéc phan anh su so sanh giita lgi ich va chi phi, GPV con thé
hién cach ngudi tiéu dung tai dinh nghia “gia tri” trong bdi canh tiéu dung xanh, noi
céc tidu chi moi trudng va dao dirc ngay cang trd thanh mot phan cua hé quy chiéu ra
quyét dinh (Confente & cong su, 2020). Theo do, gia tri khong con don thuan 1a sy
tdi wu hoéa loi ich c4 nhan, ma dugc mé rong sang viéc can nhéc nhitng dong gop dai
han ddi voi moi truong va xa hdi (Juliana & cong su, 2020).

Xét & cip do nhan thire, GPV dugc hinh thanh trong trang thai cing thang giita
hai luc di nghich: mgt bén 1a cac chi phi hitu hinh nhu gié cao hon, sy bAt tién hodc
hi€u nang chua chic chin; bén con lai 1a céc loi ich mang tinh biéu tuong va dao duac
nhu cam gidc “tiéu dung c6 trach nhiém” hodc dong gop cho phat trién bén viing
(Kwon & Ahn, 2021). Chinh trong qua trinh dung hoa hai chiéu nay, ngudi tiéu ding
kién tao nén danh gia gia tri ciia san pham xanh, khién khai niém nay mang tinh chu
quan cao va phu thuoc manh vao hé gié tri ca nhan (Lavuri, 2022).

Quan trong hon, trong nghién ctu GCB, GPV khong chi dong vai tro 1a mdt
tiéu chi danh gia ma con 1 co ché “hop thirc héa” hanh vi (Sun & Xing, 2022). Khi
nguoi tiéu dung nhan thire rang loi ich tong thé bao gdm ca lgi ich ¢4 nhan va loi ich
xd hoi da 16n dé bu dap cho nhimng danh d6i phai chap nhan, ho c6 nhiéu kha ning
ctng cb niém tin vao lya chon ctia minh va chuyén tir nhan thirc sang hanh dong (Wu
& cong su, 2024). Do d6, GPV trd thanh mot phan trung tim gitip giai thich cach
ngudi tiéu dung vugt qua rao can chi phi va sy hoai nghi dé chap nhan va wu tién cac
san pham than thién moi trudng. Trong nghién ciru nay, GPV dugc hiéu 1a danh gia
téng thé cua nguoi tiéu dung vé 1oi ich thu duoc tir san phém hoac dich vu xanh dua
trén su so sanh gitra 191 ich nhan dugc va chi phi phai bo ra, trong d6 céc lgi ich moi

truong, xa hoi va dao duc dugc xem 1a mot by phan quan trong cua gié tri cam nhan
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2.1.5. Thai d¢ xanh

Theo quan diém cua Ajzen & Fishbein (2007), thai do duoc xem 13 khuynh
huéng tam 1y phan anh mirc d6 danh gia tich cyc hay tiéu cuc cia mot ca nhan dbi
voi mot dbi tuong, hanh vi hodc van dé cu thé ma ho quan tam. Noi céach khéc, thai
d6 thé hién cach ca nhan danh gia va phan tng vé mit cam xuc ciing nhu nhan thirc
ddi voi dbi tuong ma ho quan tdm. Trong bdi canh tiéu dung xanh, thai d¢ dugc hiéu
1a sy danh gia tong thé cta nguoi tiéu dung d6i voi cac san pham c6 dic tinh bao vé
moi truong, dua trén nhan thuce vé loi ich, gia tri va tac dong cua chung ddi véi ca
nhan ciing nhu x4 hoi. Quan diém nay c6 nén tang tir TPB cta Ajzen (1985, 1991),
trong d6 thai do dugc xem 1a yéu t quan trong anh huéng dén y dinh va hanh vi cia
con ngudi. Theo d6, nhitng c4 nhan danh gia san pham xanh theo hudng tich cuc
thuong c6 xu hudng sin sang lua chon va tham gia vao cac hanh vi tiéu dung bén
vitng hon. Bén canh d6, Zelezny & Schultz (2000) cho rang GAT phan anh muc d6
gén két cua con nguoi véi moi trudong ty nhién, thé hién thong qua nhan thuc, cam
xuc va trach nhiém d6i véi cac van dé moéi truong. Diéu nay cho thay thai do khong
chi mang tinh danh gia don thudn ma con bao ham yéu té dao dirc va ¥ thirc xa hoi.

Pbi v6i thuong hiéu, theo Keller (1993) thi thai do 1a mot trong nhitng yéu t6
quan trong nhat anh huong dén hinh anh thuong hiéu, do d6, mot thai do t6t ddi voi
cac san pham thich tng hiéu qua hon tiéu chi méi trudng ¢ thé din dén nhén thirc
tich cuc vé thuong hi¢u xanh. Ngoai ra, sy danh gia tich cuc ddi v6i mot nhom san
phrflm c6 thé dan dén sy wu tién d6i voi cac thuong hi¢u thudc nhém do6 (Cobb-
Walgren & cong su, 1995; Shamim & Mohsin Butt, 2013). Nhu vay, GAT dugc xem
la thai d§ hudng tdi cac thuong hi¢u xanh dugc mo ta nhu sy yéu thich va danh gia
tong thé clia nguoi tiéu ding dbi véi mot thuong hiéu giam thiéu tic dong tiéu cuc
dén moi trudng (Sreen & cong sy, 2017). Ngudi tiéu dung duge ky vong ¢d xu huéng
nhin nhan cac thuong hiéu xanh theo hudng thuan lgi nham duy tri su hai hoa gitta
cac gia tri moi trudng bén trong va mo hinh tiéu dung cia ho (Butt & cdng su, 2017).

Nhiéu cong trinh nghién ciru da chi ra rang quan diém tich cyc ctia ca nhan c

anh huong dang ké dén viéc hinh thanh GCB. Cy thé, Mostafa (2007) cho rang nguoi
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tiéu dung c6 xu hudng lya chon cac san pham xanh khi ho tin rang hanh vi tiéu dung
ctia minh c6 thé dong gop tich cuc vao viée bao vé moi trudng va phat trién bén vimg.
Ngoai ra, ngudi tiéu dung c6 su nhin nhan tich cuc dbi voi cac tiéu chi vé moi trudng
s& c¢6 anh huong dang ké dén hanh vi mua san phim xanh (Jaiswal & Kant, 2018;
Wang & cong su, 2020; Kaur & cong sy, 2022). Trong nghién ctru du doan vé tiéu
dung xanh, Jebarajakirthy & cong su (2024) di tién hanh phén tich danh gia tong hop
bang nhiéu phuong phap phén tich khac nhau, két qua thira nhan GAT 14 yéu t6 trung
gian manh m& trong co ché lién két giita cc gia tri chuan myc va y dinh mua xanh.
Tir gbc d6 1y thuyét va thuc tién cho thdy GAT 1a yéu td trung gian quan trong gitra
nhan thitc moi trudong va GCB thuc té. Nguoi tiéu dung so hitu GAT tich cuc thudng
c6 mic do quan tim cao hon dén chat luong méi trudng, dong thoi san sang chi tra
cho cac san phém c6 trach nhiém xa hoi va than thié€n voi hé sinh thai. Vi vay, GAT
khong chi dai dién cho nhan thirc ca nhan ma con 1a co s& dy bao manh mé dbi voi y
dinh va hanh vi tiéu dung bén viing trong bdi canh hién nay. Trong nghién ctru nay,
GAT dugc hiéu 1a sy danh gia tong thé va mic do yéu thich ciia ngudi tiéu dung d6i
v6i cac thuong hiéu than thién véi moi trudng. Thai d6 nay phan anh niém tin rang
viéc lya chon cac thuong hi¢u xanh khong chi mang lai 1¢i ich cho ca nhan ma con
gop phan giam thiéu tac dong tiéu cuc dén moi truong va thac day phat trién bén
ving.
2.1.6. D¢ nhay cam gia xanh

D0 nhay cam giad dugc nhan dinh 1a mic d6 nhan thirc va phan ing cua nguoi
tiéu dung khi phat hién sy khac biét vé gia cua san phém hoac dich vu (Monroe,
1973). Anderson (1996) mé rong khai niém nay khi cho rang d6 nhay cam gia phan
anh mirc do nguoi tiéu dung chap nhan su gia ting gia dya trén sy can nhéc giita gia
trj kinh té phai danh d6i va loi ich nhan dugc. Theo d6, nguoi tiéu ding cam nhan gia
trj va mtrc do thoa man cang cao thudng co kha ning chap nhan muc gia cao hon,
tuong ng véi 46 nhay cam gia thdp hon. Trén da phat trién, Goldsmith & Newell
(1997) ciing cho rang do nhay cam gia thé hién su khac biét trong phan Ung ctia ngudi

tiéu dung trudc cac murc gia ciling nhu trudc sy thay doi cua gié ca theo thoi gian.
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V& ban chét, d6 nhay cam gia 1a mot cAu tric tAm 1y phan 4nh mtc d6 nguoi
tiéu dung phan ung trudc gia, chr khong don thuan 13 muc gia ma ho phai tra.
Lichtenstein & cong sy (1993) cho thay phan g ctia ngudi tiéu dung d6i véi gia co
thé lién quan dén nhiéu khia canh nhu y thirc vé gia, y thirc vé gia tri va xu huéng
phan mg véi cac thay doi vé gia. Do d6, do nhay cam gia can duoc hiéu theo hudng
rong, trong d6 nguoi c6 do nhay cam gia cao thuong quan tim nhiéu hon dén mirc
gi4, nhan thiy sy thay doi gia rd rét hon va c6 xu huéng phan ng manh hon khi gia
tang; nguoc lai, ngudi co 6 nhay cam gia thap c6 kha ning chip nhan muc gia cao
hon ma it bi tic dong hon boi su thay doi gia.

Trong bdi canh GCB, GPS dugc xem 1a mot rao can dang ké can vuot qua dé
thic diy GCB, vi mirc gia ctia cac san pham xanh thudng cao hon do chi phi san xuat,
cong nghé chuyén biét va chi phi phat trién thi truong (Hsu & cong sy, 2017). Vi vay,
nguoi tiéu dung c6 do nhay cam gia cao c6 thé dé nhan thdy va phan ing manh hon
trude muc chénh léch gia gitta san pham xanh va san pham thong thuong, tir d6 1am
giam kha ning Iya chon san pham xanh. Mic du lgi ich méi trudng ¢ thé tao thém
gi4 tri cho san pham xanh, chi phi tién té van 1a yéu té quan trong trong quyét dinh
mua (Yadav & Pathak, 2017). Dac biét, kha ning chi tra han ché cang lam gia ting
tac dong cla rao can gia ddi v6i viéc chip nhan san pham xanh (Jaiswal & Kant,
2018). Trong linh vyc TPHC, van dé gia ciing dugc xem 1a mot trong nhimg khia
canh can tiép tuc dugc nghién ctru nham giai thich tiém ning phat trién cua tiéu dung
xanh (Haba & cong su, 2023).

Vé phuong dién do ludng, nghién ctru phan biét rd do nhay cam gia véi muc
san long chi tra (willingness to pay). Hai khai niém nay khong dong nhat: do nhay
cam gia phan 4nh mirc do phan Gmg cta ngudi tidu ding trude gia va su thay doi cua
gi4, trong khi sin long chi tra phan anh muc gia téi da ma nguoi tiéu ding san sang
chap nhan tra. Tuy nhién, trong nghién ctru nay, san long chi tra dugc sir dung nhur
mot chi bao gian tiép cho khia canh ngudng chip nhan gia ciia GPS, dua trén khung
ngudng gia chap nhan dugc cia Monroe (1973). Theo d6, kha niang chip nhan mirc

gia cao hon c6 thé phan anh mirc d6 phan tng thap hon trude gia; nguoc lai, kha ning
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chap nhan muc gia thap hon ham ¥ nguoi tiéu dung dé bi tic dong hon khi gia ting.
Vi vay, san 10ng chi tra dugc sir dung dé cung cip mot biéu hién co thé quan sat ctia
khia canh ngudng gia trong GPS, nhung khong dugc xem 14 dai dién cho toan bo cau
triic tdm 1y cua do nhay cam gia.

Xét dudi goc d6 kinh té hoc, d6 nhay cam gia khong don thudn 13 mot con s6
ma 1a ranh gi6i tAm 1y va tai chinh, thé hién mirc chi tra t6i da ma nguoi tiéu dung
san sang danh d6i dé s¢ hiru san phim nham tdi da héa gia tri va sy thoa man. Pay
chinh 12 mirc gia sin 1ong chi tra tdi da, duoc xem 1a ngudng ma néu vuot qua ngudi
tiéu dung s& quay lung du san pham cé hap din dén dau (Yun & Hanson, 2020).
Chinh vi d6 nhay cam gia va muc gia san long chi tra t6i da 1 hai mit cia cing mot
cdu tric tim 1y, nén trong cac nghién ctru thyc nghiém vé GCB d6 nhay cam gia
thuong duoc thé hién théng qua chinh mirc d6 sin 1ong chi tra thém cho san pham
xanh, theo thang do dugc phat trién boi Laroche & cong su (2001) va dugc ap dung
rong rai trong cac nghién ctru sau nay (Hsu & cong sy, 2017; Bhutto & cong sy, 2022;
Malhotra & Srivastava, 2024). Theo céach tiép can nay, mic sin 10ng chi tra cho san
pham xanh cang cao sé& twong Gng véi GPS cang thép.

Tom lai, GPS trong dong nghién ciru vé vai trd cua gia duoc xem 13 yéu t6 then
chdt can kiém soat khi phan tich GCB (Bhutto & cdng su, 2022; Malhotra &
Srivastava, 2024; Gao & cong sy, 2021). Trong nghién ctru nay, GPS dugc hiéu 1a
mirc 6 ma nguoi tiéu dung nhan thirc va phan Gmg trudc gia ca hodc su thay doi gia
clia cac san pham xanh, duoc do ludong gian tiép thong qua thang do nghich 1a mirc
d6 san sang chi tra. Piém s GPS cang cao dong nghia vai viéc ngudi tiéu ding cang
nhay cam gia va d& b rao can gia chi phéi hon. Quy udc do luong nay duoc ap dung
nhat quan trong toan bd phan trinh bay gia thuyét, két qua va thao luan cia nghién
clru.
2.2.COSOLY THUYET
2.2.1. Ly thuyét kich thich — chii thé — phan ving

Theo 1y thuyét kich thich — chu thé — phan g (Stimulus-Organism-Response

— SOR), cac kich thich tir moi truong bén ngoai trudc hét sé tac dong dén qué trinh
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nhan thirc va cam xuc bén trong clia ca nhan, sau d6 méi dan dén cac phan tmg hanh
vi twong ung (Jacoby, 2002). No6i cach khac, trang thai tam 1y dong vai tro trung gian
giita yéu t kich thich va hanh vi phan hdi ctia con ngudi.

Khung 1y thuyét SOR bao gdm ba thanh phan cot 15i 14 kich thich (S), chu thé
(O) va phan tng (R). Trong d6, “kich thich” dugc hiéu 1a nhitng yéu t6 bdi canh moi
truong c6 kha ning anh huong dén trang thai noi tai ctia cd nhan (Mehrabian &
Russell, 1974). Trong bi canh nghién ciru nay, hoat dong SMM duoc xem 13 ngudn
“kich thich” (S) bén ngoai c6 kha ning tic dong dén ba khia canh CBBE xanh (GBI,
GPQ, GPV). Thanh phan thir hai ctia mé hinh 13 “cha thé” (O), phan anh cac qua trinh
tAm 1y va nhan thire dién ra bén trong c4 nhan, dong vai tro trung gian giita kich thich
moi truong va hanh vi phan tng (Konuk, 2021). Theo d6, cac yéu tb GBI, GPQ, GPV
va GAT dugc xem la nhitng trang thai tam ly ndi tai cua nguoi ti€u dung trong mo
hinh nghién ctru. Cac yéu t6 nay phan dnh cach ca nhan tiép nhan, danh gia va hinh
thanh cam xuc dbi véi thuong hiéu xanh dudi tac dong ciia marketing mang xa hoi.
Cudi cung, “phan tmg” (R) biéu thi cac hanh vi hodc xu hudng hanh vi ctia ngudi tiéu
dung sau qua trinh xur 1y thong tin va danh gid tam ly (Mehrabian & Russell, 1974;
Jacoby, 2002). GRI dugc xem la két qua phan tng ciia ngudi tiéu dung, thé hién xu
hudng tiép tuc lya chon va tiéu dung thwong hiéu xanh trong twong lai.
2.2.2. Ly thuyét tin hiéu

Ly thuyét tin hi¢u (Signaling theory — ST) duoc phat trién béi Spence (1973),
giai thich cach cac tac nhan xur ly sy chénh 1éch thong tin gitra cac bén thong qua viéc
phat va dién giai tin hiéu. ST cho rang thuong hiéu 1a mot phuong tién hiéu qua giup
ca khach hang va doanh nghiép danh gia chat luong (Erdem & Swait, 1988), dong
thoi tap trung vao qua trinh truyén dat thong tin nham 1am ndi bat cac dic diém tich
cuc cua doanh nghiép (Grigoriou & cdng su, 2016). Hoat dong phat tin hi¢u dac bi¢t
hitu ich ddi véi cac san pham ma chét lugng khong chic chin hoic khong thé xac
dinh trude khi mua (Kirmani & Rao, 2000). Hon nita, 1y thuyét nay hudng t6i viéc
giam thiéu khoang cach thong tin giita cac chu thé (Spence, 2002) va nhdn manh vai

tro cua su tin cay trong viéc xac dinh CBBE (Erdem & Swait, 2004). Trong
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marketing, hai bén nay thuong 1a nguoi mua va ngudi ban. Thong thudong, bén phat
tin hiéu (vi du: san phém, ca nhan hodc doanh nghiép) s€ gui tin hiéu dén bén nhan
(vi du: ca nhan hoac td chuc), va bén nhéan sau dé phan hoi lai bén phat tin hi¢u
(Connelly & cong sy, 2011). Duya trén ST va cac gia dinh ¢t 161 vé thong tin bat cin
xung (Spence, 1973, 2002; Connelly & cong su, 2011), Seele & Gatti (2017) cho
rang c6 hai 1y do chinh khién truyén thong marketing khong trung thyc (hodc mang
tinh danh Iira) c6 thé duoc xem 1a mot chién luge tin hiéu hiéu qua nham gay hiéu
1am hodc bop méo quan diém ciia cac bén lién quan.

Thir nhat, cac to chtrc c6 hiéu suét thép van co thé hudng loi ca vé mat moi
truong 1an xa hoi khi phat tin hiéu vé nhimg dong gép hodc cam két ciia minh d6i véi
cac van dé than thién moi truong. Pong thoi, theo ST, Connelly & cong sy (2011)
cho réng moi to chuc déu co kha nang lya chon viéc c6 hay khong phat tin hi¢u vé
chat lugng thuc ctia minh ra bén ngoai. Piéu ndy ham ¥ rang cac t6 chiic c6 hiéu suat
thap co thé phat di cac thong diép bi bop méo nhu mot ngudn dong luc cao (do ky
vong dat duoc tinh hop phap) so véi chi phi bo ra. Két qua 1a cac bén lién quan kho
c6 thé phan biét gitra gi4 tri thuc chat va gia tri mang tinh biéu tuong dya trén muc
d6 tham gia ctia doanh nghiép vao cac hoat dong truyén thong than thién moi truong
hodc céac chién luge xanh (Wong & cong su, 2014).

Thit hai, truyén thong phu thudc vao hién tugng mét can dbi thong tin gitta bén
nhan va bén phat tin hiéu, day chinh 1a Iy do khién cic doanh nghiép c6 thé phat di
cac tin hi¢u sai léch mot cach hiéu qua. Carlson & cong su (1993) chi ra rﬁng kién
thirc khoa hoc can thiét dé hiéu cic van dé nén tang cta nhiéu tuyén bd méi truong
thudng phirc tap va lién tuc thay d6i, khién cong chung kho c6 thé giai ma chinh xac
nhing gi dang duoc truyén dat. Myc tiéu cta ST 14 giam thiéu bt can xing thong tin
giita bén nam giir thong tin va bén tiép nhan thong tin (Spence, 2002).

Mit khac, trong boi canh tiéu dung xanh, doanh nghiép dong vai tro 1a chi thé
phat tin hi€u, st dung cac dac diém quan sat dugc dé truyén tai thong tin vé chit
luong moi trudng tiém 4n cta san pham. Cac tin hiéu nay co6 thé bao gdm nhan sinh

thai, chimg nhan méi truong, thiét ké bao bi, muc gia, ciing nhu cac hoat dong truyén
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thong marketing (Atkinson & Rosenthal, 2014). Tuy nhién, khong phai moi tin hi¢u
déu c6 gia tri nhu nhau; tin hiéu chi c6 hiéu luc khi né dang tin cay (Ki & Kim, 2022).
Dic biét trén nén tang mang xa hdi, SMM tré thanh mot hé théng phat tin hi¢u dong,
noi doanh nghiép lién tuc truyén tai va cing cd cac tin hiéu xanh thong qua ndi dung,
tuong tac va phan hdi theo thoi gian thyc (Rahman & cong sy, 2020). Khac véi cac
tin hiéu tinh (nhu nhan hoac giéy chung nhén), tin hi¢u trén mang xa hdi mang tinh
1ap lai, tich liiy va chiu sy giam sat ctia cong dong, tir d6 anh huong manh dén cach
ngudi tiéu dung dién giai va danh gia do tin cdy cia doanh nghiép (Huh & Kim,
2024). Biéu nay lam ting vai tro ctia tinh nhat quan va minh bach trong viéc phét tin
hiéu, boi bat ky sy 1éch pha nao giita thong diép va hanh vi thuc té déu co thé nhanh
chong bi phat hién va lam suy giam niém tin (Crapa & cOng su, 2024). Mat khac, cac
tin hiéu lién quan dén cac thudc tinh méi trudng clia san pham xanh thuong khong
thé kiém chimg tryc tiép, khién cho nguoi tiéu dung khong thé xac minh chat lugng
xanh (Ki & Kim, 2022), tao ra khoang trong thong tin ddng ké giita doanh nghiép va
thi truong.

Trong nghién ctru ndy, dé hiéu rd co ché tac dong cia SMM dén ba khia canh
CBBE xanh (GBI, GPQ va GPV) thi ST 1a 1y thuyét phu hop bdi nd cung cép goc
nhin vé co ché lién két hai bén: bén phat tin hiéu 13 cac doanh nghiép xanh va bén
nhan tin higu 1a ngudi tiéu dung trén nén tang giao tiép truc tuyén. Khi tin hiéu xanh
tir SMM nhét quan va minh bach, s& gop phan xay dung nhan biét vé GBI, GPQ va
GPV, tir d6 cung cb gia tri thuong hiéu theo hudng xanh. Nguoc lai, néu tin hiéu bi
nghi ngd hoic thiéu nhat quan, chiing khong chi mat hiéu lyc ma con cé thé phan tac
dung va 1am suy yéu CBBE xanh.

2.2.3. Ly thuyét hanh vi ¢é ké hoach

Céc Iy thuyét dy bao hanh vi dua trén nhan thirc bat dau duoc hinh thanh tir thap
nién 1960, trong d6 md hinh ctia Martin Fishbein dugc xem 14 mot trong nhitng nén
tang quan trong dau tién trong nghién ctru hanh vi nguoi tiéu dung. Fishbein (1963)
cho rang thai d6 ciia mot ca nhan d6i véi mot déi tugng dwoc hinh thanh tir hé théng

niém tin va cdm nhan cda ho lién quan dén céc thudc tinh cua doi tugng d6. Theo
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cach tiép can nay, thai d§ khong xuat hi¢n mot cach ngau nhién ma la két qua cua qua
trinh danh gia nhan thirc va cam xuc ctia ca nhan doi véi doi tuwong cu thé (Fishbein,

1963).
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Hinh 2.2. M6 hinh ly thuyét hanh vi ¢é ké hoach

Nguon: Dich tir Fishbein & Ajzen (2010)

Duya trén nén tang d6, Fishbein & Ajzen (1975) tiép tuc phat trién thuyét hanh
dong hop 1y (The theory of reasoned action — TRA) nham ghi nhan méi lién hé dang
ké gitra thai do, y dinh va hanh vi ciia con nguoi. Theo TRA, ¥ dinh hanh vi dugc
xem la yéu td du bao truc tiép hanh vi thue té va duoc hinh thanh dudi tac dong cua
su danh gia hanh vi va ky vong tir nhitng ngudi c6 y nghia dbi véi c4 nhan (Fishbein
& Ajzen, 1975). Tuy nhién, nhiéu nghién ciru sau d6 cho thiy khong phai moi hanh
vi déu hoan toan nam trong su kiém soat chu dong cua c4 nhan, boi hanh vi con chiu
anh huong tir cac diéu kién bén ngoai hodc niang lyc thyc hién hanh vi (Warshaw,
1980). Xuat phat tir han ché nay, Ajzen (1991) di phat trién TPB nhu mot sy mo rong
ciia TRA. Piém khac biét quan trong cia TPB 1a b sung bién “nhén thtrc kiém soat
hanh vi”, nhim phan anh mirc d0 ma c4 nhan cam nhan ré‘mg ho c6 kha nang hodc
nguén luc dé thuc hién hanh vi mong mudn. Nho d6, TPB dugc danh gia 1a mo hinh
c6 kha nang dy bao hanh vi xa hdi hi¢u qua hon va dugc tng dung rong rai trong

nhiéu linh vyc nghién ctru lién quan dén hanh vi nguoi tiéu dung va hanh vi xa hoi.

48



Khai niém “kiém soat hanh vi thyc t€” duoc str dung dé phan 4nh mic do ma
mot ca nhan thuc su sé hitu cac nguén luc, kha nang va diéu kién can thiét nham thuc
hién mot hanh vi cu thé (Bray, 2008). Cac yéu t6 nay c6 thé bao gom kién thirc, k¥
ning, thoi gian, tai chinh hodc nhimg diéu kién hd trg tir moi trudong bén ngoai. Tuy
nhién, viéc do luong truc tiép kiém soat hanh vi thuc té thuong gip nhiéu khé khin
do tinh phirc tap va khé quan sat ctia cac diéu kién thuc té. Vi vay, Fishbein & Ajzen
(2010) dé xuat sir dung bién “nhén thirc kiém soat hanh vi” nhu mot chi bao thay thé
dé phan 4anh mirc d6 ma ¢4 nhan cam nhan ho ¢6 kha ning thuc hién hanh vi mong
mudn. Pé danh gia bién nay, cac nha nghién ciru thudng sir dung cac thang do va b
cau hoi khao sat duoc phat trién phit hop voi diéu kién nghién ctru cu thé. Mit khac,
theo Ajzen (2020), hanh vi thyc té ciia con ngudi chil yéu duge quyét dinh boi y dinh
hanh vi; trong khi d6, ¥ dinh lai chiu anh hudng tir thai do ddi véi hanh vi va chuin
cht quan. Dong thoi, nhan thire kiém soat hanh vi déng vai tro diéu tiét quan trong
trong sy twong tac nay, boi ngay ca khi c4 nhan thé hién y dinh manh mé&, hanh vi van
c6 thé khong xay ra néu ho cam théy thiéu kha nang hoac nguén luc dé thyc hién
(Ajzen, 2020). Nhu vay, trong phién ban diéu chinh mé hinh TPB (Ajzen, 1985, 1991)
gan day, Ajzen (2020) di nhdn manh rang nhan thtrc kiém soat hanh vi khong chi anh
hudng tryc tiép dén y dinh hanh vi ma con c6 kha ning tac dong gian tiép thong qua
viéc diéu chinh thai d6 va chuan chii quan cta c4 nhan d6i voi hanh vi do.

Gidi hoc thuat xem TPB 1a mot trong nhitng nén tang 1y thuyét phtl hop nhét dé
giai thich GCB, dic biét trong viéc 1am rd co ché lién két giita nhan thirc, thai d6 va
¥ dinh hanh vi (Phu lyc 3.2). Hon nita, Han (2020) da déng gop vé mat ly thuyét bang
cach phat trién TPB sang 1y thuyét hanh vi mua xanh 4p dung trong linh vuc khach
san va nha hang. Theo TPB, cac yéu t6 nhan thire nhu niém tin, kién thic hodc danh
gi4 vé san pham s& dong vai tro 1a tién dé hinh thanh thai do, va thai do nay 1a yéu to
trung tam dan dén y dinh hanh vi. Cy thé, thai do, chuan chu quan va nhan thic kiém
soat hanh vi 1a nhitng yéu té chinh dy bao ¥ dinh mua TPHC, qua d6 khang dinh vai
tro cua thai do trong TPB (Ahmed & cong su, 2021; Hoyos-Vallejo & cong su, 2023).

Dic biét, TPB cung cap mot lang kinh quan trong dé hiéu vai trd ctia nhan thic cac
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van dé méi trudng va van dé tiy xanh thong qua viéc truyén tai gid tri xanh, thai do
hudng té1 san phém xanh va y dinh mua xanh (Essiz & cong sy, 2023; Tang & cong
su, 2023). Diéu nay cing c6 1ap luan rang TPB c6 kha nang giai thich rd rang co ché
chuyén hoa tir nhan thirc sang y dinh thong qua thai do (Hoang & Tung, 2024; Gupta
& Singh, 2024).

Tuy nhién, cic nghién ciru gan day ciing chi ra rang vai tro ciia thai do trong
viéc hinh thanh y dinh khong phai lic nao ciing mang tinh tuyén tinh va manh mé&
nhu TPB gia dinh, ma cé thé duoc dinh hinh boi cac cac yéu té kiém soat hanh vi
thuc té. Chang han nhu thai do c6 vai tro quan trong, nhung thai d6 khong du dé dam
bao sy hinh thanh y dinh hanh vi, khi cac yéu t6 khac nhu nhan thirc méi truong hoac
niém tin cling d6ng vai tro bo sung (Kwon & Ahn, 2021). Mishra & Kaur (2023) ciing
nhan manh sy ton tai cua khoang céch thai d§ — hanh vi, trong d6 tac dong cua thai
d6 co thé dugc ting cudng hodc suy yéu tiiy thudc vao niém tin cta nguoi tiéu dung
hodc su sin sang chi tra. Pic biét, Chaihanchanchai & Anantachart (2023) cho théy
cac yéu t nhu gid tri xanh va kién thirc méi truong c6 thé dong vai tro diéu tiét su
tuong tac gitra thai do va hanh vi, trong d6 gia tri xanh tham chi c¢6 thé lam suy yéu
tac dong nay. Nhitng phat hién nay cho thidy TPB can dugc mo rong bang céach tich
hop céac yéu té diéu tiét nham phan anh chinh xac hon GCB trong thuc té.

Nhu vay TPB khong chi phut hop trong viéc gidi thich chudi quan hé nhan thirc
— thai 40 — ¥ dinh, ma con cung cip nén tang dé xem xét cac yéu tb diéu kién anh
hudng dén su chuyén hoa tir thai do sang y dinh. Viéc két hop TPB véi cac bién diéu
tiét nhu do nhay cam gia, gia tri cam nhan hay niém tin gitp mo hinh nghién cuu
phan anh tét hon sy phtic tap cia GCB, dong thoi giai quyét van dé “khoang cach
gitra thai d§ — hanh vi” thuong dugc ghi nhén trong cac nghién ctru trudc day. Trong
luan 4n nay, TPB la 1y thuyét thich hop dé giai thich tic dong cia ba thanh phan
CBBE xanh (GBI, GPQ, GPV) 1én GAT va GRI va tac dong cua GAT dén GRI. Pong
thoi theo nguyén 1y mo rong cia TPB c¢6 thé giai thich vai trd cia GPS nhu méot nhan

t kiém soat hanh vi thuc té trong vi¢c kich thich GRI cia khach hang.
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2.2.4. Khung ly thuyét két hop

Trong luan 4n nay s& st dung khung 1y thuyét tich hgp gom SOR, ST va TPB
nham giai thich mot cach c6 hé thong GRI. Thay vi sir dung cac 1y thuyét ndy mot
cach rdi rac, nghién ctru dt chung trong mét ciu trac lién két, trong d6 mdi 1y thuyét
dam nhan mot vai trd cu thé trong tién trinh ra quyét dinh ctia ngudi tiéu dung. O cip
d6 tong thé, SOR dong vai tro 1a khung 1y thuyét nén, dinh hinh toan bo ludng tac
dong tir kich thich bén ngoai dén phan tmg hanh vi thong qua céc trang thai tam 1y
trung gian. Trong md hinh nay, SMM dugc xem 14 kich thich (S); ba thanh phéan cua
CBBE xanh (GBI, GPQ, GPV) cung v6i GAT dai dién cho trang thai chu thé noi tai
(O); va GRI 1a phan ung (R).

Tuy nhién, ban than 1y thuyét SOR chi phac hoa dugc mét so dd ludng chay bé
mit chir “chua 1am rd co ché nhan thirc va hanh vi” (hdp den bén trong bd ndo khach
hang). Do d6, can bd sung thém hai 1y thuyét bo trg, gdm ST va TPB, phan cong
chung giai thich chi tiét cho 2 chiang (nira ddu va nira sau) bén trong moé hinh SOR.
Pay chinh 14 co ché phan cap “1 khung ciu triic két hop véi 2 co ché giai thich”. Cuy
thé:

Trong giai doan dau (S — 0O), ST duoc van dung dé giai thich caich SMM anh
hudéng dén cac quan diém cua nguoi tiéu dung vé thuong hiéu xanh. Trong bdi canh
xanh, ngudi tiéu dung thuong ddi mat voi bat cAn xung thong tin, do cac thudc tinh
mai truong khé quan sat va kho kiém chimg. Dudi goc nhin nay, SMM déng vai tro
nhu nhing tin hiéu gitp truyén tai cac thong tin vé trach nhiém mai truong, chat
luong san pham va gia tri ma thuong hiéu mang lai. Nhitng tin hiéu nay cho phép
ngudi tiéu ding suy dién va hinh thanh cac danh gia c6 ciu tric vé thwong hiéu, duoc
phan anh thong qua GBI, GPQ va GPV. Nhu vay, ST giai thich cdch ma cac kich
thich bén ngoai dugc dién giai thianh nhan thic, tir d6 1am co s& cho su két ndi giira
SMM va ba thanh phan cia CBBE xanh (GBI, GPQ, GPV).

Trong giai doan sau (O — R), nguyén Iy ctia TPB nham 1y giai cach thirc chuyén
hoa tir GBI, GPQ, GPV va GAT sang GRI. GBI, GPQ va GPV dong vai tro 14 tién dé
nhan thtrc, tir 6 hinh thanh GAT ctia ngudi tiéu dung. Thai d6 nay, theo TPB s& dan
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dén GRI. Mic du TPB nhin manh vai tro cta thai do trong vi€c hinh thanh y dinh
hanh vi, sy lién két nay khong phai lic nao cling mang tinh tuyét ddi. Trong bdi canh
tiéu ding xanh, GPS dong vai tro 1a diéu kién kiém soat hanh vi thuc té. Do céc san
pham xanh thudng c6 gia cao hon, ngudi tiéu dung c6 thé déi mat voi sy danh doi
gitra 1gi ich moi truong va chi phi tai chinh. Khi mirec do0 GPS cao, nguoi ti€éu dung
¢6 xu hudng can nhic sd tién bo ra, tir 46 lam suy yéu tac dong tich cuc ctia GAT 1én
GRI. Piéu nay cho thiy rang, ngay ca khi su danh gia tich cuc duoc hinh thanh, hanh
vi van c6 thé bi kim ham boi cac rang budc thuc té. Vi vay, TPB dugc dung dé ly giai
cac hi¢u tng cua GBI, GPQ, GPV, GAT, GPS lén GRI. Xuyén subt mé hinh nghién
ctru, ba Iy thuyét nay dugc van dung mot logic rd rang va bo tro 1an nhau. SMM déng
vai tro 1a nguon kich thich bén ngoai trong khung SOR, dong thoi hoat dong nhu mot
hé thong tin hiéu gitp nguoi tiéu dung hinh thanh nhan thirc vé GBI, GPQ, GPV. Céc
nhan thirc ndy tiép tuc duoc chuyén hoa thanh GAT va GRI theo logic ctia TPB. Qua
trinh nay khong chi mang tinh tuyén tinh ma con chiu anh hudng béi yéu to diéu kién
1a GPS, phan anh sy tuong tac gitta yéu to tdm 1y va rang budc kinh té trong GCB.
Do d6, mo hinh nghién ctru thé hién mot co ché toan dién tir kich thich — nhan thuc
— thai d0 — hanh vi, trong d6 ca hiéu tng trung gian va diéu tiét déu duoc xem xét
mot cach dong thoi.
2.3. TONG QUAN CAC NGHIEN CU'U CO LIEN QUAN
2.3.1. Phwong phap thuc hién

Pé danh gia tong quan tinh hinh nghién ctru, ludn an luoc khao cac cong trinh
nghién ctru vé GCB, su lién quan gitta SMM—GRI. Quy trinh tong quan nghién ciru
duoc thyc hién qua 3 budc (Hinh 2.3).
Budc 1. Thu thap dir li¢u

Pé thuc hién tong quan tai liéu lién quan dén GCB, nghién ctru ny ap dung quy
trinh d4nh gia hé théng dya trén hudéng din PRISMA (preferred reporting items for
systematic reviews and meta-analyses) nham bao dam tinh minh bach va do tin cay

trong qué trinh tim kiém, sang loc va lya chon tai liéu nghién ctru (Moher & cdng su,
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2010). Trong tdm ciia phan tong quan 1a x4c dinh va phéan tich nhiing dong nghién
ctru chu dao trong linh vuc GCB.

Trong cac nghién ctru tric lugng thu muc, Scopus va Web of Science dugc xem
13 hai co s& dit liéu hoc thuat phd bién va c6 d6 tin cay cao. Tuy nhién, nghién ctru
nay lua chon co s& dit liu Scopus 1am ngudn dit liéu chinh do Scopus ap dung quy
trinh 14p chi muc tuong d6i dong nhit va c6 pham vi bao phi tap chi rong hon so véi
Web of Science. Ngoai ra, Scopus con cung cip sb luong tai liéu da dang hon lién

quan dén hanh vi tiéu ding va phat trién bén viing (Singh & cong su, 2021).

Buéc 1: THU THAP DU LIEU
(Co s dir li€u Scopus)

X4c dinh tir khod .| Sanloc két qua theo quy
tim ki€ém trinh Prisma

-

Buéc 2: PHAN TiCH TRAC LUQNG THU MUC
(Phan meém VOS Viewer 1.6.20)

> M6 ta dir liéu

Phan tich dong xuét hién o pra o o o exTiA N Tém tat céc
tir khod » Phan tich ghép cép tai liéu > chi d& nghién cru
Buéc 3: TONG QUAN TAI LIEU THEO CHU PE
Lugc khao t’éng quan | Phén tich téng hop N Panh gia tdng quan
hé thong i ndi dung nghién cuu

Hinh 2.3. Quy trinh thwe hién tong quan nghién ctru
Buéc 2. Phin tich tric liwong thw muc
Phén tich tric luong thu muc (bibliometric analysis) dugc xem 1a mot trong
nhitng phuong phap dinh luong phd bién nham danh gia va khai quat su phét trién
cua mot linh vyc nghién ctru thong qua dir li¢u cong b6 khoa hoc (Porter & cong su,
2002). Phuong phap nay cho phép cac nha nghién ctru kham pha ciu tric tri thirc, xu

huéng phat trién cling nhu sy gan két giita cac chii dé nghién ctru dua trén dit liéu thu

53



muc cua cac bai bao khoa hoc, sach hoac bé“mg sang ché. V& ban chét, phan tich tric
luong thu muc dua trén viéc do luong va théng ké tin suat xuat hién cua céc tir khoa,
tac gia, trich dan hodc chu dé nghién ctru trong cac cong bd hoc thuat. Thong qua do,
cac xu hudng nghién ciru ndi bat, cac chil dé trung tim va nhitng hudng phét trién
moi trong linh vuc nghién ctru cod thé duoc xac dinh va truc quan hoéa mdt cach hé
thong. Két qua phan tich khong chi hd tro nhan dién khoang trdng nghién ciru ma con
gop phan dinh huéng xay dung cic chuong trinh nghién ciru va mé hinh 1y thuyét
moi trong tuong lai. Pong thoi, gitip cac nha nghién ciru nim bat dugce kién thire cot
161 cua mot linh vyce, cling nhu hiéu rd céc linh vuc con va céc linh vuc lién quan
khac (Castillo-Vergara & cong su, 2018).

Luan an thyc hién phan tich trac lugng thu muc véi su hd tro cta phén mém
VOSviewer 1.6.20. Hai phuong phap phén tich chinh 1a déng xuat hién tir khoa
(keyword co-occurrence analysis) va ghép cap tai liéu (bibliographic coupling). Phan
tich d6ng xuat hién tir khoa 1a mot ki thuat cho phép lugng hoa cac mdi quan hé va
su lién két gilra cac bai bao, thong qua viéc xac dinh tan suét xuat hién 1ap lai cua cac
tir khoa ciing nhu murc do lién két giira cac bai nghién ctiru (Boyack & Klavans, 2010).
Phan tich ghép cép tai liéu mdt phuong phép thu muc hoc manh mé, c6 kha nang ban
d6 hoa cau trac tri tué ctia mot linh vue nghién ciru thong qua viée xac dinh cac cum
bai bao lién quan chat ché. Dya trén cadc cum chu dé, nha nghién ctru ¢o6 thé dinh
hudng cac chi dé nghién ctru then chdt (Leung & cong su, 2017). Bé dit liéu phan
tich dam bao, luan an ra soat va loai bd nhitng bai bao cé ndi dung khong thudc chu
dé nghién cuu hoac thiéu thong tin; tiép theo, thuc hién phan tich so bo déng xuét
hién tir khoa tac gia va chuan héa tir khoa.

Buéc 3. Tong quan tai liéu theo chii dé

O bude ndy, tac gia thyc hién tong quan tai liéu theo cha dé (thematic literature
review) nham tong hop cac nghién ctru trudc day thong qua viéc phan loai va phan
tich theo nhiing chii dé khai niém chinh trong linh vyc nghién ctru, qua dé gitip nhan
dién cac xu huéng nghién ciru méi cling nhu nhitng khoang tréng tri thirc con ton tai

(Snyder, 2019). Pau tién, tac gia tién hanh luoc khao tong quan hé théng ddi véi cac
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nghién curu vé GCB, GRI, SMM d duoc sang loc & budce 1, nham ra soat toan bo ndi
dung ctia timg cong trinh mot cach ¢ hé thong trudc khi di vao phan tich chuyén sau.
Tiép theo, thyc hién phan tich tong hop noi dung, trong d6 cac nghién ctru dugc phan
tich theo 1y thuyét nén ciing nhu céc loai bién tién td, bién két qua, bién trung gian va
bién diéu tiét duoc str dung trong timg bai bao. Dua trén muc d6 tuong dong va tin
sudt xudt hién gitra cac nghién ciru, tac gia nhom cac két qua lai va dat tén theo ting
cum chu dé cu thé dé c6 cai nhin tong quat vé cac hudng nghién ctru hién co. Cudi
cung, tac gia thuc hién danh gia tong quan nghién ciru, so sanh va di chiéu cac cong
trinh trong cuing mot chu dé va tir d6 rit ra cac khe hong nghién ctru.
2.3.2. Tong quan nghién ciru vé hanh vi tiéu ding xanh

Tu 288 tai liéu duoc chon vé GCB (2020-2024) trén Scopus, phan tich d@)ng
xuat hién tir khoa cho ra bén xu huéng chinh: marketing xanh, gia tri xanh tir san
pham/dich vu, trach nhiém x4 hoi huéng dén tiéu dung bén viing, va sy quan tim dén
moi truong (nén TPB). Phan tich ghép cap trich dan trén 55 bai tiéu biéu ciing cho
bon cum tuong tu: thai d0/nhan thirc xanh (TPB-TRA-TAM), dich vu khach san-nha
hang xanh (TPB-VBN), gia tri thuong hiéu, va tiy rira xanh-niém tin xanh (TPB-
SOR). Céac xu hudng nhu long trung thanh thuong hi€u xanh va vai tro mang xa hoi
van con chua duoc khai thac day du (Phu luc 2).
2.3.2.1. Boi canh nghién civu

Co ché hinh thanh GCB duoc cac nha nghién ciru trén thé gidi xem xét & 25
qudc gia trong nhiéu nganh khac nhau (Hinh 2.4). Bbi canh Trung Qudc déng gbp
nhiéu nhat vé cha dé nay véi 42 tai liéu (chiém 14,6%). Mot mit c6 thé thay An Do
(9,7%), Pakistan (7,6%), Malaysia (5,9%) 1a nhitng qudc gia thudc top dau trong linh
vuc phat trién GCB. Top hai c6 thé ké dén Pai Loan (4,9%), Hoa Ky (4,5%), Viét
Nam (4,2%) va Thai Lan (3,5%) 1a nhitng quc gia dang bat dau nghién ciru va tng
dung yéu t6 xanh vao trong méi truong sinh thai, doi séng x4 hoi va san xuat. Mt
khac, hau hét cac doanh nghiép da qudc gia san xuat va gia cong san pham hoic dich
vu ciia ho & cac qudc gia dang phét trién c6 lao dong gia ré, ngudn tai nguyén thién

nhién dbdi dao, thi trudng tiém ning va luat phap chinh phi khong qua khat khe. Do
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d6 dé don dau xu hudng song xanh ctiia nguoi tiéu dung va tao di€u kién cho nén kinh
té phat trién, nhan thay tdm quan trong can phai nghién ctru chu deé tiéu dung xanh &

cac nudc dang phat trién, trong d6 c6 Viét Nam.
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Hinh 2.4. S6 hrong céc tai liéu dwge xuit bin theo quéc gia
Nguon: Téng hop két qua tir Scopus
2.3.2.2. Ly thuyét dwec vin dung
Két qua luoc khao cac cong trinh nghién ciru vé GCB giai doan 2020-2024 cho
thdy s6 luong co s6 1y thuyét lam nén tang trong nghién ctru co ché hinh thanh GCB
kha 16n (Phy luc 3.1). Trong s6 28 1y thuyét duoc dé cap, 1y thuyét hanh vi co ké
hoach (TPB) duoc cac nha nghién ctru 4p dung nhiéu nhét (33 nghién ctru); tiép theo
1a 1y thuyét SOR, ST, VBN,
(1) Theo TPB, GCB duoc giai thich thong qua ba ciu phan ¢t 15i bao gom thai
dd, nhan thtrc kiém soat hanh vi va y dinh. Cu thé, sy nhin nhan tich cuc ddi véi san
pham xanh va hanh vi than thién méi trudng duwoc ching minh 14 yéu t6 dy bdo manh
mé& nhat d6i v6i y dinh tiéu dung xanh, phan anh mirc d6 danh gia thuan loi ciia ca

nhan d6i v6i cac lya chon bén vimg (Sun & Wang, 2020; Dangelico & cong su, 2021;
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Bhutto & cong su, 2022; Tang & cdng sy, 2023). Bén canh dd, nhan thuc kiém soat
vi hanh thuong thé hién qua nhan thirc vé gia, nhan thirc vé van dé bao vé moi truong
dong vai trd quan trong trong viéc phan anh kha niang va ngudn lyc ma ca nhan cam
nhan duoc khi thyc hién GCB, dic biét trong cac bdi canh ton tai rao can nhu gia ca
cao hodc han ché vé kha ning tiép cin san phdm (Song & cong sy, 2020; Kwon &
Ahn, 2021; Kamalanon & cong su, 2022; Mishra & Kaur, 2023). Hai yéu tb nay cung
tac dong dén y dinh ti€u dung xanh, von duoc xac dinh 13 bién trung gian gitra nhan
thirc va GCB thuc té, qua d6 cung ¢ vai tro ctia TPB trong viéc dy bao hanh vi tiéu
ding bén viing (Mezger & cong su, 2020; Majeed & cong su, 2021).

Céc nghién ciru thuc nghiém vé GCB c6 str dung TPB trong giai doan 2020-
2024 duoc trinh bay ¢ Phu lyc 3.2 ciing chi ra ring TPB khong chi giai thich cau tric
nhan thirc ma con 1am 16 dong co thuc day GCB thong qua sy twong tac gitra yéu t6
nhén thirc va gié tri ¢4 nhan. Khuynh hudéng ung h thuong dugc hinh thanh tir dong
co ndi tai nhu mdi quan tdm moi trudng, gia tri sinh thai va trach nhi¢m dao duc,
trong khi nhan thirc kiém soat hanh vi phan anh dong co mang tinh cong cu, lién quan
dén kha nang hién thyc hoa hanh vi trong diéu kién rang budc thuc té. Khi hai dang
dong co nay hoi tu, chung khoi ddy manh mé y dinh tiéu dung xanh va gia tang kha
nang chuyén héa thanh hanh vi thuc té (Liu & cdng su, 2020; Dangelico & cdng su,
2021; Kaur & cong sy, 2021; Bhutto & cdng su, 2022; Liu & cong su, 2022;
Kamalanon & cdng su, 2022; Ho Nguyen & cong su, 2022; Tang & cong su, 2023;
Phan & cdng su, 2023). O muc do sau hon, ban chit cta su tuong tac giira cac tién td
trong TPB, theo bang chimg thuc nghiém khong don thuan 1a cac tac dong doc 1ap
ma mang tinh tuong tac va thir bac dong co. Thai do dai dién cho dong co noi tai
mang tinh gia tri thuong déng vai tro lyc day chinh hinh thanh ¥ dinh hanh vi, trong
khi nhan thirc kiém soat hanh vi hoat dong nhu mot diéu kién kich hoat quyét dinh
lidu dong co nay co thé duge chuyén hoa thanh y dinh kha thi hay khong (Kwon &
Ahn, 2021; Handriana & cdng su, 2021; Riskos & cong su, 2021; Kaur & cong su,
2022; Mishra & Kaur, 2023; Armutcu & cOng su, 2024; Crapa & cdng su, 2024). Noi

cach khac, y dinh ti€u dung xanh dat muc cao nhét khi ca nhan déng thoi sé hitu dong
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co gia tri tich cuc va nhan thuce 1o rang vé kha nang thyc hién hanh vi. Khi xuét hién
su bat tuong thich gitra hai yéu to nay, chéng han thai d6 thuan lgi nhung muc do
kiém soat hanh vi cam nhan thap, y dinh hanh vi ¢6 xu hudng suy giam dang ké. Diéu
nay cho thay dong luc cdt 15i cta ¥ dinh khong bat ngudn tir ting yéu t6 riéng 1¢, ma
tir sy twong tac va hoi tu giita dinh hudng gia tri va nang luc quan diém cta ca nhan.

(2) Theo VBN, gia tri ca nhan dac biét gia tri sinh thai va long vi tha dong vai
trd nén tang dinh hinh niém tin moi trudong, bao gdm nhén thirc vé& hau qua cua cac
van dé moi trudng va trach nhiém ca nhan trong viéc giai quyét chung (Wang & cong
su, 2020; Fauzi & cong su, 2022). Céc niém tin nay sau do kich hoat chuan muc ca
nhan, tor d6 dinh hinh y dinh va GCB (Han, 2020; Chaihanchanchai & Anantachart,
2023). Chuan muc c4 nhan dong vai trd nhu mot trung gian, noi cac yéu td nhan thirc
duoc chuyén thanh dong luc hanh vi mang tinh nghia vu (Majeed & cong su, 2023;
Batool & cong su, 2024). Pong gop cbt 16i cia VBN lam rd dong co dao dirc noi tai
nhu luc drfly chinh cia GCB. Khi ca nhan nhén thure ro hau qua tiéu cuc cua hanh vi
khong bén ving va dong thoi cam thay co trach nhiém ca nhan, ho hinh thanh chuan
muc c4 nhan di manh dé kich thich y dinh va hanh vi, ngay c4 khi hanh vi d6 di kém
chi phi hodc su bat tién (Jebarajakirthy & cong su, 2024). Do d6, khac véi cac mod
hinh thién vé 1y tri, VBN giai thich GCB nhu mét phan ¢mg chuin myc mang tinh
dao durc, khong chi 1a két qua ctia danh gid 1oi ich, chi phi hay su thuan tién.

Xét vé ban chat vai tro clia c4c tién to, VBN thé hién mot cu tric kich hoat tudn
tu nhung mang tinh diéu kién, trong d6 mdi thanh phan chi phat huy tac dung khi
thanh phan trudc d6 dugc thiét 1ap day du. Gia tri tao nén tang dinh huéng, niém tin
cung cép co s& nhén thire, va chuin muc c4 nhan dong vai tro kich hoat hanh vi. Pong
co chinh khoi day nhu cau tiéu ding xanh, khéng chi mét yéu t riéng 1é ma & sy hoi
tu cta nhén thirc vé hau qua va trach nhiém cé nhan, qua d6 hinh thanh nghia vu dao
dtrc d0 manh dé dan dén hanh dong (Wang & cong su, 2020; Han, 2020; Majeed &
cong su, 2023; Jebarajakirthy & cong su, 2024). Khi chudi nay bi gian doan chéng
han nhu thiéu nhéan thirc trach nhiém, chuin muc ca nhan suy yéu va y dinh hanh vi

khoé duoc kich hoat. Nho d6, VBN déng gop mot goc nhin sau sac khi dinh vi GCB
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nhu mot hanh vi dugc dan dit boi chuan muc dao dic ndi tai hon 1a tinh toan 1y tri
don thuan.

(3) Theo ST, GCB duogc hinh thanh trong bbi canh bat can xing thong tin, khi
nguoi tidu dung khong thé tryc tiép xac minh mirc d6 “xanh” ciia san pham, thuong
hiéu hodc dich vu. Trong diéu kién d6, cac chu thé thi trudng bao gém doanh nghiép,
thuong hi€u va ngudi anh hudng phat di cac tin hi€u nhu dinh vi thuong hi¢u xanh,
thong diép truyén thong, mic gia, nhan sinh thai va hinh anh bén viing, dong vai tro
nhu nhitng co ché thay thé gitup ngudi tiéu dung suy luan vé chat lugng mai trudng,
tinh x4c thuc va mirc d6 cam két bén vimg ctia doanh nghiép. Cac bang ching thuc
nghié¢m nhét quan cho théy cac hi¢n tugng nhu dinh vi xanh, tin hi¢u gia, vai tro cta
influencer, tin hiéu dia vi trong tiéu ding bén viing, ciing nhu van dé tiy xanh
(greenwashing) déu van hanh trong logic tin hiéu nay. V& co ché, cic tin hiéu xanh
khong tac dong tryc tiép dén hanh vi ma duogc dién giai thong qua cac trang thai nhan
thirc trung gian nhu niém tin, gia tri cam nhan va lién tudng thuong hiéu xanh, tir 46
hinh thanh ¥ dinh hanh vi. Khi tin hiéu duoc danh gia 1a dang tin cy, ching cing ¢
niém tin, gia tang gia tri cdm nhan va dinh huéng GCB; nguoc lai, khi bi nhan dién
1a phong dai hodc tiy xanh, ching 1am suy giam niém tin, x6i mon gia tri thwong hiéu
va can tré GCB. Do do, hiéu luc cua tin hiéu khong nam & ban than ndi dung dugc
truyén tai, ma & mirc do tin nhiém ma nguoi tiéu dung gan cho tin hiéu d6. Péng gop
¢t 16i cua ST trong nghién cutu GCB nam & viéc tai dinh vi ban chat cua hanh vi:
nguoi tiéu dung khong phan g véi “tinh xanh” khach quan, ma phan tng véi nhitng
biéu hién tin hiéu cta tinh xanh ma ho tiép nhan va dién giai. Nho d6, 1y thuyét nay
giai thich duoc vi sao cting mot tuyén bd bén viing co thé dan dén cac phan tng trai
nguoc tir cung cd niém tin dén gia ting hoai nghi. No6i cach khéac, ST chuyén trong
tam phan tich tir cau hdi “doanh nghi€p c6 xanh hay khong?” sang “doanh nghi¢p
phat tin hiéu xanh nhu thé nao?, tin hiéu d6 cé dang tin hay khong?, va dugc nguoi
tiéu dung dién giai ra sao?”, qua d6 cung cap mot khung giai thich sic bén cho tinh

hiéu qua va tinh phén tac dung ctia cac chién lugc truyén thong xanh trong thuc tién.
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Xét vé ban chit quan hé gitra cac tién t6, cac bang ching thuc nghiém goi y mot
logic kha rd: tin hiéu — dién giai nhan thuc — niém tin/thai 46 — y dinh/hanh vi.
Trong chudi nay, dong co chinh thoi thic y dinh hanh vi xanh khéng nam & ban than
tin hi¢u, ma & viéc tin hidu d6 gitp nguoi tiéu dung giam bt dinh va dong thoi tao ra
mét loi ich biéu tuong hodc dao duc di manh dé hanh dong. Mot sb nghién ctru nhan
manh yéu t6 gia nhu mot tin hiéu tén kém vé mirc 46 xanh; nghién ciru khac cho thay
gi4 tri xanh 1am tang mirc chap nhan chi phi bo sung cho bao bi xanh; trong bdi canh
mang xa hoi, dac diém cua nguodi anh hudng cod thé dinh hinh su gén két moi truong
va tir 46 khuyén khich hanh vi mua xanh; con ¢ nhém Gen Z va Millennials, tiéu
dung xanh con ¢o thé van hanh nhu mot tin hiéu dia vi xa hoi, nghia 1a “xanh” khong
chi 1a dao dtrc ma con 1a biéu tuong. Tuy nhién, tin hiéu xanh chi phat huy tac dung
khi nguoi tiéu ding xem chung 1 dang tin cdy; vi vy, niém tin thuong hiéu xanh,
GBI, sy hai 1ong xanh va lién tuéng thuong hiéu xanh thuong xuat hién nhu nhimng
bién trung gian quan trong giita tin hiéu va hanh vi.

(4) SOR dugc g dung trong GCB nhu mdt khung giai thich qua trinh ma trong
d6 cac kich thich bén ngoai clia mdi truong xanh dugc chuyén hoa thanh trang thai
tam 1y bén trong va sau d6 din dén phan img GCB (Sharma & cong sy, 2022). Trong
dong nghién ctru nay, “kich thich” thudng dugc van dung dé chi cac tin hiéu hay tac
nhan thi trudng nhu thyc hanh xanh cta doanh nghiép, ndi dung truyén thong xanh,
tac dong clia moi truong truyén thong xa hoi, mirc d6 chap nhan quang céo xanh, hay
cac thudc tinh xanh cua san phém/dich vu; “chi thé” phéan anh nhan thirc va cam xtc
nhu niém tin xanh, GPV, thai do, ¥ thirc moi truong, y thirc dia vi hodc su tu tin cua
nguoi tidu dung; con “phan tng” chu yéu 1a y dinh mua xanh, truyén miéng xanh,
1ong trung thanh, sin sang tra gi cao hon hodc cac hanh vi tiéu dung bén vimng khéac
(Fan & cong sy, 2023; Chang & Cheng, 2023). Cach van dung nay xuét hién kha nhét
quan trong nghién ciru vé linh vuc khach san xanh, dién tir xanh cua gidi tré tuong
tac trén nén tang tryc tuyén, ciing nhu trong van dé tiy xanh va marketing xanh tai

cac thi truong chau A dang ndi 1én (Hameed, Hussain, & cong su, 2021; Han & cong
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su, 2022; Tan, 2022; Xie & Madni, 2023; Rahman & Nguyen-Viet, 2023; Vafaei-
Zadeh & cong su, 2024).

Piém manh cua SOR gitp 1am 1d co ché trung gian vi mo: ngudi tiéu dung
khong phan tmg tryc tiép véi kich thich xanh, ma phan tng véi cach ho dién giai va
noi tai hoa cac kich thich do. Chrfmg han, nghién ctru cua Han & cong su (2022) cho
thdy niém tin khong tac dong thang mot chiéu 1én y dinh mua xanh ma di qua nhan
thirc vé mdi trudng va nhan thirc vé trang thai; Xie & Madni (2023) chi ra anh hudng
ctia cac kénh truyén thong xa hoi duoc chuyén hoa thong qua chuan cha quan va
GPV; con cac nghién ctru gan day vé quang céo xanh va tay xanh trong bbi canh Viét
Nam cho thiy céc kich thich thi truong chi phat huy hiéu qua khi chung tao duoc
GAT, niém tin xanh hodc tinh xac thuc du manh (Rahman & Nguyen-Viet, 2023;
Vafaei-Zadeh & cong su, 2024). Pong luc chinh thic ddy GCB trong SOR nam & cac
trang thai bén trong ctia nguoi tiéu dung, chr khong ndm & ban than kich thich bén
ngoai. Noi cach khac, yéu t6 that sy ting cuong GCB ciia ngudi tiéu dung chinh 1a
niém tin, gia tri cam nhan va sy nhin nhén tich cyc. Piéu nay giai thich vi sao clng
mot thong di€p xanh, thyc hanh xanh, truyén thong xanh qua mang ludi xa hoi truc
tuyén hay quang cao xanh, c6 nghién ctru cho thdy tac dong manh (Nguyen-Viet,
2023), ciing c6 nghién ctru cho thay hiéu lyc yéu hodc gian tiép dén GCB (Dinh &
cong su, 2023). Ban chat co ché lién két giira cac tién t6 trong SOR 1a kich thich —
xir 1y tdm 1y — phan tng, trong d6 “qua trinh xr 1y tim 1y” méi 1a mau chét. Vi vay,
dong gop cot 16i ctia SOR trong nghién ciru GCB 1a cung cip mot 1y thuyét nén tang
du linh hoat dé tich hop dong thoi yéu td marketing, xa hoi va tam 1y, qua d6 giai
thich t6t hon vi sao ngudi tiéu dung khong mua xanh chi vi thdy san pham xanh, ma
vi ho d duoc thuyét phuc, tin tuong va cam thay lua chon d6 ¢6 y nghia ddi voi chinh
minh.

Dit canh nhau, bon 1y thuyét trén phan anh nhing gia dinh nén tang khac nhau
vé dong co thuc ddy GCB, vi vdy ton tai nhitng diém khong hoan toan twong thich
gitta chung. TPB va VBN du cung Xuét phat tir tdm ly hoc xa hdi, lai dai dién cho hai

logic dong co dbi lap: TPB xem GCB 1a két qua clia qua trinh can nhac 1y tri, can d6i
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giita thai d6 thuan loi va kha ning kiém soat hanh vi. Trong khi VBN 1y giai GCB
nhu mot phan tng mang tinh nghia vu dao duc, dugc kich hoat béi chuan muc ca
nhan chir khong phai loi ich hay chi phi. O mot hudng khac, ST khong tap trung vao
ban than dong co bén trong nguoi ti€u dung ma vao cach thirc thong tin bén ngoai
(tin hiéu xanh) duoc dién giai; theo do, mot ca nhan co thé s& hiru thai do tich cuc
(theo TPB) hoac chuan myc dao drc manh (theo VBN) nhung van khong hanh dong
néu tin hiéu xanh ma ho tiép nhan thiéu do tin cay, cho théiy ST b khuyét cho ca TPB
1an VBN ¢ khau ma hai 1y thuyét nay thuong bo ngé: qua trinh tham dinh thong tin.
Trong khi d6, SOR khong canh tranh truc tiép vdi ba 1y thuyét con lai ma dong vai
trd mot kién trac bao trum, c6 kha nang dung nap thai d§ va nhan thue kiém soat hanh
vi (TPB) 1dn qua trinh dién giai tin hiéu (ST) nhu nhiing trang thai “chi thé” (O) trung
gian gitra kich thich (S) tr moi trudng va phan tng hanh vi (R). Tuy nhién, SOR kho
thé hién tron ven co ché chuan muc dao dirc tuan ty cia VBN, vbn van hanh theo mot
chudi kich hoat diéu kién (gia tri — niém tin — chuén muc ca nhan) khac biét vé ban
chat so voi logic kich thich — phan tmg don tuyén. Chinh tir diém khong twong thich
nay ma luan an lya chon tich hop SOR, TPB va ST: ba Iy thuyét c6 thé 16ng ghép
trong cung mot cAu trac nhan thirc — tin hiéu, thay vi dua VBN vao mo hinh, nham
dam bao tinh nhét quan logic giita cdc cdu phan 1y thuyét duoc van dung.

2.3.2.3. Cac nhém bién tién t6

Céc nghién ctru chinh duoc lugc khao trong giai doan 2020-2024 da dé cap dén
85 tién t6 1a nhan t6 tic dong truc tiép hodc gian tiép dén GCB. Dya trén ¥ nghia cua
cac tién td, 5 nhom tién t6 da duoc phan chia (Phu luc 3.3).

(1) Nhém yéu to nhén thirc — thai d: gdm 10 bién chinh tac dong dén GCB
va dugc tong hop qua nhiéu nghién ctru thyc nghiém gan day, phan anh cac co ché
hinh thanh nhan thirc va danh gia cta ca nhan dbi véi moi truong va san pham xanh.
Nhém nay bao gom céc yéu td cbt 16i nhu kién thirc moi truong, mdi quan tim moi
truong, nhan thirc moi truong va thai do ddi voi san phém xanh, dugc xem 1a nén
tang trong viéc hinh thanh khuynh huéng tiéu dung xanh. Trong d6, kién thirc moi

trrong va moi quan tdm moi truong 1a hai bién dugc nghién ctru phd bién nhat, tiép
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theo 1a thai d6 d6i voi san pham xanh va nhan thirc méi trudng (Sun & Wang, 2020;
Ch & cong su, 2021; Sun & cong su, 2022; Phan & cdng su, 2023; Nazir & Wani,
2024).

Céc bién lién quan dén qua trinh danh gia cia ngudi tiéu dung duge cac nghién
ctru dé cap bao g@)m: nhan thic gia tri xanh, nhan thuce rui ro, nhan thue hiéu qua va
nhan thirc vé san pham xanh, cho thiy nguoi tiéu dung khong chi hiéu vé moi truong
ma con can nhic loi ich va chi phi cua GCB (Crapa & cong su, 2024; Wu & cong su,
2024; Panci¢ & cong su, 2023; Jabeen & cong sy, 2023). Nhin chung, nhém tién tb
nay dong vai tro giai thich cadch nguoi tiéu dung hinh thanh dong co va dinh huéng
hanh vi, tuy nhién van ton tai han ché khi chua giai quyét triét dé khoang cach gitra
thai do va hanh vi thyc té.

Bén canh d6, nhom céc tién t6 lién quan dén thuong hiéu xanh gdm 9 bién duoc
xem xét trong nhiéu nghién ciru, phan anh cach nguoi tiéu dung xay dung va duy tri
su két ndi voi thuong hiéu trong bdi canh tiéu ding bén vimng. Noi bat trong nhom
nay 1a GBI va GPV, tiép theo 1a GPQ va lién tuong thwong hiéu xanh (Panci¢ & cong
su, 2023; Jabeen & cong su, 2023). Cac bién lién quan dén nhan thic thuong hi¢u
dugc nghién ctru bao gdm: GBI, GPQ, gi4 tri thuong hiéu xanh va lién tuong thuong
hiéu xanh, cho thdy vai tro ctia thuong hiéu trong viéc giam bat dinh va ciing ¢d niém
tin cta nguoi tiéu dung ddi véi san pham xanh (Wu & cong su, 2024; Crapa & cong
su, 2024).

O cip d6 sau hon, cac yéu té mang tinh cam xuc va trai nghiém ciing duoc xem
xét (Jabeen & cdng su, 2023; Panci¢ & cdng su, 2023). Ngoai ra, cac bién lién quan
dén két qua danh gia nhu sy hai 1ong va GPV déng vai tro ciing ¢ hanh vi lap lai va
cam két ctia khach hang trong tiéu dung xanh. Tong thé, nhom tién t6 thuong hiéu
khong chi cy thé hoa cic danh gia nhan thirc ma con chuyén hoa ching thanh sy gan
két cam xuc, qua d6 gop phan thu hep khoang céach giira thai ¢ va GCB.

(2) Nhém yéu t6 chuin muc xi hi: gom 14 bién tic dong dén GCB va dugc
xem xét trong nhiéu nghién ctru thuc nghiém, phan anh vai trd ctia bbi canh xa hoi

trong viéc dinh hinh nhan thure, thai @6 va hanh vi ciia ca nhan. Nhom nay bao gém

63



cac yéu té cbt 161 nhu chuan cha quan, anh hudng xa hoi, anh hudng ban bé va tuong
tac x4 hoi, duoc xem 14 nhitng co ché truc tiép thong qua d6 ap luc va ky vong xa hoi
tac dong dén GCB. Trong do, chuan chu quan va anh hudng xa hdi 1a hai bién duogc
nghién ctru phd bién nhét, tiép theo 1a anh hudng ban bé va tuong tac xa hoi (Han,
2020; Chauhan & cdng su, 2021; Phan & cong su, 2023; Khan & cong su, 2023).

Céc bién phan anh hé gia tri x4 hoi va dinh huéng c4 nhan trong bdi canh cong
ddng ciing duoc cac nghién ctru dé cap, bao gdm gia tri xa hoi, chu nghia tap thé, chii
nghia vi tha va 16i séng, cho thay GCB khong chi 14 Iyra chon c4 nhan ma con 13 biéu
hién cua sy phu hop véi céac chuan muyc va gia tri xa hoi rong hon (Wang & cong su,
2022). Bong thoi, cac yéu to lién quan dén danh gia kinh té xa hoi nhu gid tri chirc
nang, gia tri déng tién va chu nghia duy vat phan anh sy can nhac giira 1oi ich ca nhan
va loi ich x4 hoi trong qua trinh ra quyét dinh tiéu dung xanh (Dangelico & cong su,
2021).

Ngoai ra, cac yéu t6 mang tinh thé ché va dong luc ciing dugc xem xét, bao gdm
tro cép cua chinh phu, dong luc ndi tai va gia tri sinh thai, cho théy GCB chiu anh
hudng khong chi tir ap luc x4 hoi truc tiép ma con tir cac co ché khuyén khich va dinh
hudng gi tri & cap d6 rong hon (Han, 2020; Chauhan & cong su, 2021). Nhin chung,
nhom tién t6 nay déng vai tro giai thich “tai sao c4 nhan hanh dong theo xa hoi”,
thong qua céc ap luc chuin muc, su déng nhat x4 hoi va hé gia tri chung. Tuy nhién,
mot han ché dang chu ¥ 14 cac yéu t6 nay c6 thé tao ra sy tudn thu mang tinh bé mit,
khi hanh vi xanh dugc thuc hién do ap luc xa hdi hon 1a niém tin noi tai, din dén tinh
bén vitng ctia hanh vi chua cao trong dai han.

(3) Nhém yéu té kiém soat hanh vi: gdm 18 bién tac dong dén GCB va dugc
xem xét trong nhiéu nghién ciru thuc nghiém, phan anh mirc d6 ma c4 nhan nhan thirc
vé kha ning, ngudn luc va diéu kién dé thuc hién GCB. Nhom nay bao gém céc yéu
td cbt 161 nhu nhan thic kiém soat hanh vi, nhan thic hiéu qué ca nhan va nhén thuc
hiéu qua ctia hanh vi. Trong d6, nhan thirc kiém soat hanh vi 1a bién duoc nghién ciru
phé bién nht, tiép theo 1a nhéan thirc hi€u qua cd nhan va nhan thirc vé hau qua

(Ahmed & cong su, 2021; Kwon & Ahn, 2021; Kamalanon & cong su, 2022).
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Céc bién lién quan dén diéu kién thyc thi hanh vi ciing duoc cac nghién ctru dé
cap, bao gém nhan thic dé str dung, nhan thire tinh hitu ich, kha ning tiép can, tinh
san c6 ctia san pham va gia ca, cho thdy GCB khong chi phu thudc vao ¥ dinh ma con
chiu rang budc boi cac yéu té mang tinh kha thi va tién loi trong bdi canh thuc té
(Chauhan & cong sy, 2021; Tang & cOng su, 2023). Déng thoi, cac rao can nhan thirc
nhu nhan thire rui ro, sy hoai nghi va rao can tiéu dung phan anh nhing yéu té can
tr& lam suy giam kha nang chuyén héa y dinh thanh hanh vi (Hoyos-Vallejo & cong
su, 2023).

O cap d6 sau hon, cac yéu t6 lién quan dén danh gia hau qua va trach nhiém ca
nhan cling dugc xem xét, bao gém su quy trach nhi¢m, nhan thirc vé hau qua va nhan
thirc hiéu qua cua hanh vi, cho thdy vai trd ctia niém tin vé tic dong cua hanh vi ca
nhan dbi véi moi truong (Kwon & Ahn, 2021; Kamalanon & cong su, 2022). Ngoai
ra, cac yéu to mang tinh khuynh hudng va duy tri hanh vi nhu thoi quen, su san sang
mua xanh, sy cam két, cung v6i cac danh gia loi ich nhu nhan thuc 1oi ich xanh va
nhan thire gia xanh, phan 4nh murc d6 sin sang hanh dong va duy tri GCB trong twong
lai.

Nhin chung, nhém tién t6 kiém soat hanh vi dong vai tro giai thich liéu c4 nhan
c6 thé hanh dong hay khong, thong qua su két hop gitra ning liuc nhan thirc, diéu kién
thuc té va cac rao can cam nhan. Tuy nhién, mot diém can luu ¥ 1a ngay ca khi mirc
d6 kiém soat hanh vi dugc nhéan thirc cao, hanh vi thuc té van c6 thé khong xay ra
néu thiéu dong luc ndi tai hodc su hd tro tir bdi canh x3 hoi. Diéu nay cho théy nhom
bién nay c6 vai tro bo trg quan trong nhung khong thé thay thé céac tién t6 nhan thirc
— thai d6 va chuan muc x3 hoi trong vi¢c giai thich déy du GCB.

(4) Nhém yéu t6 marketing va truyén thong: gdm 14 bién tac dong dén GCB
va dugc xem xét trong nhiéu nghién ctru thuc nghiém, phan anh vai trd cua cac hoat
dong truyén thong va chién lugc marketing trong viéc dinh hinh nhan thic, thai do
va hanh vi cta nguoi tiéu dung. Nhém ndy bao gdm céc yéu t6 cdt 16i nhu SMM,
marketing xanh, quang cdo xanh va truyén thong s6, duoc xem 1a cac kénh chinh

truyén tai thong tin va gia tri moi truong dén nguoi tiéu dung. Trong d6, SMM va
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quang co xanh 13 hai bién duoc nghién ctru phd bién nhat, tiép theo 1a truyén thong
s6 va marketing xanh (Sun & Wang, 2020; Ch & cong sy, 2021; Sun & cdng su,
2022; Phan & cong su, 2023; Nazir & Wani, 2024).

Céc bién lién quan dén ndi dung va cong cy truyén thong ciing dugc cac nghién
ctru dé cap nhu: ndi dung truyén thong, ndi dung xanh, thong tin dugc chia sé trén hé
sinh thai truyén thong xa hoi, eWOM va live-streaming, cho thdy vai trd ngiy cang
quan trong ciia moi truong so trong viéc lan toa thong tin va tao anh hudng dén quyét
dinh tiéu dung xanh (Wu & cong su, 2024; Crapa & cong su, 2024). Déng thoti, cac
yéu t6 nhu uy tin ngudi anh hudng va su tiép nhan thong diép xanh phan anh mirc 6
tin cdy va kha ning thuyét phuc ctia thong tin truyén thong trong viéc dinh hinh thai
dd va y dinh hanh vi (Nazir & Wani, 2024).

O cép dd chién luge, cac yéu td nhu dinh vi thuong hi¢u xanh, nhan sinh thai
va cac thanh phan marketing hdn hop (san pham xanh, phan phdi xanh) dugc xem 13
nhitng tin hi¢u thi trudng giap nguodi ti€u dung nhan dién va danh gia mtc do “xanh”
cua doanh nghi¢p va san phém (Panci¢ & cong su, 2023; Jabeen & cong su, 2023).
Nhitng yéu t6 nay khong chi cung cap thong tin ma con dong vai trd nhu co ché tin
hiéu nham giam bét can ximg thong tin va gia ting niém tin ciia ngudi tiéu dung dbi
v6i san pham xanh. Nhin chung, nhom tién t6 marketing va truyén thong déng vai tro
giai thich “cach thong tin va dnh huéng dugc truyén tai dén ngudi tiéu dung”, thong
qua céac kénh, ndi dung va chién luoc truyén thong khac nhau. Tuy nhién, mét han
ché quan trong 1a hi€u qua cia nhém bién nay phu thudc manh vao muc do tin cdy va
tinh nhat quan ctia thong diép; néu thong tin truyén thong khong déng tin hodc bi nghi
ngo la téy xanh, tac dong tich cuc co thé bi suy giam, tham chi gay phan tac dung doi
véi GCB.

(5) Nhom yéu t6 gia tri va dao dirc: gdm 14 bién tac dong dén GCB va dugc
xem x€t trong nhiéu nghién ctru thuc nghi€m, phan anh vai tro cua cac gia tri ndi tai
va chuan muc dao dirc trong viéc dinh hudng hanh vi ciia cd nhan. Nhoém nay bao
gdm céc yéu t6 cbt 16 nhu chuan myc c4 nhén, trich nhiém moéi trudng va gia tri moi

truong, duge xem 1a nén tang trong viéc hinh thanh nghia vu dao dirc va dinh huéng
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hanh vi vi lgi ich moi truong. Trong do, chuan muc c4 nhan va trach nhiém méi
truong 1a hai bién duoc nghién ciru pho bién nhat, tiép theo 1a gia tri moi truong va
long vi tha (Han, 2020; Dangelico & cdng su, 2021; Wang & cong su, 2022; Mishra
& Kaur, 2023).

Céc bién phan anh hé gia tri va niém tin c4 nhan ciing duoc cac nghién ciru dé
cap, bao gdm gi4 tri tiéu dung xanh, niém tin xanh va trach nhiém ca nhén, cho thay
GCB khong chi 1a phan tmg voi thong tin ma con 14 sy thé hién cia hé gia tri ca nhan
va niém tin vé& vai trd cta ban than trong bao v¢ moi truong (Essiz & cong su, 2023;
Li & cong su, 2024). Déng thoti, cac yéu t lién quan dén nhan thac vé van dé moi
truong nhu mirc dd nghiém trong ciia van dé méi trudng va hinh anh vé moi truong
phan anh cach ca nhan dénh gia tim quan trong va tinh cap thiét cta cac van dé sinh
thai (Han, 2020; Dangelico & cong sy, 2021). Cac yéu t6 mang tinh dong luc va cam
xuc cling dugc xem xét, bao g@)m dong luc bao vé mdi truong, long ham mudn, su
lac quan, sy bi quan va cam xtc du doan, cho théy GCB khong hoan toan dya trén ly
tri ma con chiu anh hudéng boi cac trang thai cam xtc va ky vong vé két qua trong
tuong lai (Mishra & Kaur, 2023; Essiz & cong sy, 2023). Nhiing yéu t6 nay gop phan
kich hoat hozc kim ham hanh vi thong qua cac co ché cam xtc va danh gia dao dirc.
Téng két lai, nhom tién t6 gia tri va dao dirc dong vai trd giai thich “tai sao c4 nhan
cam th?iy ho nén hanh dong”, thong qua nghia vu dao duc, hé gia tri va niém tin noi
tai. Tuy nhién, mot han ché dang chu y 14 cac yéu to ndy thuong mang tinh chuan
muec va 1y tuong, do d6 c6 thé dan dén khoang cach giita gid tri va hanh vi thuc té néu
khong dugc hd tro bdi cac diéu kién thyc thi hodc yéu t5 nhan thtrc kiém soat hanh
vi. Piéu nay cho thdy mic di nhém bién ndy c6 vai tro sau sic trong viéc hinh thanh
dong luc, nhung van can két hop vai cac nhom tién t6 khac dé giai thich day du GCB.
2.3.2.4. Cic nhom bién két qua

Céc nghién ctru chinh duoc lugc khao trong giai doan 2020-2024 da dé cap dén
27 bién két qua trong GCB. Duya trén y nghia cta cac bién két qua, 4 nhom yéu t6 da
duoc phan chia (Phu luc 3.4).
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(1) Nhém yéu t6 y dinh va hanh vi ban dau: gdm 11 bién dugc xem xét trong
nhiéu nghién ciru thyc nghiém, phan anh giai doan hinh thanh va khoi phat GCB cua
c4 nhan. Nhom nay bao gém cac yéu t6 ¢t 16i nhu ¥ dinh mua xanh, y dinh st dung
va hanh vi mua sam xanh, dugc xem la cic chi bao pho bién nhat cua giai doan chuyén
tir nhan thirc sang hanh dong. Trong d6, y dinh mua xanh 1a bién dugc nghién ciru
nhiéu nhét, tiép theo 14 hanh vi mua sim xanh va GCB (Ahmed & cong su, 2021;
Khan & cong sy, 2023; Kamalanon & cdng su, 2022). Cac bién phan anh giai doan y
dinh hanh vi ban dau ciing dugc cac nghién ctiru dé cap, bao gdbm ¥ dinh mua truc
tuyén va ¥ dinh st dung, cho thiy vai trd cia méi trudng sé va bdi canh tiéu dung
trong viéc kich hoat GCB ngay tir giai doan dau (Chauhan & cong su, 2021; Nguyen
& cong su, 2025). Pong thoi, cac hanh vi thyc té ban dau nhu hanh vi mua sim xanh,
sir dung san pham xanh va tin sudt mua xanh phan anh mérc d6 hién thyc héa y dinh
trong bdi canh tiéu dung cu thé (Song & cong su, 2020; Dangelico & cdng su, 2021).
Ngoai ra, cac bién nhu tiéu dung bén vimg (bao gdm tai ché, tiét kiém ning luong),
¥ dinh chuyén d6i va hanh vi cong dan ctia khach hang xanh cho thay su chuyén dich
tir hanh vi thir nghiém sang cac hanh vi mang tinh trach nhi¢m va dinh huéng dai han
hon (Sharma & cong su, 2020; Liu & Tobias, 2024). Ngoai ra, nhan thuc vé moi
truong ciing duoc xem xét nhu mot két qua nhan thirc — hanh vi, phan anh sy thay
d6i trong cach c nhan hiéu va phan Gmg véi cac van dé moi truong sau khi tham gia
vao GCB. Nhin chung, nhém bién nay phan anh mot tién trinh hanh vi gdm ba cap
dd: hinh thanh y dinh, thyc hi¢n hanh vi ban dau, va mo rong sang cac hanh vi lién
quan. Tuy nhién, mot han ché dang cha ¥ 1 phan 16n cac nghién clru van tap trung
vao ¥ dinh hon 14 hanh vi thyc té, din dén nguy co danh gia cao muc do sin sang
hanh dong nhung chua phan 4nh day di mirc d6 thyc thi. Didu nay cho thay can phan
biét rd gitra ¥ dinh va hanh vi trong nghién ctru GCB, dong thoi nhin manh vai tro
ctia dit liéu hanh vi thuc té trong vi¢c nang cao dd tin cay cua két qua nghién cuu.

(2) Nhém yéu t6 ¥ dinh hanh vi sau mua: gom 5 bién duoc xem xét trong
nhiéu nghién ctru thyc nghiém, phan anh giai doan duy tri va lap lai hanh vi sau khi

nguoi tieu dung da cé trai nghiém véi san pham xanh. Nhom nay bao gom cac yéu to
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¢t 161 nhu y dinh mua lai xanh, y dinh tiép tuc mua va mua ldp lai, dugc xem la céc
chi bao truc tiép cia GCB bén viing theo thoi gian. Trong d6, ¥ dinh mua lai xanh 1a
bién duoc nghién ciru pho bién nhat, tiép theo 1a ¥ dinh tiép tuc mua va hanh vi mua
1ap lai (Suhartanto & cdng su, 2021; Tian & cong su, 2022; Panci¢ & cong su, 2023;
Veronica & Keni, 2023). Céac bién phan anh mutc do duy tri hanh vi ciing duoc cac
nghién ctru dé cap, bao gém y dinh duy tri st dung san pham xanh va tai sir dung,
cho thay GCB khong dimg lai ¢ quyét dinh mua ban dau ma con mé rong sang qua
trinh stir dung va kéo dai vong doi san phém (Ummar & cong sy, 2023; Laveen Kumar
& Anjani Devi, 2024). Nhiing yéu t6 ndy phan 4nh muc d6 cam két clia ngudi tiéu
dung dbi voi tiéu dung bén viing, dong thoi cho thdy su chuyén dich tir hanh vi mang
tinh thir nghiém sang hanh vi mang tinh théi quen va lau dai. O goc d6 hanh vi, nhém
bién nay thé hién giai doan hau quyét dinh, noi trai nghiém thuc té voi san pham dong
vai trd quyét dinh trong viéc cting cd hodc 1am suy giam y dinh tiép tuc tiéu dung
xanh. Cac nghién ctru cho thay sy hai 1ong, gi tri cam nhan va niém tin vao san pham
xanh thudng 1a nhiing yéu té trung gian quan trong khoi day hanh vi mua lp lai va
duy tri stt dung (Hu & cong sy, 2024). Vi vdy, nhom y dinh hanh vi sau mua dong
vai tro giai thich “li¢u hanh vi xanh c6 dugc duy tri hay khong”, qua d6 phan anh tinh
bén virng thuc su cua tiéu dung xanh.

(3) Nhém yéu t6 hanh vi trén nén ting s6: trong GCB gom 5 bién dugc xem
xét trong cac nghién ciru gan ddy, phan dnh cach nguoi tiéu dung tham gia, tuong tac
va lan toa thong tin lién quan dén tiéu dung xanh trong méi truong s6. Nhém nay bao
gdm cac yéu t6 cbt 16i nhu hanh vi chia sé, truyén miéng dién tir va mirc 46 tham gia,
duge xem 14 cac biéu hién truc tiép clia ngudi tiéu dung trong hé sinh thai truyén
thong xanh. Trong d6, eWOM va hanh vi chia sé 1a hai bién dugc nghién ciru pho
bién nhét, tiép theo 1a mirc d§ tham gia va tuong tac (Crapa & cong su, 2024; Wu &
cong sy, 2024; Nguyen & cong su, 2025).

Céc bién bao gdm twong tac va mirc d6 tham gia, cho thiy nguoi tiéu ding
khong chi 1a ngudi tiép nhan thong tin ma con dong vai trdo ddng sang tao ndi dung

trong qua trinh truyén thong xanh. Dong thoi, hidu suat truyén thong clia cdc nén tang
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giao tiép truc tuyén dugc xem xét nhu mot chi bao tong hop phan anh muc do lan toa
va tac dong ctia cac hoat dong truyén thong trong viée ting cudng khuynh huéng tiéu
dung xanh (Crapa & cong sy, 2024). O géc do hanh vi, nhom bién nay thé hién mot
cap do cao hon ctia GCB, noi ngudi tiéu ding khong chi thuc hién hanh vi tiéu ding
ma con tac dong dén hanh vi ctia nguoi khac thong qua twong tic va chia sé thong
tin. Piéu nay cho thdy sy chuyén dich tir vai tro ngudi tiéu dung thu dong sang vai
trd nguoi anh huong trong hé sinh thai tiéu dung xanh, dic biét trong bdi canh truyén
thong sd va cong dong truc tuyén phat trién manh mé. Nhém hanh vi nay dong vai
tro giai thich cach hanh vi xanh duoc lan téa trong cong dong, thong qua cac co ché
chia sé, tuong tac va tham gia. Tuy nhi€n, cac hanh vi nay phu thudc manh vao murc
do gén két va dong luc ca nhan; néu thiéu trai nghiém tich cuc hodc niém tin vao
thong tin xanh, mirc 6 tham gia va lan toa c6 thé bi han ché. Diéu nay cho thidy nhom
bién nay khong chi 1a két qua cia GCB ma con 1a yéu té khuéch dai, gop phan mo
rong tac dong cia GCB trong pham vi xa hdi.

(4) Nhém yéu to hanh vi lién quan dén thwong hiéu: gdm 7 bién dugc xem
xét trong nhiéu nghién ciru thuc nghiém, phan 4nh cach nguoi tiéu ding xay dung,
duy tri va thé hién sy gin két v6i thuong hiéu xanh. Nhém ndy bao gdm cac yéu tb
¢t 161 nhu long trung thanh thuong hiéu xanh, gia tri thwong hi€u xanh va niém tin
thuong hi€u xanh, dugc xem la cac chi bado quan trong cua co ché lién két bén virng
gitra nguoi tiéu dung va thuong hi¢u. Trong do, long trung thanh thuong hi¢u xanh
1a bién dugc nghién ciru phd bién nhat, tiép theo 1a gia tri thuong hiéu xanh va niém
tin thuong hi¢u xanh (Nguyen Viet & Nguyen Anh, 2021; Hameed, Hyder, & cong
su, 2021; Nguyen-Viet, 2023).

Céc bién phan 4nh mtrc do gan két va duy tri su két ndi v6i thuong hiéu ciing
duoc cac nghién cuu dé cap, bao gém gén b6 thuong hi¢u va hi¢u suét thuong hiéu,
cho théy vai tro cua trai nghiém va gié tri cdm nhan trong viéc cing cd su gén két 1au
dai gitra nguoi tiéu dung va thuong hiéu xanh (Rizomyliotis & cong su, 2021; Li &
cong su, 2024). Nhitng yéu t6 nay khong chi phan anh hanh vi lap lai ma con thé hién

murc d6 cam két va sy dong nhat gilra nguoi tiéu dung va gia tri thwong hiéu. O chiéu
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nguoc lai, cac bién nhu hanh vi chuyén doi thuong hiéu va bao vé thuong hiéu phan
anh hai trang thai d6i lap trong mbi twong quan thuong hiéu. Cy thé, hanh vi chuyén
d6i thuong hiéu cho thdy sy suy giam niém tin hodc gi4 tri cdm nhan, trong khi hanh
vi bao v¢ thuong hi¢u thé hién murc do tng ho va san sang bao vé thuong hiéu trudc
cac thong tin ti€u cuc hodc canh tranh (Gelderman & cong sy, 2021; Mombeuil &
Diunugala, 2024). Nhom bién nay phan dnh mot tién trinh phét trién cua hiéu tng
thwong hi¢u gdm ba cip d9: hinh thanh niém tin, gan két va duy tri, va hanh vi trung
thanh hodc chuyén d6i. Piéu nay cho thdy GCB khéng chi dimg lai & hanh vi mua
ma con mo rong thanh sy két ndi thuong hi¢u dai han.

2.3.2.5. Cac nhém bién diéu tiét

Céc nghién ctru chinh duoc lugc khao trong giai doan 2020-2024 da dé cap dén
33 bién diéu tiét trong su twong tac giira bién tac dong, bién trung gian va bién két
qua trong GCB (Phu lyc 3.5). Trong do, hai dac diém nhan khau hoc duogc xem xét 1a
nghé nghiép va gidi tinh (Gilal & cong su, 2020; Li & cong su, 2021; Sun & cong su,
2022; Lin & Lee, 2024; Hoang & Tung, 2024). Mot sb khia canh ciing duwoc nghién
ctru, bao gdm: (1) yéu t6 rao can; (2) yéu t6 kién thuc va thong tin; (3) yéu tb k¥ thuat
50.

(1) Nhém yéu t6 rao can: bao gdbm cac nhan td nhu do nhay cam vé gia, sy san
sang chi tra, nhan thuce vé gia, chi phi san ph?lm, tro cép cua chinh phu, sy thuan ti¢n
khi mua sidm, mérc d6 sén c6 cla san phém, su quy két trach nhiém.

(2) Nhém yéu to kién thirc va thong tin: bao gdm céc nhan t6 nhu kién thirc
moi truong, dong lyc bdo vé moi truong, mure d tham gia modi trudng, thong tin va
kién thurc, nhan biét thuong hi€u xanh, tinh minh bach, tinh khong lira dbi, long tin
xanh, niém tin xanh, gia tri ti€u dung xanh, tinh ddi méi, nhan thic tam quan trong,
nhan thac hiéu qua hanh vi, thai d§ véi moi trudng, 1oi ich tam ly xanh.

(3) Nhém yéu t6 k§ thuit s6: bao gdm cac nhan t6 nhu quang céo xanh, truyén
miéng dién tr xanh, khuynh huéng str dung cac nén tang giao tiép truc tuyén, sy anh

hudng cua ban be, sy &nh hudng cua ngudi co6 stc anh hudng, thong tin dugc chia sé,
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thong tin dugc nhan tir khach hang khac, mirc 46 st dung mang xa hdi, su phong phu
truyén thong, thong diép chia se.
2.3.2.6. Cdc nhom bién trung gian

Céc nghién ctru chinh duoc lugc khao trong giai doan 2020-2024 da dé cap dén
41 bién trung gian trong sy anh hudng giita bién tac dong va bién két qua trong GCB
(Phu lyc 3.6). Duya trén ¥ nghia va vai tro cta cac bién trung gian dugc chia thanh 4
nhém: (1) tdm 1y; (2) nhan thirc; (3) lién quan dén thuong hiéu; (4) y dinh hanh vi
xanh.

(1) Nhém yéu t6 tam ly: bao gdm cic nhan t6 nhu thai do; thai d6 hudng téi
san phém xanh, thai dg tiéu dung, cam xuc tich cyc/ti€u cuc, sy mong mudn, chuan
chu quan, chuin muc c4 nhan; chuin muc x4 hoi, su quy trach nhiém, quan diém sinh
thai, tuong tac xa hdi, niém tin xanh, sy ham mudn, dong lyc vi tha.

(2) Nhém yéu t6 nhan thirc: bao gdm cac nhan t6 nhu nhan thirc hiéu qua,
nhan thirc moi trudng, nhan thue vé hau qua, nhan thure gia, nhan thuc san phém, kién
thurc san phém, nhan thic khing hoang, nhan thtrc tinh hiru ich, nhan thirc vé téy
xanh, mbi quan tim méi trudng, kién thirc san pham, sy tham gia ctia khach hang.

(3) Nhém yéu t6 lién quan dén thwong hiéu: bao gdm cac nhéan t6 nhu GBI,
niém tin thuong hi¢u xanh, tinh yéu thuong hi¢u, gid tri thuong hi¢u xanh, gia tri
khach hang xanh, sy gén b6 thuong hiéu, sy can nhéic thuong hi€u, sy hai long, long
trung thanh

(4) Nhom yéu to y dinh hanh vi xanh: bao gém y dinh mua xanh, y dinh su
dung, y dinh mua tryc tuyén, y dinh chuyén doi thuong hi¢u, y dinh truyén miéng
dién tur.

Sau khi lwoc khdo cdc nghién civu tiéu biéu vé GCB trong giai doan 2020-
2024, rit ra mét sé két lugn sau:

- Bbi canh nghién ctru tai Viét Nam da duoc cac nha nghién ctru quan tam, dac

biét 12 dbi v6i hudng nghién ciru lién quan nganh thuc pham.

- Mot s6 1y thuyét dugc sir dung nhu TPB, SOR, ST va VBN.
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- Mot sb nhan t6 méi dugc xem xét nhu y dinh mua lai (repurchase intention);
giéa tri thuong hi€u xanh (green brand equity); long trung thanh thuong hiéu xanh
(green brand loyalty); hinh anh thuong hi€u xanh (green brand image); gia tri xanh
cam nhéan (green perceived value); loi ich tdm ly xanh (green psychological benefits);
marketing mang x3 hdi (social media marketing); su phong ph1 truyén théng (social
media richness).

2.3.3. Tong quan nghién ciru vé mdi quan hé giira Marketing mang xi hoi va Y
dinh mua lai xanh

Két qua phan tich trac luong thu muc vé su két ndi gitta SMM—-GRI dya trén co
s& dir liéu Scopus cho thiy cha dé nay bat dau duoc nghién ctru tir naim 2015 nhung
cho dén nay s6 luong nghién ciru van con rat han ché. Trong 6, SMM dugc nghién
clru voi vai tro 13 nhén t6 tic dong dén GRI. GBI, GPV va GAT déng vai tro trung
gian trong mdi twong quan nay (Phu luc 4). Tiép theo, luan 4n chon loc nhiing bai
nghién ctru thye nghiém duoc xuét ban trén cac tap chi thudc danh muc Scopus cia
nha xuét ban uy tin dé phan tich chi tiét ndi dung nham hiéu sau sic hon vé su lién
két gitra SMM—GRI. Sau khi ra soat noi dung, 16 bai viét duoc tong hop va trinh bay
6 Phu luc 5.
2.3.3.1. Boi canh nghién ciru

Két qua téng hop cho thay vai tro ctia cia SMM trong viéc hinh thanh GRI dugc
nghién ctru nhiéu nhat & béi canh Trung Qudc (6 bai), tiép theo 1a Indonesia (3 bai),
Pakistan (2 bai), Malaysia (2 bai), Ptic (1 bai), Han Qudc (1 bai). Bi canh Viét Nam
c6 mot bai viét dugc nghién ciru trong linh vuc thoi trang thwong hiéu dia phuong
(local brand) ctia Thi Phuong & cong su (2025). Nghién ctru truc tiép nganh thuc
pham c6 2 bai ¢ Pakistan ctia Bhutto & cong sy (2023) va & Indonesia ctia Munir &
cong sy (2025).
2.3.3.2. Ly thuyét dwoc vin dung

Trong s6 16 nghién ctru ¢6 10 1y thuyét duoc str dung dé luan giai cho sy két
nbi gitta marketing mang xa hoi va y dinh mua lai trong linh vuc tiéu dung xanh. Ly

thuyét SOR 14 mot trong nhiing nén tang dugc sir dung pho bién dé giai thich sy tuong

73



quan gitta SMM va GRI, duva trén logic kich thich — phan Gng thong qua trang thai
ndi tai ctia c4 nhan. Theo khudn khd nay, SMM duoc xem 1a yéu t6 kich thich (S), co
kha nang tao ra nhitng tdc dong tam ly bén trong nguoi ti€u dung nhu sy tham gia
nhan thuc va cam xuc, gia tri thuong hi¢u, sy hai long hoac niém tin. Nhiing trang
thai ndy dong vai tro 1a co ché trung gian (O), gitip chuyén héa tac dong tir moi trudng
truyén thong sang phan tng hanh vi cu thé. Két qua 13, nguoi tiéu dung hinh thanh
cac phan tng (R) nhu GRI hodac eWOM (ElSayad & Md Saad, 2024; Aggarwal &
cong sy, 2025). Ngoai ra, mot ) nghién curu cling chi ra réng cac yéu td nhu nhan
thirc rii ro hodc bdi canh van hoa c6 thé diéu chinh cudng do ciia tuong quan nay,
qua d6 1am rd hon cach thirc ngudi tiéu dung phan tng véi cac kich thich tir cic nén
tang tuong tac truc tuyén (Lim & cong sy, 2019; Yang & cong su, 2022). Du 1y giai
dugc co ché chuyén héa tong quat tir kich thich sang phan tng, ban than khung SOR
khong mac dinh trang thai “chu thé” nao: thai do, chuan muc hay niém tin gitr vai tro
trung tam; day 1a khoang tréng ma TPB duoc trinh bay tiép theo, giai quyét theo mot
huéng cu thé va mang tinh 1y tri hon.

TPB dugc Yosita & cong su (2026) van dung nham giai thich vai trd trung gian
ctia thai d6 va chuan chii quan trong hiéu tmg cia SMM 1én GRI. Pong thoi, cac yéu
t6 x4 hoi nhu ¥ kién, danh gia va sy chia sé tir cong dong truc tuyén tao ra ap luc
chuan muyc, khién ca nhan diéu chinh quyét dinh ctia minh theo ky vong chung cta
nhém. Tuong ty, cic hoat dong trén nén tang s6 con gbp phan nang cao cam nhan vé
tinh minh bach cta viéc quang ba thuong hiéu va su cam két cua thuong hiéu tir 6
tao diéu kién thuén lgi cho qué trinh tim kiém va mua sim (Thi Phuong & cong su,
2025). Khi ngudi tiéu dung cam thiy viée ra quyét dinh tro nén dé dang va it rao can
hon, ho ¢6 kha ning cao cing c¢d ¥ dinh tiép tuc mua hang. Do d6, TPB cho thiy rang
SMM khéng chi anh huong dén GRI thong qua nhan thirc c4 nhan ma con thong qua
cac yéu to cam nhan tir thuong hiéu, qua d6 1am rd co ché hinh thanh hanh vi tiéu
dung trong bdi canh s6 hoa. Tuy nhién, cach tiép can ly tri cia TPB ngam gia dinh

rang nguoi tiéu dung da sé hitu day di thong tin dang tin cay dé danh gia thai do va
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can nhéic hanh vi — mét gia dinh ma ST dugc trinh bay sau day, dat lai van dé khi
thong tin trén mang xa hoi thuong khong hoan hao va can dugc dién giai qua tin hiéu.

ST duoc dé cap trong nghién ctru cua Istanbulluoglu & Sakman (2024) nhim
giai thich vai tro ctia niém tin trong su phu thudc giita tuong tac trén cong dong truc
tuyén va ¥ dinh mua lai. Theo Istanbulluoglu & Sakman (2024), cac hoat dong trong
hé sinh théi truyén thong xa hoi hoat dong nhu nhitng tin hiéu giup ngudi tiéu ding
suy luan vé muc do déng tin cdy va chit luong cua doanh nghiép trong diéu kién
thong tin khong day du. Nhing tin hiéu tich cuc, chang han nhu sy minh bach trong
thong tin, phan hdi kip thoi hay hinh anh thuwong hi¢u nhat quan, gop phan cung cb
niém tin va dinh huéng danh gia tich cuc ctia ngudi tiéu dung ddi v6i san pham hoic
dich vu. Nguoc lai, khi céc tin hiéu thiéu r rang hodc khong dong nhat, nguoi tiéu
dung c6 xu hudng gia tang nghi ngd va cam nhén rui ro, tir d6 1am suy yéu y dinh
mua lai. Cy thé, khi doanh nghiép truyén tai tin hiéu qua thong qua cac thong diép vé
trach nhiém moi truong va loi ich bén vimg, ngudi tiéu dung khong chi nang cao
nhan thirc vé gia tri thwong hiéu xanh ma con phat trién su gan két 1au dai voi thuong
hiéu. Thong qua dé, cac tin hiéu tich cuc khong chi giup giam bat can xtng thong tin
ma con tao nén tang cho niém tin va su danh gia cao, tir d6 kich thich y dinh tiép tuc
tai mua. Nhu vy, néu TPB xem thai d¢ 1a dong co ndi tai quyét dinh hanh vi thi ST
cho rﬁng ban than viéc hinh thanh thai do éy phu thudc trudc tién vao vi¢e tin hi€u co
dugc tin cdy hay khong — mét logic gan véi 1y thuyét trao d6i xa hoi trinh bay tiép
theo, von cling dat niém tin va loi ich cam nhén lam trung tdm, nhung theo co ché
tich Iily qua nhiéu lan tuong tac thay vi dién giai tin hiéu tic thoi.

Ly thuyét trao d6i x4 hoi duge str dung dé 1y giai moi lién hé nhan qua gitta
SMM va GRI thong qua nguyén tic can bang loi ich va chi phi trong cic tuong tac
giita doanh nghiép va ngudi tiéu dung. Theo cach tiép can ndy, ngudi tiéu dung co xu
hudng duy tri sy ge‘in két véi thuong hi¢u khi ho nhan dugc nhiing gia tri vuot trdi tur
cac hoat dong trén cac nén tang giao tiép truc tuyén, chang han nhu thong tin hitu ich,
hd trg kip thoi hodc trai nghiém tich cuc. Nhitng loi ich ndy tao ra cdm nhan vé su

“dugc dap lai”, tir 6 nang cao muc dd thda man, niém tin va gan két voi thuong hi¢u.
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Khi su két nbi ngay cang 16n va c6 ich, nguoi tiéu dung tiép tuc lya chon san pham
hoic dich vu trong cac 1an mua tiép theo. Nghién ctru ctia Majeed & cong sy (2022)
nhan manh vai trd ctia sy hai 1ong trong viéc duy tri GRI, trong khi Ahmad Ariff &
Nik Hashim (2026) chtrng minh cac yéu t6 nhu GPV va cac hoat dong hau mai gop
phan ciing ¢6 hanh vi sau mua. Nhu véy, 1y thuyét trao doi x4 hoi lam & GRI khong
chi 14 két qua ciia danh gia san phdm, ma con phan anh sy can nhic vé loi ich ma
nguoi ti€u dung nhan dugce tur su lién két véi thuong hi¢u trén hé sinh thai truyén
thong xa hoi.

Ly thuyét niém tin duoc st dung dé giai thich vai tro cta sy tin cdy trong viéc
hinh thanh GRI trong bdi canh cc nén tang tuong tac truc tuyén ngay cang phat trién.
Theo céch tiép can ndy, niém tin duoc xem 1a yéu t6 then chdt gitip giam sy khong
chic chan va cam nhan rai ro khi ngudi tiéu dung dua ra quyét dinh. Cac hoat dong
trén moi truong mang xa hoi nhu phan hdi minh bach, xi ly khiéu nai hiéu qua hodc
cung cap thong tin nhat quan, gop phan ctng ¢ mirc d6 tin cay dbi voi thuong hiéu.
Khi niém tin duoc thiét 1ap va duy tri, nguoi tiéu ding c6 xu huéng dénh gi tich cuc
hon vé doanh nghiép, tir d6 gia ting kha ning tiép tuc lwa chon san pham hoic dich
vu trong twong lai. Thyc nghiém cho thay su tin twdong vao doanh nghiép déng vai tro
trung gian quan trong trong mdi lién hé giita tuong tac trén cong dong truc tuyén va
GRI, dac biét khi ngudi ti€u dung c6 khuynh hudng tin tuong cao (Istanbulluoglu &
Sakman, 2024; Thi Phuong & cong su, 2025). Nhu vay, ly thuyét niém tin nhin manh
rang hiéu qua cia SMM phu thudc 16n vao kha niang xay dung va duy tri 10ng tin, qua
do khoi day GRI cua khach hang.

Téng hop cac cach tiép can 1y thuyét néu trén cho thay cac nghién ctru vé moi
quan hé¢ SMM-GRI thyc chit dang phan hoéa thanh hai nhém lap luan tuy cé phan
chong lap nhung khong hoan toan twong thich. Mot nhém gdm SOR va TPB: 1y giai
GRI nhu két qua cia mot chudi xir 1y nhan thirc, trong d6 kich thich tir SMM dugc
chuyén hoa thanh thai dg, giad tri hodc niém tin trude khi dan dén y dinh mua lai;
nhom con lai gdm 1y thuyét trao d6i xa hoi va 1y thuyét niém tin: 1y giai GRI nhu két

qua ctia mot qua trinh tich iy quan h¢, trong d6 GRI dugc duy tri nhd cam nhéan

76



“dugc dap lai” qua nhiéu 1an twong tac chir khong don thudn tir mot trang thai nhan
thirc tai mot thoi diém. ST giit vi tri trung gian giita hai nhom nay: vira 1y giai co ché
hinh thanh niém tin, vira xac dinh niém tin d6 tic dong dén GRI thong qua céc trang
thai nhan thue trung gian nhu GBI, GPV. DBéang chu y, khong c6 nghién ctru ndo trong
16 nghién ciru duge luge khao kiém dinh dong thoi ca hai nhém 1ap luan nay trong
cung m9t mo hinh, khién chua 3 liéu chung canh tranh giai thich cung mot hién
tugng hay bo sung cho nhau ¢ nhitng ting co ché khac nhau. Ké thira hudng 1ap luin
da trinh bay ¢ muc 2.3.2.2, luén an lya chon tich hop SOR, TPB va ST thay vi dua ly
thuyét trao d6i xa hoi hodc ly thuyét niém tin thanh mot tru cot ly thuyét doc lap vi
ba ly thuyét ndy c6 thé 16ng ghép trong ciing mot kién trac kich thich — chi thé — phan
g, trong khi niém tin (co ché c¢6t 18i cua hai Iy thuyét con lai) van dugc giit lai trong
mo hinh véi vai tro mot trang thai nhan thirc trung gian cu thé (duogc dai di¢n gian
tiép qua GBI, GPQ, GPV) thay vi mot khung 1y thuyét riéng biét.
2.3.3.3. Co ché tic dong

Xét vé co ché tac dong, phan 16n cac nghién ctru trong phan tong hop tiép can
vai tro ciia SMM trong viéc hinh thanh GRI théng qua co ché trung gian ting phan,
khi cac bién nhu sy hai 10ng, gi4 tri thuong hiéu, niém tin hay sy tham gia chi giai
thich mot phan tac dong ciia SMM 1én GRI (ElSayad & Md Saad, 2024; Aggarwal &
cong su, 2025; Foroudi & cong su, 2025). biéu nay hamy réng bén canh cac yéu td
trung gian, SMM vén c6 thé anh huéng tryc tiép GRI. Tuy nhién, mot s nghién ciru
lai ung ho co ché trung gian toan phan, trong d6 tic dong cia SMM dugc truyén din
hoan toan thong qua cac yéu t6 tim 1y nhu thai do, chuin chi quan hodc niém tin,
lam mét di ¥ nghia cia mbi tuong quan tryc tiép (Istanbulluoglu & Sakman, 2024;
Yosita & cong sy, 2026). Cac bién trung gian trong mdi lién két SMM—GRI trong
linh vyc ti€u dung xanh dugc cac nha nghién ctru dé cap g@)m ¢6 19 bién (Phu luc 5)
cho thiy qua trinh chuyén hoéa tir kich thich SMM sang GRI dién ra thong qua nhiéu
tang co ché phirc tap, thay vi mot con duong don tuyén. Sy phan héa gitta hai trudng
phai trung gian ting phan va trung gian toan phan khong don thuan 1a khac biét

phuong phap ludn, ma phan dnh mot tranh luan ngdm vé viéc SMM c6 tac dong thyuc
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dén GRI hay hiéu ing quan sat hoan toan dugc hip thu qua trang thai tam 1y trung
gian; tranh ludn nay truc tiép dinh hinh lva chon thiét ké trung gian tuan tu (GBI,
GPQ, GPV — GAT) ciia luan 4n, von cho phép kiém dinh dong thoi ca phan tac dong
tryc tiép 1an gian tiép thay vi mic dinh theo mot trong hai trudng phai.

Bién diéu tiét trong hiéu tmg cia SMM 1én GRI dugc nghién ctru gdm 8 bién:
su diéu huong (Lim & cong sy, 2019); van hod (Cheung & cong su, 2020); thoi quen
(Nazir & cong su, 2023); khuynh hudng tin tuong (Istanbulluoglu & Sakman, 2024);
nhan thac rui ro (Aggarwal & cong su, 2025); nhan biét xanh (Yosita & cong su,
2026); GPV va chinh sach hdu mai (Ahmad Ariff & Nik Hashim, 2026). Ngoai ra,
Istanbulluoglu & Sakman (2024) phan tich bién diéu tiét 1a khuynh huéng tin tuéng
clia ngudi tidu dung cho rang nhitng c4 nhan c6 xu hudng tin tudng cao s& phan tng
manh mé& hon véi céc tin hiéu tich cuc tir doanh nghiép, qua d6 cing ¢ niém tin va
gia tang GRI. Bén canh do, Aggarwal & cong su (2025) phat hién nhiing ca nhan c6
mirc d6 cAm nhan rii ro cao sé& than trong hon khi tiép nhan thong tin tir khong gian
truyén thong xa hoi, tir 46 lam suy giam tac dong cta cac hoat dong truyén thong dén
su tham gia va y dinh mua lai. Nguoc lai, khi cadm nhén rti ro thép nguoi tiéu dung
c¢6 xu hudng tin tuéng hon va dé dang bi thuyét phuc boi cac ndi dung marketing.
Hon nita, GRI ciia ngudi tiéu ding duoc khoi dy khi doanh nghiép chu trong vé viée
nang cao sy nhan biét xanh va gi tri xanh cta thuong hiéu trén SMM (Y osita & cong
su, 2026; Ahmad Ariff & Nik Hashim, 2026). Nhin tong thé, 8 bién diéu tiét nay phan
hoa theo hai chidu tac dong trai nguoc: mot sd bién nhu khuynh huéng tin tudng:
nhan biét xanh hay GPV cé xu huéng khuéch dai hiéu ing cia SMM lén GRI khi &
mirc cao; trong khi s6 khac nhur nhan thirc i ro lai 6 xu huéng lam suy giam hiéu
mg nay. Tuy nhién, cac nghién ctru hién c6 xem xét ting bién diéu tiét mot cach roi
rac, theo bdi canh riéng ctia mdi nghién ctru, ma chua dit ching trong mot khung ly
thuyét chung vé diéu kién ranh gidi, khién khé xac dinh bién nao giir vai tro chi phdi

trong bdi canh cy thé ciia TPHC.
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2.3.4. Khoing trong nghién ciru

Qua két qua lugc khao cac nghién ciru vé GCB va hiéu ing ctia SMM 1én GRI
chi ra mot s6 khoang trong nhu sau:

Thir nhat, khodng cdach gitta sw dong thudn 1y thuyét va nén ting bang chirng
thwee nghiém. SMM ngay cang duoc xem 13 cong cu then chét dé duy tri sy gan két
va khuyén khich hanh vi mua lip lai ciia khach hang, nho kha ning tuwong tac lién tuc
va ca nhan hoa cao (Yang & cong su, 2022; Thi Phuong & cong su, 2025). Tuy nhién,
tuyén bo 1y thuyét nay lai khong twong xtimg voi nén tang bang chimg thuc nghiém:
tir nim 2015 dén nay, chi khoang 16 nghién ctru xem xét tryuc tiép mbi lién két SMM-—
GRI, trong d6 c6 mot nghién ctru duoc thuc hi¢n tai Viét Nam (Thi Phuong & cong
su, 2025) va chua c6 nghién ctu nao trong nganh TPHC. Trudc d6, Rowley &
Keegan (2019) timg cho rang méi lién hé gitta SMM va cac két qua hanh vi dai han,
dic biét 1a y dinh mua lip lai van con bi bo ngd, va nhiéu nghién ctru sau do tiép tuc
nhic dén ma chua dugc dap tng dy du (Erdogmus & Cigek, 2012; Constantinides,
2014; Alalwan & cdng su, 2017; Rowley & Keegan, 2019). Néi cach khac, gidi
nghién ctru da déng thuan vé tam quan trong ciia hudng di nay trong hon mot thap
ky, nhung ) lugng nghién ciru thuc nghiém van khong twong ximg, dic biét tai cic
thi trrong méi ndi nhu Viét Nam.

Sy mat can xtng ndy cang rd nét khi dit trong bdi canh nghién ctru vé TPB.
Nhiéu tong quan hé théng gan day vé GCB dong loat khuyén nghi mé rong nghién
ctru sang giai doan sau mua dé hiéu rd quyét dinh tiép tuc lua chon hay tir bo cua
nguoi tiéu dung (Haba & cong su, 2023). Thé nhung, khi ra soét cac nghién ctru thyuc
nghiém cu thé vé GRI, chi tim théiy mot sd it cong trinh li€én quan nhu nhya tai ché
(Suhartanto & cdng su, 2021), TPHC tai Brazil (De Toni & cdng su, 2018; Farias &
cong sy, 2019), san pham cong nghé cao (Laveen Kumar & Anjani Devi, 2024), trong
khi y dinh mua lai von duge xem 1a mot khia canh cua long trung thanh thuong hi¢u
(Parasuraman & cong sy, 2005) va la thude do hi€u qua cua chién lugc remarketing
(Molinari & cong su, 2008). Su twong phan giita tam quan trong 1y thuyét dugc thira

nhan rong rii va mirc d6 thua thét cua bang chimg thuc nghiém dic biét trong nganh
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TPHC tai mot thi trudong maoi ndi nhu Viét Nam 1a mang tranh luan dau tién ma luan
an hudng dén giai quyét.

Thit hai, khodng tréng tich hop giiva cdc cau tric Iy thuyét da dwoc kiém chirng
doc ldp. Bén canh khoang cach vé b lugng, tdn tai mot khoang tréng mang tinh ciu
tric siu sic hon. Trong bdi canh GCB, CBBE xanh dugc van hanh thong qua ba
thanh phan bac mot, doc 1ap vé mat khai niém: GBI, GPQ va GPV (Khandelwal &
cong su, 2019; Wasaya & cong su, 2021; Roh & cdng sy, 2022). Tuy nhién, ph?m 16n
cac nghién ciru hién c6 lai tiép can ting thanh phan ndy mot cach tach biét, chua timg
dit ca ba trong ciing mot mo hinh dé xem xét dong thoi vai tro ciia chiing. Chang han
nhu, GBI trong nghién ctu cua Khandelwal & cong sy (2019) va Nguyen-Viet
(2023), GPQ trong nghién cuu cia Wasaya & cdng su (2021) va Mombeuil &
Diunugala (2024), GPV trong nghién ctru cia Roh & cdng sy (2022) va Li & cong
su (2024), ma chua timg dugce dua vao chung mot khung phan tich théng nhat. Hé
qué 13 ton tai sy thiéu nhat quan trong cach cac dong nghién ctru lya chon thanh phan
dai dién cho CBBE xanh, du cung chia sé mot tién dé 1y thuyét chung rang cac thanh
phan nay 14 co ché trung gian quan trong chuyén hoéa nd luc marketing xanh thanh
hanh vi tiéu dung (Kazmi & cong su, 2021; Ha, 2021; Majeed & cong su, 2022).

Su phan manh nay khong dung lai & néi b0 CBBE xanh ma con mo rong sang
mdi quan hé giita cac thanh phan CBBE xanh v&i hai dong 1y thuyét lién ké. Cac tong
quan hé thong gan day da khang dinh SMM va CBBE 14 nhimng ciu trac quan trong
trong viéc xay dung thuong hiéu sb (Lal & cong su, 2020) va dinh hinh ¥ dinh hanh
vi ciia nguoi tiéu dung (Sharma & cong su, 2023). Trong khi theo TPB, thai d dugc
xem 14 nhan t6 ¢6t 16i hinh thanh ¥ dinh hanh vi (Song & cong su, 2020; Wang &
cong su, 2022; Phan & cong su, 2023). Ba dong bﬁng ching nay — vai trd cua SMM,
cac thanh phﬁn CBBE xanh, va vi tri cua thai d¢ trong TPB — déu d3 duogc xac lap
vitng chac khi xét riéng 1é, nhung chua timg duoc kiém dinh trong cting mot mé hinh
tich hop. Néi cach khac, ba dong bang chimg nay da dugc xac lap, nhung chua co
nghién ciru ndo dat ching vao cing mot mo hinh dé xem xét co ché hinh thanh GRI

mat cach tron ven. DAy 1a mang tranh luan thir hai ma luan an huéng dén giai quyét,
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thong qua viéc kiém dinh vai tro trung gian tuan tu cia ba thanh phan cia CBBE xanh
gém GBI, GPQ, GPV va GAT trong mdi quan hé gitta SMM va GRI.

Thit ba, khodng trong kiém dinh vé diéu kién ranh gidi ciia méi quan hé thdi dj
va y dinh trong TPB. Cubi cling, ton tai mot khoang trong mang tinh 1y thuyét, bat
nguén tr chinh sy van dong ndi tai cua TPB. Trong cong thuc ban dau, nhan thuc
kiém soat hanh vi ting dugc 1y thuyét hoa nhu mot bién diéu tiét anh hudng cua thai
d6 1én y dinh, trudc khi phan 16n nghién ciru thyc nghiém sau nay chuyén huéng xem
nhan thirc kiém soat hanh vi nhu mét yéu t6 du bao truc tiép do thiéu bang ching
tuong tac thong nhat. Ban than su dich chuyén nay cho thay TPB khong xem quan hé
thai d6 — y dinh 1a mot lién két tuyét d6i, ma thira nhan kha ning chiu sy chi phéi bai
nhiing diéu kién ranh gi6i khac, mién 1a cac diéu kién do6 doc lap vé& mat khai niém
(Ajzen, 2020). Day chinh 14 khe ho 1y thuyét ma GPS véi vai tro mot diéu kién ranh
gidi mang tinh kinh té trong bdi canh gia san pham xanh thuong cao hon san pham
thong thuong co thé lép vao (Hsu & cong su, 2017; Jaiswal & Kant, 2018).

Tuy nhién, vai tro diéu tiét cia GPS da duoc xac nhan trong hang loat mdi quan
hé khac giita thai d6 va y dinh mua xe hybrid (Bhutto & cong su, 2022), my pham
xanh (Hsu & cong su, 2017); gitta sy hoai nghi va y dinh mua xanh (Malhotra &
Srivastava, 2024); gitta mirc d9 tiép xtic truyén thong va y dinh mua san pham bén
virng (Nazir & Wani, 2024); tham chi cung véi nhan thie rii ro trong mbi lién hé
SMM-GRI (Le & cong su, 2018; Aggarwal & cong su, 2025), nhung chua tung dugc
kiém dinh truc tiép trén chinh mdi quan hé trong tdm ma TPB dét ra: GAT-GRI. Hon
nita, Ishaq & cong su (2021) va Chaihanchanchai & Anantachart (2023) déu luu y
khoang tréng cu thé nay. Noi cach khac, gidi hoc thuat da chung minh duoc réng GPS
c6 kha nang diéu tiét, nhung chua kiém chtng liéu né ¢ thuc sy diéu tiét moi quan
hé c6t 16i ma mo hinh TPB ciia nghién ctru nay dit ra khong.

Ba mang tranh luan néu trén tuy khac nhau vé ban chét, mot thudc vé sy mat
can xung gitra 1y thuyét va bang chimg, mot thudc vé su phan manh giira cic dong
nghién ciru song song, mot thudc vé mot tranh luan 1y thuyét chua ng ngii trong noi

tai TPB nhung cung hoi tu vé mot diém chung: sy thiéu Véng mot mo hinh tich hop,

81



du stre két nd6i SMM, CBBE xanh (GBI, GPQ, GPV), GAT va GPS trong mét khung
phan tich duy nhat, dugc kiém dinh trong linh vie TPHC tai Viét Nam. Dé giai quyét
d6ng thoi ba mang tranh luan nay, luan an dua trén su tich hgp khung 1y thuyét SOR,
TPB va ST nham danh gi4 tic dong cia SMM dén GRI thong qua vai trd trung gian
tuan ty cia GBI, GPQ, GPV va GAT, dong thoi xem xét vai tro diéu tiét ciia GPS d6i
v6i mdi quan hé giita GAT va GRI ¢ giai doan phan Gmg dép lai ciia nguoi tiéu ding.
2.4. GIA THUYET, MO HINH VA THANG PO NGHIEN CUU

2.4.1. Mi quan hé giira Marketing mang xa hdi va ba khia canh ciia Gia tri
thwong hi¢u xanh dua trén cdm nhan khach hang

Dic diém chinh ciia khong gian truyén thong xa hoi 1a kha ning san xuat va tiéu
thu ndi dung mong mudn ma khong bi gidi han béi thoi gian hay dia diém. Diéu nay
cho thay rang, thong qua sy tham gia chi dong va manh mé ciia ngudi tiéu dung, cac
kénh truyén thong xa hoi c6 tac dong 16n dén cach nguoi tidu dung suy nghi va hanh
vi d6i v6i thuong hiéu so véi hinh thice giao tiép mot chiéu do doanh nghiép dan dat.
Kim & Ko (2012) da nghién ciru tac dong cia SMM d6i véi cac thuong hiéu cao cip
dén gia tri khach hang va phat hién rang SMM anh huéng déng ké dén gia tri thuong
hiéu va gi4 tri mbi quan hé. Didu nay pht hop véi két qua tir Nguyen-Viet (2023) da
xac dinh rang chién lugc xiic tién ciia cic doanh nghiép trong nganh sita c6 ngudn
gdc tir thuc vat ¢ anh huong dang ké dén GBI theo cam nhan cta khach hang.

Xét tir goc do nguoi ti€u dung, theo ST, tin hi€u xanh hoat dong nhu mdt co ché
giam thiéu bat dinh trong qud trinh ra quyét dinh. Khi tin hi¢u dugc nhan thuce 1a dang
tin cdy, nguoi tiéu dung s& sir dung chiing nhu cac “dai dién thay thé cho chét luong”
dé hinh thanh nhan thirc vé thuong hiéu. Cu thé, cac tin hiéu xanh gop phan xay dung
GBI, GPQ va GPV, tir 46 ciing cd gia tri thuong hi¢u dua trén khach hang theo hudng
xanh. Nguoc lai, néu tin hiéu bi nghi ngo hoac thiéu nhat quan, ching khong chi mét
hiéu Iyc ma con co thé phan tac dung, lam suy yéu CBBE xanh. Tong hop lai, ST
trong bbi canh san pham xanh cung cap mét khung 1y thuyét quan trong dé giai thich
cach doanh nghi¢p “ban xanh” thong qua vi¢c phat tin hi¢u, va cach nguoi ti€u dung

“mua xanh” thong qua viéc dién giai cac tin hiéu d6. Trong bbi canh nay, SMM déng
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vai trd nhu mot nén tang khuéch dai tin hiéu, trong khi nhén thuc thuong hi¢u 1a két
qua ctia qué trinh tich Iiiy va dién giai tin hiéu theo thdi gian. CBBE xanh khong duoc
tuyén b ma dugc xay dung thong qua mot chudi tin hiéu dang tin cay va nhat quan.
Céc thong diép truyén thong trén cong dong truc tuyén nhu mot tin hiéu xanh lam gia
tang cdm nhan cia nguoi ti€u dung vé hinh anh thuong hi¢u, chét lugng cam nhén va
gia tri cdm nhan cua thuong hi¢u xanh do.

Céc nghién ctru trude vé CBBE gan day da xac nhan SMM mang lai co hoi cho
doanh nghiép trong viéc nang cao nhan thirc vé thwong hiéu cua ngudi tiéu ding
(Rojas-Lamorena & cdng su, 2022); cach thirc nguoi ti€u dung tuong tac, danh gia
tryc tuyén trén mang xa hoi sé gop phan dinh hinh nén mic d6 nhan biét ciia khach
hang vé gi4 tri thuong hi¢u (Mikul & Mittal, 2023). Tong hop lai, nhitng phat hién
nay cho thdy co6 su ton tai mdi lién hé giita SMM va CBBE xanh. Trudc d6, nghién
clru ctia Raji & cong sy (2019) di xem xét SMM dong vai tro then chét giup gia ting
CBBE (g@)m nhén biét thuong hi€u, lién tudéng thuong hi¢u, chét lugng cam nhan va
long trung thanh) trong nganh cong nghiép 6 t6 Malaysia. Cung quan diém, Al-
Abdallah & cdng su (2024) danh gia tac dong ndi dung do ngudi dung tao ra trong
cong dong truc tuyén dén CBBE trong nganh ban 1é, tir d6 gia ting mic do gan bo
ctia ho. Theo da phat trién, Kurnia & cong sy (2025) mo rong hiéu biét vé CBBE
trong bbi canh k¥ thuét s6, dic biét nhan manh vai trd ctia twong tic cong dong va
cam két thanh vién nhu nhiing yéu t6 chién lugc trong SMM.

Xét ¢ khia canh cac hoat dong, cac déc tinh nhu tinh lan truyén, tinh tuong tac,
tinh xu hudng, tinh tiy chinh... cling dugc cac nha nghién ciru quan tim. Chang han
nhu cac hoat ddng SMM c6 tac dong tich cuc dén hinh anh thuong hiéu ddi véi cac
thuong hiéu trong dich vu hang khéng (Seo & Park, 2018); ddi v6i cac san pham
duogc san xuat theo tiéu chuan ESG (Environmental, Social, and Governance) (Hu &
cong sy, 2024) va cac san pham cong nghé cao (Laveen Kumar & Anjani Devi, 2024)
tir 46 gop phan dinh hudng hanh vi mua cia ho. Mic khac, SMM ciing dugc ching

minh c6 gbp phan dang ké dén hinh anh thuong hi¢u dién thoai thong minh &
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Indonesia (Savitri & cong sy, 2022). Vi vy c6 thé lap luan ring SMM ciing c6 kha
nang lam gia ting GBI. Tir d6 d¢ xuat gia thuyét:

HI(a): Marketing mang xd héi tic dpng tich cwe dén hinh anh thwong hiéu
xanh.

hdétdéccﬁénlnéibétkhéccﬁarnangluéiXéh@iuuctuyénléch&cnﬁngsosénh
x3 hoi manh még, c6 thé anh hudng dén xu huéng hanh vi ciia con ngudi (Allcott,
2011). Pac tinh lan truyén khién cic nén tang twong tic truyc tuyén trd thanh mot hinh
thirc tuong tac xa hoi. Khi ngudi ding nhin thiy nhiéu noi dung marketing va thong
tin vé viéc stir dung san pham xanh do nguoi khac ding tai trén cac nén tang truyén
thong xa hoi, ho c6 khuynh huéng thé hién danh gia tich cuc vé chat lugng ciia san
pham xanh (Allcott, 2011). GPQ con duoc phan anh qua cac dic tinh va loi ich méi
truong clia san pham mang lai (Ali & Naushad, 2023). Theo Mohd Suki (2017), xem
xét GPQ ¢ khia canh san xuat va cho rang GPQ lién quan dén tiét kiém nang luong,
ngan ngira 6 nhiém, tai ché chat thai va hudng dén bao vé mai truong. Tir goe do tiéu
ding xanh, Chen & Chang (2013) xem GPQ 1a su danh gia ctia khach hang vé su xuét
sdc hodc uu viét téng thé ciia mot thuong hi¢u hodc san phém ddi véi mai truong.
Mit khac, chat lugng cam nhan dugce ching minh 1 thanh phan quan trong khong
thé thiéu khi do luong cac thanh phan chinh cia CBBE (Tasci, 2021). Cac nghién
ctru thuc nghiém da thira nhdn SMM c6 su lién hé tich cuc véi kién thirc lién quan
dén san phém xanh (Nekmahmud & cong su, 2022; Sun & cong su, 2022). Hynes &
Wilson (2016) chi ra rang khong gian truyén thong xa hoi co tac dong dang ké dén
nhan thirc so sanh ctia ngudi tiéu ding vé cac san pham duoc thiét ké theo dinh hudng
bén vitng. Su két ndi tich cuc giira cac hoat dong cia SMM noi chung va chit luong
cam nhan cling dugc xac nhan trong nghién ctru thuc nghiém vé chat luong gido duc
bac dai hoc (Okten Demircioglu & cong su, 2021). Ttr nhitng 1ap luan trén, cho réng
SMM c6 su lién hé tich cuc véi GPQ. Tir d6 dé xuat gia thuyét:

HI1(b): Marketing mang xi hdi tic dong tich cwe dén chit lwong xanh cim

nhdn.
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Theo nghién ctru cua Lee (2008) viéc ngudi tiéu ding mua cac san phim xanh
1a mot hanh dong vi tha, truc tiép hodc gian tiép phuc vu muc dich bao vé méi trudng
va tang cuong khuynh hudng phat trién bén viing. Trong nghién ctru vé GCB, ddi véi
nhirng ngudi tiéu ding tiém ning clia cic san pham xanh, ngoai gia tri cu thé vé chirc
ning cia san pham, GPV con bao gdm mdi quan tam dén moi trudng sinh thai va ky
vong cai thién moi trudng. Do d6, trude khi quyét dinh mua san pham xanh, nguoi
tiéu dung can nhic su két hop giita cac chirc ning ctia san pham, loi ich vé mai trudng
va chi phi bo ra (Chen & Chang, 2012). Méi trudng chia sé rong khap ciia cong dong
tryc tuyén, noi nhiéu ca nhan va doanh nghiép da tao ra cic nén tang tuong tac truc
tuyén, chang han nhu céc trang cong khai, cho phép nguoi ding bi anh hudng bdi cac
tuong tac trén hé sinh thai truyén thong xa hoi va ndi dung thong tin dugc chia sé
trong qua trinh duyét web (Chen & Lin, 2019). Bén canh d6, nhiéu nha ban 1& san
pham xanh ding tai cac thong diép tich cuc vé méi trudng va thong tin lién quan dén
san pham xanh trén cong dong truc tuyén, qua do6 kich thich gia tri xanh cam nhéan
ctia ngudi doc va tac dong tich cuc dén hanh vi mua san pham xanh cta ca nhén (de
Lenne & Vandenbosch, 2017). Nghién ctru thyc nghi¢m cta cac hoc gia da chung
minh céc thong tin dugc chia sé trén cong dong truc tuyén cé anh huong tich cuc dén
GPV (Sun & Xing, 2022; Xie & Madni, 2023), n6i cach khéc viéc dang va xem cac
ndi dung tich cyc cua cac thuong hiéu san pham xanh trong hé sinh thai truyén thong
xa hoi co thé gop phan lam ting GPV ciia ngudi tiéu ding ddi v6i cac thuong higu
d6. Dya trén thao luan nay cung v6i nhimng nghién ctru thuc nghiém trén, co thé 1ap
luan rang SMM ciing kich thich GPV cua nguoi tiéu dung. Tir d6 dé xuét gia thuyét
sau:

HI(c): Marketing mang xd hgi tic dpng tich cwe dén gid tri xanh cam nhan.
2.4.2. M6i quan hé giira ba khia canh ciia Gia tri thwong hiéu xanh dva trén cam
nhan khach hang va Thai d¢ xanh

Khi nghién cuu vé GCB dua trén nén tang TPB, nhiéu nha khoa hoc két luan
rang rang thai do ctia ca nhan 1a két qua ctia qua trinh hinh thanh va tich lity cac niém

tin vé thudc tinh va hé qua cua doi tugng hoac hanh vi, thay vi xuat hién mot cach
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ngﬁu nhién (Song & cong su, 2020; Wang & cong su, 2022; Phan & cong su, 2023).
Trong bdi canh xanh, CBBE xanh phan 4nh tong hop cic nhan thic va danh gia cua
nguoi tidu ding vé gia tri moi trudng ciia thuong hiéu, bao gdom GBI, GPQ va GPV
d6i v6i cac cam két xanh cta doanh nghiép (Chen, 2010). Khi ngudi tiéu ding nhan
thirc rang thwong hiéu c6 trach nhiém v&i méi trudng va mang lai gia tri bén ving,
ho c6 kha ning cao hinh thanh nhiing danh gia tich cuc ddi v6i thuong hiéu do.

Céc nghién ctru trude day cho thay nhiing tin hiéu tich cuc tir thwong hiéu, dic
biét lién quan dén trach nhiém mai truong, déng vai tro quan trong trong viéc cing
¢ niém tin va dinh hudng danh gia cua ngudi tiéu dung (Dangelico & cong su, 2021;
Wang & cong su, 2022). Nhitng niém tin nay khong chi ding lai & nhan thirc ma con
chuyén héa thanh sy yéu thich, thi€én cdm va tng ho ddi v&i cac GCB (Parris &
Guzman, 2022; France & cdng su, 2025). Theo nguyén ly cua TPB, chinh niém tin
nay 1a tién dé hinh thanh thai do, tir 46 4nh huong dén cac phan Gmg hanh vi tiép theo
cua ca nhan.

Ngoai ra, xét & goc do ST, GBI, GPQ va GPV c¢6 thé dugc xem 13 mot co ché
tin hiéu gitp giam su bat dinh cua nguoi tiéu dung trong viéc danh gia cac tuyén bd
moi truong cua doanh nghi¢p (Ki & Kim, 2022). Khi thuong hi¢u xay dung dugc
GBI nhat quan va dang tin cdy, ngudi tiéu ding dé dang phat trién nhitng danh gia
thuan loi hon ddi véi cac san phdm va hanh vi tiéu dung lién quan dén thwong hiéu
d6 (Crapa & cong su, 2024). Nguoc lai, néu cac yéu t5 GBI, GPQ va GPV yéu hoac
thiéu tinh xé4c thyc, qué trinh hinh thanh mtc d¢ thién cam c6 thé bi gian doan. Nhu
vay, nguyén Iy mo rong cua TPB thong qua co ché hinh thanh niém tin va nguyén ly
tuong hd ctia ST 14 co so 1y thuyét quan trong giai thich cho méi twong quan gitra
GBI, GPQ, GPV va GAT.

Aaker & Joachimsthaler (2000) ciing cho rang mirc d6 nhan dién cao va hinh
anh tich cuc ctia thuong hiéu sé cai thién thai do ctia ngudi tiéu dung dbi véi thuong
hiéu. Céac thuong hi¢u xanh tao sy khéc biét voi cac ddi thu canh tranh thong qua
nhing loi ich moi trudng déng ké, tir @6 thu hat sy yéu thich ciia nhitng khach hang

cd y thuc bdo v¢ moi truong (Grant, 2008). Su yéu thich hay khong thich cua nguoi
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tiéu dung dbi v6i mot san pham tro thanh yéu t quan trong trong viéc hiéu hanh vi
tiéu dung (Chang & cong sy, 2015). Mot hinh anh thuong hiéu tét s& dinh hudng
nguoi tiéu dung cd xu hudng yéu thich thuong hi¢u do (Elseidi & El-Baz, 2016). Yu
& cong sy (2018) va Handriana & cong sur (2021) két luan rang GBI c¢6 anh hudng
dang ké dén thai do cta nguoi tiéu dung ddi v6i san pham. Bén canh d6, hau hét cac
nghién ciru vé marketing xanh tap trung vao nhan thirc déu chi ra rang kién thic vé
thuong hiéu dnh huong dén thai do ciia nguoi tiéu dung dbi véi moi truong (Braun &
cong su, 2018; Taufique & Vaithianathan, 2018). Trong khi d6, Mehraj & Qureshi
(2022) da ching minh nguoi tiéu dung c6 kién thirc vé thuong hiéu xanh tot (gom
GPV va GBI) s& c6 GAT ddi vé6i thuong hiéu cong nghé xanh manh mé hon. Tir lap
luan trén, gia dinh mot thuong hiéu xanh c6 GBI tét s& tac dong tich cuc dén GAT.
Tir d6 dé xuét gia thuyét:

H2(a): Hinh dnh thwong hi¢u xanh tic dong tich cwe dén thdi dp xanh.

Chét luong cam nhan dugc khai niém hoa nhu sy danh gia chu quan cia ngudi
tiéu dung vé tinh vuot troi tong thé ciia san pham (Zeithaml, 1988). Cu tric nay bao
ham sy danh gia ctia nguoi tiéu dung vé mirc d6 xuat sic ciia san pham so voi chic
nang dy kién, va dai dién cho mot hinh thai thai d6 khac biét so voi cac phép do chat
luong khach quan (Cronin Jr. & Taylor, 1992). Céc thudc tinh ciia san pham nhu sy
tién loi, kha nang tiép can va chit lugng dong vai trd quan trong trong qua trinh ra
quyét dinh mua hang cia ngudi ti€u dung (Sethi & cong sy, 2017). Viéc mdt ngudi
tiéu dung lya chon hodc khong lya chon TPHC c6 thé dugc xem nhu mét tinh huéng
tién thoai ludng nan vé mit x3 hoi, trong d6 ho phai can nhéc céc dong co cé nhan
chang han nhu yéu t6 chét lugng. Cac yéu té GPQ khong chi dugc thé hién thong qua
chat lugng tin cdy ma con thé hién trong qué trinh san xuét phai dam bao cac quy tic
vé moi truong (Chang & Chen, 2014). Hon nira, muc do chét lugng san phém duoc
xem la mét khia canh quan trong trong viéc hinh thanh thai do dbi vai thuong hi¢u
(van Doorn & Verhoef, 2011). Vi vay c6 thé lap luan rang, mot thuong hiéu xanh c6
GPQ it s& tac dong tich cuc dén GAT. Tir d6 dé xuat gia thuyét:

H3(a): Chét lwong xanh cim nhdn tic dpng tich cwe dén thdi dj xanh.
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Bén canh do, Keller (1993) cho réng gia tri thwong hi¢u 1a mot yéu td then chot
cho su thanh cong ctia doanh nghiép. Gia tri ma khach hang ky vong dugc truyén tai
thong qua gia tri thuong hiéu, tir d6 khach hang s€ c6 sy dap lai, tao ra hi€u ung cung
song hanh v6i thuong hi¢u. Hon nira, khach hang cta thuong hi¢u xanh xem thuong
hiéu xanh nhu mét gia tri co ban va hinh thanh GAT thong qua viéc phan tich kién
thirc ciia ho vé thuong hiéu nay (Ailawadi & Keller, 2004). Mot thuong hiéu xanh s&
truyén tai gia tri ctia thuong hiéu thong qua kha ning giam thiéu tac dong moéi truong,
thudng xuyén nhic nhd cong ching vé tim quan trong cta viée cing c¢d tu duy xanh,
déng thoi dat duge loi thé thi truong nho vao viée gia tang niém tin cta nguoi tiéu
dung (Chen, 2010). N6i cach khac, CBBE xanh c6 su gin két voi GAT. Nghién ctru
thuc nghiém ctia Liu & Tsaur (2020) két luan rang CBBE c6 tac dong tich cuc dén
thai do sur dung dién thoai thong minh thich ung tiéu chi moi truong.

Bén canh d6, Assael (2005) cho rang thai ¢ thuong hiéu dé cap dén khuynh
hudng ciia nguoi tiéu dung. Pay 13 sy danh gia nhat quan vé mot thuong hiéu, co thé
1a tich cuc hoac ti€u cuc, va dao dong tur x4u dén hoan hao trong su danh gia téng thé
vé thai d6 cua nguoi tiéu ding ddi v6i thuong hiéu. Nguoi tiéu ding ngay cang nhan
thirc rd hon va c¢6 nhiéu hiéu biét hon trong viéc kiém chimg céac tuyén bd ciia doanh
nghiép vé tinh than thién moi truong (Vachon & Klassen, 2008). Ngudi tiéu dung ky
vong c6 duoc thong tin chi tiét dé danh gia cac tuyén bd cta doanh nghiép vé hoat
dong giam thiéu tac dong tiéu cyc dén moi trudng (Chen & Chang, 2012). Ho phan
doén dau la lya chon mang lai gié tri cdm nhan 16n nhét va s& hanh dong dya trén udc
luong d6. Cung quan diém trén, Mohd Suki (2016) cho rang khi su hiéu biét cua
khach hang d6i v6i cac san pham than thién moi truong gia tang, xu huéng chap nhan
ctia ho ddi véi cac san pham nay ciing s& ting 1én. Tuong tu, Liao & cong su (2020)
cling chi ra rang GPV s& gdp phan hinh thanh nén thai d6 hudng t6i san pham xanh.
Vi vay, ¢6 thé 1ap luan khi nguoi tiéu dung danh gia GPV mang lai & muc cao, thi
thai d6 ctia ho ddi voi thuong hiéu xanh s& gia ting. Tir d6, hinh thanh gia thuyét sau:

H4(a): Gid tri xanh cam nhén tic dong tich cwe dén thdi dp xanh.
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2.4.3. M6i quan hé giira ba khia canh ciia Gia tri thwong hiéu xanh dva trén cam
nhén khich hang va Y dinh mua lai xanh

Theo SOR, thuat ngr “chu thé” (O) dé cap dén cac cau trac va qué trinh ndi tai
ton tai gitra phan (mg cia mot nguoi déi vai kich thich (S) bén ngoai va hanh dong
hozc phan tng (R) cta ho (Upadhyay & Kamble, 2023). Nhitng cam xtic ndy din dén
phan tng cta con ngudi theo hai hudng: tiép can hodc né tranh. CBBE xanh duoc
khai niém hoa nhu mot trang thai ndi tai (O) hay danh gia ciia khach hang vé gia tri
thuong hiéu xanh (bao gdm GBI, GPQ va GPV) (Tasci 2021). Y dinh mua lai dugc
ly giai 1a “danh gia ca nhan ctia khach hang vé viéc ho c6 lip lai hoat dong mua sim
hoic giao dich tir cing mdt nha cung cip trong twong lai hay khong” (Garcia & cong
su, 2020) va duoc xem 14 phan tmg ctia nguoi tiéu dung. Y dinh mua lai ¢6 hai chiéu
hudng chinh 12 phan Gng tiép nhan hodc né tranh cta ngudi tiéu dung khi tiép nhan
cac kich thich bén ngoai. Hay ndi cach khac, nguoi ti€u dung c6 nhan thuce tich cuc
vé CBBE xanh s& dan dén gia ting GRI. Hodc nguoc lai, ngudi tiéu dung c6 nhan
thirc tiéu cyc vé CBBE xanh sé& din dén giam GRI.

Mat khac, khi nghién ctru GCB, dac biét 1a cac niém tin lién quan dén gia tri va
hé qua cta hanh vi tiéu dung (Ahmed & cong su, 2021; Hoyos-Vallejo & cdng su,
2023). Nhitng niém tin nay khong chi xuét phat tir trai nghiém tryc tiép ma con duoc
ctng cb thong qua céac gia tri thuong hiéu ma nguoi tiéu dung cam nhan dugc (Essiz
& cong su, 2023; Tang & cdng su, 2023). Do do, khi ngudi tiéu dung nhéan thire mot
thwong hiéu c6 gia tri modi trudng cao, ho ¢ nhiéu kha ning hinh thanh ky vong tich
cuc vé viée tiép tuc tidu ding san pham cia thuong hiéu d6 trong twong lai (Hoang
& Tung, 2024; Gupta & Singh, 2024). Nhu vay, nguyén 1y tdc dong ctuia khung ly
thuyét SOR va nguyén 1y mé rong ctia TPB 13 co s 1y thuyét giai thich cho mdi quan
h¢ nhan qua gitta GBI, GPQ, GPV va GRIL

Hinh anh thuwong hiéu 1a mot yéu t6 tién dé va 1a mot du bao quan trong ddi véi
xu hudng mua lai ctia khach hang. Céac nghién ctru trude day da dé xuat rang hinh
anh thuong hi¢u la mot yéu td tién dé va 1a du bdo manh mé& ddi vé4i su hai long cua

khach hang cling nhu ¥ dinh mua lai (Lai & cdng sy, 2009; Saleem & cong su, 2017).
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Co ché lién két tich cuc giita hinh anh thuong hiéu va y dinh mua lai da dugc khang
dinh qua cic nghién ciru thuc nghiém trong san pham/dich vu: thoi trang tryc tuyén
(Chen-Yu & cong su, 2016); thirc an nhanh (Shah & cong sy, 2020); tra hitu co (Tian
& cong sy, 2022); san pham cong nghé cao (Laveen Kumar & Anjani Devi, 2024).
Trong nganh dich vu hang khong, hinh anh thuong hiéu tryc tiép lam gia tang y dinh
tiép tuc st dung va truyén miéng (Li & Liu, 2019); hodc hinh anh thuong hiéu dong
vai tro trung gian giira chat lugng cam nhén va y dinh tiép tuc sir dung dich vu hang
khong (Huang & Liu, 2020).

Khi chién lugc marketing xanh dugc dinh hudng boi y thirc bao vé méi trudng,
GBI cua doanh nghiép dugc ky vong sé dugc nang cao (Joshi & Rahman, 2015). Cac
thuong hi€u xanh tao sy khac biét so véi ddi thu canh tranh béng nhitng loi ich moi
truong quan trong, tir d6 thu hit ngudi tiéu dung co y thirc vé mdi truong (Grant,
2008). Co su gin két manh mé& giita GBI va hanh vi mua sim cia nguoi tiéu dung.
Néu thuong hi€u c6 GBI tiéu cuc, thi hanh vi mua sdm cla nguoi tiéu dung ddi véi
san phém do6 cling s€ bi anh hudng tiéu cuc. Nguoc lai, néu mot san phém co GBI
tich cyc trong tAm tri ngudi tiéu dung, thi hanh vi mua sam cia ho ciing s& tich cuc
hon (Wu & cong su, 2018). GBI duoc cho la bién s6 quan trong c6 kha nang anh
huong dén y dinh hanh vi mua hang xanh cua khach hang (Rahmi & cdng su, 2017;
Hameed, Hyder, & cong su, 2021; Jabeen & cong su, 2023). Do d6, viéc xay dung
GBI ngiy cang tré nén quan trong d6i véi cac doanh nghiép, béi quan diém cta khach
hang vé tiéu ding bén viing dang gia ting, dong thdi cac chinh sach méi trudng cla
chinh phu ciing ngay cang khét khe hon. GBI tich cuc c6 anh huéng ngay cang 16n
dén mo hinh mua sdm cta khach hang va gitp giam b6t nhitng lo ngai ctia ho vé cac
van dé sic khoe. Nguoc lai, GBI kém sé& gy ton hai dén doanh nghiép, lam giam
ning suit, giam sy quan tim ctia khach hang d6i véi san pham va anh hudng nghiém
trong dén ky vong mua hang cta ho (Majeed & cong su, 2022; Rahman & Nguyen-
Viet, 2023). GBI ciing gop phan gia ting 1ong trung thanh cia ho ddi véi cac thuong
hi€u va tir d6 hinh thanh GRI (Nguyen-Viet, 2023; Li & cdng su, 2024). GBI ¢6 anh

huong tich cuc dén sy gan két cua cac thanh vién trong cong dong voi cac thuong
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hiéu xanh tir d6 gop phﬁn gia tang GRI (Hu & cdng sy, 2024). T 1ap luén trén, can
xem xét GBI tac dong truc tiép dén GRI 1a van dé can thiét. Tir d6 hinh thanh gia
thuyét:

H2(b): Hinh dnh thwong higu xanh tic dpng tich cwc dén ¥ dinh mua lai
xanh.

GPQ cta cac san pham c6 hiéu qua moi truong cao thé hién sy danh gia cia
nguoi tiéu dung vé chat lugng san pham dua trén cac khia canh moi truong (Chen &
Chang, 2013). Hashish & cong sy (2022) da chi ra GPQ c6 thé dugc tiép can nhu
muc do ma loi ich, gia ca va thanh phﬁn dat duoc cac chuan muc méi truong cuia mot
san phém hodc dich vu vuot trdi hon so véi cac lya chon thong thuong hodc it tac
dong dén moi truong. Trai nghiém ciia nguoi tiéu ding d6i véi san pham quyét dinh
li¢u kha nang mua hang c6 tang hay gidm (Yu & Lee, 2019). Do d6, GPQ khong chi
1a mot chi s6 quan trong dé xay dung niém tin vao cic san pham giam thiéu tac dong
tiéu cyc dén moi truong ma con 1a diém khoi dau t6t dé nang cao su thoa man cia
khach hang va muc d6 ga‘in b6 cua khach hang ddi voi thuong hi¢u (Chen & cOng su,
2015; Nguyen Viet & Nguyen Anh, 2021; Gelderman & cong su, 2021).

Tac dong cia GPQ da duoc kiém chung thyc nghiém. Theo do, Gil & Jacob
(2018) phat hién rang GPQ c6 tac dong tich cuc va dang ké dén ¥ dinh mua xanh va
niém tin xanh. Tuong ty, Wasaya & cong su (2021) ciing tim thiy tac dong dang ké
ctia GPQ va niém tin xanh ddi v6i ¥ dinh mua xanh. GPQ c6 tac dong tich cuc toi y
dinh mua xe di¢n (Mombeuil & Diunugala, 2024). Quan trong hon, tdc dong tich cuc
va dang ké cua GPQ ddi v6i niém tin xanh d3 duoc xac nhan trong nhiéu danh muc
san pham xanh khac nhau (Cheung & cdng sy, 2015). GPQ ¢6 anh hudng tich cuc
dén GPV va tac dong gian tiép dén thai do d6i voi san pham xanh ciing nhu y dinh
mua xanh (Yu, 2025); va nhan thirc vé chat luong san pham tai ché c6 mbi lién hé
tich cuc vai thai do bao vé moi truong tir d6 hinh thanh hanh vi mua san pham tai ché
(Sun & cong su, 2018). Mat khac, GPQ da dugc chiing minh cé lién quan gidn tiép
v6i GRI my pham xanh tuan thi cac tiéu chuan vé méi trudng thong qua su hai long

va niém tin xanh (Handriana & cong sy, 2024). Tuong tu, trong nganh hang khong,
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GPQ c¢6 tac dong gian tiép dén ¥ dinh quay tré lai sir dung dich vu thong qua long
trung thanh v&i thuong hiéu (Huang & Liu, 2020).

Nhu vay, trong bdi canh TPHC GPQ duoc hiéu 1a sy ddnh gia mang tinh chi
quan cta ngudi tidu ding d6i véi mic dd vuot troi dua trén nhimg thude tinh ma
thuong hiéu d6 cung cap, chang han nhu huong vi, gi tri dinh dudng va ngudn gdc
tu nhién cua san pham. Noi cach khac, khi ngudi tiéu dung cho rang mot thuong hiéu
TPHC c¢6 GPQ t6t hon hodc ndi bat hon so v6i cac thuong hiéu cung loai trén thi
truong, nhan thirc nay sé& gop phan hinh thanh niém tin, sy nhin nhan tich cyc va xu
huéng wu tién tiép tuc lwa chon thuong hiéu d6 trong hanh vi mua sam tuong lai.
Péng thoi, cam nhan vé GPQ vuot trdi con dong vai trd nhu mot co s& quan trong
khoi ddy su trung thanh va dy dinh mua lap lai cia ngudi tiéu dung d6i véi thuong
hiéu TPHC. Tir d6 dé xuat gia thuyét:

H3(b): Chiit lwong xanh cim nhén tic dong tich cwe dén ¥ dinh mua lai xanh.

GPV dé cap dén gia tri ma nguoi tiéu ding gan cho mot thuong hiéu dya trén
cac thudc tinh mdi truong ciia nd. DAy 1a nhan thie vé nhing loi ich ma thuong hiéu
mang lai cho moi trudong hodc xa hdi va mire d) ma nhirng 1o1i ich nay xtrng dang véi
chi phi bo ra (Chen & Chang, 2012). Khai niém nay nhin manh tim quan trong cia
GPV trong bdi canh xanh bai vi trong nghién ciru vé GCB, d6i véi nhirng ngudi tiéu
dung tiém ning, ngoai gia tri cy thé vé chirc ning cta san pham, gia tri cdm nhan con
bao gébm su quan tim dén mai trudng sinh thai va ky vong vé su cai thién cia né.
Hay noi cach khéc, trude khi quyét dinh mua mot san pham xanh, ngudi tiéu ding s&
xem xét sy két hop giira chirc ning cta san pham, lgi ich méi trudng va chi phi bo ra
(Sun & Xing, 2022).

Vi su phd bién ngay cang ting cia tiéu ding xanh, tic dong ciia GPV ddi véi
hanh vi cia nguoi ti€u dung ngay cang tréd nén quan trong. Shanti & Joshi (2022) da
chi ra ring y dinh mua san pham xanh cta khach hang duoc xac dinh boi sy danh gia
tich cuc va GPV. Tuong tu, nghién ctru cia Wu & cdng su (2024) da kham pha vai
tro trung gian cia GPV trong hi¢u ting cua sy quen thudc véi thuong hi€u Ién y dinh

mua hang thong qua hinh thirc livestreams. Sy phat trién ctia GPV thuan loi ddi véi
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san phém hoic thuong hiéu xanh s& dan dén thac déy GCB (Confente & cong su,
2020; Juliana & cong su, 2020) va tir d6 gia tdng long trung thanh ctia khach hang
(Li & cong su, 2024). Mdi lién két giira cac dac diém cia ngudi anh hudng trén moi
truong mang x4 hoi va mong mudn mua san pham xanh bi chi phdi boi GPV, khi
nguoi tiéu diung cam nhan GPV ting cao sé ting cuong moéi quan hé nay hon va
nguoc lai (Rizomyliotis & cong su, 2024).

Trong nghién ctru vé TPHC, 1ap luan ring nhitng ngudi tiéu dung coi trong cac
san pham c6 dic tinh bao vé méi trudng cd xu huéng nhan thirc nhitng san pham nay
phu hop véi hinh anh c4 nhan cua ho véi tu cach 14 nhitng ca nhan cé y thirc vé moi
truong. Nhitng ngudi tiéu dung coi trong tinh bén vig mdi truong thudng tim kiém
va trung thanh véi cac san pham hodc dich vu phan anh gia tri cia ho, dong thoi déng
gop dang ké vao sy phat trién bén virng (Lin & cong su, 2017a). Chang han nhu, mot
nguoi tiéu dung tu nhan minh 13 ngudi cé y thic vé moi truong cé thé nhan thay
thuong hi¢u TPHC nay phu hop véi hinh anh cd nhan cua hg va do d6 danh gia cao
cac dic diém an toan voi moi trudng cia san pham nay. Ngudi tiéu ding nay c6 nhiéu
kha niang chon TPHC thay vi thuc pham thong thudng, ngay ca khi gid cia TPHC
cao hon. Su phu hop gitra gia tri cua nguoi ti€u dung va cac thudc tinh thuong hi¢u
c6 thé gop phan dang ké vao long trung thanh véi thuong hiéu va quyét dinh mua
hang (Panda & cong sy, 2020; Lin & cdng su, 2017b). Hon nira, khi nguoi ti€u dung
nhan thdy GPV tir cac san pham dugc thiét ké theo huéng bén viing, ho thuong hinh
thanh sy thién cam ddi véi san pham hodc dich vy va tré thanh ngudi dung trung
thanh voi thuong hiéu. Noi cach khac, khi nguoi tiéu ding cam thdy mot san pham
tun thi cac yéu cau vé phat trién bén virng va cé gia tri, ho c6 khuynh hudéng wu tién
tiép tuc mua va trung thanh véi san pham hodc dich vy d6. Tir d6 dé xuat gia thuyét:

H4(b): Gid tri xanh cdm nhén tic dong tich cwe dén y dinh mua lgi xanh.
2.4.4. M6i quan hé giira Thai @9 xanh va Y dinh mua lai xanh

Dua trén nguyén 1y twong hd ciia TPB, thai d6 dugc xem 1a mot yéu td du bao
dang tin cdy cta hanh vi (Ajzen, 1991). Ung ho quan diém nay, dong nghién ciru vé

GCB da xac dinh GAT la mot tdic nhan quan trong quan trong hinh thanh y dinh va
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hanh vi mua hang (Braun & cdng su, 2018; Smith, 2010; Zavali & Theodoropoulou,
2018). Tuong tu, nghién curu cua Sun & cong su (2022) va Nekmahmud & cdng su
(2022) nhan thay rang nhiing ngudi tidu dung c6 GAT tich cuc dbi v6i san pham xanh
s€ c6 dy dinh mua hang xanh manh mé hon. Prakash & Pathak (2017) cling b4o cao
mdi lién két tich cyc giita GAT d6i voi bao bi than thién véi moi truong va y dinh
mua san pham c6 trach nhiém méi trudng. Cung quan diém, Paul & cong su (2016)
va Yadav & Pathak (2017) da tng ho mdi lién két tich cuc giita GAT ddi vé6i san
pham xanh va mong mudn mua hang xanh. Mehraj & Qureshi (2022) cho rang thai
d6 hudng t6i san pham xanh 13 mot phan quan trong cta kién thirc thwong hiéu c6 tac
dong dén y dinh mua hang xanh. Mit khac, co ché lién két giita GAT — y dinh — hanh
vi mua sam it tac dong dén moi truong da dugc thira nhan c6 su tuong tac tich cuc
v&i nhau (Duong, 2024). Vi vay trong nghién ctru nay, xem xét GAT 1a thai d¢ hudng
t6i thwong hiéu xanh thé hién nhiing gi nguoi tiéu dung thich hodc khong thich dbi
v6i mot thuong hiéu, va liéu GRI cua ho ¢6 bi anh hudng boi GAT. Tir d6 dé xuat
gia thuyét:

HS5: Thdi dé xanh tic dng tich cwe dén y dinh mua lai xanh.
2.4.5. Vai tro diu tiét cia P9 nhay cam gia xanh

Can ctr theo TPB, thai 6 duoc xem la mot yéu td du béo dang tin cay cua hanh
vi (Ajzen, 1991), va dong nghién ciru vé GCB d3 xac nhan thai d6 xanh 14 tac nhan
quan trong hinh thanh y dinh mua hang (Braun & cong su, 2018; Smith, 2010; Zavali
& Theodoropoulou, 2018). Tuy nhién, mtc do chuyén hoa tir thai do sang y dinh
khong ¢d dinh ma con phu thudc vao cac diéu kién bdi canh, trong d6 GPS do luong
theo huéng murc d6 sin 10ng va kha ning chi tra thém cho TPHC so vé6i thuc pham
thong thudng (Laroche & cong su, 2001), duge xem 12 mot bién diéu tiét dang chu y.
Vai trd nay cang c6 co s¢ dé kiém dinh trong nganh hang TPHC, boi bang ching
dinh luong quy mo 16n ciia Bezawada & Pauwels (2013) trén 56 nganh hang ban 1¢
phat hién TPHC c6 do co gidn gia cao hon dang ké so véi san pham thong thuong (-
3,00 dén -3,57 so voi -1,95). Piéu nay cho thdy yéu tb gia co stc chi phdi dic biét

16n trong chinh nganh hang nay so véi nhiéu nganh hang tiéu dung khac.
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Vai tro cua GPS nhu mot dong luc truc tiép thuac déy GRI. Cu thé, nghién ctru
ctia Nandi & cong su (2017) & Ogiemwonyi (2022) cho thiy nguoi tiéu dung c6 nhan
thirc méi trudng cao thudng cd6 GPS cao hon d6i v6i san pham than thién méi truong,
phan 4nh viéc GPS tac dong tich cuc truc tiép 1én GRI (hiéu tmg chinh). O khia canh
diéu tiét, tong quan cac nghién ctru thuc nghiém gan day cho thdy GPS trong tiéu
dung xanh diéu tiét hai huéng trai chiéu nhau. Cu thé, nghién cta ctia Hsu & cong su
(2017) str dung cung thang do GPS gbc ctia Laroche & cong su (2001) trong bdi canh
my phrflm xanh tai Pai Loan, mot nganh hang mang tinh thé hién ban than, tan suét
mua thap, da ghi nhan GPS c6 xu hudng 1am gia ting mdi quan hé giita GAT va y
dinh mua. O chiéu nguoc lai, mot sb nghién ctru ¢ céc thi truong maoi noi ghi nhan
GPS lam suy yéu mdi quan hé nay, chang han Bhutto & cong su (2022) trong linh
vuc xe hybrid tai Pakistan va Malhotra & Srivastava (2024) trong nganh ban 1¢ da
kénh. Ca hai cing c6 chung quan diém rang khi gia trd thanh mdi ban tim ndi bat,
nguoi tiéu dung c¢6 xu huéng wu tién can nhac chi phi hon 13 hanh dong theo thai d6
san co.

Vé mit co ché 1y thuyét, kha nang GPS 1am suy yéu mdi quan hé GAT-GRI ¢6
thé duoc 1y giai dya trén logic twong tu véi vai trd ctia nhan thire kiém soat hanh vi
trong TPB, du day 1a mot diéu kién ranh gidi riéng biét chir khong dong nhét v6i nhan
thirc kiém soat hanh vi. Ajzen (1991) cho rang hanh vi khong chi chiu su chi phdi cta
y dinh ma con phu thudc vao nhan thirc kiém soat hanh vi, nhan td phan anh muc do
dé dang hay kh6 khin ma c4 nhan cdm nhan dugc khi thuc hién hanh vi, dva trén su
san co ciia cac ngudn lyc va co hdi can thiét (Fishbein & Ajzen, 2010). Ap dung logic
nay vao bdi canh nghién ciru, ngudn luc tai chinh cu thé 1a GPS ¢6 thé duoc xem nhur
mot diéu kién ranh giGi mang ban chét tuong ty nhu nhan thie kiém soat hanh vi
trong pham tru kinh té.

Theo logic nay, d6i voi ngudi tiéu ding c6 GPS cao, rao can kinh té hién dién
1& rang hon, khién ho c6 xu hudng wu tién can nhac yéu t6 kinh té thay vi hanh dong
theo thai do, tir d6 lam suy yéu mdi quan hé giita GAT va GRI. Nguoc lai, d6i véi

nguoi tiéu dung c6 GPS thap, rio can kinh té khong con 1a yéu t6 can tré dang ké,
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nén GRI cua ho phu thudc chu yéu vao cuong do GAT. biéu nay c6 nghia la GAT
cang manh thi GRI cang cao, do khong c6 rao can ngudn luc ndo ngin can qué trinh
chuyén hoa nay. Cach ly giai nay pht hop véi quan diém cta Ajzen (1991) rang hiéu
luc du bao cua thai d6 d6i véi y dinh hanh vi phu thudc vao mic do kiém soat hanh
vi ma ca nhan s& hitu, chit khéng phat huy tac dung nhu nhau & moi mirc d6 ngudn
luec.

Hon nita, Mishra & Kaur (2023) nhin manh sy ton tai cia khoang cach GAT —
hanh vi trong tiéu dung xanh, trong dé tic dong cia GAT dén hanh vi co thé bi ting
cuong hodc suy yéu tiy thudc vao cac diéu kién ranh gidi nhu nguon luc tai chinh
san c6, diéu nay cung cb thém cho cach tiép can 1y thuyét néu trén. Du logic ndy giup
ly giai co ché suy yéu cia GAT-GRI, nhung vai trd cu thé ciia GPS nhu mot yéu to
diéu kién mang tinh kinh té trong cac mo hinh TPB van con it dugc kiém dinh truc
tiép (Ishaq & cong sy, 2021), cho thiy day 1a mot khoang tréng 1y thuyét can dugc
bd sung.

Tai thi trudng Viét Nam, noi TPHC van dang trong giai doan phd cap véi mire
gia cao hon dang ké so voi thuc pham thong thuong, va dua trén xu hudng chiém vu
thé trong cac nghién ctru tai nhitng thi truong c6 dic diém tiéu dung twong dong
(Bhutto & cdng su, 2022; Malhotra & Srivastava, 2024), nghién ctru nay ky vong
GPS s& dong vai tro diéu tiét nghich chiéu mdi quan hé giita GAT va GRI. T do, gia
thuyét dugc dé xuat:

H6: P nhay cim gid xanh diéu tiét nghich chiéu (lam suy yéu) méi quan hé
giita thai do xanh va y dinh mua lai xanh.

2.4.6. Vai tro trung gian tuiin tw ciia ba khia canh cia Gia tri thwong hiéu xanh
dua trén cAm nhan khach hang va Thai d¢ xanh

Trong GCB, noi cac quyét dinh mua sim ngdy cang chiu anh hudng manh mé
tir thong tin va twong tic trén nén tang s6, SMM dong vai trd quan trong trong viéc
dinh hinh nhan thurc va hanh vi ctia nguoi tiéu dung (Felix & cong su, 2017). Theo
ST, cic nén tang truyén thong xa hoi khong chi 1a kénh truyén tai thong tin ma con la

moi truong xa hdi noi cac gia tri, niém tin va chuan myc dugc lan tda thong qua tuong
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tac gilta cadc ca nhan (Rahman & cdng sy, 2020). Thong qua cac ndi dung chia sé,
phan hdi va su tham gia ctia cong dong, SMM gitip ngudi tiéu ding tiép can va cing
c¢d cac nhan thic vé cam két méi truong cua thuong hiéu (Huh & Kim, 2024). SMM
gop phan hinh thanh va gia ting CBBE xanh thong qua viéc cung cap cac tin hiéu
nhat quan vé trach nhiém moi truong, chat lugng san pham xanh va hinh anh thuong
hiéu bén virng (Crapa & cong su, 2024).

Mit khac, nghién ctru phan tich tong quan hé thong vé GCB trong nhiing nim
gin day da chimg minh SMM va CBBE 14 hai ciu triic quan trong trong viéc xay
dung thuong hiéu ) (Lal & cong su, 2020) va hinh thanh y dinh hanh vi cia nguoi
tiéu dung (Sharma & cong sy, 2023). Mic khac, theo TPB, thai do 1a nhan t6 cot 16
trong vi€c hinh thanh y dinh hanh vi (Song & cong su, 2020; Wang & cong su, 2022;
Phan & cong su, 2023). Tuy nhién, cac yéu t6 nay duoc nghién ciru riéng 1é ma chua
c6 su tich hop chung voi nhau dé xem xét tac dong anh hudng cua chung. Va theo
cac 1ap luan da trinh bay & trén, nghién ciru ny gia dinh rang SMM khong tac dong
tryc tiép dén GRI. Thay vao d6, SMM tac dong dén nhan dinh cia nguoi tiéu ding
lién quan dén GBI, GPQ va GPV va tiép theo 1a GAT. SMM cung cap cho ngudi tiéu
ding céc nhan thirc vé gia tri thuong hiéu xanh, tir d6 thac dy sy hinh thanh GBI,
GPQ va GPV. biéu nay tiép tuc cai thi¢én tich cuc GAT cua nguoi ti€éu dung va cudi
cung tao dong luc cho GRI. Do d6, nghién ctu dy doan réng GBI, GPQ va GPV va
GAT hinh thanh mot chudi tac dong trung gian tuan ty trong mdi lién hé nhan qua
gitra SMM va GRI.

Hon nira, theo SOR, céc kich thich tir méi truong bén ngoai (S), nhu thong tin
va tuong tac tir SMM, sé& tac dong dén trang thai tim 1y bén trong cia ca nhan (O),
bao gdm nhén thire va cam xac (Upadhyay & Kamble, 2023). Trong nghién ctru nay,
GBI, GPQ, GPV va GAT dai dién cho cac trang thai ndi tai d6. Khi GBI, GPQ va
GPV duoc cung cd, ngudi tiéu dung c6 xu hudng phat trién cac danh gia tich cuc hon
d6i v6i tidu dung xanh, qua d6 hinh thanh GAT thuan lgi. GAT nay tiép tuc dong vai
tro 13 yéu td trung gian quan trong, chuyén héa cac nhén thirc tich cyuc thanh khuynh

huéng ¥ dinh hanh vi. Ung hd quan diém nay, nghién ctru cua (Nguyen-Viet, 2022)
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da chung minh GPV va GBI 1a qué trinh ndi tai ton tai gilra cac cong cu marketing
xanh (quang cao xanh, nhan sinh thai) va xu huéng mua xanh.

O giai doan cudi (R), GRI nhu mét phan tng hanh vi duoc dinh hinh bsi GBI,
GPQ, GPV va GAT. Khi nguoi tiéu dung duy tri danh gia t6t d6i voi cac san pham
va thuong hiéu cha tim dén bao vé mai truong, ho c6 khuynh hudng wu tién mua lap
lai va gin b6 vai cac san pham d6 trong twong lai (Sun & cong su, 2022; Nekmahmud
& cong su, 2022). Qua trinh nay phan anh sy chuyén hoa tir nhan thirc sang hanh vi
thong qua céac trang thai tim 1y trung gian. Xét & goc do tong thé, SMM dong vai tro
1a nguodn kich thich ban diu; CBBE xanh 1a két qua ctia qué trinh hinh thanh nhan
thirc vé thuong hiéu gdm GBI, GPQ va GPV; GAT la sy ddnh gia mang tinh cam xtic
va GRI 1 phan (mg hanh vi cudi cung. Chudi tic dong nay thé hién mét co ché trung
gian tuan ty, trong d6 mdi yéu té déng vai tro lién két logic gitta moi truong truyén
thong va hanh vi tiéu dung cia ca nhan. Véi su ting ho ctia SOR, ST va quan diém
clia cac nha nghién ciru trén, cac gia thuyét dugce dé xuat nhu sau:

H7(a): Marketing mang xd hgi tic dong tich cwe dén y dinh mua lai xanh
thong qua trung gian tudn tw ciia hinh danh thwong hi¢u xanh va thdi dp xanh.

H7(b): Marketing mang xi hgi tic dong tich cuc dén y dinh mua lai xanh
thong qua trung gian tudn tw ciia chit lwong xanh cim nhgn va thdi dp xanh.

H7(c): Marketing mang xa héi tic dpng tich cwe dén y dinh mua lai xanh
thong qua trung gian tudn tw ciia gid tri xanh cam nhgn va thdi dp xanh.

2.4.7. M6 hinh nghién ctru

Luan 4n nay van dung ly thuyét SOR (Jacoby, 2002) 1am nén tang chi dao dé
t6 chirc toan bo co ché tac dong tir su kich thich cia SMM dén qué trinh hinh thanh
nhan thire CBBE xanh & ba khia canh GBI, GPQ va GPV, GAT va phan rng hanh vi
GRI ctia ngudi tidu dung doi véi TPHC tai Viét Nam (ing ho gia thuyét H2(b), H3(b),
H4(b), H7(a), H7(b), H7(c)). Bén canh SOR, luan an két hop hai 1y thuyét bo tro
nham lam 6 co ché van hanh bén trong ting giai doan ctia khung SOR. Cu thé, & giai
doan kich thich chuyén hoéa thanh nhéan thic (S — O), Iy thuyét tin hiéu (Spence,
1973, 2002) dugc van dung dé giai thich cach thire SMM, véi vai trd nhu mot tin hiéu
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thong tin, tac dong dén qua trinh nguoi tiéu dung hinh thanh danh gia vé GBI, GPQ
va GPV (ing ho gia thuyét Hl(a), H1(b), H1(c)). O giai doan nhan thuc/thai do
chuyén hoa thanh phan tmg (O — R), 1y thuyét TPB (Ajzen, 1991, 2020; Fishbein &
Ajzen, 2010) duoc van dung dé 1y giai cach thirc tir GBI, GPQ, GPV va GAT chuyén
hoa thanh GRI (ing ho gia thuyét H2(a), H3(a), H4(a), H5). Pic biét, trong giai doan
hinh thanh phan tng (R), GPS dugc dua vao nhu mot diéu kién ranh gidi, dong vai
tro diéu tiét moi quan hé GAT-GRI (ing ho gia thuyét H6). Nhu vy, SOR giir vai
tro 1y thuyét chu dao xuyén subt toan bo mé hinh, trong khi ST va TPB dong vai tro
bo tro, 1am 13 co ché van hanh cy thé & tung giai doan; vi vay mo hinh nghién ctru
thé hién mot co ché toan dién tir kich thich — nhan thirc — thai 6 — hanh vi, trong
d6 ca hiéu ung trung gian va diéu tiét déu dugc xem xét dong thoi. Tir d6, luan an dé

xuat mo hinh nghién ctru (Hinh 2.5).
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Hinh 2.5. M6 hinh nghién ctru dé xuat

99



2.4.8. Thang do nghién ctru

Toan bd thang do trong nghién ciru duoc xdy dung theo quy trinh phat trién
thang do ctia Churchill (1979), sir dung nhiéu bién quan sat cho mdi khai niém nham
giam sai sb do luong. Theo ti€u chi phan loai cta Jarvis & cdng su (2003), tAt ca cac
khai niém trong mo hinh déu 1a cAu tric bac mot, phéan anh va dugc do luong bﬁng
thang Likert 5 diém (1 = Hoan toan khong dong ¥, 5 = Hoan toan dong ¥), phu hop
khuyén nghi ctia Nunnally & Bernstein (1994). D¢ tin cdy, gia tri héi tu va gia tri
phan biét cua timg thang do dugc danh gia theo tiéu chuan cia Fornell & Larcker
(1981) va huéng dan danh gia mo hinh do luong trong PLS-SEM cuia Hair & cong
su (2019) (trinh bay chi tiét & Chuong 4).

Nghién ciru ké thira cac thang do da dugc kiém ching tir cac cong trinh nghién
ctru trude, duoc cong bd trén cac tap chi uy tin ciia cic nha xuat ban 16n va cé luot
trich din cao. Noi dung phat biéu cua tat ca cac thang do déu duoc dich sang tiéng
Viét va diéu chinh bbi canh san pham cho pht hop v6i TPHC tai thi truong Viét Nam.
Dé dam bao tinh chinh x4c ciia thang do, quy trinh dich thuat hai chiéu tir tiéng Anh
sang tiéng Viét duoc thyc hién (Ha Nam Khanh Giao & Bui Nhat Vuong, 2019). Cac
phién ban dich duoc thyuc hién boi giang vién gidng day ngon ngir Anh. Dau tién,
thang do tiéng Anh dugc dich sang tiéng Viét. Sau d6 phién ban tiéng Viét dugc dich
lai sang tiéng Anh boi mot giang vién khac. Hai phién ban tiéng Anh dugc so sanh
v&i nhau, néu khong c6 sy khéc biét vé y nghia thi thang do dugc su dung. Néu c6 su
khac biét thi hai giang vién cung thao luan véi nhau dé x4c dinh dung y nghia cua
muc hoéi va théng nhat ndi dung dich (Phu luc 6).

a. Thang do Marketing mang xda hoi

Thang do SMM do luong muc d6 nguoi tiéu dung nhan thirc mang xa hoi 1a
nguén thong tin dang tin cdy, cap nhat, kip thoi, thuén tién vé san phém xanh va tao
diéu kién tim kiém, tiép nhan, chia sé thong tin trong cong ddng truc tuyén, gdm 7
bién quan sat, ké thira va hiéu chinh (adapted) tir nghién ctru cia Nekmahmud & cong

su (2022) trén nguoi tiéu dung tré tai Hungary (n = 785, hé sb Cronbach's Alpha =
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0,901), von duoc xay dung tir thang do gbc ctia Hynes & Wilson (2016) va Erkan &
Evans (2016).
b. Thang do Hinh dnh thwong hiéu xanh

Thang do GBI do ludng nhitng chuan muc hinh thanh trong tdm tri ngudi tiéu
dung vé cac khia canh cdt 15i cua cam nhan vé san phém thuong hi¢u xanh va bao vé
moi truong, gdm 5 bién quan sat, ké thira va hiéu chinh tir nghién ciru ctia Chen
(2010) trén nguoi tiéu ding Dai Loan c¢6 kinh nghiém mua san pham cong nghé thong
tin va dién tir xanh (n = 254, hé s6 Cronbach's Alpha = 0,744), von phat trién tir thang
do gbc cuia Padgett & Allen (1997) va Cretu & Brodie (2007).
c. Thang do Chit lwong xanh cim nhin

Thang do GPQ do luong nhén thic ctia nguoi tiéu dung vé mirc do xuét sic va
dang tin cdy cta san pham trong viéc dap Gmg dong thoi cac yéu cau chirc ning va
mai truong, gdm 5 bién quan sat, ké thira va hiéu chinh tir nghién ctru ciia Chang &
Chen (2013) trén nguoi tiéu dung DPai Loan (n = 248, hé sb Cronbach's Alpha =
0,851), von phat trién tir thang do gdc ciia Dodds & cong su (1991) va Yoo & Donthu
(2001).
d. Thang do Gia tri xanh cam nhdn

Thang do GPV do ludng dénh gia tong thé cta ngudi tiéu dung vé loi ich thu
duoc tir san phrflm hodc dich vu xanh so véi chi phi bo ra, trong d6 loi ich moi truong,
xa hoi va dao duc 1a mot bd phan quan trong cia gia tri cam nhan, gém 5 bién quan
sat, ké thira va hiéu chinh tir nghién ctru cia Chen & Chang (2012) trén ngudi tiéu
dung Pai Loan (n = 258, hé s6 Cronbach's Alpha = 0,882), von phat trién tir thang do
gbc cua Patterson & Spreng (1997).
e. Thang do Thai dp xanh

Thang do GAT do luong sy dénh gia tong thé va mic d6 yéu thich cta ngudi
tiéu dung dbi voi cac thuong hiéu than thién véi moi trudng, gdm 5 bién quan sat, ké
thira tir nghién ctru ctia Mohd Suki (2016) trén ngudi tiéu dung san pham xanh tai

Malaysia (n = 300, hé sé6 Cronbach's Alpha = 0,837). Thang do nay di duoc ching
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minh dat d6 tin ciy trong bdi canh nganh dién tir xanh tai An Do (Mehraj & Qureshi,
2022).
f- Thang do D¢ nhay cam gid xanh

Thang do GPS do luong gian tiép mirc d6 nguoi tiéu dung nhéan thirc va phan
g trudc gia ca hodc sy thay ddi gia clia san pham xanh, théng qua thang do nghich
1a mirc do sin long chi tra thém, gdm 3 bién quan sat. Khac véi cac thang do con lai,
GPS duoc ké thira nguyén gdc (adopted) tir Laroche & cong sy (2001). Céch tiép can
do ludng nghich dao nay di duoc sir dung phd bién va nhéat quan trong cac nghién
ctru lién quan bdi canh xanh (Hsu & cong su, 2017; Bhutto & cong sy, 2022; Malhotra
& Srivastava, 2024).

V& mat xtr 1y dit liéu, cac thang do sau khi dugc thu thap trén thang Likert 5 s&
duogc xur Iy dao chiéu theo cong thitc GPS = 6 - diém ban dau. Phép dao chiéu dugc
ap dung nhét quan cho ca ba bién quan sat cua thang do ngay trong budc 1am sach va
ma hoa dit liéu, trude khi tong hop va dua vao phan tich PLS-SEM, dam bao tinh
nhat quan xuyén sudt trong toan bd qué trinh kiém dinh gia thuyét va thao luan két
qua cua luan an.

2. Thang do y dinh mua lai xanh

Thang do GRI do ludng mirc d6 san sang va mong mudn cia ngudi tiéu dung
trong viéc tiép tuc lya chon, mua hodc str dung lai san phém than thién voi moi truong
dua trén trai nghiém, danh gid va nhan thac tich cyc tir nhitng lan tiéu dung trudc,
gdm 5 bién quan sat, ké thira va hi¢u chinh tir nghién ctru ctia De Toni & cong sy
(2018) trén ngudi tiéu dung TPHC tai Brazil (n = 256, hé s6 Cronbach's Alpha =
0,861), von phat trién tir thang do gdc ctia Mittal & cong su (1998).
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TOM TAT CHUONG 2

Trong chuong ndy tac gia van dung khung phan tich chii dao cua Iy thuyét SOR
dé xay dung cac gia thuyét cho cac nhan t6 trong mé hinh nghién ctru. Bén canh do,
ly thuyét bo tro ST dugc van dung dé giai thich cach SMM anh hudng dén su cam
nhan ctia ngudi tiéu dung gom GBI, GPQ va GPV trong giai doan dau cia SOR.
Trong giai doan sau, 1y thuyét b6 tro TPB nham 1y giai cach thirc chuyén hoa tir nhan
thirc sang GRI. Cu thé, yéu t6 kich thich (S) chinh 1a SMM; yéu t6 chii thé (O) chinh
1a nhan thtrc cua ngudi tiéu dung vé gia tri thuong hiéu xanh bao gdm GBI, GPQ,
GPV va GAT; yéu t6 phan ung (R) chinh 1a GRI, trudng hgp TPHC tai thi truong
Vi¢t Nam. Trong d6 xem xét SMM dong vai tro doc lap; GRI dong vai tro phu thudc;
GBI, GPQ, GPV va GAT déng vai tro trung gian tudn tu trong co ché lién két giira
SMM va GRI; GPS dong vai tro diéu tiét sy lién hé giira GAT va GRI trong giai doan
phan tng (R).
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CHUONG 3. THIET KE NGHIEN CUU
Chirong nay trinh bay quy trinh nghién ciru, trong dé dé cdp dén ba budc
chinh gom nghién civu dinh tinh, nghién civu dinh lwong so bg va nghién ciru dinh
luong chinh thirc. Trong do nghién cuu dinh tinh dwoc thuc hién thong qua hai buoc:

phong vin chuyén gia va théao ludn nhém.

3.1. QUY TRINH NGHIEN CUU

Luan an duoc thiét ké theo hudéng dinh lugng 1a chu dao, trong d6 giai doan
dinh tinh gdm phong véan sdu chuyén gia va thao luan nhém dap vién dugc thyc hién
nham hiéu chinh thang do trudc khi tién hanh khao sat dinh lugng. Quy trinh thuc
hién duoc trién khai thong qua ba giai doan chinh gdm nghién ciru so bg, nghién ciru
dinh lugng so bd va nghién ctru dinh luong chinh thirc nham dam bao tinh phu hop
cua mo hinh nghién ctru, do tin cdy cua thang do va do chinh xac cua két qua nghién
ctru (Hinh 3.1).

O burGc thir nhdt, nghién ciru so by duge thuc hién nham xay dung nén tang 1y
thuyét va hoan thién mé hinh nghién ctru ban dau. Trudce tién, nghién ctru tién hanh
xac dinh chu dé nghién ctru va téng quan tai liéu nham xé4c dinh cac cum chu dé
nghién ctru thong qua phuong phép tric lugng thu muc. Trén co s¢ do, cac khoang
tréng nghién ctru dugc nhén dién dé hinh thanh co s¢ Iy thuyét va dé xuit mé hinh
nghién ctru phii hop. Tiép theo, nghién ciru dinh tinh duge tién hanh qua hai vong
phong van sau chuyén gia va thao ludn nhom. Phong van chuyén gia nham diéu chinh
mo hinh nghién ctru va hoan thién thang do nhéap lan 1. Sau d6, thao luan nhém dap
vién duoc thuc hién dé danh gia muc do rd rang, dé hiéu va tinh phu hop cua céac bién
quan sat trong bang hoi. Két qua cia giai doan nay gitp hoan thién mé hinh nghién
ctru va xay dung thang do nhép 1an 2 phuc vu cho khao sat so bo.

BuGe thir hai, nghién ctru dinh luong so bo duoc thuc hién nham kiém tra do
tin cdy va gia tri ciia thang do trudc khi trién khai khao sat chinh thirc. Dir liéu khao
sat so bo dugc st dung dé danh gia do tin cdy cua thang do thong qua hé sb

Cronbach’s Alpha va hé s6 twong quan bién tong. Tiép theo, nghién ctru tién hanh
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kiém dinh gia tri thang do bang phan tich nhan t6 kham pha thong qua céc chi tiéu
nhu hé s6 KMO, hé s6 tai nhan t6 va phuong sai trich. Két qua ciia budc nay giup
hoan thién hé thong thang do chinh thic sir dung cho nghién ctru dinh lugng chinh
thtrc.

O budc thir ba, nghién ctru dinh lugng chinh thirc dugc trién khai nham kiém
dinh m6 hinh nghién ciru va cac gia thuyét dé xut. Trudc tién, nghién ctru danh gia
mo hinh do ludng théng qua viéc kiém tra mirc ¢ phii hop ctia mé hinh véi dit lidu
thi truong, do tin cay téng hop, tinh don hudng, gia tri hdi tu va gia tri phan biét cua
cac thang do. Sau d6, mé hinh cau triic dugc danh gia nham kiém tra mic d6 phu hop
ctia md hinh nghién ctru va kiém dinh cac gia thuyét nghién ciru. Pong thoi, nghién
ctru ciing tién hanh phan tich vai trd ctia bién trung gian va bién diéu tiét trong mo
hinh nham lam ré mdi twong quan giita cac khai niém nghién ciru. Cubi cung, két qua
nghién ctru dugc thao ludn, tr 46 dua ra két luan va cac ham ¥ quan tri phu hop.

3.2. NGHIEN CUU PINH PiNH
3.2.1. Phéng van chuyén gia
Mouc tiéu phéng van chuyén gia

Trong nghién ctru nay, tac gia thuc hién phong van siu chuyén gia (in-depth
interview) nham tham khao y kién chuyén gia vé méi tuong quan giita cac khai niém
cua mod hinh nghién ctru va thang do cua céc khai niém. Muc ti€u cu thé nhu sau:

- Xac dinh cac thanh phﬁn CBBE xanh tai thi truong TPHC tai Viét Nam;

- Hiéu 15 co ché lién két gitra SMM va ting thanh phan caa CBBE xanh bao
gém GBI, GPQ va GPV;

- Hiéu rd vai tro trung gian cua GBI, GPQ, GPV va GAT trong sy phu thudc
gitta SMM va GRI;

- Nhan thirc vé sy diéu tiét cia GPS ddi véi hiéu tmg cia GAT 1én GRI;

- Béanh gi4 sy phu hop cta cac thang do trong m6 hinh nghién cuu;

- Téng hop, diéu chinh va bd sung cac bién quan sat cia nhitng khai niém nghién

ctru lién quan.
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Bude 1: Nghién ciru so bd

Xéc dinh chu
deé nghién ctru
Xac dinh cac Phéne vn i
cum chu dé Ag . Thang do nhép lan 1
3 chuyén gia
bang phuong
phap tric
lugng thu muc
Xfic din}l - Cosoly Thao luan Thang do nhép 1an 2
khoéang trong > thuyét nhém
nghién ciru
Buéc 2: Pinh lugng so bo l
Do tin cay Kiém tra hé s§ Cronbach’s Alpha, P L .
thang do twong quan bién va tdng. Khio sat s0bo
Gia tri Kiém tra hé s6 KMO; tinh trong quan ciia céc bién | Thang do
thang do quan sat; trong sO EFA va phuong sai trich. chinh thire

Bude 3: Dinh lwgng chinh thire

Dénh gid mé Kiém tra mirc do phu hop cia mé hinh véi dit liéu
b g Juane | (i ruong; o tin cdy tong hop, tinh don huéng, gid l«——|  Khao satchinh thirc
0 luong tri hoi tu, gid tri phan bit

!

Panh gia mo Kiém tra d¢ thich hop ciia mé hinh;
hinh céu trac Kiém dinh c4c gia thuyét nghién ciru.

Phén tich vai trd bién trung gian
Phan tich vai trd bién didu tiét

|

Théo luén két qua. Két luan va ham ¥ quén tri

Hinh 3.1. Quy trinh nghién ciru tong thé
Poi twong phong vin chuyén gia
Pé két qua phong van sau co tinh toan dién, da chiéu va sat véi thyc tién, nghién
ctru thyc hién phong van sau hai nhom chuyén gia. Nhom thir nhét 1a cac giang vién

nghién ctru va giang day trong linh vuc marketing hodc thuong hi¢u, c6 trinh d¢ thac
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s tr¢ 1€n va kinh nghiém nghién ctru tr 10 ndm tr¢ [én. Ti€u chi nay dam bao chuyén
gia c¢6 nén tang kién thirc vitng chic va chuyén siu vé cac khai niém nghién ctu;
ddng thoi 1a su tich luy kinh nghiém thuc tién, c6 goc nhin sdu sic vé cac mdi quan
h¢ gitra cac khai niém trong moé hinh. Nhom thir hai 1a cac chuyén vién hodc nha quan
Iy hodc nha kinh doanh c6 thdm nién tir 5 nam tr¢ 1€n trong nganh TPHC tai Viét
Nam.

Vé ¢& mau nghién ctru, theo Dworkin (2012) bio hoa 14 yéu té can can nhic khi
xac dinh ¢& mau. Do bio hoa dugc xac dinh 1a diém ma tai d6 qua trinh thu thap dir
liéu khong con cung cap bat ky thong tin nio méi. Trong nghién ctru ndy, thong tin
bdo hoa & s6 lwong chuyén gia 13 6, gdm 3 nha quan 1y va 3 giang vién (Phu luc 6.1).
Quy trinh thuc hién ky thudt phong vin chuyén gia

Quy trinh thuc hién k§ thuat phong van sau chuyén gia gdbm niam budc:

Bwoc 1: Lién hé va xin su chép thuan ctua chuyén gia

Sau khi c6 dugc cac thong tin lién quan dén chuyén gia va xac dinh rang chuyén
gia dam bao diéu kién dé tham gia phong van, tac gia lién hé v6i chuyén gia dé xin
sur chép thuan. Noi dung trao ddi khi lién hé bao gém muc tiéu phong van, ndi dung
chinh s& phong van, hinh thirc t6 chirc phong van duge thuc hién tryc tuyén thong
qua nén tang Zoom nham tdi wu hoéa kha nang tiép can chuyén gia trong bdi canh
phan tan dia 1y, khoang thoi gian du kién tir 20 dén 40 phat. Thoi gian thyc hién tir
ngay 10/07/2025 dén ngay 30/07/2025. Pong thoi, tac gia chi dong diéu chinh lich
phong van duya trén dé xuat thoi gian ctia chuyén gia dé dam bao su thun tién va ting
ty 1¢ tham gia.

Buére 2: Giri mot s6 thong tin lién quan dén cudc phong van

Néu duoc chuyén gia phan hoi 1a chip nhan tham gia phong van, tac gia sé giri
mot s6 ndi dung vé cude phong van dé chuyén gia chuan bi trude; qua d6 co thé dua
ra nhiéu y kién dong gop hon cho budi phong van. Noi dung giri bao gdm: chu dé,
cac khai ni¢m nghién ctru va thang do cua cac khai ni¢m. Ngoai ra, nguoi tham gia
dugc thong bao vé quyén ty nguyén, bao mat thong tin va muc dich st dung dir liéu,

nham dam bao tuan thu cac nguyén tac dao duc nghién cuu.
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Buérc 3: Tién hanh phong van

Tac gia gidi thiéu vé bubi phong van (muc tiéu, chu dé, thoi gian dy kién) va
cam két vé muc dich sir dung thong tin. Budi phong van gom hai noi dung chinh la
mdi quan hé gitta cac khai niém trong mé hinh nghién ctru va thang do. Vé mdi quan
hé giita cac khai niém, tac gia s& trinh bay ngan gon vé cach tiép can cua ting khai
niém va chuyén gia s& dua ra nhitng luan giai dé hiéu rd méi quan hé giita cac khai
niém. Vé thang do, tac gia sé& trinh bay cac muc hoi cho timg khai niém va cac chuyén
gia s& danh gia vé su phu hop cta cac muc hoi trong bdi canh nganh TPHC tai Viét
Nam, goi y diéu chinh muc hoi dé van phong phu hop, dé& hiéu; dong thoi bd sung
nhirg muc héi cho thang do. Nham han ché kha ning sai léch trong phan hoi, phan
huéng dan nhan manh rang nghién ciru chi quan tam dén y kién c4 nhan ciia nguoi
tra 101, khong co cau tra 10i ding hay sai. Ngoai ra, qua trinh twong tac duoc thiét ké
theo hudng xay dung sy tin cdy va khuyén khich chia sé md, tir d6 ning cao chat
lugng va do sau cua dir li¢u thu thap dugc. Dan bai thao ludn dugc trinh bay chi tiét
o Phu luc 7.2.

Budc 4: Ghi ghép

Trong qua trinh phong van, tac gia ghi chép truc tiép cac y kién, luan giai va dé
Xuat cia chuyén gia. Ngay sau khi két thic mdi budi phong van, tic gia ra soat va
hoan thién lai phan ghi chép trong thoi gian sém nhat, khi ndi dung trao d6i van con
dugc ghi nhé r6 rang, nham bd sung nhitng chi tiét ¢6 thé bi bo sot trong liic ghi chép
tryc tiép va dam bao thong tin duoc phan anh ddy du, chinh xAc.

Buwdce 5: Xt ly dir licu

Sau khi da ghi chép va téng hop day du y kién trao d6i ctia chuyén gia, tac gia
xt 1y dit lidu theo hai ndi dung song song, twong tmg véi hai cau phan dugc thao ludn
trong mdi budi phong van. Déi véi cac mdi quan hé gitra cac khai niém trong mo hinh
nghién ciru, tac gia tong hop quan diém cua timg chuyén gia vao ba mirc: khong dong
¥, dong ¥, khong y kién, tir d6 tinh ty 1¢ dong thuan (s6 chuyén gia dong y trén tong
s0 6 chuyén gia) cho ting mdi quan hé. Song song do, tac gia tong hop phan 1ap luan

cua chuyén gia, dac bi¢t 1a nhiing nhéan dinh gidi thich vi sao mdt yéu td dugc xem la
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quan trong hodc chua that sy phu hop trong bdi canh nganh TPHC tai Viét Nam thanh
cac luan giai mang tinh tong hop cho timg méi quan hé, 1am co so khang dinh lai cac
yéu t trong mo hinh nghién ctru. Pbi vai timg phat biéu (muc hoi) cta thang do, tac
gia tong hop danh gia cta timg chuyén gia vao ba mirc: khong dai dién, dai dién twong
d6i, dai dién ro rang, nham xac dinh mirc d6 phit hop vé ndi dung va ngdn tir cta timg
muc hoéi trong bdi canh nghién ciru. O vong tong hop, tac gia tiép tuc phan loai ¥ kién
ctia chuyén gia ddi voi timg phat biéu vao ba nhém: dong y giir, khong dong v gii,
dé xuat thay doi; d6i v6i nhitng phat biéu c6 chuyén gia dé xuét thay d6i vé tir ngi
hoic cach dién dat, tac gia tong hop cu thé nodi dung gép ¥ va bién tap lai phét biéu
trén co s& cac dé xuat chinh stra d6, dam bao vira phan 4nh dung ndi ham khéi niém
gdc, vira pht hop vé van phong véi dbi twong khao sat tai thi trudng Viét Nam; nhitng
phat biéu dugc toan bo chuyén gia dong thuan giit nguyén thi khong diéu chinh. Két
qua xtr 1y chi tiét cho timg mbi quan hé va timg phét biéu, bao gdm sb lugng ¥ kién
theo tirng murc, ty 18 dong thun, luan giai ciia chuyén gia va ndi dung thang do sau
diéu chinh duoc trinh bay diy du ¢ Phu luc 7.3.
Két qua phéng van chuyén gia
a. Thang do ciam nhén vé Marketing mang xa hgi

Thang do SMM dugc dé xuat gom 7 bién quan sat dugc ky hiéu ttr SMM1 dén
SMM?7. Qua phong van chuyén gia, 7 bién quan sat déu duoc cac chuyén gia dong y
gitr lai.

- Chuyén gia gop ¥ chinh stra cau tir ctia 4 bién quan sat dé dién dat dung y
nghia, bao gdm

- Chuyén gia dé xuat chinh sira bién SMM3: “T6i mong muon chia sé thong tin
tir mang xd héi vé cdc san pham xanh véi ban bé ciia minh” thanh “T6i sé cin nhdc
chia sé théng tin trén mang xd héi vé thire pham X véi ban bé ciia minh” cho phit hop
hon véi cac dic diém ciia ngudi tiéu dung.

- Bién SMM4: “Marketing mang xd héi la mét nguon cung cdp thong tin sin
phdm déng tin cdy va cung cdp théng tin c¢é lién quan” can phai giai thich r& hon cum

to “marketing mang xa hoi”’ vi day 1a mét khai niém triru twong doi voi ngudi tiéu
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dung thong thudng, con “qudng cdo” 1a thir ho nhin thay truc tiép hang ngay, dé hinh
dung va tra 10i chinh x4c hon nhiéu. Cac chuyén gia thong nhét chinh sira thanh
“Qudng cdo trén mang xa hi la mot nguon cung cdp théng tin san pham dang tin
cdy va cung cdp thong tin c6 lién quan” cho nhat quan véi SMM5, SMM6 va SMM7.

- Chuyén gia dé xuat chinh sira bién SMMS5: “Qudng cdo trén mang xd hji cung
cdp théng tin kip thoi” thanh “Qudng cdo trén mang xa héi ciia X cung cdp théng tin
nhanh chong”.

- Chuyén gia dé xuét chinh stra bién SMM6: “Qudng cdo trén mang xd hoi la
mot nguon cung cdp théng tin san pham cdp nhdt” thanh “Qudng cdo trén mang xa
hoi cua X la mot nguén théng tin cdp nhat hivu ich” cho dé hiéu hon.

- Chuyén gia dé xuét chinh stra bién SMM?7: “Qudng cdo trén mang xd hoi la
mot nguon cung cdp thong tin san pham tién loi” thanh “Qudng cdo trén mang xd héi
cua X la mot nguén thong tin tién loi”.

b. Thang do cim nhén vé Y dinh mua lai xanh

Thang do GRI duoc dé xuat gdm 5 bién quan sat, ky hiéu tir GRI1 dén GRIS5.

- Chuyén gia thong nhét nén thay thé cum tir “san pham xanh” thanh “thyc
phéam thirong hiéu X dé 1am 1& ddi tuong hudng dén.

- Chuyén gia dé xuét chinh sira bién GRI2: “T6i sé mua véi s6 lwong lom hon
logi san pham xanh trong vai ndm t6i” thanh “T6i sé mua X véi s6 heong 16n hon
trong vai nam t6i” cho dé hiéu hon.

- Bién GRI3: “T6i sé xem cdc san phdam xanh ndy la lwa chon wu tién hang
ddu khi mua so véi cdc logi khac” can giai thich rd hon. Do d6, GRI3 duoc diéu chinh
thanh “T6i sé xem X la lra chon wu tién hang dau khi mua so véi cac thue pham thong
thuong khac”.

c. Thang do cam nhdn vé Hinh dnh thwong hiéu xanh

Thang do GBI g@)m 5 bién quan sat, dugc ky hiéu tur GBI1 dén GBIS5.

- Bién GBI1: “Thuong hiéu duwoc xem la hinh mau tiéu biéu vé cam két bdo vé
méi trwong” gy cam giac nang né kho hiéu, nén dugc chinh stra lai thanh: “Thwong

hiéu X la mét trong nhitng thiwong hiéu hang dau vé bdao vé méi trieong”.
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- Bién GBI2: “Thirong hiéu thé hién tinh chuyén nghiép trong viéc xdy dung
va duy tri danh tiéng vé méi trieong” chua thé hién ro hinh anh thuong hiéu. Do do,
GBI2 duoc diéu chinh thanh “Thuong hiéu X c6 hinh dnh uy tin va chuyén nghiép
trong viéc bao vé moi truong”.

- Bién GBI4: “Thuong hiéu co vi thé viing chdc trong viéc thé hién su quan
tam dén cdc van dé méi trirong” duge chuyén gia cho 1a khé hiéu véi ngudi tiéu dung,
nén dugc chinh sira thanh “Thurong hiéu X dwoc danh gid cao vé moi quan tam dén
moi truong”.

d. Thang do cam nhén vé Chit lwong xanh cam nhén

Thang do GPQ gdm 5 bién quan sat, dugc ky hiéu tir GPQ1 dén GPQ5.

- Chuyén gia goép ¥ nén xem xét su triung 1ip nghia ctia GPQ1: “Chdt lwong ciia
sdan pham nay dwoc xem la tiéu chudn tot nhat vé mdt quan tam dén méi truong” va GPQ2:
“Chat lwong ciia san pham nay dang tin cdy vé khia canh can nhdc méi truong” va
GPQ3: “Chdt lwong ciia san pham nay bén viing véi hiéu sudt méi trwong”. Khi phan
biét ba bién quan sat nay tir ban gbc tiéng Anh, GPQ1 nhin manh dén tiéu chuan an
toan t6t cho stc khoé, trong khi GPQ2 mo ta sy dap tng vé mat san xuat con GPQ3
lai thién vé d6 chat luong cta san phiam khong gay hai cho méi trudng. Do d6, ba
bién quan sat duoc diéu chinh cau tir dé 1am rd hon y nghia cta né. Cu thé, GPQI:
“X ¢6 chat luong 16t va an toan cho sirc khoe’; GPQ2: “Chat luong cua X co tiéu
chudn san xudt dang tin cay”; GPQ3: “Chat luong cua X han ché tdc dong tiéu cuc
dén moi truong”.

- Péi voi GPQ4: “Chdt lwong ciia sdn phdam nay xudt sdc vé hinh dnh méi
trwong” dé gy nham 1an voi hinh anh thuong hiéu vi str dung cum tir “xudt sdc vé
hinh anh méi truong”. Cac chuyén gia dé nghi thay thé bang cum “ddng tin cdy” dé
tang muc dd lién quan dén khai niém chat lugng san phém, GPQ4 sura lai thanh “Chat
luong cua X luon dang tin cay”.

- Déi v6i GPQ5: “Chdt heong ciia san pham nay chuyén nghiép vé danh tiéng
méi trong”, cum tir “danh tiéng” 1a khai niém thudc vé hinh anh thwong hiéu, nén

chuyén trong tim vé tinh chuyén nghiép trong san xuét, van thuéc pham tri chat
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luong san pham. Cac chuyén gia théng nhat stra thanh “Chdt lwong ciia X thé hién su
chuyén nghiép trong san xudt xanh”.
e. Thang do cim nhén vé Gid tri xanh cim nhgn

Thang do GPV bao gdm 5 bién quan sat dugc ky hiéu tir GPV1 dén GPVS5.

- Bién GPV1: “Cdc tinh ndng than thién véi méi truong cia san phdam nay
mang lai gid tri rdt tét cho t6i” duge chuyén gia nhan xét gay cam giac niang né kho
hiéu, chua thé hién dugc ndi ham cia gia tri cam nhan. Sau khi théng nhat, duoc dé
nghi sua lai thanh “Thuc phcfm X mang lgi lpi ich thiét thuc cho t61” cho d& hiéu hon.

- Chuyén gia cho rang bién GPV2: “Hiéu qud hoat déng vé mdt méi trieong
ciia san phdm nay dap ing ky vong ciia t6i” dang nghién vé chu thé 13 doanh nghiép
hoac dich vu hon san phém, chua thé hién dugc gia tri cua san phém mang lai. Sau
khi thao luan, cac chuyén gia dé nghi sta lai thanh “T6i cho rang viéc sir dung X la
mét lwa chon ¢é y nghia déi véi tiéu ding bén viing”.

- Bién GPV3: “Téi mua sian pham ndy vi san phdam quan tam dén méi trieong
hon cdc san pham khdc” nén duogce giai thich & hon 1y do mua hay viéc mua san pham
dem lai loi ich gi. Cac chuyén gia dé nghi chinh sira thanh “T6i cam thdy loi ich ma
X mang lai xitng déng véi chi phi téi bé ra.” cho d& hiéu hon.

- Bién GPV4: “T6i mua san pham nay vi san pham théan thién véi méi truong”
chua thé hién duoc gia tri c¢6t 16i ma san phdm mang lai va cum tir “thdn thién véi
méi truong” bi trung lap v6i bién GAT1, GAT2 ciia thang do GAT. Chuyén gia cho
rang nén ghi rd gia tri ma san pham xanh mang lai dé tranh sy nham 1an. Cy thé GPV4
duoc sira lai thanh “T6i mua X vi mang lai nhiéu gid tri hon thire pham khac”.

f. Thang do cam nhén vé Thdi d¢ xanh

Thang do GAT gdm 5 bién quan sat dugc ky hiéu tir GAT1 dén GATS.

- Céc chuyén gia déu nhét tri thay thé cha thé “san phdam xanh” thanh “thyc
phdm thwong hiéu X dé thé hién ndi ham cua khai niém nghién ciru thai d6 hudng
to1 thuong hi¢u xanh.

- Hai bién GAT1: “Téi cam thdy rdt hai long khi mua cdc san pham than thién

voi moi trwong” va GAT3: “T6i luon cam thay vo cung thoa man khi co duwoc mot
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théa thudn tot nhdt khi mua cdc san pham than thién véi méi triong” duoc chuyén
gia danh gia chua thé hién 13 thai do thich hay khong thich ddi v6i thuong hiéu ma
chi méi thé hién trang thai chung, nén dé nghi stra lai thanh GAT1: “Téi cdm thdy
thich thu khi mua X vi thuwong hiéu nay than thién voi moi truong” va GAT3: “Toi
luon co thién cam khi lyva chon X.

- Bién GAT2: “Si san c6 ciia cdc thwong hiéu than thién véi méi truong trong
nhitng nhém san pham ma t6i muén mua khién téi cam thay himg thi” duoc dé nghi
chinh stra lai vin phong nham nhan manh thai d6 cta ngudi tiéu dung ddi voi thuong
hiéu thuc pham hitu co. Chuyén gia gop y nén sua lai “Téi cam thdy hdo himg khi X
co mat trong nhom thyc phcfm hitu co ma t6i muon lya chon” cho nhat quan voi hai
bién GATI va GAT3.

- D6i v6i bién GAT4: “Thuwong hiéu than thién véi méi trieong luén la lwa chon
16i wu trong sé cdc nhém san pham khdac nhau” chua thé hién duge mirc do uu tién
khi chon mua thuc phém hiru co, mdt trang thai cua sy yéu thich. Vi vay dugc chuyén
gia dé nghi sta lai “X luén la lira chon tét nhat trong s6 cdc thiwong hiéu thiec pham
hitu co”.

g. Thang do cam nhin vé Dj nhay cim gid xanh

Thang do GPS bao gom 3 bién quan sat duoc ky hiéu tir GPS1 dén GPS3.

- Chuyén gia déu cho rang hai bién quan sat GPS1: “Viéc trd thém 10% cho sdn
phdm xanh so véi san pham théng thwong la diéu cé thé chap nhdn dwoc déi voi t6i”
v6i cum tir “cé thé chdp nhdn dwoc” dung dé phan doan vé tinh hop 1y/cong bang cia
viée tra thém tién. Khac v6i GPS2: “Téi san sang tra thém 10% cho san phdm xanh
thay vi san pham théng thwong”, xuat phat tir cum “san long trd” thé hién y dinh/thai
d6 sin sang ca nhan. Chinh vi vy theo chuyén gia, hai bién nay nhin qua giéng nhau
nhung do hai khia canh khac nhau cta cing mot khai niém (chuan muc chung véi y
dinh ca nhan), nén giit dung theo ban gdc, khong gop lai.

-Pbi v6i bién GPS3: “T6i ¢6 dii kha néing chi trd nhiéu hon cho san pham xanh”
voi cum tu “du kha nang chi tra” thé hién nang luc tai chinh, hoan toan khac véi “san

long chi tra” nén dugc gilt nguyén veé mat ngilr nghia.
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- Tuy nhién chuyén gia cho rang can phai thay thé cum tir “sdn phdm xanh”
thanh “thwc phdam thiong hiéu X cho ca ba bién dé nhat quan voi ca bo thang do. Vi
vay GPS1 sau khi diéu chinh 13 “Viéc tra thém 10% cho X so véi thwe pham thong
thwong la diéu c6 thé chdp nhan dwoc” , GPS2 14 “T6i san sang tra thém 10% cho X
thay vi thire pham théng thwong” va GPS3 13 “Téi ¢6 dii kha ndng chi tra nhiéu hon
cho X”.

Két qua tir qua trinh phong van chuyén siu véi cac chuyén gia da thu thap duoc
nhiéu y kién dong gop co gia tri nham hoan thién mé hinh nghién ctru. Trén co s 35
cau hoi duoc xay dung xoay quanh céc nhén t6 trong mé hinh nghién ctru, cac chuyén
gia d3 tién hanh dénh gia mirc do phu hop cia ting bién quan sat d6i v6i timg khai
niém nghién ctru. Pong thoi, nhitng van dé lién quan dén cach dién dat, tinh rd rang
ctia cau hoi, cling nhu mac d6 dé hiéu dbi véi nguoi tra 10i cling duoc xem xét va
diéu chinh. Sau qué trinh phong van chuyén gia, thang do nhép 1an 1 ctia mo hinh
nghién ctru da dugc hi¢u chinh va hoan thién (Phu luc 7.4).

3.2.2. Thao ludn nhém
Muc tiéu thao luan nhom

Thang do nhap 1an 1 sau khi dugc chuyén gia diéu chinh pht hop véi cac khai
niém nghién ciru s& duge kiém dinh so bo (pre-test) thong qua thao ludn nhom dap
vién bang hinh thtrc thao luan nhom tap trung (focus-group interview) nham muc tiéu
danh gia sy pht hop ngodn tir cia cac cdu hoi va tinh logic trong cdu triic bang ciu
hoi, déng thoi bo sung va diéu chinh cac dic diém nhan khau hoc cho d6i tuong khao
sat chinh thuec.

Poi tuwong thao lugn nhom

Dé két qua thao luan nhom cé tinh toan dién, d6i tugng phong van 1a nhiing
nguoi tiéu dung TPHC tiéu biéu, truc tiép mua TPHC voi tan sudt it nhat 2 1an/tun
v6i ca hai kénh truyén thong va tryc tuyén. Theo McLafferty (2004), s6 lugng ngudi
tham gia thdo luan nhom tap trung trén 10 ngudi 14 tot nhat boi duge coi 1a du 16n dé
thu thap duoc nhiéu quan diém khac nhau va ciing vira da dé cudc thao luan khong

bi roi rac. Bén canh d6, thao luan nhom dugc khuyén nghi can t6 chirc toi thiéu ba
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lan cho cac chu dé nghién ctru duge chu trong. Trong nghién ciru nay, dé khai thac
hét y kién cta nhitng dap vién, tac gia chia thanh hai nhém, mdi nhém 6 dap vién trén
téng s6 12 dap vién va thyc hién hai cudc thao luan (Phu lyc 8.1). Thoi gian thyc hién
thao luan nhom dap vién duge tién hanh tir ngay 10/08/2025 dén 20/08/2025.
Quy trinh thuc hién ky thuat thdao lugn nhom

Quy trinh thyc hién k¥ thuat thao ludn nhém gém bdn budc:

Buéc 1: Lién hé va xin sw chdp thudn ciia ddp vién

Tac gia lién hé qua dién thoai voi timg dap vién va trinh bay muc dich budi thao
luan, khoang thoi gian budi thao luan dy kién (tir 30 dén 40 phat), cam két st dung
thong tin bao mat. Néu duoc su chép thuan cua déap vién thi s€ tiép tuc trao doi vé
thoi gian va khong gian cu thé cho budi thao luan. Nguoi tham gia dugc thong bao
rang ho s& nhan dugc phan qua nho nhu mot sy khuyén khich.

Buéc 2: Tién hanh thio lugn nhém

Tac gia gidi thi¢u vé muc dich va chi dé cta budi thao luan, cam két vé viéc st
dung va bao mét thong tin. Budi thao luan c6 nodi dung chinh nham danh gia muc do
hiéu cac muc hoi cua ting khai niém nghién ctru va bo sung thang do cho cac khai
niém. Nhiam han ché kha nang sai 1éch trong phan hdi, nha nghién clru nhan manh
rang nghién ciru chi quan tim dén ¥ kién c4 nhan cta ngudi tra 101, khong c¢6 cau tra
161 diing hay sai.

Buwoc 3: Ghi chép

Trong qua trinh thao luan, tac gia ghi chép truc tiép ¥ kién cua timg dap vién
tham gia. Ngay sau khi két thac mdi budi thao ludn, tac gia ra soat va hoan thién lai
phan ghi chép trong thoi gian sém nhat, khi ndi dung trao doi van con duge ghi nhé
1d rang, nham bd sung nhiing chi tiét co thé bi bo sot trong lac ghi chép truc tiép va
dam bao thong tin dugc phan anh day du, chinh xac.

Buoc 4: X ly dir liéu

Sau khi d3 ghi chép va tong hop day du ¥ kién cua dap vién, tac gia tong hop
danh gia cta timg dap vién ddi voi timg muc hoéi vao ba nhom: dong y giit, khong

dong ¥ giit, dé xuat thay doi, trén tong sd hai nhom 12 dap vién tham gia hai budi
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thao luan nhom. Dbi v6i nhimg muc héi co dap vién dé xuét thay doi, tac gia tong
hop cu thé ndi dung gop ¥, chir yéu lién quan dén 161 ngir phap, cach dung tir chua ty
nhién, hodc cach dién dat con mang tinh hoc thuat, kho tiép can voi nguoi tiéu dung
pho thong dé bién tap lai muc hoi cho 16 rang, stc tich va gan giii hon véi ngdn ngi
doi séng. Mot diéu chinh mang tinh hé thong dugc nhiéu dap vién dé xuat 1a thay thé
cach goi chung chung “san pham xanh” bang cach dién dat gin v6i thuong hiéu cu
thé (“thyc pham thuong hi¢u X”), gitp muc hoi sat hon véi bdi canh tra 1oi thyc té
ctia ngudi tiéu dung khi danh gia mot thwong hiéu TPHC cu thé. Nhitng muc héi duoc
da s hodc toan bo dap vién dong ¥ gitr nguyén thi khong diéu chinh.
Két qua thao ludn nhém

Két qua ca hai nhom déu c6 phan 16n dap vién thong nhat véi nhan dinh cia cac
chuyén gia lién quan dén cau tric thang do va s6 lugng bién quan sat trong mé hinh
nghién ciru dé xuat. Thong qua thao luan nhom, 35 bién quan sat da duoc ra soat va
diéu chinh vé mit ngir nghia nham nang cao tinh rd rang, suc tich va kha nang tiép
can d6i voi ngudi tra 101 khao sat. Pong thoi, mot sd thudt ngit hoc thuat duoc thay
thé bang cach dién dat gan giii va phu hop hon véi ngdn ngit doi song, qua d6 giup
phan anh chinh xac hon nhan thirc va trai nghi¢m thyc té cua nguoi tiéu dung (Phu
luc 8.2).

Bang 3.1. Tong hop cic thang do da diéu chinh sau nghién ctru dinh tinh

S Sobién Sobién  Sobién  Sobién  Sobién S0 bicn
T Khdi niém  quan quan sit  quansat  quansat  quansat  quan
T nghién ciru  sat ban giir biloai  di€éu chinh sau hiéu satbo
dau nguyén * b6 tr ngir chinh sung
1 SMM 7 4 0 7 7 0
2 GBI 5 2 0 3 5 0
3 GPQ 5 0 0 2 5 0
4 GPV 5 3 0 5 5 0
5 GAT 5 3 0 3 5 0
6 GPS 3 2 0 2 3 0
7 GRI 5 5 0 2 5 0
Tong cong 35 - 0 - 35 0

*: Két qua tir phong van chuyén gia. **: Két qua tir thdo ludn nhém
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Két qua nghién ctru dinh tinh sau hai buéc phong van chuyén gia va thao luan
nhom dugce tong hop chi tiét trong Bang 3.1. Cudi ciing hinh thanh thang do nhap lan
2 gdm 7 nhan t6 v&i 35 bién quan sat dung dé do ludng cac khai niém SMM, GBI,
GPQ, GPV, GAT, GPS va GRI s¢ dugc st dung cho nghién ctru dinh luong ¢ budc
tiép theo (Phu luc 8.3).

3.3. NGHIEN CUU PINH LUQNG SO BO
3.3.1. Miu nghién ciru

Thang do so bd 1an hai duoc hi¢u chinh tir két qua nghién ctru dinh tinh véi
hai nhom ddi twong gdm chuyén gia va ngudi tiéu dung, duoc sir dung dé trién khai
khao st thyc nghiém trong giai doan nghién ciru tiép theo. Mau khéo sat tap trung
vao nhitng nguoi trudng thanh da tryc tiép mua va sit dung TPHC thudng xuyén trong
tdi thiéu sau thang gén day. Muc ti€u cua giai doan nay la xac dinh va kiém dinh cac
thanh phﬁn ciu thanh gia tri tai san thuong hiéu xanh trong bdi canh TPHC tai thi
truong Viét Nam. Bén canh do, nghién clru con xem xét mic do nhan biét cta nguoi
tiéu diing d6i véi marketing mang xa hdi do cc doanh nghiép TPHC trién khai, qua
d6 tiép tuc hoan thién va hi¢u chinh hé théng thang do nghién ciru.

Mt cudc khao sat véi it nhat 100 dbi tuong dugc thuc hién thong qua hinh thirc
khao sat truc tiép theo phuong phap 1ay mau thuan tién (Phu luc 9.1). Vi mdi phién
ban ctia bang cau hoi dé cap dén mot thuong hi¢u TPHC cu thé nhu Vinamit Organic,
DPa Lat GAP, WinEco, Organica, Farmers Market....; khao sat dién ra tai cac ctra hang
kinh doanh TPHC nhu Nam An Market, Pa Lat GAP Store, Rau 3S, Farmers Market,
Cau P4t Farm va cac siéu thi nhu GO! Market, Mega Market, AEON, Citimart,
Co.opmart, WinMart, Bach Hoa Xanh... tai TP.HCM. Pé giam thiéu sai léch do
khong phan hoi, ngudi tham gia dugc thong tin rd vé muc tiéu nghién ctru ciing nhu
cam két bao mat dit liéu. Thoi gian thuc hién khao sat so bo kéo dai hai tudn, bat dau
tir ngay 01/09/2025 dén ngay 15/09/2025, két qua thu duoc 124 phiéu khao sat. Sau
khi loai bo cac phiéu khao sat khong hop 18, két qua thu dugce 105 phiéu hop 1¢ duoc

dua vao phan tich so liéu.
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3.3.2. Phwong phap phan tich dir liéu

Gom hai budc: danh gia do tin ciy cac thang do va phan tich nhan t6 kham pha
(EFA) bang phan mém SPSS 22.

Buéc 1. Ddnh gid dé tin cdy ciia thang do thong qua hé sé Cronbach’s Alpha
va hé sé twong quan bién tong

(i) Hé s6 Cronbach’s Alpha tong thé: hé s6 Cronbach’s Alpha cta thang do can
16n hon 0,6 (Nunnally & Burnstein, 1994).

(i) Hé s6 tuong quan giira bién so v4i tong cua cac bién quan sat: hé sd twong
quan (Corrected Item — Total Correlation) cin phai 16n hon 0,3 (Nunnally &
Burnstein, 1994).

Buwéc 2. Phan tich nhin té kham phd

Céc chi tiéu dung dé danh gia cac thang do trong EFA:

(i) Tinh tich hop ctia m6 hinh EFA so v&i dit liéu thu thép tu thi truong dugce
danh gia qua hé s6 KMO. Hé s6 KMO trong khoang [0,5-1] thi EFA duoc xem 1a
phu hop véi dir li€u thi truong (Hair & cong su, 2006).

(i) Tinh thich hop duogc kiém dinh Bartlett nham xac dinh mirc do twong quan
giita cac bién quan sat trong ciing mot thang do. Néu két qua kiém dinh cho thay gia
tri Sig. nhd hon 0,05, gia thuyét ma tran tuong quan don vi bi bac bo (Hair & cong
su, 2006).

(iii) Trong s6 cta cac bién quan st (Factor Loading) can 16n hon 0,40 (Gerbing
& Anderson, 1988).

(iv) Kha ning giai thich cta cac nhan t6 d6i v6i tap hop bién quan sat duoc danh
gi4 thong qua chi tiéu téng phuong sai trich va gia tri Eigenvalue. Theo dé xuat ciia
Gerbing & Anderson (1988), tong phuong sai trich can dat trén 50%. Bén canh 4o,
chi nhiing nhén t6 c6 Eigenvalue 16n hon 1 méi duoc giir lai trong mé hinh phan tich
nhim bao dam ¥ nghia théng ké va gia tri dai dién cia nhan t6. Nghién ctru sir dung
phuong phap trich Principal Component Analysis (PCA) két hop phép xoay truc giao

varimax trong qud trinh thuc hién phan tich EFA.
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3.3.3. Két qua nghién ciru
Buiéc 1. Két qud phén tich dp tin cdy thang do (Phu luc 9.2 )

Két qua kiém dinh d9 tin cay cho thdy thang do SMM thé hién muc do on dinh
va nhét quan rat tich cuc. Cu thé, hé sé Cronbach’s Alpha dat 0,829, vugt xa ngudng
chép nhan thong thuong, qua do khrflng dinh thang do c6 d¢ tin cdy cao. Bén canh do,
toan bo cc bién quan sat déu sé hiru hé sb twong quan bién téng 16n hon 0,3, dao
dong tir 0,468 dén 0,724, ching minh cac bién déu dong gdp ¥ nghia vao ciu tric
khai niém nghién ctu. Khong cé bién nao bi loai bo trong qua trinh kiém dinh, cho
thdy thang do dugc xay dung chit ché, phan anh t6t ban chét cua khai niém can do
ludng va hoan toan du diéu kién dé tiép tyc trién khai phan tich EFA trong budc tiép
theo.

Két qua danh gia so b d6 tin cay cho thiy thang do cam nhan vé GRI ¢6 mtc
dd nhat quén noi tai cao. Cu thé, hé sd Cronbach’s Alpha dat 0,873 (> 0,6), phan anh
kha ning do ludng 6n dinh cta thang do. Pong thoi, hé s6 trong quan bién tong ciia
cac bién quan sat dao dong trong khoang tir 0,546 dén 0,777, déu vuot ngudng yéu
cau 0,3, cho thdy cac bién déu c6 su dong gop tich cuc vao ciu tric thang do. Nhitng
két qua nay khang dinh thang do phu hop yéu ciu vé do tin cdy va du diéu kién dé
tiép tuc thuc hién phan tich EFA trong giai doan tiép theo.

Két qua danh gia so b d6 tin cay cho thiy thang do cam nhan vé GBI c¢6 mtic
dd nhat quén noi tai cao. Cu thé, hé sd Cronbach’s Alpha dat 0,893 (> 0,6), phan anh
kha ning do ludng 6n dinh cia thang do. Pong thoi, hé s6 trong quan bién tong ciia
cac bién quan sat dao dong trong khoang tir 0,672 dén 0,818, déu vuot ngudng yéu
cau 0,3, cho thdy cac bién déu c6 su dong gop tich cuc vao ciu tric thang do. Nhitng
két qua nay khang dinh thang do tuan thu tét yéu cau vé do tin cay va da diéu kién dé
tiép tuc thuc hién phan tich EFA trong giai doan tiép theo.

Két qua kiém dinh d tin cay cho thdy thang do GPQ dat mirc do tin cay rat tot
v6i hé sd Cronbach’s Alpha bang 0,922, vuot xa ngudng chip nhan thong thuong.
Bén canh d6, hé s6 twong quan bién tong cuia cac bién quan sat dao dong tir 0,764 dén

0,820, déu 16n hon 0,3, phan anh muc do lién két chat ché gitra cac bién v6i khai niém
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nghién ctru. Vi vdy, thang do nay hoan toan pht hop yéu ciu vé do tin cdy va phu
hop dé tiép tuc dua vao phan tich EFA ¢ budc tiép theo ctia nghién ctru.

Két qua kiém dinh d tin cay cho thdy thang do GPV dat mirc do tin cay rat tot
v6i hé sd Cronbach’s Alpha bang 0,866, vuot xa ngudng chip nhan thong thuong.
Bén canh d6, hé s6 twong quan bién tong cuia cac bién quan sat dao dong tir 0,475 dén
0,792, déu 16n hon 0,3, phan anh muc do lién két chat ché giira cac bién v6i khai niém
nghién ctru. Khong ¢ bién quan sat nao bi loai bo trong qua trinh phan tich, cho thiy
thang do duoc xay dung co tinh nhit quan cao va kha nang phan 4nh t6t ndi dung can
do luong. Vi vy, thang do ndy hoan toan dam bao yéu cau vé do tin cdy va phu hop
dé tiép tuc dua vao phan tich EFA ¢ budc tiép theo ctia nghién ctru.

Két qua danh gia so bo do tin cay cho thiy thang do cam nhan vé GAT c6 miic
dd nhat quén noi tai cao. Cu thé, hé sd Cronbach’s Alpha dat 0,917 (> 0,6), phan anh
kha ning do ludng 6n dinh cia thang do. Pong thoi, hé s6 trong quan bién tong cia
céc bién quan sat dao dong trong khoang tir 0,713 dén 0,860, déu vuot ngudng yéu
cau 0,3, cho thy cac bién déu c6 su dong gop tich cuc vao ciu triic thang do. Nhitng
két qua nay khang dinh thang do tuan thu tét yéu cau vé do tin cay va da diéu kién dé
tiép tuc thyc hién phan tich EFA trong giai doan tiép theo.

Két qua kiém dinh so b do tin cay cho thy thang do cam nhan vé GPS gbém 3
bién quan sat, c6 h¢ s6 Cronbach’s Alpha dat 0,925 (> 0,6); hé sb tuong quan bién
tong dao dong tir 0,822 dén 0,893 déu 16n hon 0,3. Két qua nay khang dinh thang do
bao dam yéu cau vé do tin cdy va di diéu kién dé tiép tuc thuc hién phan tich EFA
trong giai doan tiép theo.

Buéc 2. Két qud phén tich nhan té kham phd EFA (Phu luc 9.3 )

Két qua phan tich EFA ddi v6i cac bién doc 1ap va bién trung gian cho thay hé
s6 KMO dat 0,873 (> 0,5) va kiém dinh Bartlett c6 mirc ¥ nghia Sig = 0,000 (< 0,05),
ching t6 dir liéu hoan toan phi hop dé tién hanh phén tich nhan t6. Két qua EFA xac
dinh dugc 5 nhan té véi eigenvalue nho nhat bang 1,269 (> 1) va téng phuong sai
trich dat 73,29% (> 50%), phan 4nh kha nang giai thich t6t cia mo hinh ddi voi tap

dir li¢u nghién ctru. Bong thoi, cac bién quan sat déu cd h¢ so tai nhan t6 16m hon 0,5,
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cho thiy cac thang do SMM, GBI, GPQ, GPV va GAT déu tuan thu yéu cau vé gia
tri hdi tu va do tin cay.

Dbi véi bién diéu tiét GPS, két qua EFA ghi nhan hé s6 KMO bang 0,746 (>
0,5) cung véi Sig = 0,000 (< 0,05), khéng dinh tinh phu hgp cua dir liéu cho phan tich
nhan t5. Ba bién quan sat cua thang do nay duoc rat trich thanh mot nhan té duy nhat
v6i eigenvalue dat 2,748 (> 1) va tong phuong sai trich dat 91,584% (> 50%). Ngoai
ra, cac hé sd tai nhan té déu 16n hon 0,5, chung minh thang do GPS c6 mtrc d6 hoi tu
cao va dam bao day du tiéu chuan phan tich.

Két qua EFA d6i v6i bién phu thuoe GRI ciing cho thay su pht hop ciia mé hinh
khi h¢ s6 KMO dat 0,824 (> 0,5) va Sig = 0,000 (< 0,05). Phan tich d trich dugc 5
bién quan sat thudc mot nhan t6 véi eigenvalue bang 3,391 (> 1), dong thoi tong
phuong sai trich dat 87,823% (> 50%), thé hién kha nang gidi thich manh ctia nhan
t6 d6i voi dir liéu nghién ctru. Cac hé s tai nhan t6 déu vuot ngudng 0,5, qua d6 xac
nhan thang do GRI dat yéu cau va du diéu kién dé tiép tuc sir dung trong cac budc
phan tich tiép theo.

Nhu vay, trén co s¢ hi€¢u chinh thang do nhéap lan 2, tac gia tién hanh khao sat
50 bo, thu thap duoc dir lidu véi kich thudc mau n = 105 va tién hanh phan tich ddnh
gia dinh luong so bo thong qua hai budc. Bude thur 1, danh gia do tin cay thang do,
tat ca cac bién quan sat déu dam bao do tin cay va dugc dua vao budc 2 phan tich
nhan t6 kham pha EFA. Két qua cho thay, 7 thang do vdi 35 bién quan sat déu dat
yéu cau va duge dua vao su dung lam thang do chinh thic cho luan an (Phu luc 9.4).
3.4. NGHIEN CUU PINH LUQNG CHINH THUC
3.4.1. Phwong phap chon miu

Dbi véi cac dé tai thudce linh vyc nghién ciru thi trudng, thuong st dung hai
phuong phap chon mau: (i) xac suat; va (ii) phi xac suat (Nguyén Pinh Tho & Nguyén
Thi Mai Trang, 2009). Theo Nguyén Dinh Tho (2014), chon miu theo phuong phap
phi séc xuét c6 tinh dai dién thap hon so v6i chon mau theo phuong phap xac suit
nhung van co gia tri trong nghién ciru khoa hoc, dic biét véi truong hop kiém dinh

khoa hoc vé mat Iy thuyét. Theo Sarstedt & cong sy (2018), dir liéu thu thap tir chon
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mau theo phuong phap phi x4c suét c6 thé mang lai két qua chinh xac nhu phuong
phap 1ay mau theo x4c suat. Trong nghién ctru ndy, phuong phap chon mau xéac suat
khong dugc ap dung do khong ton tai khung mau day du cho nhom nguoi tiéu dung
TPHC tai Viét Nam. Ddi tuong nghién curu c6 dac diém phan tan, hanh vi mua sam
dién ra qua nhiéu kénh khac nhau nhu cira hang chuyén doanh, siéu thi, san thuong
mai dién tur va cong déng tiéu dung xanh, khién viéc x4c dinh xac suét lya chon cia
tirng phan tir trong tong thé trd nén khé kha thi. Pong thoi, viée trién khai chon mau
xac suat doi héi ngudn lyc 16n vé thoi gian, chi phi va dit liéu tiép can khach hang,
vuot qua pham vi cia nghién ctu. Vi vay, nghién cuu lya chon phuong phép chon
mau phi xac suat, két hop giita chon mau thuan tién va chon mau dinh mirc, nham
vira toi vu kha ning tiép can diing nhom dbi twong muc tiéu, vira kiém soat phan nio
co ciu mau theo dic diém nhan khau hoc quan trong trong bdi canh nghién ctru hanh
vi tiéu dung TPHC.

Nhim han ché nhuge diém vdn c6 cuia chon mau thuan tién thuan tay, co thé dé
1éch vé mot vai nhom nhét dinh do phu thudc vao sy sin c6 va thién chi tham gia cia
ngudi tra 101, nghién ctru bo sung ky thuat chon mau dinh mirc, trong d6 co cdu mau
dugc kiém soat theo tiéu chi thu nhap nham phan anh sy khac biét vé kha niang chi
tra cho TPHC vén ¢c6 muc gia cao hon thuc phém thong thuong. Viéc lya chon thu
nhap lam tiéu chi dinh mirc xuat phat tir vai trd ctia yéu t nay trong cic nghién ciru
GCB, khi thu nhap duoc xem 13 bién nhan khau hoc c6 anh huong truc tiép dén kha
nang chi trd va mac do sin sing mua cac san pham c6 gia cao hon nhu TPHC. Ty 18
phan b6 mau theo tung muc thu nhap dugc xay dung dua trén dac diém co ciu thu
nhap pho bién ctia nhém ngudi tiéu ding TPHC tai dia ban khao sat, nham giup mau
nghién ctru phan anh twrong ddi co ciu cua tong thé muc tiéu, du khong dat dugc tinh
dai dién théng ké chit ché nhu chon miu x4c suét (Berndt, 2020).

Pé dam bao tinh phi hop cia mau khdo sat, tat ca doi tuong tham gia déu phai
trai qua budc sang loc trudc khi tra 1oi bang hoi chinh thirc, ddng thoi dugc phan loai
theo ding nhém thu nhap da x4c dinh trong khung dinh murc. Cu thé, nguoi tham gia

phai xac nhan da tirng mua TPHC it nhat mot 1an trong vong sau thang gan nhat; viéc
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thu thap dir liéu theo tirng muc thu nhap s& dimg lai khi dat du sb luong di an dinh
tuong tmg cho nhém d6 (Bang 3.2). Ngoai ra, mau khao sat ¢6 thé van chiu anh hudng
cua sai 1éch tu lya chon, khi nhitng nguoi quan tam dén tiéu dung xanh c6 xu huéng
san sang tham gia khao sat hon cac nhom khac, ngay ca khi da dugc kiém soat theo
dinh muc thu nhap. Mac du vay, viéc két hop gitra chon mau thuén tién va chon mau
dinh mutrc van dugc xem 13 phu hop trong cac nghién ctru vé GCB khi kho x4c dinh
day du tong thé nghién ciru, dong thoi gitp gia ting tinh dai dién twong ddi ctia miu
so voi chon mau thuan tién thuan tay (Mohd Suki, 2016).

Bang 3.2. Quy md miu du kién theo tiéu chi thu nhap

Phén loai Ty 18 (%) SO lwong du kién
Dudi 10 tridu dong/thang 15% 90
Tir 10 d&én dudi 20 tridu dong/thang 35% 210
Tir 20 dén dudi 30 tridu dong/thang 30% 180
Trén 30 triéu dong/thang 20% 120
Tong 100% 600

3.4.2. Kich thuéc mau

Trong céc nghién ctru str dung mé hinh SEM, kich thudc mau déng vai trd quan
trong nham bao dam d6 6n dinh va do tin cay cia két qua wdc luong. Theo Hoelter
(1983), ¢& mau tdi thiéu dugce khuyén nghi 1a 200 quan sat dé dat duoc mirc do phu
hop can thiét cho mo hinh. Trong khi d6, Bollen (1989) dé xuat nguyén tic xac dinh
kich thudc mau theo ty 16 téi thiéu nim quan sat cho mdi tham s can wdc luong trong
mo hinh nghién ctru. Ngoai ra, Hair & cong su (2010) cho rang ddi v6i phuong phap
wdc luong cuc dai (maximum likelihood), kich thudc mau can duoc xem xét dya trén
ca yéu cau vé muc mau tbi thiéu va s6 luong bién quan sat duoc sir dung trong phan
tich. Tuy nhién, theo Hair & cong su (2019) kich thuéc mau trén 200 1a phu hop cho
PLS-SEM va ¢& mau cang lén hon muc thiéu yéu cau. Mit khac, kich ¢& mau truc
tuyén cho cac mé hinh phuong trinh cau tric theo Soper (2019) dé xac dinh ¢ mau
hiéu qua va phu hop. Thong qua viéc yéu cau mirc thong ké (0,95), xac suat mong
mudn (0,05), hé sé anh hudng (0,3), sé luong nhan t6 (7) va sé lugng bién quan sat

(35), két qua cho thiy rang 247 13 ¢& mau thap nhat dé phat hién cic anh hudng can
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thiét va 100 1a ¢c& mau thép nhét. Vi vay, nghién ctru dat ra muc tiéu ky vong mau thu
vé dat khoang 450500, tac gia du kién sé& thu thap khoang 600 phiéu diéu tra.
3.4.3. Poi twong khio sat va phwong phap thu thap dir liéu

Céc dbi tuong tham gia khao sat duoc chon lya phai dap Gmg cac yéu cau sau:

- La cd nhan dang sinh séng hoac lam viéc tai Viét Nam.

- La nguoi tu 18 tudi trd 1én, co dﬁy dt nang lyc hanh vi dan sy, c6 thu nhap va
c6 kha nang ty quyét dinh trong viéc mua sim thuc pham.

- Ba ¢6 kinh nghiém mua hodac st dung TPHC it nhat mét lan trong vong sau
thang gan ddy. Danh muc TPHC bao gdm: rau va trai cay hitu co, ngii coc, sita va san
pham tir sita, trimg va gia cam, thit, gia vi. Pay 1a cac san pham TPHC dugc ngudi
tiéu dung ti€u thu nhiéu nhét theo bao cao nghién ctru thi trudong Viét Nam thuc hién
trong nam 2023 (Rakuten Insight, 2023).

Nghién ctru thyc nghiém duoc trién khai trong khoang thoi gian tir ngay
20/09/2025 dén ngay 30/10/2025 bang hinh thirc khao sat truc tuyén. Bang hoi dugc
thiét ké duéi dang Google Forms, va duoc phan phdi qua hai hinh thitc. Thtr nhat,
bang hoi dugc giri dudi dang link qua email cung cac nén tang giao tiép truc tuyén
pho bién nhu Zalo, Viber, WhatsApp, Messenger... va cac group cong dong ngudi
tiéu dung. Thur hai, bang hoi s€ dugc guri truc tiép dén dbi tuong khao sat tai cac cua
hang kinh doanh TPHC va céac hé théng siéu thi ¢6 kinh doanh thuc phém hiru co tai
dia ban TP.HCM thong qua quét ma QR trén thiét bi di dong ca nhan hoic truy cip
lién két khao sat. Hinh thirc ndy giip nang cao tinh thun tién trong qua trinh thu thap
dir liéu, dong thoi ting kha ning tiép can dung nhom ngudi tiéu dung da co trai
nghiém thyc té véi TPHC. Pé dam bao tinh phu hop ciia miu khao sat, tit ca ngudi
tham gia, bat ké kénh thu thap dit liéu, déu phai trai qua budc sang loc thong qua cac
cau hoi diéu kién & phan diu bang hoi. Chi nhitng nguoi phu hop day di tiéu chi
nghién ciru méi duge giit lai trong mau chinh thire.

Téng cong co 643 phiéu trd 101 dugc thu thap. Sau qué trinh lam sach dir liéu,
cac bang tra 101 khong hop 1¢ (bao gom cac trudng hop tra 1oi theo mot mau ¢b dinh

cho toan b thang do) da bi loai bo, gitr lai 499 quan sat hop I¢. Tiép theo, GPS duoc
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xt 1y ddo chiéu diém s6 (reverse-scored) theo huéng din ciia (DeVellis & Thorpe,
2021) vé xir 1y cac bién quan sat nguoc chiéu trong thang do Likert. Két qua c6 499
quan sat hop 1& duoc sir dung cho céc budc phén tich tiép theo.
3.4.4. Phuwong phap phan tich dir liéu

Theo Garson (2012), PLS-SEM la mét k§ thuat phan tich phu hop véi cac mo
hinh céu trac tuyén tinh phuc tap, dac bi¢t khi mo hinh bao gém nhiéu bién tiém an.
Phuong phép nay cho phép danh gia dong thoi mé hinh do ludng va mé hinh cau tric,
qua do kiém dinh d6 tin cay, gia tri héi ty, gia tri phan biét cia thang do va cac mbi
quan hé giira cac cau tric.

Pbi v6i luan an nay, mo hinh nghién ctru tich hop ba nén tang 1y thuyét SOR,
TPB va ST, véi co ché trung gian tuan tu gém GBI, GPQ, GPV va GAT, cung bién
diéu tiét GPS. Day la mot cau trac tich hop méi, chua duoc kiém dinh dong thoi trong
cac nghién ctru thyc nghiém trude day. Do d6, nghién ciru hudng dén viéc mo rong
ly thuyét va dénh gia kha nang du bao, giai thich phuong sai cia GRI trong bdi canh
nganh TPHC tai Viét Nam, thay vi chi kiém dinh xac nhan mot mo hinh ly thuyét da
duoc thiét 1ap. Véi dic diém mang tinh khdm pha va méd rong 1y thuyét, dong thoi co
ciu trac dudng dan phirc tap véi nhiéu bién trung gian va bién diéu tiét, PLS-SEM
duoc lya chon thay cho CB-SEM. Lya chon nay phu hop véi khuyén nghi cua Hair
& cong su (2019) rang PLS-SEM dic biét thich hop ddi v6i cac nghién ciru dinh
huéng du bao va cac mo hinh phtic tap gdm nhiéu cdu triic va quan hé trung gian.
Phuong phap nay duoc tién hanh gém hai budc:
Buiéc 1. Kiém dinh mé hinh do lwong

Mo hinh do ludng duoc danh gia thong qua nhiéu tiéu chi nham bao dam do tin
cay va gia tri cua thang do. Cu thé, do tin cay duoc kiém dinh bﬁng hé sb Cronbach’s
Alpha va d6 tin cay tong hop (CR). Gia tri hoi tu duoc xem xét thong qua phuong sai
trich trung binh (AVE). DPdng thoi, gia tri phan biét ctia cdc khai niém nghién ciru

duoc kiém tra, két hop véi chi s6 HTMT ratio va Fornell-Larcker.
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Buéc 2. Kiém dinh mé hinh céu tric

Theo Hair & cong su (2021) dé nghi, danh gida mo hinh ciu tric bao gdm cac
bude: (1) danh gia van dé da cong tuyén cia mo hinh cau tric thong qua hé sé phong
dai phuong sai VIF; (2) danh gia mirc ¥ nghia va su lién quan cta cac mdi lién hé
trong mo hinh céu trac; (3) danh gia hé sé xac dinh R?; (4) danh gia hé sb tac dong
f2; (5) danh gia su lién quan cua du bdo Q? (Cross-validated Redundancy). Nghién
ctru str dung k¥ thuat PLS Bootstrapping v6i ¢& mau lap lai 1a 5000 duoc khuyén nghi
boi Henseler & cong sy (2015) dé kiém dinh céc gia thuyét.

Bang 3.3. Cic tiéu chi kiém dinh mé hinh do lwomg

Tiéu chi Piéu kién Nguon

1. P tin cay téng hop (CR) CR>0,7 Hair & cong su (2019)

2. Gia tri hdi tu: Phuong sai trich ) R

trung binh (AVE) AVE >0.,5 Hair & cong su (2019)

3. D0 tin cay nhét quanndi b (CA) CA>0,7 Hair & cong su (2019)

4. Hé sb tai nhan t& (Outer . . A

Loading) Outer Loading > 0,5 Hair & cong su (2019)

5. Gid trj phan biét (HTMT) HTMT ratio < 0,9  Lionseler & cong sy

(2015)

Bang 3.4. Cic tiéu chi kiém dinh mé hinh cau triic

Tiéu chi Piéu kién Ngudn
1. Pa cong tuyén VIF <5 Hair & cong su (2021)
2. Mtric y nghia p-values p-values < 0,05 Hair & cong su (2021)
0,25: du bao yéu
3. Hé sb xac dinh R2 0,5: du bao trung binh Henseler & cong su (2009)

0,75: du bao manh
0,02: dy béo yéu

4. Hé sb du bao tac dong Q*>  0,15: du bao trung binh Chin (1998)
0,35: du bao manh
0,02: tac dong yéu

5. Hé sb tac dong f2 0,15: tac dong trung binh ~ Cohen (2013)
0,35: tac dong manh
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Buéc 3. Kiém tra tic dpng trung gian tuin tw

Tac dong trung gian tuan tu duoc kiém dinh theo quy trinh 5 budc dua trén mo
hinh chudi trung gian ctia Hayes (2015) va cac huéng dan vé kiém dinh tac dong gian
tiép trong md hinh trung gian tuan ty cta Tofighi & Kelley (2020):

(1) Hoi quy du bao bién bién doc 1ap X theo bién trung gian M1 nham kiém tra
tac dong tur X — M1

(2) Hoi quy du bao bién trung gian thir hai M2 theo M1 nham kiém tra tic dong
tt M1 — M2

3) Hoi quy du bao bién phu thudc Y theo bién doc lap X va M2 nham kiém tra
taicdongtu X - YvaM2 > Y

(4) Kiém tra tic dong gian tiép tuan tu cua chudi trung gian: X — M1 — M2
—-Y

(5) Két qua tac dong trung gian tuan ty da dugc khang dinh & budc 4 s& duge
kiém tra lai thong qua chi sé Confidence Interval (CI). Hiéu (mg gian tiép duoc xem
1a c6 y nghia théng ké khi khoang tin cay CI khong chira gia tri 0 (Hair, Sarstedt, &
cong su, 2014).
Buic 4. Kiém tra tic dopng diéu tiét

Tac dong diéu tiét dugc kiém dinh theo quy trinh hai budc duoc dé xuat boi
Hair, Hult, & cong su (2014) va Hayes (2017): N dong vai tro diéu tiét moi lién két
gitta X (bién doc 1ap) va Y (bién phu thudc):

(1) Panh gia mé hinh do ludng véi cac chi s can danh gia: (i) d6 tin cdy nhat
quan ndi bo; (ii) gia tri hoi tu va (iii) gia tri phan biét.

(2) Kiém dinh sy khéc biét gitra cac hé s6 hdi quy thong qua mirc ¥ nghia va sy
lién quan ctia cac mbi lién hé trong md hinh cau trac: (i) kiém tra tic dong cua X t6i
Y; (ii) kiém tra tic dong ctia N 1én Y va (iii) kiém tra tic dong tuong tac cia tich sd

X*Nlén'Y.
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TOM TAT CHUONG 3

Chuong 3 luan 4n tap trung vao thiét ké nghién ctru. Quy trinh nghién ciru gdm
03 budc: (1) Nghién ctru so bg; (2) Pinh lugng so bo va (3) Pinh lugng chinh thirc.
Trong nghién ctru dinh tinh, luan an sir dung k¥ thuat phong van sau chuyén gia va
thao luan nhom d4p vién nham danh gia lai cac mdi quan hé trong mo hinh nghién
ctru va sy phit hop ctia thang do. Két qua nghién ciru dinh tinh cho thay su dong thuin
cao ctia chuyén gia vé cac mdi quan hé trong mé hinh nghién ctiru. Thang do duoc
diéu chinh va bd sung dya trén gop ¥ cua chuyén gia va dap vién. Nghién ciru dinh
lugng so bd dugce thuc hi¢n voi muc tiéu danh gia thang do trudc khi tién hanh nghién
ctru dinh lugng chinh thirc. Nghién ctru dinh luong chinh thirc duoc thiét ké nham
kiém dinh céc gia thuyét nghién ctru; trong d6 ddi tuong khao sat 1a nhitng nguoi tiéu
dung di c6 kinh nghiém mua/dung TPHC, quy md mau dy kién 1a 600 dap vién,
phuong phap chon mau thuan tién va dinh mac dugc két hop. Két qua khao sat tiép
can duoc 643 dap vién, dir liéu dugc dua vao san lgc, sau khi 1am sach con 499 quan
sat hop 1¢ dugc dua vao phan tich. Quy trinh danh gia dir liéu dugc thuc hién thong
qua bén budc: (1) Kiém dinh mé hinh do ludng; (2) Kiém dinh mé hinh cau trac; (3)
Kiém tra tac dong trung gian va (4) Kiém tra tac dong diéu tiét bang phan mém

SmartPLS 4.0.
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CHUONG 4. KET QUA NGHIEN CUU VA THAO LUAN
Chirong nay trinh bay két qua nghién cieu bang ky thudt PLS-SEM. Kiém dinh
vai tré trung gian va vai tro diéu tiét ciing dwoc dé cdp. Ludn dn so sanh két qud
nghién ciru voi cac nghién cieu triede dé danh gia sw twong dong va khdc biét, lam co

s6 xdc dinh nhitng déng gép vé mdt Iy thuyét va thye tién.

4.1. NGANH THU'C PHAM HU'U CO TAI VIET NAM

Thi truong thuc pham hitu co Viét Nam dang budc vao giai doan ting truong
16n va mé ra du dia 16n cho cac doanh nghiép kinh doanh, phan phdi hon 1a chi dimng
& khau san xuét. Theo cac bao cao thi trudng, quy md nganh hién dao dong tir hon 1
ty USD dén khoang 1,2 ty USD, v6i du bao dat 2,68-3,0 ty USD vao nam 2033
(CAGR 9,9-11,2%), riéng IMARC Group dua ra kich ban lac quan hon vdi muc
271,53 tri¢u USD nam 2025 tang 1én 1,22 ty USD vao 2034 (CAGR 18,2%) (Imarc
Group, 2025); Euromonitor lai ghi nhan mgt con s6 than trong hon, thi truong TPHC
ndi dia chi khoang 100 tri¢u USD nam 2023, nhung da tang 20% so v6i 2020 va duy
tri tbe do ting trudong doanh thu phd bién 20-40%/nam & cap doanh nghiép (Thanh
Pat, 2024). V& doanh thu thyc té, tiéu thy nong san hitu co ndi dia dat hon 500 ty
ddéng/nam (riéng TP.HCM va Ha Noi chiém khoang 400 ty dong, twong duong 80%),
trong khi gia tri xuat khau néng san hiru co dat khoang 400 triéu USD/nam sang hon
180 thi truong (Statista, 2024).

O cép doanh nghiép, mot s6 tén tudi 16n ghi nhan ting truéng doanh thu 4n
tuong: dong stra hitu co Vinamilk Organic véi thuong hiéu Green Farm tang 40%
doanh thu nam 2023 va tiép tuc tang 30% trong quy I ndm sau; Pa Lat GAP Store dat
doanh thu 175 triéu USD trong 6 thang dau nam (ting 40% so véi cung ky, riéng
doanh thu ngi dia tang 50%); con & kénh ban 1¢, Farmers Market ghi nhan doanh sb
nhém hang hitu co ting 20-30% moi thang, va trig ga nudi tha nhan dao cua Vinh
Thanh Pat ting truong 20-30%/nam, gap doi tbe do cua san pham thong thudng
(B&Company, 2025). V& phia cau, khao sat ctia Rakuten Insight cho thiy ngudi tiéu

ding Viét wa chudng rau cu hitu co nhét (80%), tiép theo 1a ngii cbc, sita, trang va
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gia cam hitu co (48-49% mdi loai), day chinh 1a cdc nhom hang cha luc ma nha kinh
doanh nén uu tién danh myc (Rakuten Insight, 2023).

Kénh phéan phdi hién dai dang 1a dong luc chinh thuc day thi truong. Tai
TP.HCM da c6 hon 3.300 cura hang tién loi va 267 siéu thi (2024) (Imarc Group,
2025), trong khi thuong mai dién tir Viét Nam dat doanh thu 20,5 ty USD (2024) va
livestream ban hang dang trd thanh kénh méi n6i bén canh chudi ban 1é truyén thong;
cac san phém TPHC ndi dia nhu Vinamilk 100% Organic/Green Farm, TH True Milk
Organic, Co.op Organic va thuong hiéu dinh vi cao cip nhu Organica dang canh tranh
tryc tiép voi cac tip doan da qudc gia nhu Danone, Nestlé, General Mills... (Phy luc
10). Vé bién loi nhuan, gia ban TPHC hién cao hon san pham thong thuong phd bién
& muc 20-50%, ca biét mot s6 mat hang nhu mang cau hiru co cao gép 3 lan, thanh
long cao gip 1,5-2 1an so voi hang thong thudng, day 1a du dia bién loi nhuan gop
hap dan cho nha ban 1¢, nhung van d& hao hut hang tuoi séng, chi phi logistics, bao
quéan lanh va chi phi duy tri chimg nhan thuong chiém mot ty trong khong nhé. Muc
gia chénh léch ciing 14 rao can khién stic mua con gi¢i han & phan khac thu nhap
trung dén cao tai d6 thi 16n (TP.HCM, Ha Noi va Pa Nang). Thach thirc 16n nhat d6i
v6i doanh nghiép kinh doanh TPHC khong nam & san xuat ma & viéc xay dung 1ong
tin nguoi tiéu ding vé tinh x4c thyc san phiam, minh bach ngudn gbc va chimg nhan
trong bdi canh dién tich canh tac hiru co trong nudc con han ché (khoang 74.540—
197.555 ha, tinh dén cudi 2023) khién ngudn cung ndi dia chua on dinh va nhiéu nha
kinh doanh phai phu thudc vao nhap khau hoic lién két v4i nha san xuét dat chuan
quéc té.

Nhin tong thé, cac sb liéu trén cho thdy mét buc tranh ting truéng an tuong
nhung con kha mong manh. Tdc do ting truong doanh thu hai con sé & cip doanh
nghi¢p (Vinamilk Organic, Pa Lat GAP Store, Farmers Market, Vinh Thanh Dat)
phan 16n phan anh su gia ting cta luot mua thir trong bdi canh kénh phan phéi hién
dai mé rong nhanh, hon 1a bang chimg chic chan vé mot nén tang khach hang trung
thanh, mua Idp lai 6n dinh. Ba yéu td da duoc chi ra & trén: muc gia cao hon phé bién

20-50% gidi han kha nang chi trd & phan khac thu nhép trung dén cao tai do thi 16n,
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dién tich canh tac hiru co trong nudc con han ché khién ngudn cung ndi dia chua 6n
dinh va nhiéu doanh nghiép phai phu thudc nhap khau, ciing véi thach thirc cot 15i vé
xay dung 10ng tin lién quan dén tinh x4c thyc va minh bach ngudn gdc, cho thay dong
luc tdng truong cia nganh hién dang dua nhiéu vao viéc mé rong sb lugng ngudi mua
mai hon 14 ciing ¢b hanh vi mua lai ciia ngudi tiéu ding hién c6. Pay chinh 1a khoang
tréng thyc tién ma nghién ciru nay huéng dén: trong khi doanh nghi¢p TPHC ngay
cang dau tu vao cic nén tang mang xa hoi dé tiép can va duy tri twong tac v6i khach
hang, thé hién qua sy trdi day cua thuong mai dién tir va livestream ban hang bén
canh kénh ban 1é truyén théng thi hi¢u qua thyuc sy cua cac hoat dong nay trong viéc
chuyén hoa lugt mua thir thanh y dinh mua lai bén viing, dic biét trong diéu kién
nguoi tiéu dung con hoai nghi vé san phim va nhay cam véi muc gia cao hon, van
con 12 mot cau hoi thyc tién chua dugc giai dap thau dao.

Vé diém nghién ciru, mic du nhu cau tiéu dung TPHC dang lan téa trén pham
vi ca nude, co sé ha ting phan phdi va sirc mua van tip trung chu yéu & cac d6 thi
16n nhu TP.HCM, Ha Noi va Pa Nang 1a noi hoi tu hé théng siéu thi, ctra hang tién
loi va chudi ban 1¢ hién dai, cling nhu nhoém khach hang cé thu nhap trung dén cao
da kha niang chi tra mirc gia cao hon phd bién ciia TPHC. Do d6, nghién ciru ndy xac
dinh diém nghién ctru 12 nguoi tiéu dung TPHC tai cac d6 thi 16n caa Viét Nam, voi
trong tam khao sat dat tai khu vuc mién Nam, dic biét 1a TP.HCM, noi hoi tu mat do
ctra hang, si€u thi va thuong hi¢u TPHC cao nhét ca nuéc nhu di trinh bay ¢ trén,
dong thoi mé rong thu thap dit liéu tai mién Bic va mién Trung nham ting tinh dai
dién cho bdi canh tiéu ding TPHC d6 thi n6i chung tai Viét Nam. Pac diém diém
nghién ctru ndy duoc phan anh cu thé qua co cdu ving mién ctia miu khao sat trinh
bay ¢ Bang 4.1.
4.2. MO TA MAU VA BIEN QUAN SAT
4.2.1. M6 td mau khio sat

Qua trinh thu thap dir liéu cho nghién ctru dinh luong chinh thic duoc tién hanh
v6i 643 ngudi tiéu dung TPHC. Sau khi sang loc, mau gdm 499 quan sat dat yéu cu

dé danh gia. So v6i ké hoach ban dau, sd lugng quan sat thu vé khong c6 su chénh
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léch 16n, dam bao d¢ tin cdy cho viéc phan tich. Bang 4.1 trinh bay chi tiét dac diém
mau nghién ciru.

Péi tuong tham gia khao sat 1 nhiing ca nhan di timg mua TPHC trong vong
sau thang gan nhat, dong thoi 12 ngudi truc tiép quyét dinh hoic tham gia quyét dinh
mua TPHC cho ban than hoic gia dinh. Ngoai ra, ngudi tham gia ciing duoc yéu cau
d3 timg nhin thay, doc hoic tiép can théng tin/quang cao vé TPHC hoic cac thuong
hiéu TPHC trén cac nén tang tuong tac truc tuyén.

Két qua khao sat cho thdy mau nghién ctru c6 su chénh 1éch o rét vé gidi tinh,
v6i nit giéi chiém da s6 (64,2%) so v6i nam gidi (35,8%). Vé do tudi, nhom tir 26
dén 35 tudi chiém ty trong cao nhat (38,4%), tiép theo 1a nhom 36-45 tudi (36,1%),
trong khi nhom 18-25 tudi va trén 45 tudi chiém ty 1é thap hon, lan luot 14 17,2% va
8,3%. V& trinh d6 hoc van, phan 16n dap vién c6 trinh do dai hoc (56,1%), ké dén 1a
sau dai hoc (21,2%) va trung hoc chuyén nghiép/cao dang (20,2%). Xét vé loai hinh
cong viéc, nhom lao dong chuyén mén chiém ty trong cao nhét (44,5%), phan dnh
dic diém cia nhom khach hang c6 nén tang hoc van va nghé nghiép twong ddi 6n
dinh. V& thu nhap, dap vién tap trung chu yéu ¢ hai mirc trung binh: tir 10 dén dudi
20 triéu dong/thang (35,1%) va tir 20 dén duéi 30 triéu dong/thang (33,1%), trong
khi nhom thu nhap dudi 10 triéu va trén 30 triéu dong/thang chiém ty 1¢ thap hon, lan
luot 12 15,6% va 16,2%. Nhin chung, dic diém nhan khau hoc ciia mau nghién ctru
c6 trinh do hoc van cao, nghé nghiép on dinh va thu nhdp ¢ muc trung binh-kha,
tuong di phu hop véi dic diém ciia nhém khach hang tiém ning dbi voi TPHC. Vé
khu vuc sinh séng, mau khao sat tap trung chii yéu ¢ mién Nam (48,3%), cao hon
dang ké so voi mién Béc (27,1%) va mién Trung (24,6%); su chénh 1éch nay mot
phan xuét phat tir viéc tac gia sinh séng va lam viéc tai mién Nam, khién mang luéi
quan h¢ phuc vu thu thap dir li¢u tap trung chu yéu & khu vuc nay, dan dén han ché

nhét dinh trong vi¢c dam bao tinh dai dién theo vung mién.

132



Bang 4.1. Pic diém miu nghién ciru chinh thirc

Pic diém S6 lwong Ty trong (%)
Gisi tinh Nam 179 35,8%
Nir 320 64,2%
T 18 dén 25 86 17,2%
D6 tudi Tir 26 den 35 tuoi 192 38,4%
. Tur 36 dén 45 tudi 180 36,1%
Trén 45 tudi 41 8,3%
Trung hoc pho thong tré xudng 12 2,5%
Trinh do Trung hoc chuyén nghiép/cao ding 101 20,2%
hoc vn Dai hoc 280 56,1%
Sau dai hoc 106 21,2%
Sinh vién 68 13,6%
s Lao dong pho thong 75 15,1%
ﬁé’ﬁ; %11‘;1; Lao dong chuyén mén 222 44,5%
i Lao dong tu do 78 15,6%
Khac 56 11,2%
Thu nhap Dudi IO.triéu/Fhéng 78 15,6%
trung binh T1:1 10 - du:c:n 20 tr}eZ:u/tha:mg 175 35,1%
(VND) Tur 20 - dudi 30 tri¢u/thdng 165 33,1%
Trén 30 tri¢u/thdng 81 16,2%
Ky virc Mjén Bic 135 27,1%
sinh s 6ng Ml?p Trung 123 24,6%
Mién Nam 241 48.3%

Nguon: Tong hop tir két qud khdo sdt

Vé dic diém tiéu dung, ngudi tham gia khao sat c6 trai nghiém mua da dang céc
nhém TPHC, nhiéu nhét 14 stra va san phém tir sita; ké dén 1a thit, triing, rau cu qua,
trai cdy; va sau cung la ngii cdc va cac loai hat. Bén canh do, nguoi tiéu dung ciing
d3 timg mua hodc str dung nhiéu thuong hiéu TPHC khac nhau trén thi truong nhu
TH True Milk Organic, Vinamit Organic, Organic Pa Lat, WinEco, Farmers Market,
3SachFood va mot s6 thuong hiéu khac. Két qua khao sat cling phan anh sy da dang
trong kénh mua sim TPHC. Nguoi tham gia thuong mua san pham thong qua céc
siéu thi 1on (GO! Market, Mega Market, Co.op Mart, AEON...), si€u thi ti€n loi va
chudi ban 1¢ thyc pham, ctra hang tryc tiép ctia thuong hiéu, cac kénh truyén thong
xa hoi, san thuong mai dién tir va cac website di chg truc tuyén. Déng thoi, tan suét
mua TPHC ciia ngudi tham gia dao dong tir 1 dén trén 5 lan/thang, trong d6 nhiéu

nhat 1a 2-3 1an/thang chiém 47,4% cho thay phan 16n ngudi tra 1oi c6 mic do tiép
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xic va trai nghiém twong d6i thuong xuyén véi nhém san pham nay. Nhin chung,
mau khao sat phu hop véi muc tidu nghién ctru khi tip trung vao nhém ngudi tiéu
dung da c6 trai nghiém mua TPHC, c6 vai tro trong quyét dinh mua va cé tiép xuc
v6i marketing trong hé sinh thai truyén thong xa hoi lién quan dén TPHC.

4.2.2. M6 ta bién quan sat

Toan bd 35 bién quan sat dugc do ludng trén thang do Likert 5 mirc (hau hét
dao dong tir 1 hodc 2 dén 5), khong co gia tri khuyét (Missings = 0), va gia tri trung
binh dao dong trong khoang tir 3,814 (GPV1) dén 4,337 (SMM4) (Phu luc 12.1). Nhu
vay, tat ca cac bién déu c6 muc trung binh 16n hon 3,8, cao hon kha nhiéu so v6i diém
giita ciia thang do (3,0), cho thay nguoi tra 10i nhin chung c6 xu huéng dong ¥ hoic
danh gia tich cyc d6i véi toan bo cac phat biéu trong bang hoi.

Xét theo tirng nhom bién, nhém SMM (SMM 1 — SMM?7) ¢6 mitc trung binh cao
nhat trong bay nhom, dao dong tir 4,180 dén 4,337, dong thoi d6 1éch chudn thap nhat
va kha dong déu (0,734 — 0,800). Diéu nay cho thdy dy 1a nhém bién nhan dugc sy
déng thuén cao nhit va én dinh nhat trong toan bo khao sat.

Nhom GRI (GRI1 — GRI5) dimg tht hai vé mirc do dong ¥, voi trung binh dao
dong tir 4,146 dén 4,263 va do 1éch chuan ¢ murc kha thap (0,758 — 0,821), cho thay
¥ kién dap vién dbi v6i nhém nay ciing kha tap trung.

Nhom GBI (GBI1 — GBIS5) c6 trung binh dao dong tir 3,986 dén 4,060, d6 1éch
chuan tir 0,811 dén 0,855, & mic trung binh kha va do phan tan ting nhe so v&i hai
nhém trén.

Nhom GPS (GPS1 — GPS3) ¢6 trung binh dao dong tir 3,882 dén 4,052, do léch
chuan tir 0,803 dén 0,863, mic d6 danh gia va phan tan twong d6i tuong dong véi
nhém GBI

Nhom GAT (GAT1 — GATS5) ¢6 trung binh dao dong hep tir 3,914 dén 3,976,
d6 1éch chuan tir 0,799 dén 0,849, cho thay day 1a nhom c6 mirc dong ¥ kha dong déu
giita cac bién thanh phan.

Nhom GPQ (GPQ1 — GPQ5) ¢6 trung binh dao dong tir 3,942 dén 4,026, nhung
d6 1éch chuan cao nhat trong bay nhom (0,833 — 0,912), dic biét GPQ3 dat 0,912 cao
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nhat toan bo 35 bién. Piéu nay cho thiy ¥ kién dap vién d6i véi nhém GPQ phan tan
nhiéu hon, mirc do dong thuan thap hon so véi cac nhém con lai.

Nhom GPV (GPV1 — GPVS5) ¢6 trung binh thap nhat trong bay nhom, dao dong
tir 3,814 dén 3,914, d6 1éch chuan tir 0,812 dén 0,872. Tuy muc déng ¥ van & mirc
kha (trén 3.8) nhung day 1a nhom c6 danh gia than trong nhat va d6 phan tan y kién
cling & muc twong ddi cao.

Xét trén toan bo dit liéu, do 1éch chuan cta 35 bién dao dong tir 0,734 dén 0,912,
déu nho hon 1, cho th?iy muc do phan tan dir li€u & mirc chép nhan dugc, y kién dap
vién khong qua dan trai. Ngoai ra, gia tri Excess kurtosis ctia hau hét cac bién déu 4m
(tir khoang -0,213 dén -1,174), phan anh phan phéi dit liéu c6 dinh hoi bet hon so voi
phan phdi chuén, riéng SMM4 ¢6 gia tri Excess kurtosis duong nhe (0,509). Gia tri
Skewness cua toan bo 35 bién déu 4m (dao d@ong tir-0,010 dén -0,998), cho théy phan
phdi 1éch trai nhe dén trung binh, tirc 13 phan 16n cau tra 1o tap trung & muc cao (4-
5 diém) nhiéu hon so v&i muc thap, phit hop véi xu huéng danh gia tich cuc di quan
sat ¢ gia tri trung binh.

Tém lai, két hop gilra muc trung binh cao (dao dong 3,814 — 4,337) va do léch
chuan khong qua 16n (0,734 — 0,912) trén toan bd 7 nhom bién, c¢6 thé két luan ring
dir liéu khao sat phan anh khuynh hudng danh gia twong dbi déng thuan va tich cuc
ctia dap vién, dong thoi c6 do 6n dinh va tin cdy phu hop dé tiép tuc thuc hién cac
budc phan tich dinh lwong tiép theo.

4.3. KET QUA PANH GIA MO HINH PO LUONG
4.3.1. Kiém tra sai l¢ch phwong phap chung

Pé kiém tra kha nang xuét hién sai 1éch phuong phap chung (Common Method
Bias — CMB) trong dir li¢u khao sat, nghién ctru st dung kiém dinh mét nhan td cta
Harman (Harman’s single-factor test) thong qua phéan tich EFA. Két qua phan tich
cho thay gia tri KMO dat 0,914 (Phu lyc 12.2), 16n hon ngudng khuyén nghi 0,5, cho
thdy mau dir liéu c6 muc do thich hgp cao dé thuc hién phan tich nhan t6. Pong thoi,

kiém dinh Bartlett’s Test of Sphericity c6 gia tri Chi-square = 7761,728 véi Sig. =
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0,000 (< 0,05), chig t6 céc bién quan sat ¢6 twong quan v&i nhau va dit liéu phi hop
dé tién hanh phan tich nhan t6.

Két qua phan tich gia tri riéng ban dau (Initial Eigenvalues) cho thiy nhan to
thir nhat c6 Eigenvalue = 13,191 va giai thich 36,641% tong phuong sai, trong khi
cac nhan t6 tiép theo c6 ty 16 phuong sai thap hon dang ké. Theo tiéu chudn cua
Harman, néu mot nhan t6 duy nhéat khong giai thich qua 50% tong phuong sai
(Podsakoff & cong su, 2003), thi c6 thé két luan rang sai léch phuwong phap chung
khong phai 13 van dé nghiém trong trong bo dir liéu. Trong nghién ciru ndy, nhan t6
thr nhat chi giai thich 36,641% phuong sai (< 50%), do d6 khong c6 bang chimg cho
thidy mot nhan t6 don 1é chi phdi toan bo dit lidu. Vi vay, c6 thé két luan rang dir liéu
nghién ctru khong bi anh hudng dang ké bai sai léch phuong phap chung, va bo di
liéu dap tng yéu cau do tin cdy dé tiép tuc thyc hién cac phén tich tiép theo trong mo
hinh nghién ctru.

Bén canh kiém dinh Harman, nghién ctru ciing xem xét hé s6 phong dai phuong
sai VIF tir két qua SmartPLS. Tat ca cac gia tri VIF cip do nhan t6 déu nhoé hon
ngudng 3.3 (Bang 4.6), qua d6 khang dinh mé hinh khong bi de doa béi sai léch
phuong phap chung (Kock, 2015).

4.3.2. Bg tin cay thang do va gia tri hoi tu

Do tin cay thang do dugc do luong théng qua do tin cdy tong hop (CR) va do
tin cdy nhat quan ndi bd (CA). Két qua Bang 4.2 cho thiy d tin cdy tong hop dao
dong trong khoang [0,726; 0,913] va dd tin cay nhat quén ndi bd dao dong trong
khoang [0,719; 0,911]. Céc gia tri CR va CA déu dat trén ngudng 0,7, cho thay do tin
cdy clia cac nhan td trong md hinh (Hair & cong su, 2019). Phuong sai trich trung
binh AVE duoc sir dung dé xac dinh gia tri hoi tu cta thang do. Két qua cho thiy, gia
tri AVE cuia tat ca cac nhan t6 déu 16n hon 0,5, cho thdy sy phu hop vé tinh hoi tu
clia ting nhén t6 trong mo hinh (Hair & cong su, 2019).

4.3.3. Tinh don huwéng
Gia tri hé s6 tai nhan t6 dugc sir dung dé sir dung dé kiém tra tinh don hudng

ctia thang do trong m hinh nghién ctru. Két qua Bang 4.3 cho thiy tat ca cac bién
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quan sat déu 16n hon 0,5, diéu nay cho thdy muc d6 phu hop ciia cac bién quan sat
trong mo hinh nghién ctru (Hair & cong su, 2019).

Bang 4.2. Két qua do lromg d9 tin ciy thang do va gia tri hdi tu

Nhén td CR CA AVE
GAT 0,838 0,836 0,606
GBI 0,840 0,834 0,597
GPQ 0,913 0,911 0,739
GPS 0,726 0,719 0,640
GPV 0,364 0,862 0,644
GRI 0,867 0,364 0,650
SMM 0,895 0,893 0,609

4.3.4. Gia tri phan biét

Gia tri phan biét duoc danh gia bang cac gia tri Fornell-Larcker trong Bang 4.4
cho thay céc gia tri nam trén dudng chéo déu 16n hon cac gia tri khac nam trén duong
thang va duong ngang ching té cac bién quan sat co gia tri phan biét (Henseler &
cong su, 2015). Ngoai ra, gia tri HTMT ratio dugc thé hién trong Bang 4.5 cho théy
gitta moi cdp khai niém déu thép hon ngudng than trong 1a 0,9, m6 hinh do luong dat
gia tri phan bi¢t (Henseler & cong su, 2015). Pang chu y, gia tri HTMT cao nhét
duoc ghi nhan 1a 0,897 < 0,9 gitra hai khai niém GAT va GPS. Do d0, cac thang do
nay déu dat gia tri phan biét.
4.4. KET QUA PANH GIA MO HINH CAU TRUC
4.4.1. Pa cong tuyén

Muc d6 da cong tuyén rat cao dugc chi ra boi hé sb phong dai phuong sai VIF
>=5; khong c6 su da cong tuyén khi hé sd VIF < 5 (Hair & cong sy, 2021). Cac hé
sO VIF trong Bang 4.6 déu thoa man yéu cau, vi vy su da cong tuyén khong phai 1a
van dé can quan tAm trong md hinh cu triic nay.
4.4.2. Panh gia mdi quan hé trong mé hinh cau triic

Pa sb cac nha nghién ciru sir dung gia tri p dé xac dinh mirc y nghia (Fisher,
1922). Gia trj p dugc hiéu 1a xac suat pham sai 1am khi loai bo mot gia thuyét. Trong
marketing, cdc nha nghién ctru thuong str dung gia tri p = 5%. Néu mot nghién ctru
c6 tinh khdm pha, cac nha nghién ctu thuong st dung gia tri p = 10% (Hair & cdng
su, 2021).
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Bang 4.3. Hé s6 tai nhan to cia thang do

GAT

GBI

GPQ

GPS

GPV

GRI

SMM

GATI

0,754

GAT2

0,760

GAT3

0,831

GAT4

0,702

GATS

0,836

GBI1

0,803

GBI2

0,751

GBI3

0,719

GBI4

0,800

GBI5

0,787

GPQI1

0,805

GPQ2

0,849

GPQ3

0,914

GPQ4

0,835

GPQ5

0,890

GPS1

0,838

GPS2

0,772

GPS3

0,789

GPVI

0,833

GPV2

0,806

GPV3

0,813

GPV4

0,779

GPV5

0,782

GRII

0,787

GRI2

0,766

GRI3

0,737

GRI4

0,867

GRI5

0,866

SMM1

0,763

SMM2

0,763

SMM3

0,781

SMM4

0,764

SMMS5

0,776

SMM6

0,806

SMM7

0,808

Bang 4.4. Gia tri Fornell-Larcker

GAT

GBI

GPQ

GPS

GPV

GRI

SMM

GAT

0,778

GBI

0,588

0,773

GPQ

0,525

0,502

0,859

GPS

0,731

0,581

0,533

0,800

GPV

0,581

0,507

0,489

0,643

0,803

GRI

0,635

0,588

0,519

0,673

0,604

0,806

SMM

0,443

0,468

0,408

0,451

0,353

0,569

0,780
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Bang 4.5. Gia tri HTMT ratio

Cap khai ni¢m HTMT ratio
GBI <-> GAT 0,693
GPQ <-> GAT 0,598
GPQ <-> GBI 0,562
GPS <> GAT 0,897
GPS <> GBI 0,739
GPS <> GPQ 0,658
GPV <> GAT 0,679
GPV <-> GBI 0,580
GPV <> GPQ 0,550
GPV <-> GPS 0,817
GRI <-> GAT 0,746
GRI <-> GBI 0,677
GRI <> GPQ 0,583
GRI <-> GPS 0,850
GRI <> GPV 0,698
SMM <-> GAT 0,509
SMM <-> GBI 0,525
SMM <-> GPQ 0,450
SMM <-> GPS 0,557
SMM <-> GPV 0,399
SMM <-> GRI 0,649

Dua vao két qua phén tich cdu trac tuyén tinh (Bang 4.7) c6 thé thay véi do tin
cdy 95% thi gia thuyét Hl(a) (B = 0,468; p-values = 0,000), H1(b) (B = 0,408; p-
values = 0,000), HI(c) (B = 0,353; p-values = 0,000) duoc chép nhan. SMM c6 tac
dong tich cuc dén cac thanh phén cua CBBE xanh: GBI, GPQ va GPV, trong d6 muc
d06 tac dong dén GBI 16n nhat (B = 0,468). Diéu niy c6 nghia 1a cac hoat dong truyén
thong marketing trén nén ting tuong tac tryc tuyén cia cac thwong hiéu TPHC s&
gitip ting cudng muc do nhan biét ciia khach hang vé hinh anh thuong hiéu xanh, vé
chat lugng va gia tri xanh duoc cam nhan.

V&i muc y nghia 5% gia thuyét H2(a) (B = 0,323; p-values = 0,000), H3(a) (B =
0,209; p-values = 0,000) va H4(a) (B = 0,314; p-values = 0,000) dugc tng hd. Nghia
1a GBI, GPQ va GPV tac dong tich cuc dén GAT cua khach hang. Piéu nay cho thay

su nhin nhan tich cuc di vdi cac thuong hi¢u TPHC cua khach hang dugc hinh thanh
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tir chinh sy nhan thirc vé gia tri thwong hiéu xanh gém GBI, GPQ va GPV, trong d6
GBI c6 tac dong 16n nhat (B = 0,323).
Bang 4.6. H¢ s6 Inner VIF values
GAT GBI GPQ GPV GPS GRI SMM

GAT 2,464
GBI 1,521 1,793
GPQ 1,484 1,614
GPS 2,712
GPV 1,494 1,883
GRI

SMM 1,000 1,000 1,000

Tuong tu, gia thuyét H2(b) (B = 0,172; p-values = 0,000), H3(b) (B = 0,116; p-
values = 0,004) va H4(b) (B = 0,200; p-values = 0,000) dugc ung hd. GBI, GPQ va
GPV déu tac dong tich cuc dén GRI. Hay néi cach khac, ngudi tiéu dung hinh thanh
¥ dinh tiép tuc mua TPHC tir chinh su nhén thuc tich cuc vé GBI, GPQ va GPV cua
cac thuong hiéu xanh. Trong d6, GPV tic dong manh mé nhat.

Cudi cung, v6i muc ¥ nghia 5% gia thuyét H5 (B = 0,160; p-values = 0,003)
duoc chép nhan. GAT c6 tac dong tich cuc dén GRI TPHC. C6 nghia 1a khi nguoi
tiéu dung c6 khuynh huéng danh gia tot dbi véi cac thuong hiéu TPHC thi s& dé din
dén hinh thanh y dinh tiép tuc mua cac thuong hiéu nay trong tuong lai.

Bang 4.7. Két qua kiém dinh cac gia thuyét

Gia thuyét Moi quan h¢ Hé s6 tac dong (B)  P-values Két luin
Hl(a) SMM — GBI 0,468 0,000 Chap nhan
H1(b) SMM — GPQ 0,408 0,000 Chap nhan
Hl(c) SMM — GPV 0,353 0,000 Chap nhan
H2(a) GBI > GAT 0,323 0,000 Chap nhan
H2(b) GBI — GRI 0,172 0,000 Chap nhan
H3(a) GPQ — GAT 0,209 0,000 Chap nhan
H3(b) GPQ — GRI 0,116 0,004 Chap nhan
H4(a) GPV — GAT 0,314 0,000 Chap nhan
H4(b) GPV — GRI 0,200 0,000 Chap nhan

H5 GAT — GRI 0,160 0,003 Chap nhan
H6 GPS x GAT — GRI -0,099 0,000 Chap nhan
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| GBI1 l | GBI2 l | GBI3 | ‘ GBl4 | I GBIS |

0.323 (0.000)

0.209 (0.000)

0.468 (0.000) 0.314 (0.000)

0.408 (0.000) <<--0.099 (0.000) ™

0.160 (0.003)

GPQ 0.172 (0.000)

0.353 (0.000)
0.116 (0.004)

0.200 (0.000)

I GPV1 I I GPV2 ‘ | GPV3 | [ GPV4 I I GPVS I

Hinh 4.1. Md hinh cAu tric PLS-SEM
4.4.3. Hé s6 xac dinh R?

Heé s6 R2 trinh bay trong Bang 4.8 cho thiy mirc d6 giai thich ciia cac bién doc
lap ddi véi cac bién phu thudc trong mé hinh dao dong tir mirc yéu dén murc trung
binh (Henseler & cong su, 2015). Cu thé, SMM chi giai thich duoc 21,9% phuong
sai cua GBI, 16,7% phuong sai cia GPQ va 12,4% phuong sai cia GPV, phan anh
rang marketing mang xi hoi 1a mot yéu t6 co dong gop nhét dinh nhung khong phai
1a yéu t6 duy nhat hinh thanh nhan thirc ciia nguoi tiéu dung vé hinh anh thuwong hiéu
xanh, chat lugng xanh cam nhan va gia tri xanh cadm nhan cua thuong hi¢u, cho théiy
c6 thé ton tai nhitng yéu td khac (nhu kinh nghiém str dung thuc té, truyén miéng
ngoai mang x4 hoi, hay dic diém ca nhan ctia ngudi tiéu dung...) can duoc kham pha
sau hon trong cc nghién ciru tiép theo. Pang chi y, mo hinh giai thich duoc 48,2%
phuong sai ciia GAT, cho thay GBI, GPQ va GPV két hop lai tao ra anh huong dang
ké dén thai do xanh ctia nguoi tidu dung ddi v6i thwong higu. Pac biét, mo hinh giai
thich duoc 57,4% phuong sai cia GRI, mot mirc twong d6i cao trong nghién ctru hanh
vi khach hang, cho thay GBI, GPQ, GPV va GAT, cung véi vai tro diéu tiét ciia GPS,

két hop lai tao ra anh hudng dang ké dén y dinh mua lai xanh cia ngudi tiéu dung.
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Bang 4.8. Hé s xac dinh R?

Nhén t6 R? D) chinh xic trong du bao
GBI 0,219 Yéu
GPQ 0,167 Yéu
GPV 0,124 Yéu
GAT 0,482 Trung binh
GRI 0,574 Trung binh

4.4.4. H¢ sb tac dong f2

Trong md hinh cau trac PLS_SEM, hé s6 {2 dé danh gia muc d6 tac dong cia
tirng bién doc lap 1én bién phu thudc (Cohen, 2013). Theo két qua tir Bang 4.9 cho
thdy quy mé tac dong cia cac bién doc 1ap trong mo hinh ¢ sy phan hoé khé rd rét.
Pang chl ¥ nhat, SMM tic dong manh dén ca GBI (f2 = 0,380) va GPQ (f2=0,410),
cho thdy marketing mang xa hoi dong vai tro then chét trong viéc hinh thanh nhan
thirc ctia ngudi tiéu dung vé hinh anh thuong hiéu xanh va chét lugng xanh cam nhan
cua thuong hiéu, trong khi tac dong cia SMM lén GPV chi ¢ muc trung binh (f* =
0,242). Tuong tu, GPV la yéu td tac dong manh nhat dén GAT (f>=0,278), cao hon
so voi GBI (f2 = 0,233, trung binh) va dic biét 1a GPQ (2= 0,057, yéu), cho thiy gia
tri xanh cam nhéan la yéu t6 then chdt dinh hinh thai d6 xanh cua nguoi tiéu dung,
trong khi chét lugng xanh cdm nhan dong vai tro khad mo nhat trong vi¢c hinh thanh
thai d6. K&t qua nay goi y rang trong ba khia canh CBBE xanh, GPQ tuy duoc xéac
nhan 13 mot tién t6, nhung khong phai 13 yéu t6 c¢6 anh hudng chi phdi dén GAT va
GRI so voi GBI va GPV. Nguoi tieu dung TPHC duong nhu phan rng manh hon véi
hinh anh thuong hiéu va gia tri tong thé hon 1 riéng khia canh chét luong, c6 thé vi
chat lugng xanh khé thim dinh truc tiép bang giac quan thong thuong, khién vai trd
ctia n6 bi 14n at boi cac tin hiéu tong quat hon nhu hinh anh va gid tri cam nhan.

O chiéu tac dong truc tiép dén GRI, GBI va GPV tiép tuc thé hién vai tro quan
trong & muc trung binh (f? lan luot 14 0,179 va 0,250), trong khi GPQ chi tac dong &
murc yéu, gan nhu t6i thiéu (f2 = 0,020). Pic biét, di GAT c¢6 R? kha cao (0,482, nhur
da phan tich ¢ Bang 4.8) do chiu anh huéng manh tir GBI va GPV, nhung ban than
GAT lai chi tac dong yéu dén GRI (2 = 0,024). Diéu nay ham y rang phan I1én anh
hudng ciia GBI, GPQ va GPV dén GRI ciia ngudi tiéu dung dén tir tac dong truc tiép
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hon 1a thong qua vai tro trung gian cua GAT. Noi cach khac, GAT tuy dugc hinh
thanh r rét nhung chua phai 1 cau ndi manh dé chuyén hoa thanh y dinh hanh vi.

Cudi cung, vai tro diéu tiét ciia GPS trong méi quan hé GAT — GRI dat murc
trung binh (£2 = 0,226), day la mot phat hién dang cha y. Két qua nay cho thay GPS
o vai tro diéu tiét dang ké, lam thay doi rd rét mac d6 manh yéu ctia mbi quan h¢
gitta GAT va GRI, qua d6 khang dinh gia ca van 1a mot rao can/don bay quan trong
can can nhéc khi doanh nghiép mudn chuyén ho4 thai d6 tich cuc ctia ngudi tiéu ding
thanh hanh vi mua thyc té. O chiéu nguoc lai, hé sd xac dinh R? cia GAT (48,2%) va
GRI (57,4%) déu dat mic trung binh (Bang 4.8), cho thdy du timg duong dan riéng
1¢ ¢6 thé c6 2 khiém ton, tong hop céc tién t trong mo hinh van giai thich dugc mot
ty trong dang ké bién thién cia GAT va dic biét 1a GRI bién két qua cbt 15i ctia nghién
ctru. Vi vdy, thay vi bac bo gia tri cia cac mobi quan hé c6 2 yéu, luan an nhin nhan
day 13 bang ching cho thdy mé hinh nghién ctru can dugc dién giai nhu mot hé thong
céc co ché c6 diéu kién va bod sung 1an nhau, hon 1 tap hop cac hiéu tmg doc 1ap, don
tuyén c6 dong gop ngang bang nhau.

Bang 4.9. Hé 6 tic dong f2

Gia thuyét Noi dung f2 Mikc d9 tic dong
Hl(a) SMM — GBI 0,380 Manh
H1(b) SMM — GPQ 0,410 Manh
Hl(c) SMM — GPV 0,242 Trung binh
H2(a) GBI —» GAT 0,233 Trung binh
H2(b) GBI — GRI 0,179 Trung binh
H3(a) GPQ — GAT 0,057 Yéu
H3(b) GPQ — GRI 0,020 Yéu
H4(a) GPV —» GAT 0,278 Trung binh
H4(b) GPV — GRI 0,250 Trung binh

H5 GAT — GRI 0,024 Yéu
H6 GPS x GAT — GRI 0,226 Trung binh

4.4.5. H¢ s0 du bao tac dong Q2

Céc nha nghién ctu ciing kiém tra hé sb du bao tac dong Q? dugc dé xuét bai
Chin (1998). Trong mé hinh ciu trac PLS SEM, hé s6 dy bao Q2 ctia bién phu thudc
16m hon 0 chi ra sy lién quan du doan cua bién doc lap dén bién phu thudc. Dya trén

k¥ thuat Blindfolding, cac thong sé Q? trong Bang 4.10 cho thiy cac bién doc 1ap co
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¥ nghia khi dugc xem xét trong mé hinh nghién ciru. Trong d6, nhan té SMM c6 kha
ning du doan & mirc trung binh va phu hop dé du doan cho GBI, GPQ va GPV. Tuong
t, GBI, GPQ va GPV c¢6 kha ning du doan ¢ mirc trung binh va phi hop dé dy doan
thai do xanh ctia nguoi ti€éu dung. Va cac nhan tb GBI, GPQ, GPV va GAT c6 kha
ning dy doan & mirc 6 manh va rat phu hop dé du doan GRI cia ngudi tiéu dung.

Bang 4.10. Hé s6 dw bao tac dong Q2

Nhén t6 Q? Sw thich hop vé dw bao
GBI 0,123 Trung binh
GPQ 0,121 Trung binh
GPV 0,078 Trung binh
GAT 0,287 Trung binh
GRI 0,364 Manh

4.4.6. Két qua kiém dinh sy phit hgp mé hinh nghién ciru

Theo Henseler & cong sy (2015) cho ring Standardized Root Mean Square
Residual (SRMR) 14 chi s6 Goodness of fit cia m6 hinh PLS-SEM duoc st dung dé
tranh hién tuong sai léch thong sb. Ngoai ra, Hu & Bentler (1999) cho rang chi s6
SRMR phai dat gia tri nhé hon 0,08 dé danh gia sy phtt hop ctia mé hinh nghién ctru
v6i thyc tién. Can cr vao két qua Bang 4.11 thi chi s6 SRMR dat 0,071 < 0,08 tir d6
két luan mo hinh phu hop véi dia ban nghién ctru.

Bang 4.11. Chi s6 SRMR

Saturated Model Estimated Model
SRMR 0,071 0,079

4.5. KET QUA KIEM PINH VAI TRO TRUNG GIAN
Quy trinh nam budc cua Hayes (2015) va Tofighi & Kelley (2020) dugc ap

dung dé kiém tra tac dong trung gian tuan tu ciia GBI, GPQ, GPV va GAT trong mbi
lién hé nhan qua gitra SMM va GRI (Bang 4.12).

Buwée 1: Bién doc 1ap SMM duoc kiém tra tac dong dén ba bién trung gian la
GBI, GPQ va GPV. Két qua cho thdy véi mirc y nghia 5%, cac hiéu tng SMM —
GBI, SMM — GPQ va SMM — GPV déu c6 ¥ nghia théng ké, qua d6 khang dinh

SMM c6 anh hudng tich cuc dén cac bién trung gian giai doan dau.
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Buéc 2: Tiép theo, tac dong trung gian GBI, GPQ va GPV dén GAT duogc
kiém dinh. Két qua cho thay su tuong tic GBI — GAT, GPQ — GAT va GPV —
GAT déu c6 y nghia théng ké.

Buéc 3: Sau d6, SMM va GAT duoc kiém dinh dong thoi tac dong dén GRIL
Két qua phan tich cho thay ca hai hiéu tmg SMM — GRI va GAT — GRI déu c6 y
nghia théng ké & muc 5%, chimg minh rang marketing mang x hoi va thai d6 xanh
clia nguoi tiéu dung déu c¢6 anh hudng tich cuc dén ¥ dinh mua lai xanh.

Buwéc 4: Khi kiém tra dong thoi tic dong SMM va céac bién trung gian GBI,
GPQ, GPV va GAT dén GRI, két qua cho thay tat ca hiéu ing déu c6 ¥ nghia thong
ké. Cu thé, cac gia thuyét H7(a), H7(b) va H7(c) déu c6 hé sb tac dong p duong lan
luot 14 0,024; 0,014 va 0,018. Két qua nay xac nhén vai tro trung gian tuan tu ctia cic
chudi GBI — GAT, GPQ — GAT va GPV — GAT trong mdi lién hé nhan qua gitra
SMM va GRI (Bang 4.11).

Buéc 5: Cudi cung, nghién ctru sir dung phwong phap Bootstrapping véi sd
mau lip 1a 5,000 dé kiém dinh lai c4c hiéu ung trung gian tuan tyu theo khuyén nghi
ctia Tofighi va Kelley (2020). Két qua cho thiy SMM c6 anh hudng gian tiép dén
GRI thong qua céc bién trung gian GBI, GPQ, GPV va GAT. Pong thoi, cac khoang
tin cdy CI ctia cac hiéu Gng gian tiép déu khong chira gid tri 0 va cac gia tri udc lugng
diém (point estimates) déu nam trong khoang tin cay [2,5%-97,5%] & mirc y nghia
5% (Bang 4.13). Diéu nay khang dinh céc tac dong trung gian tuan ty trong mé hinh
nghién ctru déu c6 ¥ nghia thong ke.

Nhu vay sau khi phan tich vai tro trung gian cua GBI, GPQ, GPV va GAT c6
két luan nhu sau:

Thir nhdt, GBI, GPQ, GPV va GAT doéng vai trd trung gian tuan ty trong mdi
lién hé nhan qua gitra SMM va GRI. Cu thé, SMM gop phan nang cao GBI, GPQ va
GPV cua nguoi tiéu dung. Cac yéu té nay tiép tuc tac dong tich cuc dén GAT, tir d6
tao dong luc dan dén GRIL
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Bang 4.12. Két qua kiém dinh vai tro trung gian

g)l::l Mbi quan h¢ I;g;g (ts)c P-values  Kétluin
SMM — GBI 0,468 0,000  Chép nhan
1 SMM — GPQ 0,408 0,000  Chéap nhan
SMM — GPV 0,353 0,000  Chép nhan
GBI - GAT 0,323 0,000  Chép nhan
2 GPQ — GAT 0,209 0,000  Chép nhan
GPV — GAT 0,314 0,000  Chép nhan
; SMM — GRI 0,254 0,000 Ché}p nhan
GAT — GRI 0,160 0,003  Chéap nhan
H7(a): SMM — GBI - GAT — GRI 0,024 0,008  Chéap nhan
4 H7(b): SMM — GPQ — GAT — GRI 0,014 0,016  Chéap nhan
H7(c): SMM — GPV — GAT — GRI 0,018 0,012  Chép nhan
Bang 4.13. Chi s0 khoang tin ciy CI
Giai Mbi quan hé Usclwong ) 5y, 97,5%
doan diém
H7(a): SMM — GBI > GAT — GRI 0,024 0,008 0,043
5 H7(b): SMM — GPQ - GAT — GRI 0,014 0,004 0,026
H7(c): SMM — GPV — GAT — GRI 0,018 0,006 0,033

Thir hai, kiém dinh Bootstrapping cho thay cac hi¢u (mg gian tiép déu c6 y nghia
thong ké khi khoang tin cdy CI khong chira gia tri 0. Piéu nay cho thdy GAT déng
vai tro 13 co ché tam 1y trung gian két ndi cac nhan thic xanh ctia nguoi tiéu ding véi
GRI. Pong thoi, két qua cling phan anh rang anh huong cia SMM dén GRI dugc hinh
thanh thong qua chudi nhan thire gia tri thuong hiéu va thai do ctia nguoi tiéu dung
trude khi chuyén héa thanh y dinh hanh vi.

4.6. KET QUA KIEM PINH VAI TRO PIEU TIET

Pé kiém tra vai tro diéu tiét cuia GPS tac dong 1én vai tro ctia GAT trong viéc
hinh thanh GRI duoc tién hanh theo hai budc. Bude 1, danh gia mo hinh do luong
thong qua céac chi s6 do tin cdy nhat quan ndi bd (CA) va gia tri hoi tu (AVE) (Bang
4.2) va gia tri phan biét (HTMT ratio) (Bang 4.5). Két qua cho thay cac nhan t6 GAT,
GRI va GPS déu dat do tin cay va gitra cac cap khai ni€ém trong moé hinh déu dat gia
trj phan biét. Tiép theo budc 2, tién hanh kiém dinh sy khac biét giita cac hé s6 hdi
quy thong qua muc ¥ nghia va su lién quan cta cac mdi lién hé trong mo hinh cau

trac thong qua k¥ thuat Bootstrapping voi sé mau lip 1a 5,000. Bang 4.7 cho thiy voi
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murc ¥ nghia 5%, gia thuyét H6 (B = -0,099; p-values = 0,000) duoc ung hd. Piéu nay
c6 nghia 13, GPS c¢6 tic dong diéu tiét sy tuong tac gitta GAT va GRI. Luc d6, phuong
trinh hdi quy ctia y dinh mua lai xanh dugc thé hién nhu sau:

GRI = 0,160*GAT + 0,248*GPS - 0,099*GPS*GAT (1)
Khi GPS = 1, phuong trinh (1) ¢6 dang: GRI = 0,061 *GAT + 0,248
Khi GPS = 0, phuong trinh (1) ¢6 dang: GRI = 0,160*GAT
Khi GPS = -1, phuong trinh (1) c6 dang: GRI = 0,259*GAT — 0,248

GPS x GAT

0.409

0.343

0.293
0.243
0.193

0.143
0.093
0.043

-0.007
-0.057

GRI

-0.107
-0.157
-0.207
-0.267
-0.307
-0.357
-0.407
-0.457
-0.507
-0.5657

-0.607
-11 -1 -09 -08 -07 -06 -05 -04 -03 -0.2 -01 -0 0.1 02 03 04 05 06 0.7 08 09 1 11
GAT
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Hinh 4.2. Két qua phan tich tic dong ditu tiét ciia P nhay cam gia xanh
Nhu vy sau khi phan tich vai tro diéu tiét cia GPS 1én méi lién hé giita GAT—
GRI, rat ra mot sb két luan sau:
Thir nhat, y dinh mua lai TPHC duogc gia tang bdi thai d§ xanh ¢ moi muc do

cua do nhay cam vé gia.
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Thir hai, & cung muc thai do ddi vai cac thuong hiéu TPHC nhu nhau, khach
hang c6 d6 nhay cam vé gia cang thap thi s& cang gia ting y dinh mua lai TPHC trong
tuong lai.

Thir ba, khi khach hang c6 d6 nhay cam vé gia thp thi ho s& cang dé chuyén
hoa tir nhan thirc thuan loi vé cac thwong hiéu TPHC sang y dinh tiép tuc tiéu dung
chung trong tuong lai.

4.7. THAO LUAN KET QUA NGHIEN CUU

Nghién ctru nham kiém dinh tic dong cia SMM dén GRI clia nguoi tiéu dung
trong linh vuc TPHC véi vai tro trung gian cia GBI, GPQ, GPV va GAT va vai tro
diéu tiét cia GPS. Két qua nghién ciru da chimg minh cac méi lién két trong mo hinh
nghién ctru.

Thir nhdt, SMM tac dong truc tiép dén GBI (B = 0,468), GPQ (B = 0,408) va
GPV (B = 0,353), qua d6 ung ho cac gia thuyét H1(a), H1(b) va Hl(c). Két qua nay
phan anh vai trd ngay cang quan trong ciia SMM nhu mdt nén tang truyén tai va
khuéch dai cac tin hiéu xanh giita doanh nghiép va nguoi tiéu dung. Trong bdi canh
xanh thudng ton tai tinh trang bat cAn xing thong tin, nguoi tiéu dung kho danh gia
tryc tiép mirc d6 than thién moi truong ciia san pham trude khi mua, cac hoat dong
truyén thong trén moi trudng mang xa hoi dong vai trd nhu mot co ché tin hidu giup
giam thiéu sy khong chac chan trong qua trinh ra quyét dinh tiéu dung. Két qua nghién
ctru phit hop véi lap ludn cia ST, theo d6 cac thong diép marketing duoc truyén tai
nhat quan va dang tin ciy trén cic nén tang giao tiép truc tuyén s& giup hinh thanh
nhan thuc tich cyc ciia ngudi tiéu ding vé thuong hiéu xanh. Két qua nay cang c6 y
nghia khi dat trong bdi canh thyc trang nganh TPHC tai Viét Nam, noi thach thuc 16n
nhat d6i voi doanh nghiép khong nam ¢ ning lyc san xudt ma & viéc xay dung long
tin clia nguoi tiéu dung vé tinh xac thuc san pham, minh bach nguén goc va ching
nhan, dac biét khi nguén cung ndi dia con han ché va nhiéu doanh nghiép phai phu
thudc nhap khau hodc lién két voi nha san xuat nudc ngoai, khién ngudi tiéu dung
cang kho xac minh truc tiép ngudn gdc san pham. Trong diéu kién d6, SMM trd thanh

mat trong s6 it kénh ma doanh nghiép c6 theé chu dong truyén tai va cing co cac tin
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hiéu xac thuc (chimg nhan, quy trinh san xuat, cam két moi truong) dén sd dong
nguoi tiéu dung. Pay cling 1a ly do vi sao doanh nghiép kinh doanh TPHC tai Viét
Nam ngay cang dich chuyén sang cic kénh thuong mai dién tir va livestream ban
hang nhu da ghi nhan & muc 4.1. Day khong don thuan 13 xu hudng cong nghé, ma
phan anh nhu cau thyc tién vé viéc rat ngan khoang cach thong tin giita doanh nghiép
va ngudi tiéu dung trong mét thi truong con thiéu co ché xac minh xanh doc lap, pho
bién va dang tin cdy.

Pbi voi GBI, két qua nghién ctru cho thiy SMM gitip clng ¢ cam nhén cia
ngudi tiéu dung vé hinh anh dang tin ciy va phong cach lam viéc chuyén nghiép trong
viéc bao vé moi trudng cua thuong hiéu xanh. Piéu ndy c6 thé duoc giai thich boi
cac thong diép duogc lan truyén va ndi dung hiru ich duoc chia sé trén cong dong truc
tuyén, cho phép nguoi tiéu dung cap nhat lién tuc v6i cac thong diép lién quan dén
trach nhiém moi trudng, 16i song xanh va phat trién bén virg. Két qua nay dat duoc
su dong thuan voi nghién ciru clia Seo & Park (2018), d chi ra rang SMM tac dong
tich cyc dén GBI trong nganh dich vu hang khong. Bén canh d6, cac nghién ciru gan
day da xac dinh tac dong truc tiép cia SMM 1én GBI trong nhiéu bdi canh khac nhau
nhu nghién ctru cia Hu & cong sy (2024) ddi véi cac thuong hiéu xanh ESG tai Pai
Loan; Laveen Kumar & Anjani Devi (2024) trong nganh san pham cong nghé cao ¢
An Do; Peng & cong sy (2024) ddi v6i cac thuong hiéu thoi trang tai Trung Qudc.

Ngoai ra, két qua nghién ctru ciing xac nhan rang SMM c¢6 anh hudng tich cuc
dén GPQ. Piéu nay cho thiy cac ndi dung truyén thong trén mang ludi xa hdi truc
tuyén khong chi mang tinh quang ba ma con gop phan dinh hinh danh gia ctia nguoi
tiéu dung vé mirc d6 vuot trdi moi trudng ciia san pham. Thong qua cac thong tin lién
quan dén vat 1iéu than thién moi truong, kha nang tai ché, bao bi than thién ngan ngura
6 nhiém moi nhiém méi truong hay ching nhan sinh thai dugc lan truyén trén moi
truong mang xa hoi, nguoi tidu dung c6 xu hudng danh gi tich cuc hon vé chat luong
xanh cua TPHC. Két qua nay phu hop v6i nghién ciru cia Chen & Chang (2013),
cling nhu cac nghién ctu cua Nekmahmud & cdng su (2022) va Sun & cong su

(2022), khi cac tac gia cho rang SMM gitp gia ting kién thirc va danh gia cia ngudi
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tiéu dung vé san pham xanh. Két qua nay dong thuén v&i nghién ctru ctia Hynes &
Wilson (2016) cho rang SMM tac dong dang ké dén nhan thirc so sanh ctia nguoi tidu
ding vé cac san pham co dic tinh bao vé mdi truong. Ngoai ra, Okten Demircioglu
& cong su (2021) da dua ra bang ching thuc nghiém vé tac dong ctia SMM 1én GBI
trong nganh gido duc dai hoc tai Tho Nhi Ky. Tuy nhién, két qua nghién ctru cia
Zubair & cong sy (2022) trong bdi canh nganh cong nghiép nudc giai khat tai
Pakistan lai cho thdy SMM khong c6 anh hudéng dén GPQ. Su khac biét nay co thé
xuat phat tir dic diém nganh hang va muc do lién két giira thong diép truyén thong
v6i trai nghiém tiéu dung thuc té ctia khach hang. Bi vai TPHC, cac thudc tinh xanh
nhu d6 an toan, ngudn gdc ty nhién, quy trinh san xuat than thién méi trudng hay
chtng nhan hitu co thudng gan truc tiép voi chat luong san phdm ma ngudi tiéu ding
c6 thé cam nhéan va d4nh gia trong qua trinh sir dung. Do d6, cac thong tin duoc truyén
tai trén moi trudng tuong tac tryc tuyén dé dang cing cb cach nhin nhan cua ngudi
tiéu dung vé GPQ. Nguoc lai, trong nganh nudc giai khat, nguoi tiéu ding co xu
huéng danh gia GPQ dua vao huong vi nhiéu hon, gia ca hodc mirc d6 phd bién cia
thuong hiéu thay vi cac thudc tinh xanh gan véi muc tiéu moi trudng. Vi vy, tic
dong ciia SMM dén GPQ c6 thé trd nén yéu hon hodc khong di manh dé hinh thanh
su khac biét trong nhan dinh ctia ngudi tiéu dung. Bén canh dé, sy khac biét vé boi
canh vin hoa va mirc do truong thanh cua thi truong tiéu dung xanh giita cac quoc
gia ciing c6 thé anh huong dén két qua nghién ctru. Trong céc thi trudng ma nhan
thirc vé tiéu dung bén viing con han ché, nguoi tiéu ding cé thé xem cac thong diép
xanh trén cong dong tryc tuyén nhu mot hoat dong quang ba thong thudng thay vi
mot tin hiéu dang tin cdy phan anh chat lugng méi truong cua san pham. Piéu nay
cho thay hiéu qua ciia SMM ddi v6i GPQ khong hoan toan dong nhat gitta cac nganh
hang va bdi canh nghién ctru, ma con phu thudc vao mirec d§ quan tdm ctia nguoi ti€u
dung ddi véi cac thudc tinh moi trudng clia san pham ciing nhu tinh chinh xac cia
cac thong diép duge doanh nghiép truyén tai.

Bén canh d6, két qua nghién ctru con cho thady SMM c6 tac dong tich cuc dén

GPV cua nguoi ti€u dung. PBiéu nay ham y rang cac marketing trén cac nén tang tuong
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tac tryc tuyén khong chi anh huéng dén nhan thirc vé dic tinh chirc nang cta san
pham ma con lam gia tang gia tri biéu twong va gia tri dao dirc lién quan dén bao vé
moi trudng. Trong hé sinh thai truyén thong xi hoi, ngudi tidu dung thuong xuyén
tiép xtic voi cac thong diép vé giam thiéu tac dong tiéu cuc dén moi truong, trach
nhiém xa hoi va loi ich méi trudng cuia TPHC, tir d6 gia ting cam nhan rang viéc sir
dung TPHC mang lai ca gia tri ca nhan 1an gia tri xd hoi. Két qua nay twong dong véi
cac nghién cuu cua de Lenne & Vandenbosch (2017), Sun & Xing (2022) cling nhu
Xie & Madni (2023), khi cac tac gia déu nhdn manh rang thong tin xanh dugc chia sé
trén khong gian truyén thong xa hoi co kha ning kich thich GPV va dinh hinh GCB.

Pang cha ¥, di SMM c6 tac dong duong va co ¥ nghia thong ké dén ca GBI,
GPQ va GPV, hé s6 R? cua ba bién nay chi ¢ mirc khiém tén (12,4%-21,9%). Piéu
nay ham y raing SMM 14 mot tién t6 quan trong nhung khong phai 13 yéu t6 duy nhét,
tham chi chua phai 1a yéu tb chi phdi trong viéc hinh thanh nhan thic cta ngudi tiéu
dung vé gia tri thwong hiéu xanh. Phan 16n phuong sai con lai ciia GBI, GPQ va GPV
nhiéu kha nang dén tir nhitng tién t6 mang tinh trai nghiém tryc tiép ma SMM khong
thé thay thé hoan toan, chang han trai nghiém sir dung san pham thyc té, uy tin thuong
hiéu tich lily qua thoi gian, danh gia va truyén miéng tir ngudi quen, hodc céc tién t6
tam 1y ca nhan nhu méi quan tAm moi truong va kién thirc xanh san c6 clia ngudi tiéu
dung, da dugc ghi nhan trong nhom céc yéu té tién t6 cia GCB ¢ muyc 2.3.2.3. Noéi
cach khac, két qua nghién ctru cho thiy SMM déng vai trd nhu mot kénh khuéch dai
va cing cb nhan thirc xanh, hon 14 ngudn hinh thanh nhan thirc xanh duy nhat; ham
¥ rang hiéu qua cia SMM trong viéc xdy dung CBBE xanh sé& phat huy t6i da khi
dugc phdi hop dong thdi vai cac yéu td nén tang khac nhu chat lugng san pham thuc
té va do tin cay cua chirng nhan, thay vi duoc trién khai nhu mot giai phap truyén
thong doc lap.

Thir hai, cac thanh phﬁn cua gia tri thuong hi€u xanh dya trén cdm nhan cua
khach hang bao gdm GBI, GPQ va GPV, déu c6 anh hudng tryc tiép dén GAT. Két
qua nay gop phan cung c¢6 TPB va ST. Sy tng ho cua két qua nghién ciru ddi véi TPB

dugc thé hién 16 thong qua su tuong tac truc tiép gilrta cac nhan thic xanh ctia nguoi
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tiéu dung gém GBI, GPQ, GPV va GAT. Theo TPB, thai d0 cua ca nhan dugc hinh
thanh tir qua trinh tich liily niém tin va danh gi lién quan dén d6i tugng hodc hanh vi.
Khi ngudi tiéu dung nhan thic thuong hiéu c6 GBI tich cuc vé moi truong, GPQ vugt
trdi va mang lai GPV bén virng, ho s€ hinh thanh GAT thuan lgi hon ddi voi thuong
hiéu xanh. Pong thoi, ST ciing dugc cling cd khi GBI, GPQ va GPV déng vai trd nhu
nhiing tin higu gitip ngudi tidu ding giam thiéu sy bat dinh trong qué trinh danh gia
cac tuyén b moi trudng cua doanh nghiép. Khi cac tin hiéu xanh dugc truyén tai mot
cach nhit quan va dang tin ciy, nguoi tiéu dung s& c6 xu hudng phat trién GAT tich
cuc d6i véi san phém xanh. Két qua nghién ctru da dat dugc su déng thuén véi nhiéu
nghién ctu trudce, cu thé:

GBI tac dong tich cuc dén GAT (B = 0,323). Két qua nay c6 sy dong thuan véi
nghién ctru ciia Chang & cong sy (2015), cho rang hinh anh thwong hiéu tich cuc gop
phan cai thién thai do ctia ngudi tidu dung d6i v6i thuong hidu. Dong thoi, nghién
ctru cua Elseidi & El-Baz (2016), Yu & cong sy (2018) va Handriana & cong su
(2021) ciing cho thdy GBI c6 anh huéng dang ké dén GAT cia ngudi tiéu dung d6i
v6i san pham xanh. Thém vao d6, Mehraj & Qureshi (2022) con chi ra rang ngudi
tiéu dung c6 nhan thic tich cuc vé GBI s& c6 GAT manh mé hon ddi vé6i cac thuong
hiéu cong ngh¢ xanh.

GPQ tac dong tich cuc dén GAT (B = 0,209). Két qua nay phu hop véi 1ap luan
ctia Zeithaml (1988) va Cronin Jr. & Taylor (1992), khi céc tac gia cho rang GPQ
phan anh su danh gia tong thé ciia nguoi tiéu ding vé tinh vuot trdi clia san pham va
dong vai tro quan trong trong qué trinh hinh thanh théi d§. Bén canh d6, nghién ctru
thuc nghiém cta van Doorn & Verhoef (2011) khang dinh GPQ 1a mt trong nhiing
yéu t6 quan trong anh hudng dén thai do ciia khach hang dbi voi thuong hiéu. Nghién
ctru ctia Sun & cong su (2018) ciing cho rang GPQ d6i voi cac san pham tai ché c6
su tuong quan cao v6i thai do bao vé mdi truong trong khu vuc Vién Dong. Trong
linh vuc TPHC, két qua nay cho thay khi nguoi tiéu dung danh gia cao GPQ cia
TPHC, ho s€ c¢6 xu hudng hinh thanh muc do thién cam ddi vai thuong hi¢u TPHC.
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GPV tac dong tich cuc dén GAT (B = 0,314). Két qua nay dat dugc sy dong
thuan voi nghién ctru Chen (2010) nhan manh réng thuong hi¢u xanh tao ra gia tri
thong qua kha ning giam thiéu tac dong moi trudng va gia ting niém tin cia nguoi
tiéu dung. Cac nghién ctu thyc nghiém cua Mohd Suki (2016) va Liao & cOng su
(2020) ciing chi ra rang GPV c6 anh hudng tich cuc dén thai d6 ddi véi san pham va
thuong hi¢u xanh. Ngoai ra, nghién ctu cia Yu (2025) duoc thuc hién tai Hoa Ky
cho thdy GPV anh hudng tich cuc dén thai do d6i voi san pham cong nghé dong hd
thong minh. Diéu nay cho thdy khi nguoi tiéu dung cam nhan san pham TPHC mang
lai gia tri moi truong va gié tri xa hoi cao hon, ho s€ hinh thanh quan diém tich cuc
hon ddi vé6i thuwong hiéu xanh.

Xeét trong bdi canh dic thu cua thi truong TPHC tai Viét Nam, mébi lién két chat
che gitra cac khia canh CBBE xanh (GBI, GPQ, GPV) va GAT phan anh ding thuc
trang d trinh bay & myc 4.1: khi mirc gia TPHC cao hon thuc pham thong thuong tir
20-50%, nguoi tiéu dung co xu huéng doi hoi nhitng co s nhan thirc vimg chic nhu
hinh anh thuong hi¢u dang tin cay, chét lugng vuot trdi dugec cdm nhén rd rang va
gi4 tri moi trudng twong xmg. .. trude khi hinh thanh thai do thuan lgi du manh dé
chép nhan muc chénh 1€ch gia d6. No6i cach khac, trong mot thi truong ma rao can
gia con hién hiru 16 rét, GAT khong hinh thanh mét cach ty dong hay cam tinh, ma
phu thudc nhiéu vao muc d6 vimng chic ctia nén tang nhan thirc xanh ma GBI, GPQ
va GPV cung cap. Pay 1a diém khac biét dang luu ¥ so véi cac thi trudong ma TPHC
d3 pho bién va muc chénh 1éch gia khong con 1a rao can déng ké.

Thir ba, cac yéu to GBI, GPQ va GPV déu c6 anh hudng truc tiép dén GRI. Két
qua ndy gop phan cing ¢b SOR va TPB. Su tng ho cua két qua nghién ciru ddi véi
SOR duoc thé hién rd thong qua vai trd GBI, GPQ va GPV nhu mét trang thai noi tai
(O) phan anh nhan thitc va danh gia ctia ngudi tiéu dung vé thuong hiéu xanh, tir d6
hinh thanh phan tng hanh vi (R) dudi dang GRI. Khi nguoi ti€u dung hinh thanh
nhan thic tich cuc vé GBI, GPQ va GPV cua san phrflm, ho s€ c6 xu hudng gia tang
mong mudn tiép tuc mua va sir dung thuong hiéu d6 trong tuwong lai. Pong thoi, TPB

cling dugc cung co khi cidc nhan thirc va niém tin lién quan dén thuong hi¢u xanh
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dong vai tro nhu nén tang dinh hinh y dinh hanh vi cia nguoi tiéu dung. Theo TPB,
khi ngudi tiéu ding tin rang thuong hiéu xanh mang lai loi ich méi truong, gié tri bén
virng va trai nghiém tich cyc, ho s€ c6 xu hudéng hinh thanh GRI manh m¢ hon. Két
qua nghién ctru da dat duoc sy dong thudn voi nhiu nghién ctru trude, cu thé:

GBI tac dong tich cuc dén GRI (B =0,172). Két qua nay dat duoc sy dong thuin
cao voi cac nghién ctru cua Lai & cong su (2009) va Saleem & cong sy (2017), khi
céc tac gia cho rang GBI 13 yéu t6 du bao quan trong ddi voi mong mudn mua lai cia
khach hang. Ngoai ra, cac nghién ciru thuc nghiém trong nhiéu linh vuc khac nhau
nhu thoi trang tryc tuyén, thirc an nhanh, tra hiru co va san pham cong nghé cao ciing
xac nhan tac dong tich cuc cua GBI dén GRI (Chen-Yu & cdng su, 2016; Shah &
cong su, 2020; Tian & cdng su, 2022; Laveen Kumar & Anjani Devi, 2024). Trong
GCB, két qua nghién ctru nay con turong dong vdi cac nghién ciru cia Rahmi & cong
su (2017), Hameed, Hyder, & cong sy 2021 va Jabeen & cong su (2023), khi cac tac
gia déu khang dinh rang GBI c¢6 vai trd quan trong trong viéc khuyén khich ngudi
tiéu dung lya chon céc san phém duoc thiét ké theo dinh hudng bén virng.

GPQ tac dong tich cuc dén GRI (B = 0,116). Két qua nay phu hop véi nghién
ctru cua Gil & Jacob (2018), khi cac tac gia chi ra rang GPQ c6 anh hudng tich cuc
dén y dinh mua xanh va niém tin xanh. Bén canh d6, nghién ctru ciia Wasaya & cong
su (2021) va Mombeuil & Diunugala (2024) cling xac nhan GPQ c6 vai tro quan
trong trong viéc khuyén khich xu huéng mua cac san pham than thién méi truong.
Trong bbi canh TPHC, két qua nay cho thay khi ngudi tiéu ding cam nhan san pham
c6 chit lugng vuot trdi, an toan va giam thiéu tac dong tiéu cuc dén moi trudng, ho
s€ ¢o xu hudng tiép tuc Iya chon va st dung thuong hiéu do6 trong tuong lai. Déng
thoi, GPQ con gdp phan gia ting niém tin, sy hai long va kha ning khach hang tiép
tuc dong hanh voi doanh nghiép xanh.

GPV tac dong tich cuc dén GRI (B = 0,200). Két qua nay dat dugc sy dong thuan
v6i nghién ciru ctia Shanti & Joshi (2022), khi cac tac gia cho rang GPV 1a yéu t6
quan trong dinh hinh khuynh huéng mua san pham xanh cia ngudi tiéu dung. Ngoai

ra, cac nghién ctru cua Confente & cong su (2020); Juliana & cong su (2020) va Wu
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& cong su (2024) ciing cho thdy GPV gop phan gia ting kha niang khach hang tiép
tuc dong hanh thuong hiéu xanh. Trong bdi canh TPHC, két qua nghién ctru phan 4anh
rang khi ngudi tiéu dung cam nhén thuong hiéu mang lai cac gia tri moi truong, strc
khoe va dao dirc tiéu ding cao hon so véi cic san pham thong thuong, ho s& co xu
huéng tiép tuc lya chon va trung thanh véi thuong hiéu xanh d6. Diéu nay cho thiy
GPV khong chi 14 yéu té nhan thirc ma con 1a co ché thiic dy sy duy tri hanh vi tiéu
dung xanh trong dai han.

Thir t, GBI va GAT 1a trung gian tudn ty trong mdi quan hé nhan qua giira
SMM va GRI (B = 0,024); GPQ va GAT la trung gian tuan ty trong mdi quan hé giira
SMM va GRI (B = 0,014); dong thoi GPV va GAT ciing déng vai tro trung gian tuan
tur trong sy lién quan gitta SMM va GRI (B = 0,018). Két qua nay gop phan cing cd
SOR khi GCB khéng hinh thanh truc tiép tir cac hoat dong SMM ma thong qua qua
trinh chuyén héa nhan thuc va trang thai tdm 1y noi tai. Theo SOR, SMM dong vai
tro 1a kich thich bén ngoai (S), trong khi GBI, GPQ, GPV va GAT dai dién cho cac
trang thai noi tai cia ngudi tiéu dung (O), tir d6 dan dén phan Gng hanh vi cudi cing
1a GRI (R). Ngoai ra, ST ciing dugc ting ho khi cac hoat dong truyén thong trén mang
xa hoi cung cap cac tin hiéu xanh lién quan dén hinh dnh thuong hiéu, chat luong san
pham va gia tri moi truong, qua dé gop phan cting cd nhan thirc va cam nhan tich cuc
clia nguoi tiéu dung ddi véi thuong hiéu xanh. Pong thoi, TPB ciing duoc mé rong
khi GAT dugc xac nhan 13 co ché trung gian chuyén hoa cac nhan thire tich cyc vé
thuong hiéu xanh thanh kha ndng mua lai xanh.

Céc nghién ctru thuc nghiém truéc day chwa kham phéa ddy du vai tro trung gian
tuan tu ctia ba thanh phan CBBE xanh (GBI, GPQ, GPV) va GAT trong méi quan hé
giita SMM va GRI, tuy nhién tac dong cia SMM lén timg thanh phan riéng 1¢ da
dugc chimg minh trong nhiéu nghién ctu trude. Cu thé, Kim & Ko (2012), Raji &
cong su (2019) va Nguyen-Viet (2023) déu xac nhan SMM c6 tac dong tich cuc dén
CBBE va GBI. Ngoai ra, vai tro cua ting thanh phan riéng 1¢ lai c6 vai tro thuc day
¥ dinh hanh vi xanh, chang han nhu GBI trong viéc thuc day GCB ciing da duogc xéac
nhan bdéi Rahmi & cong su (2017), Hameed, Hyder, & cong sy 2021 va Jabeen &
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cong sy (2023). Bdi v6i GPQ, cac nghién ctru ciia Gil & Jacob (2018), Wasaya &
cong su (2021) va Mombeuil & Diunugala (2024) da chung minh GPQ c6 anh hudng
dang ké dén xu huéng mua xanh va niém tin xanh cta nguoi tiéu dung. Pong thoi,
nghién ctru ctia Huang & Liu (2020) ciing cho thiy chit lugng cam nhan c6 thé tac
dong gian tiép dén y dinh tiép tuc sir dung thong qua cac trang thai tim 1y trung gian.
Tuong tu, d6i véi GPV, cac nghién ctru ciia Shanti & Joshi (2022), Confente & cong
su (2020) va Juliana & cong su (2020) déu khang dinh rang khi ngudi tiéu dung cam
nhan san phém mang lai gia tri moi trudong va gia tri xa hdi cao hon, ho sé co6 xu
huéng hinh thanh khuynh hudng ting ho va tiép tuc duy tri GCB.

Thir ndm, GPS dong vai tro diéu tiét trong mdi quan hé giita GAT va GRI (B =
-0,099; p = 0,000). Phat hién nay dong gbp cu thé vao viéc mo rong TPB theo dung
huéng da duoc 1ap luan ¢ muyc 2.3.2.2: TPB vén thira nhan kha ning ton tai cac diéu
kién ranh gi6i chi phdi mdi quan hé thai d6 — y dinh. Bang viéc xac nhan GPS 1a mot
diéu kién ranh gidi c6 y nghia thong ké ddi véi mdi quan hé GAT-GRI trong bdi canh
TPHC, luan 4n khong chi 4p dung ma con cu thé hoa TPB, dong thoi giai quyét truc
tiép khoang trong nghién ctru vé vai tro diéu tiét cia GPS di duoc nhan dién ¢ phan
téng quan nghién ctiru. Pay 1a mot dong gdp co tinh dic thu bdi canh, trong khi TPB
duogc xay dung nhu mot 1y thuyét tong quat, phat hién cta luan an cho thay cuong do
va tham chi sy can thiét cia GAT trong viéc thiic ddy GRI phu thudc vao vi tri cia
nguoi tiéu dung trén phd nhay cam gid, mot dic diém c6 thé chi boc 10 rd rang trong
nhirng nganh hang c6 muc chénh léch gia dang ké nhu TPHC. Cu thé, khi ngudi tiéu
ding c6 GPS thip (tirc kha ning chi tra nhiéu hon cho TPHC) thi yéu t6 gia khong
con 13 rao can dang ké trong quyét dinh cua ho, khién GAT trd thanh dong luc chinh
dan dat GRI, thai d¢ tich cuc c6 thé chuyén hoa tryc tiép va manh mé thanh y dinh
mua lai. Nguoc lai, ddi v&i nhom khach hang c6 GPS cao (tirc mirc do san long chi
tra cho TPHC it hon) thi gid cd tré thanh mét rao can thyc sy ma riéng thai do tich
cuc kho ¢6 thé vuot qua tron ven, khién mdi lién két gitta GAT va GRI tré nén long
1¢0 hon va GRI chiu chi phdi nhiéu hon béi can nhic gia ca thay vi béi cuong do thai

d6. Noi cach khac, GAT c6 don bay manh nhat dang & nhém khach hang it nhay cam
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gia chtr khong phai & nhém nhay cam gia cao, day 1a phat hién c6 y nghia thuc tién
quan trong cho chién lugc tiép can phan khiic khach hang.

Két qua nay twong ddng véi hudng phat hién cta nhiéu nghién ciru thuc nghiém
gﬁn day trong linh vuc GCB, dac biét tai céc thi truong moi ndi c6 dic diém tiéu dung
gan voi Viét Nam. Bhutto & cong su (2022) nghién ctru ¥ dinh mua xe hybrid tai
Pakistan, ciing phéat hién d6 nhay cam gia diéu tiét nghich chiéu mdi quan hé giira
thai 6 va ¥ dinh mua (B = -0,120, p-values = 0,008), va Iy giai rang nguoi tiéu dung
tai cac thi truong dang phét trién c6 xu hudng wu tién can nhic gia ca hon 1a hanh
dong theo thai do tich cuc san co. Tuong tw, Malhotra & Srivastava (2024) trong boi
canh ban 1¢ da kénh san pham xanh ghi nhan d6 nhay cam gia lam suy yéu dang ké
hiéu tng gian tiép din dén ¥ dinh mua xanh (p = -3,631, p-values = 0,041), cho rang
khach hang nhay cam gia c6 xu huéng so sanh loi ich san pham dua trén muc chi phi
b6 ra, tir 46 ndy sinh hoai nghi 1am giam kha ning chuyén hoa thanh hanh vi. Riyaz
& cong su (2024) ciing tim thiy chiéu tac dong twong ty, du mic d6 anh hudng kha
nhé (B =-0,097, p-values = 0,017), cung ¢ thém cho xu hudng chung nay.

Tuy nhién, khong phai moi nghién ciru déu dong thuan vé chiéu tic dong nay.
Nghién ctru Hsu & cong su (2017) vé m§ pham xanh tai Pai Loan cung st dung thang
do GPS géc cua Laroche & cdng su (2001) nhu nghién ctru hién tai, lai phat hién do
nhay cam gia cting cd thém thay vi lam suy yéu mdi quan hé giita GAT va ¥ dinh
mua my pham xanh (B = 0,26, p-values = 0,001). Su khac biét ndy co thé xuét phat
tir ddc diém nganh hang my pham xanh 13 san pham mang tinh thé hién ban than, tin
suat mua thap va mic chi timg lan twong d6i nhé so voi thu nhap, trong khi TPHC 1a
thuc pham thiét yéu duge mua lap lai thudng xuyén voi muc gia cao hon thyc pham
thong thudng pho bién tir 20-50%, khoang chénh léch nay khién 4p luc chi tiéu boc
16 16 va ¢6 xu huéng can tré nhidu hon 1a thac day. Su trai chiéu giita hai két qua
phan anh ranh gidi bdi canh tity thudc vao dic tinh nganh hang va mic d6 nhay cam
gia dac thu cua thi truong nghién ciru.

Mot khia canh khac, phat hién vé vai tro diéu tiét GPS khong mau thuan véi vai

trd ciia GPS nhu mot dong lyc tiéu ding bén viing di duoc ghi nhan trong cic nghién
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ctru trude, ma 13 hai co ché tac dong doc 1ap. Cu thé, phuong trinh hdi quy cho thay
GPS van c6 tac dong chinh dién tich cuc va truc tiép 1én GRI (B = 0,248). Két qua
nay phu hop véi 1dp luan ctia Nandi & cong su (2017) va Ogiemwonyi (2022) cho
rang ngudi tiéu ding c6 nhan thirc méi trudng cao thudng cé GPS cao hon d6i véi
cac san pham than thién moi trudng, trudc d6 Biswas & Roy (2015) khang dinh nguoi
tiéu dung co y thirc moi truong s& co GPS rat cao bat ké su khac biét trong xu huéng
lva chon san phém c6 va khong co6 dac tinh xanh. Nhu vay, GPS vura 1a mét dong luc
tryc tiép thuc day GRI (hiéu ing chinh), vira dong thoi lam giam murc d6 phu thudc
ctia GRI vao GAT (hiéu ung diéu tiét).

Cudi cung, két qua nghién ctru gop phan 1am rd khoang cach thai d6 — hanh vi
trong GCB. Theo Mishra & Kaur (2023), tic dong ciia GAT 1én GRI ¢6 thé duoc ting
cuong hodc suy yéu tily thudc vao cac diéu kién bdi canh nhu gia ca, sy thuan tién
hay murc d6 sin sang chi trd cua nguoi tiéu dung. Két qua nghién ciru hién tai mo
rong 1ap luan nay bang cach xac nhan GPS 1a mot bién diéu tiét c6 ¥ nghia trong giai
doan phan ung hanh vi. Diéu nay ham y rang cac doanh nghiép kinh doanh TPHC
khong chi can x4y dung GAT tich cuc mé con phai phat trién chién luoc dinh gia hop
ly nham giam bét rao can gia ca va gia ting kha ning chuyén héa GAT thanh GRI

trong dai han.
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TOM TAT CHUONG 4

Chuong 4 trinh bay két qua nghién ctru dinh lwong chinh thirc. Miu nghién ciru
g6m 643 nguoi tiéu dung TPHC tai Viét Nam, dir li€u sau khi dugc san loc con 499
quan sat hop 1€ dugc dua vao phan tich danh gia: (1) mo hinh do ludong; (2) mo hinh
ciu trac tuyén tinh PLS-SEM; (3) kiém dinh vai trd trung gian tudn tu va (4) kiém
dinh vai tro diéu tiét bang phan mém SmartPLS 4.0. Két qua nghién ctru cho thiy cac
chi s6 ctia mo hinh do luong gdm tinh don huéng, d6 tin cdy, gia tri hoi tu va gia tri
phan biét cua thang do déu dat, cac thang do déu dam bao dd tin cdy. Panh gid mo
hinh céu tric tuyén tinh dam bao khong ¢ hién tuong da cong tuyén xay ra va dam
bao mirc do phit hop ctia mé hinh trong thuc tién. Céc gia thuyét déu dugc ung ho:
SMM tac dong truc tiép dén cic thanh phan ciia CBBE xanh bao gdm GBI, GPQ va
GPV (H1(a), H1(b), H1(c) d3 dugc ching minh) va tac dong gian tiép dén GRI qua
trung gian tuan tu 1a GBI, GPQ, GPV va GAT (H7(a), H7(b), H7(c) d3 dugc ching
minh); GBI tac dong truc tiép dén GAT va GRI (H2(a), H2(b) da duoc chimg minh);
GPQ tac dong truc tiép dén GAT va GRI (H3(a), H3(b) dd dugc ching minh); GPV
tac dong truc tiép dén GAT va GRI (H4(a), H4(b) di dugc chimg minh); GAT tac
dong tich cuc dén GRI (H5 d3 dugc ching minh) va GPS dong vai tro diéu tiét moi
lién hé gitta GAT-GRI (H6 da dugc chirng minh).
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CHUONG 5. KET LUAN VA HAM Y QUAN TRI

5.1. KET LUAN
5.1.1. Két luan nghién ctru

Luan 4n da thuc hién phan tich tric lugng thu muc ddi v6i 288 bai bao lién quan
dén GCB trong giai doan 2020-2024 nham nhan dién xu huéng nghién ctru, nén tang
Iy thuyét, cac hudng tiép can chi dao va khoang trong nghién ctru trong linh vuc nay.
Trén co so d6, luan 4n tiép tuc tién hanh lugc khao tong quan hé thong va phan tich
ndi dung cac nghién ctru thyc nghiém vé GCB nham lam rd cac nhom tién 6, bién
trung gian, bién diéu tiét va cac bién két qua thuong duoc sir dung dé giai thich GCB.
Két qua luoc khao cho thidy mic du GCB di duoc nghién ctru kha rong ri, cac nghién
ctru trude ddy chu yéu tip trung vao hanh vi mua xanh ban dau, trong khi co ché hinh
thanh dy dinh mua lai xanh, dac biét trong bdi canh marketing mang xa hoi va gia tri
thuong hiéu xanh, van chua dugc kham pha day du.

Tiép theo, luan an tap trung lugc khao mdi lién hé nhan qua gitra SMM va GRI,
d6ng thoi thuc hién phan tich tric lwong thu muc ddi v6i 21 bai bao chuyén biét lién
quan dén chu dé nay. Két hop voi luoc khao tong quan va phan tich ndi dung cac
nghién ciru thyc nghiém, luan 4n da xac dinh cac nén tang 1y thuyét phu hop dé giai
thich co ché hinh thanh GCB, bao gdm TPB, ST, SOR, 1y thuyét trao doi xa hoi va ly
thuyét niém tin. Trén co s& tich hop cac lap luan 1y thuyét va khoang tréng nghién
ctru, luan 4n dé& xuat mo hinh nghién cru nham gidi thich co ché tac dong cia
marketing mang x4 hoi dén xu huéng mua lai xanh thong qua vai trd trung gian cta
GBI, GPQ, GPV va GAT, déng thoi xem xét vai tro diéu tiét cua GPS trong bdi canh
thi truong TPHC tai Viét Nam.

Sau d6, nghién cuu dinh tinh dugc thuc hién thong qua phong van siu véi 6
chuyén gia va thao luan nhom véi 12 ngudi tiéu ding nham danh gia mac do phi hop
ctia m6 hinh nghién ctru, dong thoi diéu chinh va bo sung thang do phu hop véi bbi
canh nghién ctru tai Viét Nam. Sau d6, nghién ctru dinh lugng so b véi 105 quan sat

duoc trién khai nham dénh gia do tin cdy va mirc do phu hop cua cic thang do trude

160



khi tién hanh nghién ciru chinh thirc. Két qua nghién ctru dinh tinh va dinh lugng so
bd cho thiy mé hinh nghién ciru chinh thirc gdm 7 khai niém, bao gdm: marketing
mang xa hoi, hinh anh thuong hi¢u xanh, chét lugng xanh cdm nhén, gia tri xanh cam
nhan, thai d§ xanh, d6 nhay cam gia xanh va y dinh mua lai xanh, dugc do luong
thong qua 35 bién quan sat.

Cubi cung, dir liéu nghién ctru dinh lugng chinh thirc dugc thu thap tor nhiing
nguoi tiéu dung da céd kinh nghi¢m mua hodc sit dung TPHC thong qua hinh thtrc
khao sat truc tuyén va truc tiép tai TP.HCM, thu duoc 499 quan sat hop 1¢ dam bao
yéu cau phan tich dir liéu. Trude khi kiém dinh mé hinh cdu tric va cac gia thuyét
nghién ctru, mo hinh do luong dugc danh gia. Két qua cho thay cac thang do déu tuan
thu tot cac yéu cau vé do tin cay, gia tri héi ty, gia tri phan biét, phuong sai trich va
tinh don hudng. Piéu nay khang dinh tinh pht hop va do on dinh cia hé thong thang
do trong bdi canh nghién ciru TPHC tai Viét Nam. Két qua kiém dinh m6 hinh ciu
truc tuyén tinh da bao dam sy tuan thu cac muc tiéu nghién ctru dé ra, cu thé:

Muc tiéu 1: Xac dinh cac thanh phén cua CBBE xanh trong linh vuc kinh doanh
thuc phém hitu co tai thi truong Viét Nam.

Dua trén két qua phan tich tong hop hé thong, xac dinh ba khia canh ctia CBBE
xanh trong linh vyc thyc pham hitu co gém GBI, GPQ va GPV.

Muc tiéu 2: Pénh gid mic d6 va chiéu hudéng anh huong tryc tiép cia SMM
dén cac thanh phﬁn cua CBBE xanh trong linh vuc kinh doanh thyc phém hiru co tai
thi truong Viét Nam.

Két qua mo hinh céu tric tuyén tinh cho thdy SMM c6 tac dong tich cuc dén
GBI, GPQ va GPV. Két qua nay khang dinh vai trd cia SMM nhu mét cong cu chién
lugc gitip doanh nghiép hinh thanh nhan thirc tich cuc cua ngudi tiéu dung ddi voi
thuong hiéu xanh.

Muyc tiéu 3: Panh gia mic d6 va chiéu huéng anh huong truc tiép cua cac thanh
phan cia CBBE xanh dén GAT va GRI ciia khach hang trong linh vyc kinh doanh

thuc phém hitu co tai thi truong Viét Nam.
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Két qua nghién ctru xac nhan rang GBI, GPQ va GPV déu cé tac dong tich cuc
dén GAT va GRI ctia ngudi tidu dung. Diéu nay cho thdy gia tri thuong hiéu xanh
dong vai trd quan trong trong viéc gia ting hanh vi tiéu ding bén vimg trong béi canh
TPHC.

Muc tiéu 4: Xac dinh va kiém dinh vai trd trung gian ndi tiép cua cac thanh phén
ciia CBBE xanh va GAT trong mdi quan hé tac dong tir SMM dén GRI cua khach
hang trong linh vuc kinh doanh thyc phém hiru co tai thi truong Viét Nam.

Két qua phan tich da chimg minh vai trd trung gian tuan ty cta: (1) GBI-GAT;
(2) GPQ-GAT; va (3) GPV-GAT trong sy phu thudc gitra SMM va GRI. Két qua
nay cho thay tac dong cia SMM dén GCB khéng dién ra tryc tiép ma duge chuyén
hoa thong qua qua trinh hinh thanh nhéan thirc va thai d ctia ngudi tiéu dung dbi voi
thuong hiéu xanh.

Muc tiéu 5: Xac dinh va kiém dinh vai tro diéu tiét cia GPS trong mbi quan hé
gitta GAT voi GRI cua khach hang trong linh vyc kinh doanh thyc pham hitu co tai
thi truong Viét Nam.

Két qua phan tich cho thiy GPS dong vai tro diéu tiét trong co ché két ndi giira
GAT va GRI. Cuy thé, mic di GAT c6 anh huéng tich cuyc dén GRI, nhung muc do
GPS c6 thé lam thay d6i cuong do tic dong nay. Két qua nghién ctru phan anh rang
yéu t6 gia ca van 1a mot rao can quan trong trong viéc duy tri GCB tai thi truong Viét
Nam.

Muc tiéu 6: Tir két qua nghién ctru ctia luan 4n, dé xuét cac ham y quan trj gitp
doanh nghiép trong linh vuc kinh doanh TPHC xay dung gia tri thuong hi¢u xanh va
thic day ¥ dinh mua lai xanh cua khach hang trong bi canh thi trudng Viét Nam.

Luan 4n da dé xudt cac ham y quan tri theo ba nhom dbi twong. i véi cac
doanh nghi¢p kinh doanh TPHC, luan an dé xuit wu tién dau tu xay dung hinh anh
thuong hiéu dang tin cdy, chat lugng cam nhan vuot trdi va gia tri xanh rd rang nham
cting c6 CBBE xanh — nén tang nhan thirc gitip hinh thanh GAT thuén lgi va thac day
GRI. Bdi v6i nha quan tri marketing, luan an dé xuét khai thac hiéu qua cac nén tang

mang xi hoi nhu mot kénh truyén tai tin hiéu xanh nhat quan va dang tin cay, dong
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thoi xay dung chién lugc truyén thong phan héa theo muc d6 nhay cam gia cia timg
phan khuc khach hang. Dbi voi ngudi tiéu dung, luan 4n dé xuat cac ham ¥ nham hd
trg qua trinh nhan dién va dénh gia dung gia tri xanh ciia san pham, qua d6 gop phan
thic ddy hanh vi tiéu dung bén virng trong dai han. Cac ham y nay dugc xay dung
dua trén két qua kiém dinh vai tro trung gian ciia GBI, GPQ, GPV va GAT, ciing nhu
vai tro diéu tiét ciia GPS, nham gitip doanh nghiép TPHC chuyén héa hiéu qua nhan
thirc xanh thanh hanh vi mua lai bén viing trong bdi canh canh tranh vé gia.

5.1.2. Pong gop ciia luin an vé mit ly thuyét

Luan an dong gdp mot sd gia tri quan trong vé mat 1y thuyét d6i véi linh vuc
GCB, cu the:

Thi nhdt, nghién ctiru gop phan mé rong hiéu biét vé co ché tac dong cia SMM
trong béi canh tiéu dung xanh thong qua viéc tich hop dong thoi ST va TPB vao SOR
trong cing mot md hinh nghién ctru. Trong khi cac nghién ciru trude chi yéu xem
x€t vai tro riéng 1¢ cia SMM, GBI, GPQ, GPV hoac GAT, nghién ctru nay da xay
dung duoc mot co ché 1y thuyét tich hop nham giai thich qua trinh chuyén hoa tir kich
thich truyén thong s6 dén GCB clia nguoi tiéu dung.

Thir hai, nghién ctru mo rong khai niém vé CBBE xanh béng cach xem xét déng
thoi ba khia canh gdm GBI, GPQ va GPV trong mdi co ché lién két gitta GAT va
GRI. Két qua nghién ctru cho thdy CBBE xanh khong chi 13 két qua cia SMM ma
con 1a co ché trung gian quan trong trong viéc hinh thanh GCB.

Thir ba, nghién ciru dong gép vé mit phuwong phap luan khi kiém dinh thanh
cong mo hinh trung gian tuan ty gitta SMM va GRI theo chudi tdm 1y cu thé: SMM
tac dong dén nhan thirc ciia nguoi tidu dung vé thuong hiéu xanh, cu thé 1a GBI, GPQ
va GPV, tir d6 hinh thanh GAT, va cudi cung dan dén GRI. Trong khi cic nghién ctru
trude ddy cha yéu tap trung vao sy tuong tac truc tiép hoic trung gian don 1é, nghién
ctru ndy chimg minh rang GCB duoc hinh thanh thong qua mot chudi tac dong lién
két giita nhan thirc thwong hiéu, danh gia gi tri va thai d6. Diéu nay gop phan lam rd

hop den tam 1y trong qua trinh ra quyét dinh tiéu dung xanh.
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Thir tir, nghién ctru bo sung vai trd cia GPS nhu mot bién diéu tiét trong mo
hinh tiéu dung xanh. Két qua nghién ctru cho thiy yéu t6 gia ca van 1a rao can quan
trong anh hudng dén kha nang chuyén hoa khuynh huéng ting ho thanh thanh y dinh
mua lap lai. Phat hién nay gép phan mé rong TPB theo huéng theo hudng két hop
thém yéu té diéu kién ranh gidi trong viéc giai thich GCB tai cac nén kinh té m&i noi.

Thir nam, nghién ctru gép phan mé rong TPB theo hudng giai thich hanh vi sau
mua, cu thé 1a GRI, thay vi chi tdp trung vao dy dinh mua ban dau nhu trong phén
16n cac nghién ciru trude day. Pidu nay gop phan cing cd va mé rong pham vi tng
dung cia TPB trong bdi canh tiéu dung bén virng, dic biét déi voi TPHC c¢6 tinh cam
két va duy tri hanh vi tiéu dung cao.

5.1.3. Péng gop ciia ludn an vé miit thye tién

Nghién ctru mang lai nhiéu dong gop thuc tién quan trong d6i véi doanh nghiép
kinh doanh TPHC, nha quan tri marketing va ngudi ti€u dung.

Dbi voi doanh nghiép, két qua nghién ctru cho thay marketing mang x3 hoi can
dugc xem 1a cong cu chién luge dé xay dung gia tri thuong hiéu xanh thay vi chi 14
kénh quang ba san phiam. Cac doanh nghiép can tip trung phat trién cac ndi dung
truyén thong nhan manh cam két méi truong, tinh minh bach trong quy trinh san xuét,
loi ich sirc khoe va gid tri bén viing ciia TPHC nham gia tang hinh dnh thuong hiéu
xanh, chit lugng cam nhan va gid tri cam nhan ciia ngudi tidu ding. Pong thoi, viée
day manh tuong tac cong dong, phan hoi khach hang va lan truyén ndi dung xanh trén
cac kénh truyén thong xa hoi s& gitip cang c¢b niém tin va mutc d6 thién cam ddi véi
thuong hiéu.

Két qua nghién ctru ciing cho thay thai d6 xanh déng vai trd trung gian trong
viéc chuyén héa nhan thirc xanh thanh mong mudn mua lai xanh. Do d6, doanh nghiép
khong chi tap trung vao viéc gia ting nhan dién thuong hiéu ma can xay dung cac
chién luoc tao dyng cam xuc, gia tri dao dtrc va sy dong cam vai 16i sdng xanh cua
ngudi tiéu dung. Nhiing chién dich truyén thong mang tinh gido duc, dinh hudng tiéu
dung c6 trach nhiém méi truong c6 thé gop phan hinh thanh sy nhin nhan tich cuc

lau dai doi véi thuong hiéu hitu co.
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Ngoai ra, nghién ciru cho thdy do nhay cam gia xanh van 13 rao can dang ké dbi
v6i tiéu dung TPHC tai Viét Nam. Vi vy, doanh nghiép can xay dung chién luoc
dinh gi4 phu hop véi timg phan khiic khach hang, dong thoi gia tang sy cam nhan cua
nguoi tiéu ding vé gia tri dai han ciia TPHC thay vi chi tip trung vao gia ban ngan
han. Céc chuong trinh dung thir, khuyén mai xanh, géi san pham linh hoat hoic truyén
thong vé loi ich sirc khoe va méi truong co thé giup giam bdt cam nhan tiéu cuc vé
gia ca.

Pbi v6i nha quan tri marketing, két qua nghién ctru cho thay viéc tao diéu kién
gia tang y dinh tiép tuc tiéu dung xanh khong chi phu thudc véo truyén thong moi
truong ma con can sy hd trg tir cac chinh sach gia, tiéu chuan chimg nhan va co ché
kiém soat thong tin xanh trén nén tang sb. Viéc xay dung hé thong chirng nhéan hiru
co minh bach, ting cudng kiém soat cac tuyén bd xanh sai 1éch va hd trg doanh nghiép
phat trién marketing xanh s& gép phan ning cao niém tin ctia nguoi tiéu ding va gop
phan nang cao tiéu ding bén virng tai Viét Nam trong dai han.

5.2. HAM Y QUAN TRI
5.2.1. Ham y d6i véi cac doanh nghiép kinh doanh TPHC
5.2.1.1. Pinh vi gid tri xanh thwc chit

Két qua nghién ciru cho thay gia tri xanh cam nhén 13 yéu t6 c6 tac dong truc
tiép manh nhat dén y dinh mua lai xanh trong s cac thanh phan gia tri thuong hiéu,
nhung dong thoi lai 13 yéu td dang dugc khach hang danh gia thip nhat so vi hinh
anh va chat lugng xanh. Diéu nay cho thay khach hang hién tai van con hoai nghi vé
viéc muc gia cao hon cua thyc phém hiru co ¢é thuc su twong xtrng véi 1gi ich ma ho
nhén dugc hay khong. Do d6, doanh nghiép kinh doanh TPHC khong nén chi dung
lai & viéc truyén thong chung chung vé sach, an toan hay ty nhién, ma can lugng hoa
va ca nhan hoa 1¢i ich ma khach hang nhan dugc khi bé ra mure chi phi cao hon, chéng
han thong qua vi¢c so sanh cu thé mutc du lugng hoa chét, loi ich stc khoe tich lhy
theo thoi gian str dung, hodc tac dong madi trudng duge quy doi thanh cac chi s6 dé
hinh dung. Song song d6, doanh nghiép cin xay dung cac cau chuyén tiéu ding thuc

té tir chinh khach hang dang sir dung san pham, gitp gia tri xanh khoéng con 1a mot

165



tuyén b6 mot chiéu tur phia nhan hang ma tré thanh mdt trai nghiém dugc xac nhan
boi cong dong. Khi khach hang cam nhan rd rang rang phan chénh léch gia ho tra
dang chuyén hoa thanh loi ich thiét thyc, mirc d6 sin sang duy tri va gia tang tan suat
mua lai s& duoc cai thién dang ké, thay vi chi dimg & mot 1an trai nghiém ban dau.
5.2.1.2. Nhit qudn héa hinh anh thwong hi¢u xanh

Hinh anh thwong hiéu xanh 13 maét xich trung gian c6 vai trd chuyén hoa hiéu
qua nhét tir hoat dong truyén thong sang thai d6 va ¥ dinh mua lai ctia khach hang,
cho thiy ddy khong phai 1a mot thudc tinh tinh ma 13 két qua tich liy tir mot qua trinh
xay dung thuong hiéu nhét quan theo thoi gian. Vi vay, doanh nghiép can nhin nhan
viéc xay dung hinh anh thuong hiéu xanh nhu mot cam két dai han thay vi mot chién
dich truyén thong ngén han theo mua vu. Cu thé, doanh nghiép nén duy tri déu dan
cac hoat dong co thé kiém chimg duoc nhu hop tac véi ving nguyén lidu dat chuan
hitu co, tham gia cac chuong trinh bao vé méi truong tai dia phuong, hoac cong bd
dinh ky bao cdo phat trién bén vimg va quan trong hon ca la dam bao moi diém cham
v6i khach hang, tir bao bi san pham, khong gian cira hang, dén noi dung truyén thong,
déu truyén tai mot thong diép xanh théng nhat. Sy thiéu nhat quan giita cac diém
cham (chang han nhu quang cdo nhin manh yéu t6 méi truong nhung bao bi lai st
dung nhya dung mot 1an) s& 1am suy yéu phan 16n nd luc xay dung hinh anh da tich
[y dugc. Khi hinh anh thuong hiéu xanh dugc cling ¢ mot cach bén virng, doanh
nghiép khong chi gia tang thai do tich cuc cua khach hang hién tai ma con tao duogc
loi thé khac biét hoa khé sao chép trudc cac ddi thit méi gia nhap nganh,
5.1.2.3. Chudn héa va minh chirng chit lwong xanh

Mic du chét lugng xanh cam nhan 13 yéu td c6 tac dong yéu nhat trong mo hinh,
diéu nay khong c6 nghia 1a doanh nghiép c6 thé xem nhe, ma nguoc lai can hiéu dung
vai tro ctia né nhu mot diéu kién nén tang quan trong can cé dé hai yéu t6 hinh anh
va gia tri xanh phat huy tac dung. Mot thuong hiéu du c6 hinh anh truyén thong t6t
dén dau nhung thiéu co sé chat luong déng tin cay thi cac nd lyc xdy dung hinh anh
va gia tri xanh c6 thé trd nén kém thuyét phyc hon trudc sy hoai nghi ciia khach hang.

Do do, doanh nghiép kinh doanh TPHC can dau tu dat duoc céc chuing nhan hitu co
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c6 uy tin trong nudc va qudc té, ddng thoi cong khai minh bach quy trinh kiém dinh,
truy xuat ngudn goc dé khach hang c6 thé ty minh xac minh thay vi chi tin tuéng vao
101 quang cdo. Viéc dau tu vao chat lugng nén duoc xem nhu mot khoan chi phi duy
tri niém tin nén tang, tao tién dé dé cac hoat dong xay dung hinh anh va truyén thong
gia tri xanh phia trén dat hiéu qua cao hon, cht khong ky vong day s& 1a yéu t tao ra
su but pha tang trudng tic thoi.
5.2.2. Ham y d6i véi nha quan tri marketing
5.2.2.1. S6 héa tin hi¢u xanh qua mang xa hgi theo 19 trinh tuin tw

SMM dugc xem 1a mot kénh khuéch dai va ciing ¢6 nhan thirc xanh quan trong
trong pham vi mé hinh dugc kiém dinh va quan trong hon day ciing 1a con dudng
chinh ma SMM tac dong dén GRI. Piéu ndy mang hai ham ¥ bd sung cho nhau. Thix
nhat, d6i véi nganh hang TPHC, mang xa hoi khong nén dugc xem 1a kénh quang ba
b trg ma can tré thanh truc truyén thong trung tam, vi day 1a diém khéi dau co vai
trd quan trong trong chudi nhan thirc thwong hiéu xanh ctia khach hang. Thir hai, va
cling la diém mau chét can luu ¥, chinh vi tac dong cia SMM 1én GRI trong mé hinh
duogc kiém dinh chu yéu dugc truyén dan qua trung gian 1a GBI, GPQ, GPV va GAT,
nén trong pham vi mé hinh nay khong c6 dudng tit truc tiép nao dugc ghi nhan tir
viéc tiép can ndi dung dén GRI, cac dinh dang ndi dung mang tinh kéu goi hanh dong
tire thoi (giam gia, mua ngay) sé kho phat huy hiéu qua néu bo qua giai doan xay
dung nhén thtrc thuong hi€u va théai do. Do dd, bd phan quan tri marketing can xay
dung 19 trinh noi dung s6 theo ting giai doan cua hanh trinh khach hang thay vi cac
chién dich chuyén ddi tirc thoi, tap trung tin hiéu hoa cam két moi truong mot cach
cu thé va c6 thé kiém chimg. Ching han nhu cap nhat tién do cac du an canh tac hiru
co, chia sé hau trudng quy trinh san xuat, hoic phan hdi nhanh cac thic mac vé ngudn
gbc san pham, thay vi cac thong diép mang tinh khau hiéu chung chung. Vé thir ty
vu tién phan bd ngudn luc, ndi dung xay dung GBI nén dugc dau tu nhidu nhat vi day
1a con dudng trung gian c6 tac dong gian tiép manh nhat dén GRI, tiép theo 1a GPV
va sau cung 1a GPQ. Khi thong tin trén mang x4 hoi dugc duy tri déu din, dang tin

cdy, c6 tinh twong tac hai chiéu va duoc sap xép dung trinh ty, hiéu mg cong huong
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tir kénh nay sé& cing cd dong thoi ca ba try cot gia tri thwong hiéu xanh trude khi
chuyén hoa thanh thai d6 va y dinh mua lai, diéu ma cic kénh truyén thong truyén
thong kho dat dugc voi cung muc chi phi dau tu.
5.2.2.2. Kich hoat hi¢u ing lan téa tiv cong dong

Bén canh vai tro 1a kénh truyén thong mét chiéu tir doanh nghiép dén khach
hang, két qua khao sat cho thay thang do SMM3 (can nhic chia sé thong tin vé X trén
mang x3 hoi véi ban b&) va GRIS (khuyén khich ban bé, ddng nghiép, gia dinh mua
X) déu dat diém trung binh kh4 cao, diéu nay cho thiy khach hang hién tai da c6 san
xu hudng chia sé thong tin vé thuc pham hitu co voi ban bé va sin sang gidi thiéu
thuong hiéu cho nguoi than, déng nghiép, day 13 mot ngudn luyc marketing truyén
miéng s6 ma doanh nghiép can chii dong khai thac thay vi dé phat trién mot cach tu
phat. Quan tri marketing nén thiét ké cac chwong trinh khuyén khich gigi thiéu c6
phan thudng cho ca ngudi gidi thidu va ngudi dugc gidi thidu, dong thoi phat trién
ndi dung c6 tinh lan téa cao dé chia s¢, dé gén thé ban be, phu hop véi dinh dang
video ngin dang thinh hanh. Viéc hop tac voi nhitng ngudi cé anh hudng trong cong
ddng sdng xanh, thay vi nhitng ngudi ndi tiéng dai chung khong gan véi chil dé bén
vitng, s& giup thong diép c6 do tin cay cao hon vi dén tir nhitng ngudn duoc xem la
nguoi tidu ding nhu minh thay vi quang cdo thuong mai thuan tiy. Khi khach hang
hién tai tré thanh nhiing dai st thuong hi€u ty nguyén, chi phi thu hat khach hang
moi s€ giam dang ké trong khi mtrc d9 tin cay cua thong diép lai cao hon so véi céc
hinh thtrc quang cdo tra phi truyén thong.
5.2.2.3. Phan khuc va dinh gia linh hoat theo d¢ nhay cim gida xanh

Mot phat hién quan trong ctia nghién ctru 1a mirc d6 nhay cam vé gia ctia khach
hang c6 vai tro lam suy yéu mdi lién hé gitra théi do tich cyc va y dinh mua lai thuc
té du khach hang c6 thién cam véi thuong hiéu dén dau, néu ho nhay cam vé gia thi
thién cam d6 van kho chuyén héa thanh hanh vi mua lai bén viing. Diéu nay dit ra
yéu cdu quan tri marketing can tir bo cach tiép can dinh gia dong nhat, thay vao d6
phan khuc khach hang theo mitrc d6 nhay cam gia dé thiét ké chién luoc phu hop cho

ting nhém. Ddi vi nhom khach hang it nhay cam gia, doanh nghiép TPHC can wu
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tién dau tu vao ndi dung truyén thong mang xa hoi c¢6 kha ning xay dung thai do tich
cuc bén vitng (nhu da dé cap o giai phap 1, 2), vi ddy chinh 1a nhém khach hang ma
thai do tich cuc co thé chuyén hoa hi¢u qua nhét thanh hanh vi mua lai thuc té. Nguoc
lai, d6i v&i nhom khach hang nhay cam gia cao (c6 mdi lién két gitra GAT va GRI
tr& nén long 1éo hon do rao can gia ca chi phéi), chién luge truyén thong thuan tay
xay dung thai d6 s& kho phat huy hiéu qua twong xtng néu khong di kém cac don bay
gia ca cu thé. Noi cach khac, cac dot giam gid séc ngan han gan nhu khong phat huy
tac dung dic thu véi TPHC, trong khi mot ciu trac gia nén thap va on dinh méi thuc
su tao duogc hiéu ing bén viing. Do d6, giai phap cho nhém khach hang nhay cam gia
cao khong nén la cac chuong trinh gidm gié dai tra mang tinh thoi vu vira kém hiéu
qua theo bang chimg thuc nghiém, vira 1am suy yéu dinh vi cao cip can thiét dé duy
tri tinh chinh danh cia TPHC, ma nén 14 cic hinh thirc tai cau triic chi phi tiép can
mang tinh lau dai hon. Chang han nhu géi dung thir kich thuéc nhé véi mirc gia nén
hop 1y, chuong trinh tich diém theo tan suit mua lai, hoic combo phbi hop TPHC véi
thyc pham thong thudng, nham tao diéu kién dé khach hang trai nghiém du lau dé gia
tri xanh c6 thé phat huy tac dung thuyét phuc trong mot cau trac gia 6n dinh, thay vi
phu thudc vao cac dot khuyén mai ngan han kém hiéu qua.
5.2.3. Ham y di véi nguoi tiéu dung
5.2.3.1. Ning cao néng lwc tham dinh thong tin xanh trén mang xi hji

Vi phan 16n nhan thire ciia nguoi tidu dung vé tinh “xanh” ciia mot thuong hiéu
TPHC hién nay duoc hinh thanh chii yéu qua cac kénh mang xa hoi, ban than nguoi
tiéu dung ciing can chu dong xay dung ning luc thim dinh thong tin thay vi tiép nhan
mot cach thu dong cac thong diép quang cdo. Cu thé, trudc khi hinh thanh niém tin
vao cam két mdi truong clia mot thwong hiéu, nguoi tiéu dung nén c6 thoi quen doi
chiéu cac tuyén bd truyén théng v6i nhimg ngudn xac thuc doc 1ap nhu ching nhan
hitu co qubc té, két qua kiém dinh ctia bén thr ba, hodc thong tin truy xuit ngudn gdc
dugc cong khai. Viéc nay khong chi giup nguoi tiéu dung tranh bi din dat boi cac
chién dich truyén thong mang tinh “tay xanh”, vén ngay cang pho bién khi ngay cang

nhiéu thuong hi¢u gan nhan xanh cho san pham ma khong c6 co so thuc chat, ma con
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gian tiép tao ap luc budc cac doanh nghiép phai minh bach héa quy trinh san xuét
hon dé dap tng mot cong dong khach hang ngay cang am hiéu. Vé 1au dai, khi ning
lyc thim dinh cta nguoi tiéu ding dugc nang cao, thi trudng thuc pham hitu co s&
sang loc tu nhién nhirng thuong hi¢u kinh doanh thiéu thuc chat, tao moi trudng canh
tranh lanh manh hon cho cic doanh nghiép dau tu nghiém tic vao chét lugng va tinh
bén viing.
5.2.3.2. Can nhiic gid tri dai han thay vi chi so sdnh gid ngin han

Két qua kiém dinh vai tro diéu tiét ciia d6 nhay cam gia cho thay chinh tam Iy
so sanh gi4 tic thoi 1a rao can 16n nhat ngan can ngudi tiéu dung chuyén hoa thién
cam v&i thuong hi¢u TPHC thanh y dinh mua lai, du ban than ho c6 nhan thuc tich
cuc vé loi ich mdi truong va sic khoe cia TPHC. Piéu niy goi ¥ mot khuyén nghi
danh cho chinh nguoi tiéu ding: thay vi chi nhin vao phan chénh léch gia tai thoi
diém mua sam, nén tap thoi quen danh gia quyét dinh tiéu ding theo mot khung thoi
gian dai hon, trong d6 phan gia tang thém duoc nhin nhan nhu mot khoan dau tu tich
lity cho sirc khoe ca nhan, gia dinh va méi truong song chung, nhing loi ich von kho
do luong ngay 1ap tirc nhung c6 gi tri cong don dang ké qua thoi gian. Ngudi tiéu
dung ciing c6 thé chu dong tim hiéu va lya chon cac hinh thirc mua sam gitp giam ap
luc chi phi ban dau, nhu mua theo nhém, dang ky goi tiéu dung dinh ky, hodc uu tién
cac TPHC theo mua vu c¢6 mic gia hop 1y hon, dé viéc duy tri thoi quen tiéu dung
xanh trd nén kha thi va bén virng hon vé mat tai chinh c4 nhan, thay vi chi ding lai ¢
mot vai 1an mua thir mang tinh trai nghiém.
5.3. HAN CHE VA HUONG NGHIEN CUU TUONG LAI

Nghién ctru dugc thyc hién trong bdi canh Viét Nam — mot nén kinh té méi ndi
c6 toc do tang truong cao, su phat trién nhanh ctia nén tang sé va tiém nang 16n doi
vo6i thi truong ti€u dung xanh, dac bi¢t trong linh vuc TPHC. Déng thoi, Viét Nam
cling s& hitu nhing diéu kién thuan loi vé tai nguyén tu nhién va san xuét nong nghiép
dé gia tang xu hudng tiéu dung bén viing trong dai han. Tuy nhién, dic diém vin hoa
tiéu dung, muc do truong thanh cua thi truong xanh va nhan thirc moi trudng cua

nguoi tiéu dung tai Viét Nam cé thé tao ra nhitng khac biét nhét dinh so véi cac nén
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kinh té phat trién. Do d6, kha ning khai quat hoa két qua nghién ctru sang cac bdi
canh qudc gia khac van can duoc xem xét mot cach than trong. Trong tuong lai, cic
nghién ciru tiép theo c6 thé mé rong pham vi sang nhitng nhém san pham xanh khéc
nhu xe may dién, thoi trang bén vitng, my pham c6 ngudn gdc tu nhién hoic thiét bi
dién tur tiét kiém nang lugng nham kiém dinh tinh 6n dinh cua mo hinh nghién clru
trong cac boi canh tiéu dung xanh khac nhau. Hudng tiép can nay khong chi gép phan
m& rong kha nang tng dung cua mod hinh nghién ctru ma con giap lam rd hon vai tro
cua gia tri thuong hiéu xanh dya trén cdm nhan khéach hang va marketing mang xa
hoi trong viée tao nén tang cho hanh vi tiéu dung bén ving.

Bén canh d6, nghién ctru st dung phuong phap chon mau thuén tién két hop véi
thiét ké nghién ctru cat ngang, do d6 van ton tai nhitng han ché nhét dinh lién quan
dén kha nang suy luan quan hé nhan qua va danh gia sy thay d6i hanh vi theo thoi
gian. Mic du két qua nghién ciru xac nhan vai tro trung gian tuan ty cia CBBE xanh
gém GBI, GPQ, GPV va GAT trong mdi lién hé nhan qua gitta SMM va GRI, thiét
ké nghién ctru hién tai chua cho phép phan dnh day dii qua trinh hinh thanh va duy tri
GCB trong dai han. Trén thyc té, khuynh hudng tiép tuc mua san pham la mot dang
y dinh hau ti€u dung, chiu anh hudng manh bdi trai nghiém ti€u dung thyc té, su thay
d6i trong nhén thirc gia tri va mic d6 gin bé cia nguoi tiéu dung véi thuong hiéu
theo thoi gian. Do d0, cac nghién ctru trong twong lai c¢6 thé ¢ thé can nhéc 1dy miu
xac xuat phan tang néu diéu kién khung 1ay mau cho phép va ap dung thiét ké nghién
ctru theo chiéu doc nhim phan tich sau hon su bién doi cua nhan thic, thai do va v
dinh hanh vi mua lai xanh ctia nguoi ti€u dung trong céc giai doan khéc nhau cua
hanh trinh khach hang.

Ngoai ra, nghién ciru chu yéu sir dung phuong phap khao sat bang bang hoi tu
bao cdo, do d6 kho tranh khoi mot s6 sai léch tiém an nhu thién léch nhén thic ca
nhan, thién 1éch xa hdi hodc xu hudng tra o1 nhét quan mang tinh chu quan. Pac biét
trong boi canh tidu dung xanh, noi cac van dé moi truong thudng gan véi trach nhiém
dao dtrc va chuin muyc x3 hoi, nguoi tra 101 ¢6 thé co xu hudng danh gia hanh vi cta

ban than theo hudng tich cuc hon thuc té. Vi vay, dé nang cao tinh khach quan va do

171



tin cdy cta két qua nghién ciru, cac nghién ctru tuong lai nén két hop da dang phuong
phap thu thap dit liéu nhu phong van chuyén sau, nhat ky tiéu dung, quan sat hanh vi
hodc dir liéu hanh vi thyc té tir nén tang thuong mai dién tir va moi truong mang xa
hoi. Viéc tich hop dir liéu hanh vi thyc té c6 thé gitp thu hep khoang cach giira y dinh
va hanh vi mua lai xanh — mét van dé van con ton tai trong cac nghién ctiru vé GCB.

Mat khac, nghién ctru hién tai chu yéu tap trung vao ba thanh phén cua gia tri
thwong hiéu xanh dya trén cam nhan khich hang, bao gdm hinh anh thwong hi¢u
xanh, chit luong xanh cam nhan va gia tri xanh cam nhan. Mic du day 1a nhimg ciu
phan cot 16i cia CBBE xanh, m hinh nghién ctru van chua phan anh day du cac co
ché tam 1y va nhén thirc phirc tap trong qua trinh hinh thanh hanh vi mua lai xanh cta
nguoi tiéu dung. Trong twong lai, cac nghién ctru tiép theo c6 thé mo rong mé hinh
bang cach tich hop thém cac thanh phan khac nhu nhan biét thuong hiéu xanh, lién
tuong thuong hi¢u xanh, niém tin xanh, sy hai long xanh hodc sy hoai nghi xanh.
Viéc mé rong cac cau phan nay s& gop phan lam rd hon hop den tim Iy trong co ché
lién két gitra SMM va GCB, dong thoi gitip nang cao ning luc giai thich ctia mé hinh
nghién ctru trong bdi canh canh tranh thuong hiéu xanh ngay cang phirc tap.

Cubi cung, nghién ctru hién tai chi xem xét vai tro diéu tiét cia GPS trong anh
hudong cia GAT dén GRI. Mic du yéu té gia ca duoc xac dinh 1a mot rao can quan
trong trong tiéu dung TPHC tai cac nén kinh t& méi ndi, GCB trén thuc té con chiu
anh hudng dong thoi ctia nhiéu yéu t6 bdi canh khac nhau. Trong thoi dai canh tranh
s6 va tiéu dung nén tang, cac yéu t6 nhu sy thuén tién trong mua sam truc tuyén, trai
nghiém nén tang s6, danh gia tr cong déng truc tuyén, mirc do tuong tac xa hoi, anh
hudng ciia ngudi ¢ sitc anh hudng hodc niém tin vao hé sinh thai sé c6 thé dong vai
trd quan trong trong vi¢c tang kha nang hodc can tr¢ GCB cua nguoi tiéu dung. Do
d6, cac nghién ctru twong lai nén mo rdng vai trd clia cac bién diéu tiét va diu kién
bbi canh nham xay duyng mo hinh giai thich toan dién hon d6i véi GCB trong mai

trurong so hda hién nay.

172



DANH MUC CONG TRINH CUA TAC GIA

Tap chi quéc té

Thuy, L. N. (2026). Evolution and research frontiers of green consumption
behavior: Insights from bibliographic coupling and co-occurrence analyses. Social
Sciences & Humanities Open, 13, 102500.
https://doi.org/10.1016/j.ssah0.2026.102500.
Tap chi trong nudc

Lam Ngoc Thuy, Ta Van Thanh, Lé Quang Huy (2026). Marketing mang xa hoi
va y dinh mua lai xanh: Tiép can tu khung S-O-R véi vai tro diéu tiét cua do nhay
cam gia xanh. Tap chi nghién civu Tai chinh ké todn, 313(1), 296-302. https://doi.org/
10.71374/jfarv.v26.i1313.62.



DANH MUC TAI LIEU THAM KHAO
TAI LIEU THAM KHAO TIENG VIET

B&Company. (20%5). Thi truong thuc phcfm hitu co Viet Nam 2025: Cdap nhat, dong thai
dau tw va trién vong xu huong. https://b-company.jp/vi/vietnam-organic-food-market-
2025-updates-investment-moves-and-trend-outlook/

Ha Nam Khanh Giao va Bui Nhat Vuong (2019). Gido trinh phwong phdp nghién ciru khoa
hoc trong kinh doanh — Cdp nhdt SmartPLS. Nha xuat ban Tai Chinh.

Huynh Thi Kim Loan & Nguyén Ngoc Hién (2021). Nhiing yéu t6 thuc day va kiém ham y
dinh mua thyc pham hitu co cua ngudi tiéu dung tai Thanh pho H6 Chi Minh. Tap chi
Khoa hoc & Cong nghé, 50, 54—65.

Imarc Group. (2025). Bdo cdo Thi truong Thuc phim Hiru co Viét Nam.
https://www.imarcgroup.com/report/vi/vietnam-organic-food-market.

Nguyén Pinh Tho (2014). Gido trinh phirong phdp nghién ciru khoa hoc trong kinh doanbh.
TP. HCM: Nha xuat ban Tai Chinh.

Nguyén Dinh Tho & Nguyén Thi Mai Trang (2009). Nghién cieu khoa hoc trong qudan tri kinh
doanh. Ha N§i: Nha xuat ban Thong ké.

Nguyén Ngoc Mai & Nguyén Thanh Phong (2020). Céc yéu té anh huéng dén y dinh mua
thuc pham hitu co tai quan Long Bién, Ha Noi. Tap chi Khoa hoc Nong nghiép Viét
Nam, 18(2), 157-166.

Nguyén Thao Nguyén & Lé Thi Trang (2020). Yéu ‘56 anh hudng dén y dinh mua thuc phdm
hitu co cta ngudi ti€u dung tai Thanh pho H6 Chi Minh. Tap chi Khoa hoc Pai hoc
Mo TP.HCM, 16(1),160-172.

Qudc hoi (2020). Ludt Bio vé méi truong (Luat sb 72/2020/QH14, ngay 17 thang 11 nim

2020). Truy cap tir https://moit.gov.vn/van-ban-phap-luat/van-ban-phap-quy/luat-bao-
ve-moi-truong-2020.html?utm_source=chatgpt.com

Thanh Pat (2024). Viét Nam ddy manh phat trién néng nghiép hitu co. Nong Nghiép Hitu
Co Viét Nam. Truy cap tur https://nongnghiephuuco.vn/viet-nam-day-manh-phat-trien-
nong-nghiep-huu-co-3042.html

Tran Thi Kim Nhé& (2024). Cac yéu tb anh huong dén y dinh mua thuc phdm hitu co cia
nguoi tiéu dung tai thanh phd Tha dau mét. Tap chi Nghién ciru Tai chinh — Marketing,
82(4), 94-110.



TAI LIEU THAM KHAO TIENG ANH

Aaker, D. A. (1991). Managing Brand Equity: Capitalizing on the Value of a Brand Name.
The Free Press.

Aaker, D. A. (1992). The Value of Brand Equity. Journal of Business Strategy, 13(4), 27—
32. https://doi.org/10.1108/eb039503

Aaker, D. A. (1996). Measuring brand equity across products and markets. California
Management Review, 38(3), 102.

Aaker, D. A., & Joachimsthaler, E. (2000). Brand Leadership. The Free Press.

Abedin, M. Z., Hajek, P., Sharif, T., Satu, M. S., & Khan, M. L. (2023). Modelling bank
customer behaviour using feature engineering and classification techniques. Research
in International Business and Finance, 65, 101913.
https://doi.org/10.1016/j.ribaf.2023.101913

Abzari, M., Ghassemi, R. A., & Vosta, L. N. (2014). Analysing the Effect of Social Media
on Brand attitude and Purchase Intention: The Case of Iran Khodro Company. Procedia
- Social and Behavioral Sciences, 143, 822-826.
https://doi.org/10.1016/j.sbspro.2014.07.483

Aggarwal, P., Chauhan, K., & Chaturvedi, V. (2025). The Moderating Role of Perceived
Risk in Social Media Marketing’s Impact on Customer Engagement, e-WOM, and
Online Repurchase Intention in E-Commerce : Integrating ELM and SOR Models.
Prabandhan: Indian Journal of Management, 18(3), 8-29.
https://doi.org/10.17010/pijom/2025/v18i3/174229

Ahmad Ariff, Z. H., & Nik Hashim, N. M. H. (2026). Towards a greener drive: examining
the dynamics of brand positioning, value, promotions and post-purchase behaviours
among muslim  consumers. Journal of Islamic = Marketing, 1-32.
https://doi.org/10.1108/JIMA-04-2025-0247

Ahmed, N., Li, C., Khan, A., Qalati, S. A., Naz, S., & Rana, F. (2021). Purchase intention
toward organic food among young consumers using theory of planned behavior: role of
environmental concerns and environmental awareness. Journal of Environmental
Planning and Management, 64(5), 796-822.
https://doi.org/10.1080/09640568.2020.1785404

Ailawadi, K. L., & Keller, K. L. (2004). Understanding retail branding: conceptual insights
and  research  priorities.  Journal of  Retailing, 80(4), 331-342.
https://doi.org/10.1016/j.jretai.2004.10.008

Ajzen, 1. (2020). The theory of planned behavior: Frequently asked questions. Human
Behavior and Emerging Technologies, 2(4), 314-324.
https://doi.org/10.1002/hbe2.195

Al-Abdallah, G., Barzani, R., Omar Dandis, A., & Eid, M. A. H. (2024). Social media
marketing strategy: The impact of firm generated content on customer based brand
equity in retail industry. Journal of Marketing Communications, 1-30.
https://doi.org/10.1080/13527266.2023.2300076

Alalwan, A. A., Rana, N. P., Dwivedi, Y. K., & Algharabat, R. (2017). Social media in
marketing: A review and analysis of the existing literature. Telematics and Informatics,
34(7), 1177-1190. https://doi.org/10.1016/j.tele.2017.05.008

Ali, 1., & Naushad, M. (2023). Examining the influence of social media marketing on
purchase intention: The mediating role of brand image. Innovative Marketing, 19(4),
145.

Ali, M. (2021). A social practice theory perspective on green marketing initiatives and green



purchase behavior. Cross Cultural & Strategic Management, 28(4), 815-838.
https://doi.org/10.1108/CCSM-12-2020-0241

Allcott, H. (2011). Social norms and energy conservation. Journal of Public Economics,
95(9), 1082—1095. https://doi.org/10.1016/j.jpubeco.2011.03.003

Ambler, T. (2003). Marketing and the bottom line: the marketing metrics to pump up cash
flow (2nd ed.). Pearson Education.

Anderson, E. W. (1996). Customer satisfaction and price tolerance. Marketing Letters, 7(3),
265-274. https://doi.org/10.1007/BF00435742

Anderson, J. (2007). Brand Equity: The Perpetuity Perspective. Marketing Theory and
Applications, 142.

Anderson, J. (2011). Measuring the financial value of brand equity: The perpetuity
perspective. Journal of Business Administration Online, 10(1), 1-11.

Apipuchayakul, N., & Vassanadumrongdee, S. (2020). Factors Affecting the Consumption
of Energy-Efficient Lighting Products: Exploring Purchase Behaviors of Thai
Consumers. Sustainability, 12(12). https://doi.org/10.3390/sul2124887

Armutcu, B., Ramadani, V., Zeqiri, J., & Dana, L.-P. (2024). The role of social media
in consumers’ intentions to buy green food: evidence from Tiirkiye. British Food
Journal, 126(5), 1923—1940. https://doi.org/10.1108/BFJ-11-2022-0988

Assael, H. (2005). Consumer Behavior A Strategic Approach (6th ed.). Houghton Miftlin
Company: Boston.

Atkinson, L., & Rosenthal, S. (2014). Signaling the Green Sell: The Influence of Eco-Label
Source, Argument Specificity, and Product Involvement on Consumer Trust. Journal
of Advertising, 43(1), 33—45. https://doi.org/10.1080/00913367.2013.834803

Aurier, P., & Séré de Lanauze, G. (2011). Impacts of in-store manufacturer brand expression
on perceived value, relationship quality and attitudinal loyalty. International Journal
of Retail & Distribution Management, 39(11), 810-835.
https://doi.org/10.1108/09590551111177945

Barwise, P., Higson, C., Likierman, A., & Marsh, P. (1990). Brands as “separable assets.”
Business  Strategy  Review,  1(2), 43-59. https://doi.org/10.1111/j.1467-
8616.1990.tb00010.x

Batool, N., Wani, M. D., Shah, S. A., & Dada, Z. A. (2024). Theory of planned behavior and
value-belief norm theory as antecedents of pro-environmental behaviour: Evidence
from the local community. Journal of Human Behavior in the Social Environment,
34(5), 693—709. https://doi.org/10.1080/10911359.2023.2205912

Berndt, A. E. (2020). Sampling methods. Journal of Human Lactation, 36(2), 224-226.
https://doi.org/10.1177/0890334420906850

Berry, L. L. (2000). Cultivating service brand equity. Journal of the Academy of Marketing
Science, 28(1), 128—137. https://doi.org/10.1177/0092070300281012

Bezawada, Ram, & Pauwels, Koen. (2013). What is Special about Marketing Organic
Products? How Organic Assortment, Price, and Promotions Drive Retailer
Performance. Journal of Marketing, 77(1), 31-51. https://doi.org/10.1509/jm.10.0229

Bhutto, M. H., Tariq, B., Azhar, S., Ahmed, K., Khuwaja, F. M., & Han, H. (2022).
Predicting consumer purchase intention toward hybrid vehicles: testing the moderating
role of price sensitivity. European Business Review, 34(1), 62-84.
https://doi.org/10.1108/EBR-10-2019-0274

Bhutto, M. Y., Khan, M. A., Sun, C., Hashim, S., & Khan, H. T. (2023). Factors affecting
repurchase intention of organic food among generation Z (Evidence from developing



economy). PLOS ONE, 18(3). https://doi.org/10.1371/journal. pone.0281527

Bick, G. N. C. (2009). Increasing shareholder value through building Customer and Brand
Equity. Journal  of  Marketing  Management, 25(1-2), 117-141.
https://doi.org/10.1362/026725709X410061

Biswas, A., & Roy, M. (2015). Green products: an exploratory study on the consumer
behaviour in emerging economies of the East. Journal of Cleaner Production, 87, 463—
468. https://doi.org/10.1016/].jclepro.2014.09.075

Blackston, M. (1992). Observations: Building Brand Equity by Managing the Brand’s
Relationships. Journal of Advertising Research, 32(3), 79-83.

Bollen, K. A. (1989). A New Incremental Fit Index for General Structural Equation Models.
Sociological Methods & Research, 17(3), 303-316.
https://doi.org/10.1177/0049124189017003004

Bolton, R. N., & Drew, J. H. (1991). A Multistage Model of Customers’ Assessments of
Service Quality and Value. Journal of Consumer Research, 17(4), 375-384.
https://doi.org/10.1086/208564

Boobalan, K., & Nachimuthu, G. S. (2020). Organic consumerism: A comparison between
India and the USA. Journal of Retailing and Consumer Services, 53, 101988.
https://doi.org/10.1016/j.jretconser.2019.101988

Boyack, K. W., & Klavans, R. (2010). Co-citation analysis, bibliographic coupling, and
direct citation: Which citation approach represents the research front most accurately?
Journal of the American Society for Information Science and Technology, 61(12),
2389-2404. https://doi.org/10.1002/as1.21419

Braun, T., Richard, C., & and Dierkes, P. (2018). Fostering changes in attitude, knowledge
and behavior: demographic variation in environmental education effects.
Environmental Education Research, 24(6), 899-920.
https://doi.org/10.1080/13504622.2017.1343279

Bray, J. (2008). Consumer Behavior Theory: Approachs and ModelsBournemouth
University. Bournemouth University.

Bruhn, M., Schoenmueller, V., & Schifer, D. B. (2012). Are social media replacing
traditional media in terms of brand equity creation? Management Research Review,
35(9), 770-790. https://doi.org/10.1108/01409171211255948

Buil, 1., de Chernatony, L., & Martinez, E. (2013). Examining the role of advertising and
sales promotions in brand equity creation. Journal of Business Research, 66(1), 115—
122. https://doi.org/10.1016/j.jbusres.2011.07.030

Burmann, C., Jost-Benz, M., & Riley, N. (2009). Towards an identity-based brand equity
model. Journal of Business Research, 62(3), 390-397.
https://doi.org/10.1016/j.jbusres.2008.06.009

Butt, M. M., Mushtaq, S., Afzal, A., Khong, K. W., Ong, F. S., & Ng, P. F. (2017).
Integrating Behavioural and Branding Perspectives to Maximize Green Brand Equity:
A Holistic Approach. Business Strategy and the Environment, 26(4), 507-520.
https://doi.org/10.1002/bse.1933

Cambra-Fierro, J., Gao, L. (Xuehui), Melero-Polo, I., & Trifu, A. (2021). How do firms
handle variability in customer experience? A dynamic approach to better understanding
customer retention. Journal of Retailing and Consumer Services, 61, 102578.
https://doi.org/10.1016/j.jretconser.2021.102578

Cano Guervos, R. A, Frias Jamilena, D. M, Polo Pefia, A. I, & Chica Olmo, J. (2018).
Influence of Tourist Geographical Context on Customer-Based Destination Brand



Equity: An Empirical Analysis. Journal of Travel Research, 59(1), 107-119.
https://doi.org/10.1177/0047287518815979

Cao, C., & Xu, Q. (2023). A new perspective on extra consumer costs for green parcel
packaging — An exploration of signal theory and green values. Journal of Cleaner
Production, 382, 135361. https://doi.org/10.1016/j.jclepro.2022.135361

Carlson, L., Grove, S. J., & Kangun, N. (1993). A Content Analysis of Environmental
Advertising Claims: A Matrix Method Approach. Journal of Advertising, 22(3), 27-39.
https://doi.org/10.1080/00913367.1993.10673409

Castillo-Vergara, M., Alvarez-Marin, A., & Placencio-Hidalgo, D. (2018). A bibliometric
analysis of creativity in the field of business economics. Journal of Business Research,
85, 1-9. https://doi.org/10.1016/j.jbusres.2017.12.011

Ch, T. R., Awan, T. M., Malik, H. A., & Fatima, T. (2021). Unboxing the green box: an
empirical assessment of buying behavior of green products. World Journal of
Entrepreneurship, Management and Sustainable Development, 17(4), 690-710.
https://doi.org/10.1108/WJEMSD-12-2020-0169

Chahal, H., & Bala, M. (2012). Significant components of service brand equity in healthcare
sector. International Journal of Health Care Quality Assurance, 25(4), 343-362.
https://doi.org/10.1108/09526861211221518

Chaihanchanchai, P., & Anantachart, S. (2023). Encouraging green product purchase: Green
value and environmental knowledge as moderators of attitude and behavior
relationship.  Business Strategy and the Environment, 32(1), 289-303.
https://doi.org/10.1002/bse.3130

Chang, C.-H., & Chen, Y.-S. (2013). Managing green brand equity: the perspective of
perceived  risk  theory.  Quality &  Quantity, 483), 1753-1768.
https://doi.org/10.1007/s11135-013-9872-y

Chang, H., Lingling, Z., & and Xie, G.-X. (2015). Message framing in green advertising: the
effect of construal level and consumer environmental concern. International Journal of
Advertising, 34(1), 158—176. https://doi.org/10.1080/02650487.2014.994731

Chang, K.-C., & Cheng, Y.-S. (2023). How sensory perceptions and sensory brand
experience influence customer behavioral intentions in the context of cartoon-themed
restaurants. International Journal of Hospitality Management, 115, 103604.
https://doi.org/10.1016/j.ijhm.2023.103604

Chatzipanagiotou, K., Christodoulides, G., & Veloutsou, C. (2019). Managing the
consumer-based brand equity process: A cross-cultural perspective. International
Business Review, 28(2), 328-343. https://doi.org/10.1016/j.ibusrev.2018.10.005

Chatzoglou, P., Chatzoudes, D., Savvidou, A., Fotiadis, T., & Delias, P. (2022). Factors
affecting repurchase intentions in retail shopping: An empirical study. Heliyon, 8(9).
https://doi.org/10.1016/j.heliyon.2022.e10619

Chaudhary, R., & Bisai, S. (2018). Factors influencing green purchase behavior of
millennials in India. Management of Environmental Quality: An International Journal,
29(5), 798—812. https://doi.org/10.1108/MEQ-02-2018-0023

Chauhan, H., Pandey, A., Mishra, S., & Rai, S. K. (2021). Modeling the predictors of
consumers’ online purchase intention of green products: the role of personal
innovativeness and environmental drive. Environment, Development and
Sustainability, 23(11), 16769—16785. https://doi.org/10.1007/s10668-021-01337-9

Chen-Yu, J., Siwon, C., & and Kincade, D. (2016). Brand perception and brand repurchase
intent in online apparel shopping: An examination of brand experience, image



congruence, brand affect, and brand trust. Journal of Global Fashion Marketing, 7(1),
30-44. https://doi.org/10.1080/20932685.2015.1110042

Chen, S.-C., & Lin, C.-P. (2019). Understanding the effect of social media marketing
activities: The mediation of social identification, perceived value, and satisfaction.
Technological Forecasting and Social Change, 140, 22-32.
https://doi.org/10.1016/j.techfore.2018.11.025

Chen, Y.-S. (2010). The Drivers of Green Brand Equity: Green Brand Image, Green
Satisfaction, and Green Trust. Journal of Business Ethics, 93(2), 307-319.
https://doi.org/10.1007/s10551-009-0223-9

Chen, Y.-S., Lin, C.-Y., & Weng, C.-S. (2015). The Influence of Environmental Friendliness
on Green Trust: The Mediation Effects of Green Satisfaction and Green Perceived
Quality. Sustainability, 7(8), 10135-10152. https://doi.org/10.3390/su70810135

Chen, Y., & Chang, C. (2012). Enhance green purchase intentions: The roles of green
perceived value, green perceived risk, and green trust. Management Decision, 50(3),
502-520. https://doi.org/10.1108/00251741211216250

Chen, Y., & Chang, C. (2013). Towards green trust: The influences of green perceived
quality, green perceived risk, and green satisfaction. Management Decision, 51(1), 63—
82. https://doi.org/10.1108/00251741311291319

Cheung, M.-L., Pires, G., Rosenberger III, P., Leung, W., & Ting, H. (2020). Investigating
the Role of Social Media Marketing on Value Co-Creation and Engagement: An
Empirical Study in China and Hong Kong. Australasian Marketing Journal (AMJ), 29.
https://doi.org/10.1016/j.ausm;j.2020.03.006

Cheung, R., Aris Y.C., L., & and Lau, M. M. (2015). Drivers of green product adoption: the
role of green perceived value, green trust and perceived quality. Journal of Global
Scholars of Marketing Science, 25(3), 232-245.
https://doi.org/10.1080/21639159.2015.1041781

Chiang, C.-F., & and Jang, S. S. (2007). The Effects of Perceived Price and Brand Image on
Value and Purchase Intention: Leisure Travelers’ attitudes Toward Online Hotel
Booking. Journal of Hospitality & Leisure Marketing, 15(3), 49-69.
https://doi.org/10.1300/J150v15n03 04

Chin, W. W. (1998). The partial least squares approach to structural equation modeling.
Modern Methods for Business Research, 295-236.

Chou, S.-F., Horng, J.-S., Liu, C.-H., Yu, T.-Y., & Kuo, Y.-T. (2022). Identifying the critical
factors for sustainable marketing in the catering: The influence of big data applications,
marketing innovation, and technology acceptance model factors. Journal of Hospitality
and Tourism Management, 51, 11-21. https://doi.org/10.1016/j.jhtm.2022.02.010

Christodoulides, G., & de Chernatony, L. (2010). Consumer-Based Brand Equity
Conceptualisation and Measurement: A Literature Review. International Journal of
Market Research, 52(1), 43—66. https://doi.org/10.2501/S1470785310201053

Churchill, G. A. (1979). A paradigm for developing better measures of marketing constructs.
Journal of Marketing Research, 16(1), 64-73.
https://doi.org/10.1177/002224377901600110

Cobb-Walgren, C. J., Cynthia A., R., & and Donthu, N. (1995). Brand Equity, Brand
Preference, and Purchase Intent. Journal of Advertising, 24(3), 25-40.
https://doi.org/10.1080/00913367.1995.10673481

Cohen, J. (2013). Statistical Power Analysis for the Behavioral Sciences. Routledge.

Confente, 1., Scarpi, D., & Russo, 1. (2020). Marketing a new generation of bio-plastics



products for a circular economy: The role of green self-identity, self-congruity, and
perceived  value.  Journal of  Business  Research, 112,  431-439.
https://doi.org/10.1016/j.jbusres.2019.10.030

Connelly, B., Certo, T., Ireland, R., & Reutzel, C. (2011). Signaling Theory: A Review and
Assessment. Journal of Management, 37, 39-67.
https://doi.org/10.1177/0149206310388419

Constantinides, E. (2014). Foundations of Social Media Marketing. Procedia - Social and
Behavioral Sciences, 148, 40-57. https://doi.org/10.1016/j.sbspro.2014.07.016

Crapa, G., Latino, M. E., & Roma, P. (2024). The performance of green communication
across social media: Evidence from large-scale retail industry in Italy. Corporate Social
Responsibility and Environmental Management, 31(1), 493-513.
https://doi.org/10.1002/csr.2581

Cretu, A. E., & Brodie, R. J. (2007). The influence of brand image and company reputation
where manufacturers market to small firms: A customer value perspective. Industrial
Marketing Management, 36(2), 230-240.
https://doi.org/10.1016/j.indmarman.2005.08.013

Cronin Jr., J. J., & Taylor, S. A. (1992). Measuring Service Quality: A Reexamination and
Extension. Journal of Marketing, 56(3), 55-68.
https://doi.org/10.1177/002224299205600304

Cushman & Wakefield. (2022). The global food & beverage market.
file://su2/U6/MolinilS/Downloads/Chrome Downloads/report- the-global-food-and-
beverage-market-what-s-on-the-menu-summer-2017-cushman- wakefield 182.pdf

Dangelico, R. M., Nonino, F., & Pompei, A. (2021). Which are the determinants of green
purchase behaviour? A study of Italian consumers. Business Strategy and the
Environment, 30(5), 2600-2620. https://doi.org/10.1002/bse.2766

de Lenne, O., & Vandenbosch, L. (2017). Media and sustainable apparel buying intention.
Journal of Fashion Marketing and Management: An International Journal, 21(4), 483—
498. https://doi.org/10.1108/JFMM-11-2016-0101

De Toni, D., Luciene, E., Fabiano, L., & and Milan, G. S. (2018). Antecedents of Perceived
Value and Repurchase Intention of Organic Food. Journal of Food Products Marketing,
24(4), 456-475. https://doi.org/10.1080/10454446.2017.1314231

Delafrooz, N., & Goli, A. (2015). The factors affecting the green brand equity of electronic
products: Green marketing. Cogent Business & Management, 2(1), 1079351.
https://doi.org/10.1080/23311975.2015.1079351

DeVellis, R. F., & Thorpe, C. T. (2021). Scale development: Theory and applications. Sage
publications.

Dhir, A., Sadiq, M., Talwar, S., Sakashita, M., & Kaur, P. (2021). Why do retail consumers
buy green apparel? A knowledge-attitude-behaviour-context perspective. Journal of
Retailing and Consumer Services, 59, 102398.
https://doi.org/10.1016/j.jretconser.2020.102398

Dhir, A., Talwar, S., Sadiq, M., Sakashita, M., & Kaur, P. (2021). Green apparel buying
behaviour: A Stimulus—Organism—Behaviour—Consequence (SOBC) perspective on
sustainability-oriented consumption in Japan. Business Strategy and the Environment,
30(8), 3589-3605. https://doi.org/10.1002/bse.2821

Dinh, K. C., Bang, N.-V., & and Phuong Vo, H. N. (2023). Toward Sustainable
Development and Consumption: The Role of the Green Promotion Mix in Driving
Green Brand Equity and Green Purchase Intention. Journal of Promotion Management,



29(6), 824—-848. https://doi.org/10.1080/10496491.2023.2165209

Dobni, D., & Zinkhan, G. . (1990). In search of brand image: A foundation analysis.
Advances in Consumer Research, 17(1), 110—119.

Dodds, W. B., Monroe, K. B., & Grewal, D. (1991). Effects of Price, Brand, and Store
Information on Buyers’ Product Evaluations. Journal of Marketing Research, 28(3),
307-319. https://doi.org/10.1177/002224379102800305

Doney, Patricia M, & Cannon, Joseph P. (1997). An Examination of the Nature of Trust in
Buyer—Seller ~ Relationships.  Journal  of  Marketing,  61(2), 35-51.
https://doi.org/10.1177/002224299706100203

Duong, C. D. (2024). Environmental corporate social responsibility initiatives and the
attitude-intention-behavior gap in green consumption. Social Responsibility Journal,
20(2), 305-325. https://doi.org/10.1108/SRJ-11-2022-0487

Dwivedi, Y. K., Ismagilova, E., Hughes, D. L., Carlson, J., Filieri, R., Jacobson, J., Jain, V.,
Karjaluoto, H., Kefi, H., Krishen, A. S., Kumar, V., Rahman, M. M., Raman, R.,
Rauschnabel, P. A., Rowley, J., Salo, J., Tran, G. A., & Wang, Y. (2021). Setting the
future of digital and social media marketing research: Perspectives and research
propositions. [International Journal of Information Management, 59, 102168.
https://doi.org/10.1016/j.ijinfomgt.2020.102168

Dworkin, S. L. (2012). Sample Size Policy for Qualitative Studies Using In-Depth
Interviews. Archives of Sexual Behavior, 41(6), 1319-1320.
https://doi.org/10.1007/s10508-012-0016-6

ElSayad, G., & Md Saad, N. H. (2024). Unmasking the power of social media marketing
activities in cultivating customer equity, loyalty, and repurchase intention. Journal of
Marketing Communications, 1-21. https://doi.org/10.1080/13527266.2024.2432029

Elseidi, R., & El-Baz, D. (2016). Electronic word of mouth effects on consumers’ brand
attitudes, brand image and purchase intention: an empirical study in Egypt. The
Business & Management Review, 7(5), 268.

Erdem, T., & Swait, J. (1988). Brand Equity as a Signaling Phenomenon. Journal of
Consumer Psychology, 7(2), 131-157.

Erdem, T., & Swait, J. (2004). Brand Credibility, Brand Consideration, and Choice. Journal
of Consumer Research, 31(1), 191-198. https://doi.org/10.1086/383434

Erdogmus, 1. E., & Cigek, M. (2012). The Impact of Social Media Marketing on Brand
Loyalty. Procedia - Social and Behavioral Sciences, 58, 1353-1360.
https://doi.org/10.1016/j.sbspro.2012.09.1119

Erkan, 1., & Evans, C. (2016). The influence of eWOM in social media on consumers’
purchase intentions: An extended approach to information adoption. Computers in
Human Behavior, 61, 47-55. https://doi.org/10.1016/j.chb.2016.03.003

Erkmen, E. (2018). Managing Your Brand for Employees: Understanding the Role of
Organizational Processes in Cultivating Employee Brand Equity. In Administrative
Sciences (Vol. 8, Issue 3). https://doi.org/10.3390/admsci8030052

Essiz, O., Yurteri, S., Mandrik, C., & Senyuz, A. (2023). Exploring the Value-Action Gap
in Green Consumption: Roles of Risk Aversion, Subjective Knowledge, and Gender
Differences. Journal of Global Marketing, 36(1), 67-92.
https://doi.org/10.1080/08911762.2022.2116376

Fan, Y., Isa, S. M., Yang, S., & Goh, E. (2023). Please stay with us again: Investigating the
mediating roles of hedonic well-being and tourism autobiographical memory in
customer retention at Chinese resorts. Journal of Hospitality and Tourism Management,



56, 410-419. https://doi.org/10.1016/j.jhtm.2023.08.005

Fang, Y., Chiu, C., & Wang, E. T. G. (2011). Understanding customers’ satisfaction and
repurchase intentions. Internet Research, 21(4), 479-503.
https://doi.org/10.1108/10662241111158335

Farias, F. De, Eberle, L., Milan, G. S., De Toni, D., & Eckert, A. (2019). Determinants of
Organic Food Repurchase Intention from the Perspective of Brazilian Consumers.
Journal of Food Products Marketing, 25(09), 921-943.
https://doi.org/10.1080/10454446.2019.1698484

Farquhar, P. H. (1989). Managing brand equity. Marketing Research.

Fauzi, M. A., Hanafiah, M. H., & Kunjuraman, V. (2022). Tourists’ intention to visit green
hotels: building on the theory of planned behaviour and the value-belief-norm theory.
Journal of Tourism Futures, 10(2), 255-276. https://doi.org/10.1108/JTF-01-2022-
0008

Felix, R., Rauschnabel, P. A., & Hinsch, C. (2017). Elements of strategic social media
marketing: A holistic framework. Journal of Business Research, 70, 118-126.
https://doi.org/10.1016/j.jbusres.2016.05.001

Fishbein, M. (1963). An Investigation of the Relationships between Beliefs about an Object
and the attitude toward that Object. Human Relations, 16(3), 233-239.
https://doi.org/10.1177/001872676301600302

Fishbein, M., & Ajzen, 1. (1975). Belief, attitude, intention, and behavior: An introduction
to theory and research. Don Mills, Ontario:Addison-Wesley Pub.Co.

Fishbein, M., & Ajzen, 1. (2010). Predicting and Changing Behavior. Psychology Press.

Fisher, R. A. (1922). On the Interpretation of y*> from Contingency Tables, and the
Calculation of P. Journal of the Royal Statistical Society, 85(1), 87-94.
https://doi.org/10.2307/2340521

Font, X., English, R., Gkritzali, A., & Tian, W. (2021). Value co-creation in sustainable
tourism: A service-dominant logic approach. Tourism Management, 82, 104200.
https://doi.org/10.1016/j.tourman.2020.104200

Fornell, C., & Larcker, D. F. (1981). Evaluating structural equation models with
unobservable variables and measurement error. Journal of Marketing Research, 18(1),
39-50. https://doi.org/10.1177/002224378101800104

Foroudi, P., Tabaghdehi, S. A. H., Cillo, V., & Cuomo, M. T. (2025). E-service failure and
recovery strategy in times of crisis: effect on peer attitudes, expectation and future
intention. Review of Managerial Science, 19(2), 537-571.
https://doi.org/10.1007/s11846-024-00762-0

France, S. L., Davcik, N. S., & Kazandjian, B. J. (2025). Digital brand equity: The concept,
antecedents, measurement, and future development. Journal of Business Research, 192,
115273. https://doi.org/10.1016/j.jbusres.2025.115273

Future Market Insights. (2025). Organic Foods Market Analysis by Category, Product Type,
Distribution Channel, and Region Through 2035.
https://www.futuremarketinsights.com/reports/organic-foods-market

Gao, J., Wang, J., & Bailey, A. (2021). How does public recognition affect price sensitivity
to green products? The role of self-construal and temporal distance. Psychology &
Marketing, 38(8), 1262—1279. https://doi.org/10.1002/mar.21500

Garcia, J. M., Freire, O. B. D. L., Santos, E. B. A., & Andrade, J. (2020). Factors affecting
satisfaction and loyalty to online group buying. Revista de Gestdo, 27(3), 211-228.
https://doi.org/10.1108/REGE-02-2018-0037



Gardner, B. B., & Levy, S. J. (1955). The product and the brand. Harvard Business Review,
33(33-39).

Garson, G. D. (2012). Testing statistical assumptions. Asheboro: Statistical Associates
Publishing.

Gelderman, C. J., Schijns, J., Lambrechts, W., & Vijgen, S. (2021). Green marketing as an
environmental practice: The impact on green satisfaction and green loyalty in a
business-to-business context. Business Strategy and the Environment, 30(4), 2061—
2076. https://doi.org/10.1002/bse.2732

Geng, Yuqing, & Zhang, Han. (2021). Coordinated Interactions of Sustainable
Urbanization Dimensions: Case Study in Hunan, China. SAGE Open, 11(2),
21582440211009200. https://doi.org/10.1177/21582440211009198

Gennaro, L., & Quaglia, G. B. (2003). Enzymes: Uses in food processing. In Encyclopedia
of Food Sciences and Nutrition (pp. 2177-2185).

Gerbing, David W, & Anderson, James C. (1988). An Updated Paradigm for Scale
Development Incorporating Unidimensionality and Its Assessment. Journal of
Marketing Research, 25(2), 186—192. https://doi.org/10.1177/002224378802500207

Gil, M. T., & Jacob, J. (2018). The relationship between green perceived quality and green
purchase intention: a three-path mediation approach using green satisfaction and green
trust. International Journal of Business Innovation and Research, 15(3), 301-319.
https://doi.org/10.1504/IJBIR.2018.089750

Gilal, F. G., Chandani, K., Gilal, R. G., Gilal, N. G., Gilal, W. G., & Channa, N. A. (2020).
Towards a new model for green consumer behaviour: A self-determination theory
perspective. Sustainable Development, 28(4), 711-722.
https://doi.org/10.1002/sd.2021

Goldsmith, R. E., & Newell, S. J. (1997). Innovativeness and price sensitivity: managerial,
theoretical and methodological issues. Journal of Product & Brand Management, 6(3),
163—174. https://doi.org/10.1108/10610429710175682

Grant, J. (2008). Green marketing. Strategic  Direction, 24(6), 25-27.
https://doi.org/10.1108/0258054081086804 1

Grigoriou, N., Davcik, N., & Sharma, P. (2016). Exploring the Influence of Brand Innovation
on Marketing Performance Using Signaling Framework and Resource-Based Theory
(RBT) Approach BT - Let’s Get Engaged! Crossing the Threshold of Marketing’s
Engagement Era. Springer International Publishing.

Guerreiro, J., & Pacheco, M. (2021). How Green Trust, Consumer Brand Engagement and
Green Word-of-Mouth Mediate Purchasing Intentions. Sustainability, 13(14).
https://doi.org/10.3390/sul3147877

Guo, J., & Li, L. (2022). Exploring the Relationship Between Social Commerce Features
and Consumers’ Repurchase Intentions: The Mediating Role of Perceived Value.
Frontiers in Psychology, 12. https://doi.org/10.3389/fpsyg.2021.775056

Gupta, K., & Singh, N. (2024). Greenwashing perception and attitude-intention relationship
towards green products purchase: a mediating model. Environment, Development and
Sustainability. https://doi.org/10.1007/s10668-024-05486-5

Ha, M.-T. (2021). Optimizing Green Brand Equity: The Integrated Branding and Behavioral
Perspectives. Sage Open, 11(3), 21582440211036090.
https://doi.org/10.1177/21582440211036087

Ha, M.-T. (2022). Greenwash and green brand equity: The mediating role of green brand
image, green satisfaction, and green trust, and the moderating role of green concern.



PLOS ONE, 17(11), e0277421. https://doi.org/10.1371/journal.pone.0277421

Ha, M.-T., Ngan, V. T. K., & Nguyen, P. N. D. (2022). Greenwash and green brand equity:
The mediating role of green brand image, green satisfaction and green trust and the
moderating role of information and knowledge. Business Ethics, the Environment &
Responsibility, 31(4), 904-922. https://doi.org/10.1111/beer.12462

Haba, H. F., Bredillet, C., & Dastane, O. (2023). Green consumer research: Trends and way
forward based on bibliometric analysis. Cleaner and Responsible Consumption, 8,
100089. https://doi.org/10.1016/j.clrc.2022.100089

Hair, J. F., Black, B., Babin, B., Anderson, R. E., & Tatham, R. L. (2006). Multivariate data
analysis. Prentice-Hall.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate Data Analysi
(7th ed.). Prentice Hall, Upper Saddle River, NJ.
Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2014). A Primer on Partial Least
Squares Structural Equation Modeling (PLS-SEM) (2nd ed.). SAGE Publications.
Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S. (2021).
Partial least squares structural equation modeling (PLS-SEM) using R: A workbook.
Springer Nature. https://doi.org/10.1007/978-3-030-80519-7

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how to report
the results of PLS-SEM. FEuropean Business Review, 31(1), 2-24.
https://doi.org/10.1108/EBR-11-2018-0203

Hair, J. F., Sarstedt, M., Hopkins, L., & Kuppelwieser, V. (2014). Partial least squares
structural equation modeling (PLS-SEM). European Business Review, 26(2), 106—121.
https://doi.org/10.1108/EBR-10-2013-0128

Hameed, 1., Hussain, H., & Khan, K. (2021). The role of green practices toward the green
word-of-mouth using stimulus-organism-response model. Journal of Hospitality and
Tourism Insights, 5(5), 1046—1061. https://doi.org/10.1108/JHTI-04-2021-0096

Hameed, 1., Hyder, Z., Imran, M., & Shafiq, K. (2021). Greenwash and green purchase
behavior: an environmentally sustainable perspective. Environment, Development and
Sustainability, 23(9), 13113-13134. https://doi.org/10.1007/s10668-020-01202-1

Han, H. (2020). Theory of green purchase behavior (TGPB): A new theory for sustainable
consumption of green hotel and green restaurant products. Business Strategy and the
Environment, 29(6), 2815-2828. https://doi.org/10.1002/bse.2545

Han, M. S., Hampson, D. P., Wang, Y., & Wang, H. (2022). Consumer confidence and green
purchase intention: An application of the stimulus-organism-response model. Journal
of Retailing and Consumer Services, 68, 103061.
https://doi.org/10.1016/j.jretconser.2022.103061

Handriana, T., Kurniawati, M., S. Sangadji, S., Wurjaningrum, F., & Suryaningsih, 1. (2024).
Antecedents and Consequences of Green Trust in Environmentally Friendly Cosmetic
Products. International Journal of  Environmental Impacts, 7.
https://doi.org/10.18280/1jei.070412

Handriana, T., Yulianti, P., Kurniawati, M., Arina, N. A., Aisyah, R. A., Ayu Aryani, M. G,
& Wandira, R. K. (2021). Purchase behavior of millennial female generation on Halal
cosmetic products. Journal of Islamic Marketing, 12(7), 1295-1315.
https://doi.org/10.1108/JIMA-11-2019-0235

Hashish, M. E., Abdou, A. H., Mohamed, S. A., Elenain, A. S., & Salama, W. (2022). The
Nexus between Green Perceived Quality, Green Satisfaction, Green Trust, and
Customers’ Green Behavioral Intentions in Eco-Friendly Hotels: A Structural Equation



Modeling Approach. In International Journal of Environmental Research and Public
Health, 19(23). https://doi.org/10.3390/ijerph192316195

Hayes, A. F. (2015). An Index and Test of Linear Moderated Mediation. Multivariate
Behavioral Research, 50(1), 1-22. https://doi.org/10.1080/00273171.2014.962683

Hayes, A. F. (2017). Introduction to Mediation, Moderation, and Conditional Process
Analysis: A Regression-Based Approach. Guilford publications.

He, Z., Zhou, Y., Wang, J., Li, C., Wang, M., & Li, W. (2021). The impact of motivation,
intention, and contextual factors on green purchasing behavior: New energy vehicles as
an example. Business Strategy and the Environment, 30(2), 1249-12609.
https://doi.org/10.1002/bse.2682

Hellier, P. K., Geursen, G. M., Carr, R. A., & Rickard, J. A. (2003). Customer repurchase
intention.  European  Journal  of  Marketing,  37(11/12),  1762-1800.
https://doi.org/10.1108/03090560310495456

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing discriminant
validity in variance-based structural equation modeling. Journal of the Academy of
Marketing Science, 43(1), 115—135. https://doi.org/10.1007/s11747-014-0403-8

Henseler, J., Ringle, C., & R. Sinkovics, R. (2009). The Use of Partial Least Squares Path
Modeling in International Marketing. In Advances in International Marketing (Vol. 20,
pp. 277-319). https://doi.org/10.1108/S1474-7979(2009)0000020014

Ho, C.-W., & Wang, Y.-B. (2015). Re-purchase intentions and virtual customer relationships
on social media brand community. Human-Centric Computing and Information
Sciences, 5(1), 18. https://doi.org/10.1186/s13673-015-0038-x

Ho Nguyen, H., Nguyen-Viet, B., Hoang Nguyen, Y. T., & Hoang Le, T. (2022).
Understanding online purchase intention: the mediating role of attitude towards
advertising. Cogent Business & Management, 9(1), 2095950.
https://doi.org/10.1080/23311975.2022.2095950

Hoang, V., Saviolidis, N. M., Olafsdottir, G., Bogason, S., Hubbard, C., Samoggia, A.,
Nguyen, V., & Nguyen, D. (2023). Investigating and stimulating sustainable dairy
consumption behavior: An exploratory study in Vietnam. Sustainable Production and
Consumption, 42, 183—195. https://doi.org/10.1016/j.spc.2023.09.016

Hoang, D. Van, & Tung, L. T. (2024). Environmental concern, perceived marketplace
influence and green purchase behavior: the moderation role of perceived environmental
responsibility. International Journal of Sociology and Social Policy, 44(11/12), 1024—
1039. https://doi.org/10.1108/1JSSP-03-2024-0111

Hoelter, J. W. (1983). The Analysis of Covariance Structures: Goodness-of-Fit Indices.
Sociological Methods & Research, 11(3), 325-344.
https://doi.org/10.1177/0049124183011003003

Horowitz, D. M. (2010). The New Community Rules: Marketing on the Social Web. Journal
of Product & Brand Management, 19(6), 461-463.
https://doi.org/10.1108/10610421011085785

Hou, H., & Wu, H. (2020). Tourists’ perceptions of green building design and their intention
of staying in green hotel. Tourism and Hospitality Research, 21(1), 115-128.
https://doi.org/10.1177/1467358420963379

Hoyos-Vallejo, C. A., Carrién-Bésquez, N. G., & Ortiz-Regalado, O. (2023). The influence
of skepticism on the university Millennials’ organic food product purchase intention.
British Food Journal, 125(10), 3800-3816. https://doi.org/10.1108/BFJ-02-2023-0093

Hsieh, M.-H. (2004). Measuring Global Brand Equity Using Cross-National Survey Data.



Journal of International Marketing, 12(2), 28-57.
https://doi.org/10.1509/jimk.12.2.28.32897

Hsu, C.-L., Chang, C.-Y., & Yansritakul, C. (2017). Exploring purchase intention of green
skincare products using the theory of planned behavior: Testing the moderating effects
of country of origin and price sensitivity. Journal of Retailing and Consumer Services,
34, 145-152. https://doi.org/10.1016/j.jretconser.2016.10.006

Hsu, H. Y., & Tsou, H.-T. (2011). Understanding customer experiences in online blog
environments. International Journal of Information Management, 31(6), 510-523.
https://doi.org/10.1016/j.ijjinfomgt.2011.05.003

Hu, H.-H., Jay, K., & and Juwaheer, T. D. (2009). Relationships and impacts of service
quality, perceived value, customer satisfaction, and image: an empirical study. The
Service Industries Journal, 29(2), 111-125.
https://doi.org/10.1080/02642060802292932

Hu, L. T., & Bentler, P. M. (1999). Cutoff Criteria for Fit Indexes in Covariance Structure
Analysis Conventional Criteria Versus New AlternativesNo Title. Structural Equation
Modeling, 1-55.

Hu, T.-L., Chao, C.-M., & Lin, C.-H. (2024). The Role of Social Media Marketing in Green
Product Repurchase Intention. Sustainability, 16(14).
https://doi.org/10.3390/sul16145916

Huang, Yi-Chun, Yang, M., & Wang, Y.-C. (2014). Effects of green brand on green purchase
intention. Marketing  Intelligence & Planning, 32(3), 250-268.
https://doi.org/10.1108/MIP-10-2012-0105

Huang, Yung-Chuan, & Liu, C.-H. (2020). Buffering effects of brand perception to
behavioural intention - Evidence of China airlines. Research in Transportation
Business & Management, 37, 100468. https://doi.org/10.1016/j.rtbm.2020.100468

Huerta-Alvarez, R., Cambra-Fierro, J. J., & Fuentes-Blasco, M. (2020). The interplay
between social media communication, brand equity and brand engagement in tourist
destinations: An analysis in an emerging economy. Journal of Destination Marketing
& Management, 16, 100413. https://doi.org/10.1016/j.jdmm.2020.100413

Huh, J., & Kim, N. L. (2024). Green as the new status symbol: Examining green signaling
effects among Gen Z and Millennial consumers. Journal of Fashion Marketing and
Management, 28(6), 1237-1255. https://doi.org/10.1108/JFMM-07-2022-0159

Hung, C.-Z., & Chang, T.-W. (2024). Have I purchased the right product? Consumer
behavior under corporate greenwash behavior. Journal of Consumer Behaviour, 23(3),
1102—1113. https://doi.org/10.1002/cb.2263

Huy Tuu, H., & Ottar Olsen, S. (2009). Food risk and knowledge in the satisfaction-
repurchase loyalty relationship. 4Asia Pacific Journal of Marketing and Logistics, 21(4),
521-536. https://doi.org/10.1108/13555850910997571

Hwang, J., Lee, J., Kim, J. J., & Sial, M. S. (2021). Application of internal environmental
locus of control to the context of eco-friendly drone food delivery services. Journal of
Sustainable Tourism, 29(7), 1098-1116.
https://doi.org/10.1080/09669582.2020.1775237

Hwang, J., & Lyu, S. O. (2020). Relationships among green image, consumer attitudes,
desire, and customer citizenship behavior in the airline industry. International Journal
of Sustainable Transportation, 14(6), 437-447.
https://doi.org/10.1080/15568318.2019.1573280

Hynes, N., & Wilson, J. (2016). I do it, but don’t tell anyone! Personal values, personal and



social norms: Can social media play a role in changing pro-environmental behaviours?
Technological ~ Forecasting and  Social Change, 111, 349-359.
https://doi.org/10.1016/j.techfore.2016.06.034

Igbal, J., Yu, D., Zubair, M., Rasheed, M. 1., Khizar, H. M. U., & Imran, M. (2021). Health
consciousness, food safety concern, and consumer purchase intentions toward organic
food: The role of consumer involvement and ecological motives. SAGE Open, 11(2).
https://doi.org/10.1177/21582440211015727

Isac, N., Javed, A., Radulescu, M., Cismasu, I. D. L., Yousaf, Z., & Serbu, R. S. (2024). Is
greenwashing impacting on green brand trust and purchase intentions? Mediating role
of environmental knowledge. Environment, Development and Sustainability.
https://doi.org/10.1007/s10668-023-04352-0

Ishaq, M. L., Sarwar, H., & Ahmed, R. (2021). “A healthy outside starts from the inside”: A
matter of sustainable consumption behavior in Italy and Pakistan. Business Ethics, the
Environment & Responsibility, 30(S1), 61-86. https://doi.org/10.1111/beer.12333

Istanbulluoglu, D., & Sakman, E. (2024). Successful complaint handling on social media
predicts increased repurchase intention: The roles of trust in company and propensity
to trust. European Management Journal, 42(1), 11-22.
https://doi.org/10.1016/j.em;j.2022.06.004

Istijanto, & Purusottama, A. (2023). Is traditional media communication less effective than
social media and personal selling for brand building? Empirical evidence from a
cosmetics brand in Indonesia. Cogent Social Sciences, 9(2), 2276620.
https://doi.org/10.1080/23311886.2023.2276620

Jabeen, R., Khan, K. U., Zain, F., & Atlas, F. (2023). Buy green only: Interplay between
green marketing, corporate social responsibility and green purchase intention; the
mediating role of green brand image. Business Strategy & Development, 6(3), 503-518.
https://doi.org/10.1002/bsd2.258

Jacoby, J. (2002). Stimulus-Organism-Response Reconsidered: An Evolutionary Step in
Modeling (Consumer) Behavior. Journal of Consumer Psychology, 12(1), 51-57.
https://doi.org/10.1207/S15327663JCP1201_05

Jaiswal, D., & Kant, R. (2018). Green purchasing behaviour: A conceptual framework and
empirical investigation of Indian consumers. Journal of Retailing and Consumer
Services, 41, 60—69. https://doi.org/10.1016/j.jretconser.2017.11.008

Jarvis, C. B., MacKenzie, S. B., & Podsakoff, P. M. (2003). A critical review of construct
indicators and measurement model misspecification in marketing and consumer
research. Journal of Consumer Research, 30(2), 199-218.
https://doi.org/10.1086/376806

Jebarajakirthy, C., Sivapalan, A., Das, M., Maseeh, H. 1., Ashaduzzaman, M., Strong, C., &
Sangroya, D. (2024). A meta-analytic integration of the theory of planned behavior and
the value-belief-norm model to predict green consumption. European Journal of
Marketing, 58(4), 1141-1174. https://doi.org/10.1108/EJM-06-2021-0436

Joshi, Y., & Rahman, Z. (2015). Factors Affecting Green Purchase Behaviour and Future
Research Directions. International Strategic Management Review, 3(1), 128-143.
https://doi.org/10.1016/j.ism.2015.04.001

Juliana, J., Djakasaputra, A., & Pramono, R. (2020). Green perceived risk, green viral
communication, green perceived value against green purchase intention through green
satisfaction. Journal of Industrial Engineering &amp; Management Research, 1(2),
124-139. https://doi.org/10.7777/jiemar.v1i2.46



Kamakura, W. A., & Russell, G. J. (1993). Measuring brand value with scanner data.
International ~ Journal  of  Research  in  Marketing,  10(1),  9-22.
https://doi.org/10.1016/0167-8116(93)90030-3

Kamalanon, P., Chen, J.-S., & Le, T.-T.-Y. (2022). “Why Do We Buy Green Products?”’ An
Extended Theory of the Planned Behavior Model for Green Product Purchase Behavior.
Sustainability, 14(2). https://doi.org/10.3390/su14020689

Kaur, B., Gangwar, V. P., & Dash, G. (2022). Green Marketing Strategies, Environmental
Attitude, and Green Buying Intention: A Multi-Group Analysis in an Emerging
Economy Context. Sustainability, 14(10). https://doi.org/10.3390/sul4106107

Kaur, J., Parida, R., Ghosh, S., & Lavuri, R. (2021). Impact of materialism on purchase
intention of sustainable luxury goods: An empirical study in India. Society and Business
Review, 17(1), 22—44. https://doi.org/10.1108/SBR-10-2020-0130

Kazmi, S. H. A., Shahbaz, M. S., Mubarik, M. S., & Ahmed, J. (2021). Switching behaviors
toward green brands: evidence from emerging economy. Environment, Development
and Sustainability, 23(8), 11357-11381. https://doi.org/10.1007/s10668-020-01116-y

Keller, K. L. (1993). Conceptualizing, Measuring, and Managing Customer-Based Brand
Equity. Journal of Marketing, 57(1), 1-22.
https://doi.org/10.1177/002224299305700101

Keller, K. L. (2008). Strategic Brand Management: Building, Measuring and Managing
Brand Equity (3rd ed.). Prentice Hall.

Keller, K. L., & Lehmann, D. R. (2006). Brands and Branding: Research Findings and Future
Priorities. Marketing Science, 25(6), 740—759. https://doi.org/10.1287/mksc.1050.0153

Khan, E. A., Royhan, P., Rahman, M. A., Rahman, M. M., & Mostafa, A. (2020). The Impact
of Enviropreneurial Orientation on Small Firms’ Business Performance: The Mediation
of Green Marketing Mix and Eco-Labeling Strategies. Sustainability, 12(1).
https://doi.org/10.3390/su12010221

Khan, M. S., Saengon, P., Alganad, A. M. N., Chongcharoen, D., & Farrukh, M. (2020).
Consumer green behaviour: An approach towards environmental sustainability.
Sustainable Development, 28(5), 1168—1180. https://doi.org/10.1002/sd.2066

Khan, N. A., Hassan, S., Pravdina, N., & Akhtar, M. (2023). Drivers of sustainability:
technological and relational factors influencing young consumers’ green buying
intentions and green actual consumption behavior. Young Consumers, 24(6), 686—703.
https://doi.org/10.1108/YC-09-2022-1610

Khan, Z., Yang, Y., Shafi, M., & Yang, R. (2019). Role of Social Media Marketing Activities
(SMMAs) in Apparel Brands Customer Response: A Moderated Mediation Analysis.
Sustainability, 11(19). https://doi.org/10.3390/sul1195167

Khandelwal, Utkal, Kulshreshtha, Kushagra, & Tripathi, Vikas. (2019). Importance of
Consumer-based Green Brand Equity: Empirical Evidence. Paradigm, 23(1), 83-97.
https://doi.org/10.1177/0971890719844428

Ki, H., & Kim, J.-Y. (2022). Sell green and buy green: A signaling theory of green products.
Resource and Energy Economics, 67, 101266.
https://doi.org/10.1016/j.reseneeco.2021.101266

Kim, A. J., & Ko, E. (2012). Do social media marketing activities enhance customer equity?
An empirical study of luxury fashion brand. Journal of Business Research, 65(10),
1480—1486. https://doi.org/10.1016/j.jbusres.2011.10.014

Kim, K. H., Kim, K. S., Kim, D. Y., Kim, J. H., & Kang, S. H. (2008). Brand equity in
hospital — marketing.  Journal  of  Business  Research, 6I1(1), 75-82.



https://doi.org/10.1016/j.jbusres.2006.05.010

King, C., & Grace, D. (2009). Employee Based Brand Equity: A Third Perspective. Services
Marketing Quarterly, 30(2), 122—147. https://doi.org/10.1080/15332960802619082

Kirmani, A., & Rao, A. (2000). No Pain, No Gain: A Critical Review of the Literature on
Signaling Unobservable Product Quality. Journal of Marketing, 64, 66-79.
https://doi.org/10.1509/jmkg.64.2.66.18000

Kock, N. (2015). Common Method Bias in PLS-SEM: [International Journal of E-
Collaboration, 11, 1-10. https://doi.org/10.4018/ijec.2015100101

Konuk, F. A. (2021). The moderating impact of taste award on the interplay between
perceived taste, perceived quality and brand trust. Journal of Retailing and Consumer
Services, 63, 102698. https://doi.org/10.1016/j.jretconser.2021.102698

Kotler, P., & Keller, K. (2016). Marketing Management (15th ed.). Prentice Hall.

Kurnia, P. R., Aryani, B., & Sari, D. P. (2025). The Impact of Social Media Brand
Community and Brand-Community Commitment on Customer Based Brand Equity.
International ~ Research  Journal of  Business  Studies, 18(1), 27-41.
https://doi.org/10.21632/irjbs.18.1.27-41

Kwon, J., & Ahn, J. (2021). Socio-demographic characteristics and green consumption
behavior in developing countries: the case of Malaysia. Social Responsibility Journal,
17(8), 1213—-1231. https://doi.org/10.1108/SRJ-02-2020-0071

Lai, F., Griffin, M., & Babin, B. J. (2009). How quality, value, image, and satisfaction create
loyalty at a Chinese telecom. Journal of Business Research, 62(10), 980-986.
https://doi.org/10.1016/j.jbusres.2008.10.015

Lal, B., Ismagilova, E., Dwivedi, Y. K., & Kwayu, S. (2020). Return on Investment in Social
Media Marketing: Literature Review and Suggestions for Future Research. Digital and
Social Media Marketing, 3—17. https://doi.org/10.1007/978-3-030-24374-6 1

Lam, A., Lau, M. M., & Cheung, R. (2016). Modelling the Relationship among Green
Perceived Value, Green Trust, Satisfaction, and Repurchase Intention of Green
Products. Contemporary Management Research, 12, 47-60.
https://doi.org/10.7903/cmr.13842

Laroche, M., Bergeron, J., & Barbaro-Forleo, G. (2001). Targeting consumers who are
willing to pay more for environmentally friendly products. Journal of Consumer
Marketing, 18(6), 503-520. https://doi.org/10.1108/EUMO0000000006155

Laroche, M., Habibi, M. R., & Richard, M.-O. (2013). To be or not to be in social media:
How brand loyalty is affected by social media? International Journal of Information
Management, 33(1), 76-82. https://doi.org/10.1016/j.ijjinfomgt.2012.07.003

Lassar, W., Mittal, B., & Sharma, A. (1995). Measuring customer-based brand equity.
Journal of Consumer Marketing, 12(4), 11-19.
https://doi.org/10.1108/07363769510095270

Laveen Kumar, K., & Anjani Devi, S. (2024). Beyond Likes and Shares: Unveiling the
Sequential Mediation of Brand Equity, Loyalty, Image, and Awareness in Social Media
Marketing’s Influence on Repurchase Intentions for High-Tech Products. Qubahan
Academic Journal, 4(2 SE-Atrticles), 23—-37. https://doi.org/10.48161/qaj.v4n2a514

Lavuri, R. (2022). Organic green purchasing: Moderation of environmental protection
emotion and price sensitivity. Journal of Cleaner Production, 368, 133113.
https://doi.org/10.1016/j.jclepro.2022.133113

Le-Anh, T., & Nguyen-To, T. (2020). Consumer purchasing behaviour of organic food in an
emerging market. International Journal of Consumer Studies, 44(6), 563-573.



https://doi.org/10.1111/ijcs. 12588

Le, L. T., Tran, L. T. T., Pham, L. M. T., & Tran, D. T. D. (2018). A revised model of e-
brand equity and its application to high technology products. The Journal of High
Technology Management Research, 29(2), 151-160.
https://doi.org/10.1016/j.hitech.2018.09.005

Le, M. H., & Nguyen, P. M. (2022). Integrating the Theory of Planned Behavior and the
Norm Activation Model to Investigate Organic Food Purchase Intention: Evidence
from Vietnam. Sustainability, 14(2), 816—825. https://doi.org/10.3390/su14020816

Lemon, K. N., Rust, R. T., & Zeithaml, V. A. (2001). What drives customer equity?
Marketing Management, 10(1), 20-25.

Leung, X. Y., Sun, J., & Bai, B. (2017). Bibliometrics of social media research: A co-citation
and co-word analysis. International Journal of Hospitality Management, 66, 35—45.
https://doi.org/10.1016/j.ijhm.2017.06.012

Leyva-Hernandez, S. N., Toledo-Lépez, A., & Hernandez-Lara, A. B. (2021). Purchase
Intention for Organic Food Products in Mexico: The Mediation of Consumer Desire. In
Foods (Vol. 10, Issue 2). https://doi.org/10.3390/foods10020245

Li, F., Larimo, J., & Leonidou, L. C. (2023). Social media in marketing research: Theoretical
bases, methodological aspects, and thematic focus. Psychology & Marketing, 40(1),
124-145. https://doi.org/10.1002/mar.21746

Li, G, Yang, L., Zhang, B., Li, X., & Chen, F. (2021). How do environmental values impact
green product purchase intention? The moderating role of green trust. Environmental
Science and Pollution Research, 28(33), 46020—46034.
https://doi.org/10.1007/s11356-021-13946-y

Li, J., Hu, L., & Basheer, M. F. (2024). Linking green perceived value and green brand
loyalty: a mediated moderation analysis of green brand attachment, green self-image
congruity, and green conspicuous consumption. Environment, Development and
Sustainability, 26(10), 25569-25587. https://doi.org/10.1007/s10668-023-03696-x

Li, Y.-Q., & Liu, C.-H. S. (2019). Understanding service quality and reputation effects on
purchase behavior through image: the moderating roles of service reliability.
Transportation Letters, 11(10), 580-588.
https://doi.org/10.1080/19427867.2018.1478929

Liang, L. J., HS Chris, C., & and Joppe, M. (2018). Understanding repurchase intention of
Airbnb consumers: perceived authenticity, electronic word-of-mouth, and price
sensitivity.  Journal of Travel & Tourism Marketing, 35(1), 73-89.
https://doi.org/10.1080/10548408.2016.1224750

Liao, Y.-K., Wu, W.-Y., & Pham, T.-T. (2020). Examining the Moderating Effects of Green
Marketing and Green Psychological Benefits on Customers’ Green Attitude, Value and
Purchase Intention. Sustainability, 12(18). https://doi.org/10.3390/sul2187461

Lichtenstein, D. R., Ridgway, N. M., & Netemeyer, R. G. (1993). Price perceptions and
consumer shopping behavior: a field study. Journal of marketing research, 30(2), 234-
245.

Lim, X.-J., Cheah, J.-H., Waller, D. S., Ting, H., & Ng, S. 1. (2019). What s-commerce
implies? Repurchase intention and its antecedents. Marketing Intelligence & Planning,
38(6), 760—776. https://doi.org/10.1108/MIP-03-2019-0145

Lin, A. Y.-S., Huang, Y.-T., & Lin, M.-K. (2015). Customer-Based Brand Equity: The
Evidence from  China. Contemporary  Management  Research, 11(1).
https://doi.org/10.7903/cmr.14153



Lin, J., Lobo, A., & Leckie, C. (2017a). The role of benefits and transparency in shaping
consumers’ green perceived value, self-brand connection and brand loyalty. Journal of
Retailing and Consumer Services, 35, 133-141.
https://doi.org/10.1016/j.jretconser.2016.12.011

Lin, J., Lobo, A., & Leckie, C. (2017b). Green brand benefits and their influence on brand
loyalty. Marketing Intelligence & Planning, 35(3), 425-440.
https://doi.org/10.1108/MIP-09-2016-0174

Lin, R.-R., & Lee, J.-C. (2024). How the UTAUT motivates consumers’ continuous use of
green FinTech: the moderation effect of consumer social responsibility and long-term
orientation. Aslib Journal of Information Management, 77(5), 1052-1078.
https://doi.org/10.1108/AJIM-09-2023-0371

Liu, H. T., & Tsaur, R.-C. (2020). The Theory of Reasoned Action Applied to Green
Smartphones: Moderating Effect of Government Subsidies. Sustainability, 12(15).
https://doi.org/10.3390/sul12155979

Liu, L., & Tobias, G. R. (2024). The impact of environmental literacy on residents’ green
consumption : Experimental evidence from China. Cleaner and Responsible
Consumption, 12, 100165. https://doi.org/10.1016/j.clrc.2023.100165

Liu, M. T., Liu, Y., & Mo, Z. (2020). Moral norm is the key: An extension of the theory of
planned behaviour (TPB) on Chinese consumers’ green purchase intention. Asia Pacific
Journal of Marketing and Logistics, 32(8), 1823-1841.
https://doi.org/10.1108/APJML-05-2019-0285

Liu, P., Segovia, M., Tse, E. C.-Y., & Nayga, R. M. (2022). Become an environmentally
responsible customer by choosing low-carbon footprint products at restaurants:
Integrating the elaboration likelihood model (ELM) and the theory of planned behavior
(TPB). Journal of Hospitality and Tourism Management, 52, 346-355.
https://doi.org/10.1016/j.jhtm.2022.07.021

Luo, B., Sun, Y., Shen, J., & Xia, L. (2020). How does green advertising skepticism on social
media affect consumer intention to purchase green products? Journal of Consumer
Behaviour, 19(4), 371-381. https://doi.org/10.1002/cb.1818

Majeed, M., Asare, C., Fatawu, A., & Abubakari, A. (2022). An analysis of the effects of
customer satisfaction and engagement on social media on repurchase intention in the
hospitality industry. Cogent Business & Management, 9(1), 2028331.
https://doi.org/10.1080/23311975.2022.2028331

Majeed, M., Owusu-Ansah, M., & Ashmond, A.-A. (2021). The influence of social media
on purchase intention: The mediating role of brand equity. Cogent Business &
Management, 8(1), 1944008. https://doi.org/10.1080/23311975.2021.1944008

Majeed, M. U., Aslam, S., Murtaza, S. A., Attila, S., & Molnar, E. (2022). Green Marketing
Approaches and Their Impact on Green Purchase Intentions: Mediating Role of Green
Brand Image and Consumer Beliefs towards the Environment. Sustainability, 14(18).
https://doi.org/10.3390/su141811703

Majeed, S., Kim, W. G., & Kim, T. (2023). Perceived green psychological benefits and
customer pro-environment behavior in the value-belief-norm theory: The moderating
role of perceived green CSR. International Journal of Hospitality Management, 113,
103502. https://doi.org/10.1016/j.ijhm.2023.103502

Malhotra, G., & Srivastava, H. (2024). Green purchase intention in omnichannel retailing:
role of environmental knowledge and price sensitivity. Journal of Strategic Marketing,
32(4), 467-490. https://doi.org/10.1080/0965254X.2023.2241464



Martin, K., & Todorov, 1. (2010). How Will Digital Platforms be Harnessed in 2010, and
How Will They Change the Way People Interact with Brands? Journal of Interactive
Advertising, 10(2), 61-66. https://doi.org/10.1080/15252019.2010.10722170

McLafferty, I. (2004). Focus group interviews as a data collecting strategy. Journal of
Advanced Nursing, 48(2), 187—194. https://doi.org/10.1111/1.1365-2648.2004.03186.x

Mehrabian, A., & Russell, J. A. (1974). An approach to environmental psychology. The MIT
Press.

Mehraj, D., & Qureshi, . H. (2022). Does green brand positioning translate into green
purchase intention?: A mediation—moderation model. Business Strategy and the
Environment, 31(7), 3166-3181. https://doi.org/10.1002/bse.3069

Mezger, A., Cabanelas, P., Loépez-Miguens, M. J., Cabiddu, F., & Riidiger, K. (2020).
Sustainable development and consumption: The role of trust for switching towards
green energy. Business Strategy and the Environment, 29(8), 3598-3610.
https://doi.org/10.1002/bse.2599

Mikul & Mittal, Ishwar. (2023). The Saga of Brand Equity: A Comprehensive Bibliometric
Analysis. NMIMS Management Review, 31(3), 165-177.
https://doi.org/10.1177/0974150X231205447

Mishra, S., & Kaur, R. (2023). Investigating consumer’s buying behaviour of green products
through the lenses of extended theory of planned behaviour. Management of
Environmental Quality: An International Journal, ahead-of-p(ahead-of-print).
https://doi.org/10.1108/MEQ-11-2022-0315

Misra, R., & Singh, D. (2016). An analysis of factors affecting growth of organic food.
British Food Journal, 118(9), 2308-2325. https://doi.org/10.1108/BFJ-02-2016-0080

Mittal, V., Ross, J., William, T., & Baldasare, P. M. (1998). The Asymmetric Impact of
Negative and Positive attribute-Level Performance on Overall Satisfaction and
Repurchase Intentions. Journal of  Marketing, 62(1), 33-47.
https://doi.org/10.1177/002224299806200104

Mizik, N., & Jacobson, R. (2009). Valuing Branded Businesses. Journal of Marketing, 73(6),
137-153. https://doi.org/10.1509/jmkg.73.6.137

Mohd Suki, N. (2016). Green product purchase intention: impact of green brands, attitude,
and knowledge. British Food Journal, 118(12), 2893-2910.
https://doi.org/10.1108/BFJ-06-2016-0295

Mohd Suki, N. (2017). Green products usage: structural relationships on customer
satisfaction and loyalty. International Journal of Sustainable Development & World
Ecology, 24(1), 88-95. https://doi.org/10.1080/13504509.2016.1169563

Moher, D., Liberati, A., Tetzlaff, J., & Altman, D. G. (2010). Preferred reporting items for
systematic reviews and meta-analyses: The PRISMA statement. International Journal
of Surgery, 8(5), 336-341. https://doi.org/10.1016/.ijsu.2010.02.007

Molinari, L. K., Abratt, R., & Dion, P. (2008). Satisfaction, quality and value and effects on
repurchase and positive word-of-mouth behavioral intentions in a B2B services context.
Journal of Services Marketing, 22(5), 363-373.
https://doi.org/10.1108/08876040810889139

Mombeuil, C., & Diunugala, H. P. (2024). Investigating the sustainability of the tourism
industry through consumer intention to purchase electric three-wheelers: the case of Sri
Lanka. [International Journal of Tourism Cities, 10(4), 1210-1230.
https://doi.org/10.1108/IJTC-11-2023-0250

Monroe, Kent B. (1973). Buyers’ Subjective Perceptions of Price. Journal of Marketing



Research, 10(1), 70-80. https://doi.org/10.1177/002224377301000110

Moon, S.-J. (2021). Effect of consumer environmental propensity and innovative propensity
on intention to purchase electric vehicles: Applying an extended theory of planned
behavior. International Journal of Sustainable Transportation, 16(11), 1032-1046.
https://doi.org/10.1080/15568318.2021.1961950

Moslehpour, M., Wong, W.-K., Pham, K. Van, & Aulia, C. K. (2017). Repurchase intention
of Korean beauty products among Taiwanese consumers. Asia Pacific Journal of
Marketing and Logistics, 29(3), 569-588. https://doi.org/10.1108/APJML-06-2016-
0106

Mostafa, M. M. (2007). Gender differences in Egyptian consumers’ green purchase
behaviour: the effects of environmental knowledge, concern and attitude. International
Journal of Consumer Studies, 31(3), 220-229. https://doi.org/10.1111/j.1470-
6431.2006.00523.x

Munir, A., Sari, D., Komaladewi, R., Albatati, B., & Pasryb, A. S. (2025). Digital
transformation in MSMEs: The role of social media marketing and brand resonance
value in increasing the repurchase intention of digital food platform customers.
International  Journal of Data and Network Science, 9, 833-844.
https://doi.org/10.5267/j.1jdns.2025.8.001

Nascimento, J., & Loureiro, S. M. C. (2024). Mapping the sustainability branding field:
emerging trends and future directions. Journal of Product & Brand Management, 33(2),
234-257. https://doi.org/10.1108/JPBM-02-2023-4349

Nazir, M., & Wani, T. A. (2024). Role of social media influencer toward environmental
involvement and green buying behavior. Business Strategy & Development, 7(2), €390.
https://doi.org/10.1002/bsd2.390

Nazir, S., Khadim, S., Ali Asadullah, M., & Syed, N. (2023). Exploring the influence of
artificial intelligence technology on consumer repurchase intention: The mediation and
moderation approach. Technology in Society, 72, 102190.
https://doi.org/10.1016/j.techsoc.2022.102190

Nekmahmud, M., Naz, F., Ramkissoon, H., & Fekete-Farkas, M. (2022). Transforming
consumers’ intention to purchase green products: Role of social media. Technological
Forecasting and Social Change, 185, 122067.
https://doi.org/10.1016/j.techfore.2022.122067

Netemeyer, R. G., Krishnan, B., Pullig, C., Wang, G., Yagci, M., Dean, D., Ricks, J., &
Wirth, F. (2004). Developing and validating measures of facets of customer-based
brand  equity.  Jowrnal  of  Business  Research,  57(2),  209-224.
https://doi.org/10.1016/S0148-2963(01)00303-4

Newman, J. W. (1957). New insight, new progress, for marketing. Harvard Business Review,
35,95-102.

Nguyen-Viet, B. (2022). Understanding the Influence of Eco-label, and Green Advertising
on Green Purchase Intention: The Mediating Role of Green Brand Equity. Journal of
Food Products Marketing, 28(2), 87-103.
https://doi.org/10.1080/10454446.2022.2043212

Nguyen-Viet, B. (2023). The impact of green marketing mix elements on green customer
based brand equity in an emerging market. Asia-Pacific Journal of Business
Administration, 15(1), 96—116. https://doi.org/10.1108/APJBA-08-2021-0398

Nguyen-Viet, B., & Nguyen Anh, T. (2021). The role of selected marketing mix elements in
consumer based brand equity creation: milk industry in Vietnam. Journal of Food



Products Marketing, 27(2), 72—88. https://doi.org/10.1080/10454446.2021.1892007

Nguyen, T.-P., & Dekhili, S. (2019). Sustainable development in Vietnam: An examination
of consumers’ perceptions of green products. Business Strategy & Development, 2(2),
127-136. https://doi.org/10.1002/bsd2.48

Nguyen, H. V, Nguyen, N., Nguyen, B. K., & Greenland, S. (2021). Sustainable Food
Consumption: Investigating Organic Meat Purchase Intention by Vietnamese
Consumers. Sustainability, 13(2). https://doi.org/10.3390/su13020953

Nunnally, J. C., & Burnstein, 1. H. (1994). Psychometric Theory (3rd ed.). McGraw — Hill.

Ogiemwonyi, O. (2022). Factors influencing generation Y green behaviour on green
products in Nigeria: An application of theory of planned behaviour. Environmental and
Sustainability Indicators, 13, 100164. https://doi.org/10.1016/j.indic.2021.100164

Okten Demircioglu, A., Bhatti, F., & Ababneh, B. (2021). Improving student satisfaction
through social media marketing activities: The mediating role of perceived quality.
International ~ Journal  of Data  and  Network  Science,  143-150.
https://doi.org/10.5267/j.1jdns.2021.1.002

Oliver, Richard L. (1999). Whence Consumer Loyalty? Journal of Marketing, 63(4), 33—
44. https://doi.org/10.1177/00222429990634s105

Padgett, D., & Allen, D. (1997). Communicating Experiences: A Narrative Approach to
Creating Service Brand Image. Journal of Advertising, 26(4), 49-62.
https://doi.org/10.1080/00913367.1997.10673535

Panci¢, M., Serdarusi¢, H., & Cuéi¢, D. (2023). Green Marketing and Repurchase Intention:
Stewardship of Green Advertisement, Brand Awareness, Brand Equity, Green
Innovativeness, and Brand Innovativeness. Sustainability, 15(16).
https://doi.org/10.3390/sul51612534

Panda, T. K., Kumar, A., Jakhar, S., Luthra, S., Garza-Reyes, J. A., Kazancoglu, I., & Nayak,
S. S. (2020). Social and environmental sustainability model on consumers’ altruism,
green purchase intention, green brand loyalty and evangelism. Journal of Cleaner
Production, 243, 118575. https://doi.org/10.1016/j.jclepro.2019.118575

Parasuraman, A., Zeithaml, V. A., & Malhotra, A. (2005). E-S-QUAL: A Multiple-Item
Scale for Assessing Electronic Service Quality. Journal of Service Research, 7(3),213—
233. https://doi.org/10.1177/1094670504271156

Parris, D. L., & Guzman, F. (2022). Evolving brand boundaries and expectations: looking
back on brand equity, brand loyalty, and brand image research to move forward.
Journal of  Product & Brand  Management, 32(2), 191-234.
https://doi.org/10.1108/JPBM-06-2021-3528

Patterson, P. G., & Spreng, R. A. (1997). Modelling the relationship between perceived
value, satisfaction and repurchase intentions in a business-to-business, services context:
an empirical examination. International Journal of Service Industry Management, 8(5),
414-434. https://doi.org/10.1108/09564239710189835

Paul, J., Modi, A., & Patel, J. (2016). Predicting green product consumption using theory of
planned behavior and reasoned action. Journal of Retailing and Consumer Services, 29,
123-134. https://doi.org/10.1016/].jretconser.2015.11.006

Peattie, K. (2010). Green consumption: behavior and norms. Annual Review of Environment
and Resources, 35(1), 195-228. https://doi.org/10.1146/annurev-environ-032609-
094328

Peng, Ling, Adeel, Ifraz, Ayub, Arslan, & Rasool, Zeeshan. (2024). Investigating the
Roles of Word of Mouth and Brand Image Between Social Media Marketing Activities



and Brand Equity. SAGE Open, 14(1), 21582440231220110.
https://doi.org/10.1177/21582440231220113

Phan, T. A., & Pham, N. (2023). Young Adults’ Anti-Consumption Tendencies toward
Organic Foods in Vietnam: The Mediating Role of Self-Efficacy. SAGE Open, 13.
https://doi.org/10.1177/21582440231207703

Phan, T. X. D. (2024). Understanding the acquisition, usage, and disposal behaviours in
sustainable food consumption: A framework for future studies. Cleaner and
Responsible Consumption, 12, 100162. https://doi.org/10.1016/j.clrc.2023.100162

Phan, V.-D.-V., Huang, Y.-F., & Do, M.-H. (2023). Exploring the effect of cognitive factors
and e-social interactions on the green purchase intention: evidence from a transitional
economy. Young Consumers, 24(6), 767-785. https://doi.org/10.1108/YC-11-2022-
1629

Podsakoff, P. M., MacKenzie, S. B., Lee, J. Y., & Podsakoff, N. P. (2003). Common method
biases in behavioral research: A critical review of the literature and recommended
remedies. Journal of Applied Psychology, 88(5), 879-903.

Porter, A. L., Kongthon, A., & Lu, J.-C. (JC). (2002). Research profiling: Improving the
literature review. Scientometrics, 53(3), 351-370.
https://doi.org/10.1023/A:1014873029258

Prakash, G., & Pathak, P. (2017). Intention to buy eco-friendly packaged products among
young consumers of India: A study on developing nation. Journal of Cleaner
Production, 141, 385-393. https://doi.org/10.1016/.jclepro.2016.09.116

Qi, X., & Ploeger, A. (2021). An integrated framework to explain consumers’ purchase
intentions toward green food in the Chinese context. Food Quality and Preference, 92,
104229. https://doi.org/10.1016/j.foodqual.2021.104229

Rahman, I., Chen, H., & Reynolds, D. (2020). Evidence of green signaling in green hotels.
International  Journal of  Hospitality =~ Management, 85, 102444,
https://doi.org/10.1016/j.ijhm.2019.102444

Rahman, S., & Nguyen-Viet, B. (2023). Towards sustainable development: Coupling green
marketing strategies and consumer perceptions in addressing greenwashing. Business
Strategy and the Environment, 32(4), 2420-2433. https://doi.org/10.1002/bse.3256

Rahmi, D. Y., Rozalia, Y., Chan, D. N., Anira, Q., & Lita, R. P. (2017). Green Brand Image
Relation Model, Green Awareness, Green Advertisement, and Ecological Knowledge
as Competitive Advantage in Improving Green Purchase Intention and Green Purchase
Behavior on Creative Industry Products. Journal of Economics, Business, and
Accountancy Ventura, 20(2), 177-186. https://doi.org/10.14414/jebav.v20i2.1126

Raji, R. A., Mohd Rashid, S., & Mohd Ishak, S. (2019). Consumer-based brand equity
(CBBE) and the role of social media communications: Qualitative findings from the
Malaysian automotive industry. Journal of Marketing Communications, 25(5), 511—
534. https://doi.org/10.1080/13527266.2018.1455066

Rakuten Insight. (2023). Frequency of purchasing organic food among consumers in
Vietnam in 2023. Statista. https://www.statista.com/statistics/1008361/vietnam-
frequency-of-purchasing-organic-food/

Riskos, K., Dekoulou, P. , Mylonas, N., & Tsourvakas, G. (2021). Ecolabels and the
Attitude—Behavior Relationship towards Green Product Purchase: A Multiple
Mediation Model. Sustainability, 13(12). https://doi.org/10.3390/sul3126867

Riva, F., Magrizos, S., Rubel, M. R. B., & Rizomyliotis, I. (2022). Green consumerism,
green perceived value, and restaurant revisit intention: Millennials’ sustainable



consumption with moderating effect of green perceived quality. Business Strategy and
the Environment, 31(7), 2807-2819. https://doi.org/https://doi.org/10.1002/bse.3048

Rizomyliotis, 1., Konstantoulaki, K., & Giovanis, A. (2024). Social Media Influencers’
Credibility and Purchase Intention: The Moderating Role of Green Consumption
Values. American Behavioral Scientist, 00027642241236172.
https://doi.org/10.1177/00027642241236172

Rizomyliotis, 1., Poulis, A., Konstantoulaki, K., & Giovanis, A. (2021). Sustaining brand
loyalty: The moderating role of green consumption values. Business Strategy and the
Environment, 30(7), 3025-3039. https://doi.org/10.1002/bse.2786

Roh, T., Seok, J., & Kim, Y. (2022). Unveiling ways to reach organic purchase: Green
perceived value, perceived knowledge, attitude, subjective norm, and trust. Journal of
Retailing and Consumer Services, 67, 102988.
https://doi.org/10.1016/j.jretconser.2022.102988

Rojas-Lamorena, A. I., Del Barrio-Garcia, S., & Alcantara-Pilar, J. M. (2022). A review of
three decades of academic research on brand equity: A bibliometric approach using co-
word analysis and bibliographic coupling. Journal of Business Research, 139, 1067—
1083. https://doi.org/10.1016/j.jbusres.2021.10.025

Rowley, Jennifer & Keegan, Brendan James. (2019). An overview of systematic literature
reviews in social media marketing. Journal of Information Science, 46(6), 725-738.
https://doi.org/10.1177/0165551519866544

Saeed, M., Ahmed, A., Bogan, E., Abul, O., & Qammar, A. (2025). ‘Buying green’: the role
of green customer-based brand equity in shaping customers’ green buying behavior.
Environment, Development and Sustainability, 27(3), 5981-5997.
https://doi.org/10.1007/s10668-023-04110-2

Saeed, M., & Shafique, 1. (2021). Green customer-based brand equity and green purchase
consumption behaviour: the moderating role of religious commitment. Environment,
Development and Sustainability, 23(9), 13284—13303. https://doi.org/10.1007/s10668-
020-01210-1

Saleem, M. A., Zahra, S., & Yaseen, A. (2017). Impact of service quality and trust on
repurchase intentions — the case of Pakistan airline industry. Asia Pacific Journal of
Marketing and Logistics, 29(5), 1136—-1159. https://doi.org/10.1108/APJML-10-2016-
0192

Samadou, S. E., & Kim, G. (2018). Influence of Perceived Quality, Price, Risk, and Brand
Image on Perceived Value for Smartphone’s Consumers in a Developing Country. East
Asian Journal of Business Economics, 6(3), 37-47.
https://doi.org/https://doi.org/10.20498/eajbe.2018.6.3.37

Sankaran, R., & Chakraborty, S. (2022). Measuring consumer perception of overall brand
equity drivers for m-payments. International Journal of Bank Marketing, 41(1), 130—
157. https://doi.org/10.1108/1JBM-03-2022-0113

Sarker, M. M., Mohd-Any, A. A., & Kamarulzaman, Y. (2019). Conceptualising consumer-
based service brand equity (CBSBE) and direct service experience in the airline sector.
Journal  of  Hospitality — and  Tourism  Management, 38,  39-48.
https://doi.org/10.1016/j.jhtm.2018.11.002

Sarstedt, M., Bengart, P., Shaltoni, A. M., & Lehmann, S. (2018). The use of sampling
methods in advertising research: a gap between theory and practice. International
Journal of Advertising, 37(4), 650—663.
https://doi.org/10.1080/02650487.2017.1348329



Savitri, C., Ahmad, R., Wibowo, L., & Hendrayati, H. (2022). The role of social media
marketing and brand image on smartphone purchase intention. International Journal of
Data and Network Science, 6, 185—192. https://doi.org/10.5267/j.ijdns.2021.9.009

Schultz, D. E., & Peltier, J. (Jimmy). (2013). Social media’s slippery slope: challenges,
opportunities and future research directions. Journal of Research in Interactive
Marketing, 7(2), 86—99. https://doi.org/10.1108/JRIM-12-2012-0054

Seele, P., & Gatti, L. (2017). Greenwashing Revisited: In Search of a Typology and
Accusation-Based Definition Incorporating Legitimacy Strategies. Business Strategy
and the Environment, 26(2), 239-252. https://doi.org/10.1002/bse.1912

Seo, E.-J., & Park, J.-W. (2018). A study on the effects of social media marketing activities
on brand equity and customer response in the airline industry. Journal of Air Transport
Management, 66, 36—41. https://doi.org/10.1016/j.jairtraman.2017.09.014

Seri¢, M., & Mikuli¢, J. (2020). Building brand equity through communication consistency
in luxury hotels: an impact-asymmetry analysis. Journal of Hospitality and Tourism
Insights, 3(4), 451-468. https://doi.org/10.1108/JHTI-11-2019-0119

Sethi, V., Tandon, M. S., & Dutta, K. (2017). A path model of antecedents of green purchase
behaviour among Indian consumers. International Journal of Public Sector
Performance Management, 4(1), 21-44. https://doi.org/10.1504/IJPSPM.2018.088694

Shabbir, M. S., Bait Ali Sulaiman, M. A., Hasan Al-Kumaim, N., Mahmood, A., & Abbas,
M. (2020). Green Marketing Approaches and Their Impact on Consumer Behavior
towards the Environment—A Study from the UAE. Sustainability, 12(21).
https://doi.org/10.3390/su12218977

Shah, S. H. H., Lei, S., Hussain, S. T., & Mariam, S. (2020). How consumer perceived
ethicality influence repurchase intentions and word-of-mouth? A mediated moderation
model. Asian Journal of Business Ethics, 9(1), 1-21. https://doi.org/10.1007/s13520-
019-00096-1

Shamdasani, P., Chon-Lin, G. O., & Richmond, D. (1993). Exploring green consumers in an
oriental culture: Role of personal and marketing mix factors. Advances in consumer
research, 20(1).

Shamim, A., & Mohsin Butt, M. (2013). A critical model of brand experience consequences.
Asia  Pacific Journal of Marketing and Logistics, 25(1), 102-117.
https://doi.org/10.1108/13555851311290957

Shankar, A., Jebarajakirthy, C., & Ashaduzzaman, M. (2020). How do electronic word of
mouth practices contribute to mobile banking adoption? Journal of Retailing and
Consumer Services, 52, 101920. https://doi.org/10.1016/j.jretconser.2019.101920

Shanti, J., & Joshi, G. (2022). Examining the impact of environmentally sustainable
practices on hotel brand equity: a case of Bangalore hotels. Environment, Development
and Sustainability, 24(4), 5764-5782. https://doi.org/10.1007/s10668-021-01682-9

Sharma, A., Fadahunsi, A., Abbas, H., & Pathak, V. K. (2022). A multi-analytic approach
to predict social media marketing influence on consumer purchase intention. Journal
of Indian Business Research, 14(2), 125-149. https://doi.org/10.1108/JIBR-08-2021-
0313

Sharma, K., Aswal, C., & Paul, J. (2023). Factors affecting green purchase behavior: A
systematic literature review. Business Strategy and the Environment, 32(4), 2078—
2092. https://doi.org/10.1002/bse.3237

Sharma, M., Banerjee, S., & Paul, J. (2022). Role of social media on mobile banking
adoption among consumers. Technological Forecasting and Social Change, 180,



121720. https://doi.org/10.1016/j.techfore.2022.121720

Sharma, N., Saha, R., Sreedharan, V. R., & Paul, J. (2020). Relating the role of green self-
concepts and identity on green purchasing behaviour: An empirical analysis. Business
Strategy and the Environment, 29(8), 3203-3219. https://doi.org/10.1002/bse.2567

Sharp, B. (1996). Brand Equity and Market-Based Assets of Professional Service Firms.
Journal of Professional Services Marketing, 13(1), 3-13.
https://doi.org/10.1300/J090v13n01 02

Singh, V. K., Singh, P., Karmakar, M., Leta, J., & Mayr, P. (2021). The journal coverage of
Web of Science, Scopus and Dimensions: A comparative analysis. Scientometrics,
126(6), 5113-5142. https://doi.org/10.1007/s11192-021-03948-5

Singh, V., Vishvakarma, N. K., & Kumar, V. (2025). Dark patterns, dimmed brands:
the erosion of equity through deceptive design in e-commerce. Internet Research.
https://doi.org/10.1108/INTR-07-2024-1026

Smith, K. T. (2010). An examination of marketing techniques that influence Millennials’
perceptions of whether a product is environmentally friendly. Journal of Strategic
Marketing, 18(6), 437-450. https://doi.org/10.1080/0965254X.2010.525249

Snyder, H. (2019). Literature review as a research methodology: An overview and
guidelines. Journal of Business Research, 104, 333-339.
https://doi.org/10.1016/j.jbusres.2019.07.039

Song, Y., Qin, Z., & Qin, Z. (2020). Green Marketing to Gen Z Consumers in China:
Examining the Mediating Factors of an Eco-Label-Informed Purchase. Sage Open,
10(4), 2158244020963573. https://doi.org/10.1177/2158244020963573

Soper, D. S. (2019). A-priori sample size calculator for structural equation models (Retrived
on July 17).

Spence, M. (1973). Job market signaling. The Quarterly Journal of Economics, 87(3), 355—
374. https://doi.org/10.2307/1882010

Spence, M. (2002). Signaling in Retrospect and the Informational Structure of Markets .
American Economic Review, 92(3), 434-459.
https://doi.org/10.1257/00028280260136200

Sreen, N., Purbey, S., & Sadarangani, P. (2017). Impact of culture,behavior and gender on
green purchase intention. Journal of Retailing and Consumer Services, 41.
https://doi.org/10.1016/j.jretconser.2017.12.002

Statista. (2024). Report Most important organic food categories among consumers in
Vietnam  in  2023.  https://www.statista.com/statistics/1008415/vietnam-most-
important-organic-food-categories-among-consumers/

Stern, P. (2000). New Environmental Theories: Toward a Coherent Theory of
Environmentally Significant Behavior. Journal of Social Issues, 56, 407-424.
https://doi.org/10.1111/0022-4537.00175

Su, J. (2016). Examining the relationships among the brand equity dimensions. Asia Pacific
Journal of Marketing and Logistics, 28(3), 464—480. https://doi.org/10.1108/APJML-
01-2015-0004

Suhartanto, D., Kartikasari, A., Hapsari, R., Budianto, B. S., Najib, M., & Astor, Y. (2021).
Predicting young customers’ intention to repurchase green plastic products:
incorporating trust model into purchase intention model. Journal of Asia Business
Studies, 15(3), 441-456. https://doi.org/10.1108/JABS-04-2020-0150

Sun, H., Teh, P., & Linton, J. . (2018). Impact of environmental knowledge and product
quality on student attitude toward products with recycled/remanufactured content:



Implications for environmental education and green manufacturing. Business Strategy
and the Environment, 27(7), 935-945. https://doi.org/10.1002/bse.2043

Sun, Y., Leng, K., & Xiong, H. (2022). Research on the influencing factors of consumers’
green purchase behavior in the post-pandemic era. Journal of Retailing and Consumer
Services, 69, 103118. https://doi.org/10.1016/j.jretconser.2022.103118

Sun, Y., Li, T., & Wang, S. (2022). “I buy green products for my benefits or yours”:
understanding consumers’ intention to purchase green products. Asia Pacific Journal
of Marketing and Logistics, 34(8), 1721-1739. https://doi.org/10.1108/APJML-04-
2021-0244

Sun, Y., & Wang, S. (2020). Understanding consumers’ intentions to purchase green
products in the social media marketing context. Asia Pacific Journal of Marketing and
Logistics, 32(4), 860-878. https://doi.org/10.1108/APJML-03-2019-0178

Sun, Yongbo, & Xing, J. (2022). The Impact of Social Media Information Sharing on the
Green Purchase Intention among Generation Z. Sustainability, 14(11).
https://doi.org/10.3390/su14116879

Siiriicii, O., Oztiirk, Y., Okumus, F., & Bilgihan, A. (2019). Brand awareness, image,
physical quality and employee behavior as building blocks of customer-based brand
equity: Consequences in the hotel context. Journal of Hospitality and Tourism
Management, 40, 114—124. https://doi.org/10.1016/j.jhtm.2019.07.002

Szabo, S., & Webster, J. (2021). Perceived Greenwashing: The Effects of Green Marketing
on Environmental and Product Perceptions. Journal of Business Ethics, 171(4), 719—
739. https://doi.org/10.1007/s10551-020-04461-0

Tan, L. L. (2022). A stimulus-organism-response perspective to examine green hotel
patronage intention. Asia Pacific Journal of Marketing and Logistics, 35(6), 1552—
1568. https://doi.org/10.1108/APJML-03-2022-0176

Tang, C., Han, Y., & Ng, P. (2023). Green consumption intention and behavior of tourists
in urban and rural destinations. Journal of Environmental Planning and Management,
66(10), 2126-2150. https://doi.org/10.1080/09640568.2022.2061927

Tang, Y., Chen, S., & Yuan, Z. (2020). The effects of hedonic, gain, and normative motives
on sustainable consumption: Multiple mediating evidence from China. Sustainable
Development, 28(4), 741-750. https://doi.org/10.1002/sd.2024

Tasci, A. D. A. (2016). A critical review of consumer value and its complex relationships in
the consumer-based brand equity network. Journal of Destination Marketing &
Management, 5(3), 171-191. https://doi.org/10.1016/j.jdmm.2015.12.010

Tasci, A. D. A. (2018). Testing the cross-brand and cross-market validity of a consumer-
based brand equity (CBBE) model for destination brands. Tourism Management, 65,
143-159. https://doi.org/10.1016/j.tourman.2017.09.020

Tasci, A. D. A. (2021). A critical review and reconstruction of perceptual brand equity.
International Journal of Contemporary Hospitality Management, 33(1), 166—198.
https://doi.org/10.1108/IJCHM-03-2020-0186

Taufique, K. M. R., & Vaithianathan, S. (2018). A fresh look at understanding Green
consumer behavior among young urban Indian consumers through the lens of Theory
of Planned Behavior. Journal of Cleaner Production, 183, 46-55.
https://doi.org/10.1016/j.jclepro.2018.02.097

Thi Nguyen, N. P., & Dang, H. D. (2022). Organic food purchase decisions from a context-
based behavioral reasoning approach. Appetite, 173, 105975.
https://doi.org/10.1016/j.appet.2022.105975



Thi Phuong, D. P., Hoang Cuu, L., Nguyen Viet Xuan, U., & Nguyen Phuc, K. (2025). Social
Media Brand Advocacy and Repurchase Among Gen Z in Vietnam’s D2C Market.
Journal of Promotion Management, 31(8), 1194-1218.
https://doi.org/10.1080/10496491.2025.2607698

Tian, H., Siddik, A. B., & Masukujjaman, M. (2022). Factors Affecting the Repurchase
Intention of Organic Tea among Millennial Consumers: An Empirical Study.
Behavioral Sciences, 12(2). https://doi.org/10.3390/bs12020050

Tofighi, D., & Kelley, K. (2020). Indirect Effects in Sequential Mediation Models:
Evaluating Methods for Hypothesis Testing and Confidence Interval Formation.
Multivariate Behavioral Research, 55(2), 188-210.
https://doi.org/10.1080/00273171.2019.1618545

Tong, X., & Hawley, J. M. (2009). Measuring customer-based brand equity: empirical
evidence from the sportswear market in China. Journal of Product & Brand
Management, 18(4), 262-271. https://doi.org/10.1108/10610420910972783

Trivedi, S. K., & Yadav, M. (2020). Repurchase intentions in Y generation: mediation of
trust and e-satisfaction. Marketing Intelligence & Planning, 38(4), 401-415.
https://doi.org/10.1108/MIP-02-2019-0072

Trong Nguyen, L., Tri Huu, N., Han, N. N., Loi, D. N., Dao, T. T. N., & and Duy LE, L.
(2023). Determinants of green consumer behavior: A case study from Vietnam. Cogent
Business & Management, 10(1), 2197673.
https://doi.org/10.1080/23311975.2023.2197673

Truong, T. T., Yap, M. H. T., & Ineson, E. M. (2012). Potential Vietnamese consumers’
perceptions of organic foods. British Food Journal, 114(4), 529-543.
https://doi.org/10.1108/00070701211219540

Ummar, R., Shaheen, K., Bashir, 1., Ul Haq, J., & Bonn, M. A. (2023). Green Social Media
Campaigns: Influencing Consumers’ Attitudes and Behaviors. Sustainability, 15(17).
https://doi.org/10.3390/su151712932

UNEP. (2010). Paving the Way for Sustainable Consumption and Production.

Upadhyay, N., & Kamble, A. (2023). Examining Indian consumer pro-environment
purchase intention of electric vehicles: Perspective of stimulus-organism-response.
Technological Forecasting and Social Change, 189, 122344,
https://doi.org/10.1016/j.techfore.2023.122344

USDA. (2018). Organic foods production. United States Department of Agriculture.
https://www.nal.usda.gov/afsic/organic-productionorganic-food-information-access-
tools

USDA. (2021). Report Vietnam Organic Market. United States Department of Agriculture.
https://www.fas.usda.gov/data/vietnam-vietnam-organic-market

Vachon, S., & Klassen, R. D. (2008). Environmental management and manufacturing
performance: The role of collaboration in the supply chain. International Journal of
Production Economics, 111(2),299-315. https://doi.org/10.1016/].ijpe.2006.11.030

Vafaei-Zadeh, A., Nikbin, D., Seong Zhen, K., & Hanifah, H. (2024). Exploring the
determinants of green electronics purchase intention through the stimulus-organism-
response  model. Social ~ Responsibility ~ Journal,  21(3),  473-497.
https://doi.org/10.1108/SRJ-02-2024-0109

van Doorn, J., & Verhoef, P. C. (2011). Willingness to pay for organic products: Differences
between virtue and vice foods. International Journal of Research in Marketing, 28(3),
167-180. https://doi.org/10.1016/j.ijresmar.2011.02.005



Van Huy, L., Chi, M. T., Lobo, A., Nguyen, N., & Long, P. H. (2019). Effective
Segmentation of Organic Food Consumers in Vietnam Using Food-Related Lifestyles.
Sustainability, 11(5). https://doi.org/10.3390/sul 1051237

Veronica, H., & Keni, K. (2023). Factors influencing local beauty product repurchase
intention. International Journal of Application on Economics and Business, 1, 177—
185. https://doi.org/10.24912/ijaeb.v1i2.177-185

Wang, L., Wang, Z.-X., Zhang, Q., Jebbouri, A., & Wong, P. P. W. (2022). Consumers’
intention to visit green hotels — a goal-framing theory perspective. Journal of
Sustainable Tourism, 30(8), 1837-1857.
https://doi.org/10.1080/09669582.2021.1977937

Wang, L., Wong, P. P. W., & Narayanan Alagas, E. (2020). Antecedents of green purchase
behaviour: an examination of altruism and environmental knowledge. International
Journal of Culture, Tourism and Hospitality Research, 14(1), 63-82.
https://doi.org/10.1108/IJCTHR-02-2019-0034

Wang, S., Jing, W., Feng, Y., Jun, L., & and Song, J. (2020). Determinants of consumers’
remanufactured products purchase intentions: Evidence from China. International
Journal of Production Research, 58(8), 2368-2383.
https://doi.org/10.1080/00207543.2019.1630767

Wang, X.-W., Cao, Y.-M., & Zhang, N. (2021). The influences of incentive policy
perceptions and consumer social attributes on battery electric vehicle purchase
intentions. Energy Policy, 151, 112163. https://doi.org/10.1016/j.enpol.2021.112163

Wang, Y.-H. (2016). Brand image, perceived quality, perceived value and purchase
intention-an example of awarded funds. Advances in Investment Analysis and Portfolio
Management, 7,215-235. https://doi.org/10.6291/ATIAPM.2016.07.10

Wang, Z., Li, W., & Wang, M. (2024). Exploring the social diffusion effects of green
consumption: Evidence from green innovative products. Journal of Retailing and
Consumer Services, 79, 103893. https://doi.org/10.1016/j.jretconser.2024.103893

Warshaw, P. R. (1980). Predicting Purchase and Other Behaviors from General and
Contextually Specific Intentions. Journal of Marketing Research, 17(1), 26-33.
https://doi.org/10.1177/002224378001700103

Wasaya, A., Saleem, M. A., Ahmad, J., Nazam, M., Khan, M. M. A., & Ishfaq, M. (2021).
Impact of green trust and green perceived quality on green purchase intentions: a
moderation study. Environment, Development and Sustainability, 23(9), 13418—13435.
https://doi.org/10.1007/s10668-020-01219-6

Willer, H., Travnicek, J., & Schlatter, B. (2024). Current trends and challenges for the global
organic agriculture. Bio Eco Actual Yearbook 2023 — Trends 2024.

Wong, C., Lai, K.-H., Shang, K.-C., & Lu, C.-S. (2014). Uncovering the Value of Green
Advertising for Environmental Management Practices. Business Strategy and the
Environment, 23(2), 117-130. https://doi.org/10.1002/bse.1776

Woo, E., & Kim, Y. G. (2019). Consumer attitudes and buying behavior for green food
products. British Food Journal, 121(2), 320-332. https://doi.org/10.1108/BFJ-01-
2018-0027

Wood, L. (2000). Brands and brand equity: definition and management. Management
Decision, 38(9), 662—669. https://doi.org/10.1108/00251740010379100

Wu, H.-C., Wei, C.-F., Tseng, L.-Y., & Cheng, C.-C. (2018). What drives green brand
switching behavior? Marketing Intelligence & Planning, 36(6), 694-708.
https://doi.org/10.1108/MIP-10-2017-0224



Wu, S., Hu, Z., Li, Y., & Yuan, Y. (2024). How brand familiarity affects green product
purchase intention: The moderating role of streamers’ environmental knowledge.
Technology in Society, 77, 102572. https://doi.org/10.1016/j.techsoc.2024.102572

Xie, S., & Madni, G. R. (2023). Impact of Social Media on Young Generation’s Green
Consumption Behavior through Subjective Norms and Perceived Green Value.
Sustainability, 15(4). https://doi.org/10.3390/sul15043739

Yadav, R., & Pathak, G. S. (2017). Determinants of Consumers’ Green Purchase Behavior
in a Developing Nation: Applying and Extending the Theory of Planned Behavior.
Ecological Economics, 134, 114—122. https://doi.org/10.1016/j.ecolecon.2016.12.019

Yan, D., Wang, C., Sun, T., & Wen, D. (2024). The impact of service experience on
sustainable customer engagement: The mediation of green perceived value and
customer satisfaction. Corporate Social Responsibility and Environmental
Management, 31(3), 2175-2194. https://doi.org/10.1002/csr.2685

Yan, L., Keh, H. T., & Wang, X. (2021). Powering Sustainable Consumption: The Roles of
Green Consumption Values and Power Distance Belief. Journal of Business Ethics,
169(3), 499-516. https://doi.org/10.1007/s10551-019-04295-5

Yang, Q., Hayat, N., Al Mamun, A., Makhbul, Z. K. M., & Zainol, N. R. (2022). Sustainable
customer retention through social media marketing activities using hybrid SEM-neural
network approach. PLOS ONE, 17(3), €0264899.
https://doi.org/10.1371/journal.pone.0264899

Yang, X., & Zhang, L. (2020). Diagnose barriers to sustainable development: A study on
“desensitization” in urban residents’ green purchasing behavior. Sustainable
Development, 28(1), 143—154. https://doi.org/10.1002/sd.1978

Yoo, B., & Donthu, N. (2001). Developing and validating a multidimensional consumer-
based brand equity scale. Journal of Business Research, 52(1), 1-14.
https://doi.org/10.1016/S0148-2963(99)00098-3

Yoo, B., Donthu, N., & Lee, S. (2000). An examination of selected marketing mix elements
and brand equity. Journal of the Academy of Marketing Science, 28(2), 195-211.
https://doi.org/10.1177/0092070300282002

Yosita, M., Siali, F., & Mohamad, A. A. (2026). Sustainable Consumption in Indonesian
Beauty Industry: The Impact of Social Media Marketing on Green Beauty Product
Repurchase. International Research Journal of Multidisciplinary Scope, 7(1), 198-211.
https://doi.org/10.47857/irjms.2026.v07101.06417

Yu, M., Liy, F., Lee, J., & Soutar, G. (2018). The influence of negative publicity on brand
equity: attribution, image, attitude and purchase intention. Journal of Product & Brand
Management, 27(4), 440—451. https://doi.org/10.1108/JPBM-01-2017-1396

Yu, S., & Lee, J. (2019). The Effects of Consumers’ Perceived Values on Intention to
Purchase Upcycled Products. Sustainability, 11(4).
https://doi.org/10.3390/sul11041034

Yu, U.-J. (2025). Investigating antecedents of adopting wearable technology products
among Gen Z. International Journal of Fashion Design, Technology and Education, 1—
14. https://doi.org/10.1080/17543266.2025.2454658

Yue, B., Sheng, G., She, S., & Xu, J. (2020). Impact of Consumer Environmental
Responsibility on Green Consumption Behavior in China: The Role of Environmental
Concern and Price Sensitivity. Sustainability, 12(5).
https://doi.org/10.3390/su12052074

Yun, W., & Hanson, N. (2020). Weathering consumer pricing sensitivity: The importance



of customer contact and personalized services in the financial services industry. Journal
of Retailing and Consumer Services, 55, 102085.
https://doi.org/10.1016/j.jretconser.2020.102085

Zafar, A. U., Shen, J., Shahzad, M., & Islam, T. (2021). Relation of impulsive urges and
sustainable purchase decisions in the personalized environment of social media.
Sustainable Production and Consumption, 25, 591-603.
https://doi.org/10.1016/j.spc.2020.11.020

Zahan, 1., Chuanmin, S., Fayyaz, M., & Hafeez, M. (2020). Green purchase behavior towards
green housing: an investigation of Bangladeshi consumers. Environmental Science and
Pollution Research, 27(31), 38745-38757. https://doi.org/10.1007/s11356-020-09926-
3

Zavali, M., & Theodoropoulou, H. (2018). Investigating determinants of green consumption:
evidence from Greece. Social Responsibility Journal, 14(4), 719-736.
https://doi.org/10.1108/SRJ-03-2017-0042

Zeithaml, V. A. (1988). Consumer Perceptions of Price, Quality, and Value: A Means-End
Model and Synthesis of Evidence. Journal of Marketing, 52(3), 2-22.
https://doi.org/10.1177/002224298805200302

Zelezny, L. C., & Schultz, P. W. (2000). Psychology of Promoting Environmentalism:
Promoting Environmentalism. Journal of Social Issues, 56(3), 365-371.
https://doi.org/10.1111/0022-4537.00172

Zeqiri, J., Koku, P. S., Dobre, C., Milovan, A.-M., Hasani, V. V., & Paientko, T. (2024).
The impact of social media marketing on brand awareness, brand engagement and
purchase intention in emerging economies. Marketing Intelligence & Planning, 43(1),
28—49. https://doi.org/10.1108/MIP-06-2023-0248

Zhao, L., Lee, S. H., & Copeland, L. R. (2019). Social media and Chinese consumers’
environmentally sustainable apparel purchase intentions. Asia Pacific Journal of
Marketing and Logistics, 31(4), 855-874. https://doi.org/10.1108/APJML-08-2017-
0183

Zubair, A., Baharun, R., & Kiran, F. (2022). Role of traditional and social media in
developing consumer-based brand equity. Journal of Public Affairs, 22(2), €24609.
https://doi.org/10.1002/pa.2469



PHU LUC

PHU LUC 1: LUQC KHAO CAC NGHIEN CUU VE GIA TRI THUONG
HIEU DUA TREN CAM NHAN KHACH HANG

Phu luc 1.1: Cac nghién ciru ly thuyét vé cac thanh phin ciia CBBE

Tac gia Cic thanh phin CBBE
Nhan biét thuong hiéu; Chat luong cam nhan; Lién tudng
Aaker (1991) thuong hi¢u; Long trung thanh thuong hi¢u
Blackston (1992) Tin tudng vao thuong hi€u; Sy théa man cua khéch hang
Keller (1993) Nhan biét thuong hiéu; An tuong thuong hiéu.
Lassar & cong su (1995) L(_):l 1c.h (cam nhaP); Gia tri (cam nhan); An tugng xa hoi; Sy tin
tudng; Sy cam ket.
Nhan biét cong ty/thuong hiéu; An tuong thuong hiéu;
Sharp (1996) Moi quan h¢ véi khach hang.
Berry (2000) Nhan biét thuong hi¢u; Y nghia thuong hi¢u
Lemon & cong su (2001) N,han biét thu:o:13g hi€u; Thai d¢ hudng dén thuong hi¢u; Pao
dtrc doanh nghiép
Nhan biét thuong hiéu; Lién twong thuong hiéu; Thai do; Su gin
Keller & Lehmann (2006) két: Hoat dong/Hanh vi.
Burmann & cong s (2009) Chflt qung cam ql}an; Loi ich; Tinh doc déo; Sy dong cam;
Niém tin thuong hi¢u.
Muc d6 quen thudc; Hinh anh thuong hi¢u; Chat lugng cam
Tasci (2016) nhén; Long trung thanh; Gia tri thuong hi¢u; Gié tri tiéu dung
(Gia tri cam nhan)
Nhan biét thuong hi¢u/Mtrc do quen thudc; Hinh anh thuong
Tasci (2021) hi€u/Lién tudng thuong hi€u; Chat lugng cdm nhan; Gid tri cdm

nhén; Long trung thanh




Phu luc 1.2: Cac nghién ciru thue nghi¢ém vé CBBE xanh trong GCB giai doan 2020-2024

Ngl’nen Ngir cinh B1e1} doc  Bicn IBhl’l Blen. trung .l?lel?; Két qua chinh
ciru lap thuoc gian dieu tiet
Nghién ctru nay kham pha cach trg cap cua chinh
phu c6 thé di€u ti€t moi quan h¢ gitra thai do va y
dinh mua. Trén thuc té, cac san pham xanh thuong
Marketin  dugc mua voi gia cao hon hodc dugc ban sau khi
Liu & Dién thoai & . o gA ~. Tro cap taiché.Y dinh mua dién thoai di dong tan trang ctia
N ) , xanh, Gid Y dinh mua Thai d6, Nhan , . R R Ol ; o
Tsaur thong minh & tri thuone xanh thirc xanh cia chinh  ngudi tiu dung khong thé tang nhanh chong va cac
(2020) Dai Loan hidu & phu chinh sach trg cap cta chinh phu da tr¢ thanh dong
i luc thic day quan trong. Nghién ctru st dung gia
tri thuong hi¢u lam dénh gid cua nguoi tiéu dung
ve san pham, tor d6 anh huong dén nhén thirc vé
thai do.
Nghién ctru ching minh hanh vi mua hang xanh c6
X . the tang 1én bang cach giam tay rua xanh. Tinh yéu
Hinh anh A T A \
oA thuong hi¢u xanh, hinh dnh thuong hi€u xanh va
thwong  hiéu, \ . - o , C
Hameed, \ C . long trung thanh v4i thuong hi¢u xanh dong vai tro
, 2 2 . Hanh vi Tinh yéu . n X XA e S A
Hyder, & Séan pham xanh Tay rua ‘ . trung gian mdt phan. Nhu cau vé moi truong bén
: : . mua  sam thuong hiéu, - N L N \ e oea an 1A
cong sy O Pakistan xanh \ viing ngady cang tang cia ngudi tiéu dung co6 thé
xanh Long trung c 3 SRS A "
(2021) . duoc dap tng bang cach tang tinh yéu thuong hi¢u
thanh  thuong
hidu xanh, hinh anh thuong hiéu xanh va long trung
i thanh véi thuong hiéu xanh bang cach giam tay rira
xanh.
Rizomyli Céac san pham Trai Lone trun Gia  tri Nhirng trai nghi¢ém thu vi cua cac thuong hiéu giup
otis & xanh cong nghi¢ém . & € Tinh cach .. .. ° khéach hang thé hién ca tinh cua hg. Tac dong tich
. . \ thanh A tiéu dung , . ;M VI ,
cong sy ngh¢ cao & Hy thuong thuone hicu thuong hi¢u anh cuc cua trai nghiém thuong hiéu dén tinh cach
(2021) Lap hi¢u £ e thuong hiéu cling dugc nhan manh trong nghién




ctru. Long trung thanh cua nguoi tiéu dung tdng cao
néu cic hoat dong truyén théng marketing cta ho
phi hop véi khuon kho quy dinh va dinh huéng xa
héi, trong khi bét ky su sai 1éch nao so v6i cac hoat
dong xanh déu co thé tao ra sy giam sat long trung
thanh. Gia tri tiéu ding xanh déng gép phan quan
trong lam gidm nhiing trai nghiém thuong hiéu va
giam tinh cach thuong hi¢u d6i voi long trung
thanh thuong hiéu.

Nghién ciru cho thiy gi4 tri khach hang xanh yéu

Egﬁigzl“al t5 chinh din dén sy thay déi ¥ dinh hanh vi ciia
thuoﬁg nguoi tiéu dung d6i v6i cac san pham xanh, bao
hidu xanh Y dinh chuyén gdm rui ro trai nghiém thuong hiéu xanh, chat
Cfl A ’ adi : throng luong tra} nghiém thgomg hi¢u xanh va trdi nghiém
Kazmi & San pham xanh luong trai o . hiéu, gia tri thuong hi¢u )f?nh' Gia tAn thfr ong hl‘é.u xa nh 1? déng
cong sy hitu  cofsinh nghiém Y dinh mua thﬁong hidy luc trong. mo1 quan he gitra nguoi ticu ding va
y i . . i hang xanh R thuong hi€u xanh, khién nguoi tiéu dung gan bo
(2021) thai ¢ Pakistan thuong xanh, Gid tri s A A S
hiéu xanh, Khach hang v6i cac thuong hi¢u trong thoi gian dai hon.
Trai <anh Nghién ctru ¥ dinh hanh vi trong marketmg xanh
nghiém dé thu hep khoang céach thai do-hanh vi nhu 1a san
thuoﬁg pham (Eua cay dlnhAchuyen df)l,cug nguoi tle‘tu dur}g
hidu xanh sang cac thuong hiéu xanh va y dinh mua hang cua
j nguoi tiéu dung do6i voi cac thuong hi¢u xanh.
Théi do huéng Hinh anh thu:p’ng hiéq xgnh c6 thé cung cap cho
i Méi quan Gia i téi san phim mét thuong hiu gia tri gia tang dang ké thong qua
Ha San pham dién hm moi thuong hidu  xanh. Hinh anh dinh vi va truyén théng,phfl h(}p, dac biét 1a nhitng
(2021) tu & Viét Nam truong anh i thuorr’lg hiéu thuong hi¢u chuyén nham dén thi truong maéi hoac

xanh, Niém tin

dang no6i 1én. Nghién cltru nhan manh vai trd quan
trong cua niém tin trong phong trao than thi¢n véi




xanh, Sy hai
long

moi truong. Nguoi tiéu dung danh gia do tin cay
cua thong di€p thuong hi¢u thong qua trai nghiém

ctua ho va mong mubn cam két v6i thwong hiéu do.
Thai d6 va gia tri xanh cta khach hang xtng dang
dugc quan tdm dang ké vi chung 1a nhitng yéu t6
c6 anh huong dén gia tri thwong hidu xanh.

Ha
cong
(2022)

su

San pham dién Tay

tor & Viét Nam

raa
xanh

Gia tri
thuong hi¢u
xanh

Hinh anh
thuong  hi¢u
xanh, Niém tin
xanh, Sy hai
long

Thong
tin  va
kién thurc

Nghién ctru chimg minh viéc giam tiy xanh thiic
day gia tri thuong hiéu xanh ciing nhu hinh anh
thuong hi¢u xanh, sy hai long va niém tin xanh.
Hinh anh thuong hiéu xanh, sy hai 1ong vé xanh va
niém tin xanh 1a nhiing yéu t6 trung gian quan
trong. Tay xanh co tac dong tiéu cuc dén gia tri
thuong hiéu xanh, gian tiép thong qua hinh anh
thuong hiu xanh, sy hai long va niém tin xanh.
Cac phat hién tng ho rang cac thong diép xanh nén
duogc cung cap mot cach chan thyc va day du cho
nguoi tiéu ding tiém ning vi chung c6 thé anh
huong déang ké dén gia tri thuong hiéu xanh va cudi
cung la y dinh mua hang.

Shanti & Dich vu khach Nhan biét Gia tri
san xanh & An thuong

Joshi
(2022)

bo

hiéu xanh

thuong hi¢u
xanh

Hinh anh
thuong  hi¢u
xanh, Thai d0
xanh, Gia tri
xanh cam nhan,
Su hai long
xanh

Céc phat hién tir nghién ctru kham phé rang nhan
biét thuong hi¢u xanh, hinh anh thuong hi€u xanh,
gié tri xanh cam nhan c6 lién quan tich cuc dén gia
tri thuong hi¢u xanh. M6 hinh khéi ni€ém cua
nghién clru nay b6 sung vao tai liéu vé thuong hiéu
va c6 thé dugc mé rong sang cac linh vuc dich vu
khéc. Nghién ctru nay tich hop marketing xanh va
xay dung thuong hiéu doanh nghiép dé diéu tra qua
trinh hinh thanh hinh 4nh thuong hi¢u xanh cho cac
khach san.




Nhéan sinh

thai, Bao Nhan sinh thai, bao bi va thwong hi€u xanh, san
San pham xanh bi va Hinh anh pham xanh, phi bao hiém va gia ca déu cho thay co

Majeed  tir cac si€u thi thuong vV dinh mua thwong  hi¢u tac dong dang ké va thuan lgi dén y dinh mua hang

& cong hodc nén tadng hi€u xanh, xanﬁ xanh, Nhan - xanh cua khach hang. Hinh anh thuong hi¢u xanh

su(2022) tryc tuyén ¢ San pham thtc vé moi va nhan thuc ctia nguoi tiéu dung vé moi truong la

Pakistan xanh, phi truong nhitng yéu t0 trung gian gilta cac chién lugc

bao hiém marketing khac nhau va y dinh mua hang xanh.

va gia ca

Nghién ctru 4p dung md hinh kién thirc-thai do-y
binh  wvi Kién thirc dinh d€ xay dung md hinh toan di¢n nham kiém tra
thuong thuong  hi¢u anh huong cta cac yéu to thuong hiéu xanh dén y
Mehrai hiéu xanh xanh (nhan dinh mua hang xanh. Nghién ctru chi ra rang mot
J Cac thuong (dinh vi o, .. thtc  thuong Muc san chién lugc dinh vi thuong hi¢u xanh dugc trién

& A > N i Y dinh mua .. . , . . IR 3 R ) 2 .

. hiéu cong ngh¢ cam xuc, hi€u, hinh anh sang chi khai tot s€ gop phan thuan lgi hon cho kién thirc

Qureshi y 7 N : > xanh i \ \ AT A o aa L.

(2022) xanh § An B§  dinh Vi thwong hi¢u), tra cua nguoi tiéu dung va thuc day y d;r}h mua xanh.
churc nang, Théi d§ hudng Hinh anh thuong hi¢u va nhan thirc vé thuong hi¢u
dinh vi toi san pham dugc coi la cac bien thuong higu ¢t 151 trong thuc
xanh) xanh hanh quan ly thuong hi¢u dé dam bao hi¢u qua cua

cac chién lugc marketing.
. . Nhan K&t qua cua nghién ctru cho thay long trung thanh
L 2 Quang Cao .« N A oA L,
Céc san pham ) bict va gid tri thuong hi€u xanh tac dong tich cuc dény
A~ A xanh, Long . : A A1z on
bén viing (quan X thuong  dinh mua lai xanh. Mtrc d¢ nhan biét thuong hi¢u
., . -y . trung thanh .. as . an . 2k o s A
Panci¢ & 4o, giay dép, . s .. hi¢u xanh c6 tdc dong nho dén y dinh mua lai va khong
R 2 7 ~ Marketing Y dinh mua thuong hiéu, . . , 2z n e .
cong sy my phdm, do anh 1ai xanh 4 tr thuon xanh, Sy lam giam dang k& modi quan h¢ gilta marketing
(2023)  ndi thdt, dd ; gla i £ hai long xanh va cdc bién hanh vi tiéu ding xanh khac.
., hiéu xanh, Su . 21 en , . £
choi tré em...) A thuong Marketing xanh thé hién anh hudng truc tiép manh
- . doi méi thuong .. < 2k N , NP ,
¢ Croatia A hiéu mé dén cac thudc tinh cua nguoi ti€u dung nhu y
hiéu xanh : . - 4 N \ © s
xanh dinh mua lai, kha ndng ti€p nhan quang céo, long




trung thanh véi thuong hi¢u, gia tri va tinh sang
tao, lam noi bat vai tro khong thé thiéu cia nd trong
viéc dinh hinh tur duy ciia ngudi tidu ding bén
ving.

Jabeen &
cong su
(2023)

San phdm xanh
¢ Pakistan

Marketing
xanh, CSR

Y dinh mua
xanh

Hinh anh
thuong  hi¢u
xanh

Nghién ctru nhén manh tac dong tich cuc cua
marketing xanh d6i va CSR véi hinh anh thwong
hiéu xanh tr d6 anh hudng té1 y dinh mua xanh.
Hinh anh thuong hiéu xanh dong vai tro trung gian
trong moi quan hé nay. Cac t6 chirc va thuong hiéu
phai tap trung vao cac chién lugc marketing xanh
trén mang xa hoi dé tiép can khach hang tiém ning
va tao ra hinh anh thuong hi¢u xanh.

Nguyen-
Viet
(2023)

Céac san pham
sita ¢6 ngudn
géc tur thuc vat
0 Viét Nam

Chién luoc
marketing
xanh (San
pham

xanh, Gia
xanh,

Chiéu thi
xanh, Phan
phdi xanh)

Long trung
thanh
thuong hi¢u

Hinh anh
thuong  hi¢u
xanh, Niém tin
xanh, Sy hai
long

Nghién ctru phét hién marketing xanh tac dong tich
cuc dén cac chiéu CBBE xanh (hinh anh thuong
hi¢u xanh, long tin, sy hai long va long trung
thanh). Chlen lugc marketlng xanh dong vai tro
thiét yéu gom bén yéu t6 truyén thong (San pham
xanh, Gia xanh, Chi€u thi xanh, Phan ph01 xanh)
trong vi¢c tao ra CBBE xanh. Nghién ctru hién tai
cho théy hinh 4nh thuong hi¢u xanh, niém tin xanh
va sy hai long xanh anh hudng tich cyc dén long
trung thanh thuong hi¢u xanh. Céac nha quan 1y nén
phat trién hinh anh thuong hiéu ngay tir dau vi nd
cd vai trd quan trong trong vi¢c tao ra sy hai long
va niém tin xanh. Sau d6 tap trung vao sy hai long
va niém tin xanh dé tao ra nhidu long trung thanh
xanh hon.




Nghién ciru khong chi xac dinh cach sy tiép nhan

Su tiép quang cdo xanh, hinh 4nh thuong hi¢u xanh, tinh
nhan khong ltra doi va tinh minh bach anh huong dén y
quang cao , dinh mua hang thong qua niém tin thuong hi¢u
- Tinh C o 1A oA - \ LA A
Rahman xanh, Hinh Kkhén xanh ma con lam 10 sy hinh thanh cdc mdi quan hé
& \ 2 anh ©. Niém tin . g ;. thong qua vai tro di€u ti€t cua tinh khong Itra doi
San pham xanh Y dinh mua .. lwra doi, ., . : , , . .
Nguyen- .. thuong thvong  hi¢u ., va tinh minh bach. Bang cach tich hop tinh minh
: ¢ Viét Nam A xanh Tinh \ o Ty AP A S S
Viet hiéu xanh, xanh . bach va tinh khong Itra d6i [am céc yéu to diéu tiet,
; minh R A . \ A ~ -3 <A
(2023) Tinh bach mo hinh nghién ctru nay cung cap nhiing hiéu bict
khong luwra : mdi vé quang cao xanh va hinh anh thuong hi¢u
doi, Tinh xanh. Vai tro trung gian cua niém tin thuong hi¢u
minh bach xanh dugc cung co trong cac chién lugc marketing
xanh va mai lién két y dinh mua xanh.
Két qua cho thay tam quan trong cua nhan thirc
khach hang vé hanh vi tiy xanh dbi v6i niém tin
cua ho vao céc thuong hi¢u xanh, tir d6 anh hudng
Kién deén y dinh mua hang cua ho. Lap luan nay ung ho
Isac & ., 2 2 , o Niém tin »  niém tin vao cac thuong hi¢u xanh déng vai tro
A San pham xanh Tay rtra Y dinh mua .. thoc vé . PSR -2 N
€ONg SU . hotictan <anh anh thuong  hi¢u méi trung gian cho moi lién h¢ gitta hanh vi tay xanh va
(2024) xanh truon y dinh mua hang. M6 hinh nhan manh thém tam
& quan trong cta nhén thirc vé moi truong nhu mot
khia canh diéu tiét, cho thay rang khach hang hi¢u
bict va c6 nhan thirc sau sac hon vé vi¢c tdy xanh
va tac dong cua ching d6i véi y dinh mua xanh.
Nhan biét Két qua cho thay nhan biét thuong hi¢u xanh, lién
Mombeu , , A A v 1 A )
: Xe ba banh thuong g tuong ve thuong hi¢u xanh va chat lugng xanh cam
il & .- , . a Y dinh mua L A . A ; X RS
. diécn ¢ Sri hiéu xanh, Niém tin xanh - nhan cé tac dong tich cuc va truc tiép dén y dinh
Diunugal A xanh
2 (2024) Lanka Lién tudng hIa chon xe ba banh dién c6 thuong hi¢u. Ngoai ra,

thuong

niém tin xanh doéng vai tro trung gian trong mdi




hiéu xanh,
Chat

quan h¢ gitra gia tri thuong hiéu va y dinh mua
xanh.

luong
xanh cam
nhan
Nghién ctru chung minh moi quan h¢ gitra gia tri
Lo, nhén thic xanh va long trung thanh thuong hi¢u
Su gian bo cua o \ T S 2o
San phim thé Lone trune  thuon hidu xanh chiu 4nh hudng gidn tiép boi su gan bo va su
Li & pham e qig tri £ s & ". Tiéu thu phu hgp hinh anh thuong hi¢u xanh. Nghién ctru
R thao than thién , thanh  v6i xanh, Sy phu , . 3 s ~ o .
cong su . . xanh cam n AR xanh 13 ching minh rang murc ti€u thy xanh r6 rang dong
vO1 moi truong ~ thuong hiéu hop véi hinh
(2024) . X nhan X rang vai tro dleu tiét trong viéc xay dung thuong hi¢u
¢ Trung Quoc xanh anh thuong
A xanh. Két qua nay cho thdy mbi quan hé sy gin bo—
hi¢u
su phu hop hinh anh manh hon ¢ nhimg nguoi
dung tham gia vao cédc muc ti€u thu xanh thap.
Nghién ctru cho thdy mirc d6 quen thudc cao cua
nguoi tiéu dung véi mdt thuong hiéu c6 thé lam
giam su khong chac chan c4 nhan va tang gid tri
Kién nhén thirc cua san pham hodc dich vu. Sy quen
< n thec  veé thudc khong phai la yéu to6 duy nhat thuc day hanh
Mua sam bot , R - . ) \ TR e ,
e \ Muc  do moi vi mua hang cia nguoi tiéu dung; gia tri nhan thic
Wu & giat qua hinh A s o \ At A Rea 1, 2 e o1s
cone  su thite live. duen thudc Y dinh mua Gia tri xanh trudng xanh 1a mét bién so tdm 1y quan trong d¢€ gidi thich
ong st ) . vOithuong xanh cam nhan cua va dy dodn vi¢c nguodi tiéu dung mua san pham
(2024) streaming O .. . n . £ . & S
Trung Quéc hi¢u nguoi xanh thong qua phat tryc tiép. Kién thirc vé moi
& Livestrea trudng ciia nguoi phat truc ti€p tdc dong dang ké
m dén y dinh mua xanh. Khi nguoi phat truc tiép co

mot mirc dd hi€u biét nhat dinh vé cac van dé moi
truong, gia tri xanh ma nguoi tiéu dung nhén thirc
duogc s€ tang lén dang ke.




Phu luc 1.3: Cac nghién ctru thire nghiém vé cac thanh phan cia CBBE

CBBE Bién
Tac gia Ngir canh Thanh phin OBE phu
Bl PQ PV khac thugc
L. , Tinh ddc dao;
Netemeyer Nuoe gial k,hat Sén long chi b
& cone su cola, kem danh X ca: Gid  tri Y dinh
(2004 ting cd phe cam nhan vé mua
(M3) chi phi
Chian & Dich vu dat Gia cam nhan,; ’
o & Jame PRONE frwe g Gid tri tidu Y dinh
(2007) & tuyén (bai dung; Su tin mua
Loan) tudng
A , Long
Hu & cong Khach san s
sw(2009)  (Mawitus) <~ X Swhailong e
A}lr} . & 2 Z,. Long
Séré de Thuc pham Su cam keét;
. . X X X . , trung
Lanauze dong goi (Anh) Su tin tudng \
(2011) thanh
q Nhén  biét Long
San pham gia thuong hiéu;
Su (2016) dung (Anh) X X Tinh cach :ﬂ:rlli
thuong hi¢u
Thuc pham hiru
Wang co c6 nhén hi¢u X X X Niém tin Y dinh
(2016) riéng (Tho Nhi thuong hi¢u mua
S .
Samadou & le_:n thpal Glﬁl cam nha;m; Y dinh
Kim (2018) thong minh X X X Rui ro cam mua
(Gabon) nhéan
Cac diém dén Su quen Long
Tasci (2018) c6 thuong higu X X X thudc; Gia tri trung
(USA) thuong hi¢u thanh
Cano :
biém dén du . £ Long
Guervos & jip (Tay Ban X X X han  Dbi&t trung
cong su Nha) thuong hi¢u thanh
(2018)
S}lrucu & Khach san (Thé Nhén b} °t
cong su Nhi K3) X X thwong hiéu; X
(2019) Y Sy hai long
Y nghia
S & i b x e b
(2019)  Khong quan  thuong

hi¢u




Huerta-

Nhan biét

Long

Alvarez & Diém dén du A
n . thuwong hiéu, trung
cong sy lich (Peru) Su tham gia thanh
(2020) - £
Seri¢ & Khach san sang Niém tin Long
Mikuli¢ trong (Pia thuong hiéu; trung
(2020) Trung Hai) Su hai long thanh
Ha & cong San pham dién Eﬁ(r;lng higlr?
su (2022) tor (Viét Nam) Su hai léng.
Shanti & Khach san (An Eﬁag h?ég
Joshi (2022) D9) Su hai long i
. Sfm P hilm sua Niém tin Long
Nguyen-Viet c6 ngudn goc thuone  hidu: trun
(2023) thue vat (Viét e el ne
Su hai long thanh
Nam)
Nhan biét
) thuong hiéu;
Mombeuil & =y 4o panh dien Lien  twong Y dinh
Diunugala . oA
(Sri Lanka) thuong hiéu, mua
(2024) A .
Niém tin
thuong hi¢u
San pham thé Su  gan P © \
) R . o thuwong hiéu; Long
Li & cong sy thao than thién \
(2024) méi  truong Su phu hop trung
hinh anh thanh

(Trung Québc)

thuong hi¢u

Ghi chu: BI (Brand Image)= Hinh anh thuong hiéu, PQ (Perceived Quality) =
Chdt lwong cam nhdn; PV (Perceived Value) = Gid tri cam nhdn; OBE (Overall

Brand Equity) = Gid tri thiong hiéu tong thé.



PHU LUC 2: KET QUA PHAN TiCH TRAC LUQNG THU MUC CUA
HANH VI TIEU DUNG XANH

Theo quy trinh dé xut ciia Moher & cong su (2010), ¢ giai doan dau nghién
ctru s& tim kiém cac tai liéu c6 chira tir khoa trong ti€u dé, tom tit va tir khod cta bai.
Céc tir khoa chinh trong chudi tim kiém dé nhan manh cac nghién ciru vé GCB, bao
gém: “green consumption behavior”, “green purchase behavior”, “green behavior”,
“green consumption” va “sustainable consumption”. Truy van dugc thuc hién trén
Scopus vao ngay 30 thang 06 nam 2024 nhu sau:

(TITLE-ABS-KEY ("Green consumption behavior" OR "Green purchase
behavior” OR "Green behavior” OR "Green consumption" OR "Sustainable
consumption”)

Két qua co 3754 tai liéu c6 lién quan duoc tim thiy, cho thiy chu dé nay da
hién dién trén toan cau. Qua trinh san loc duoc tién hanh qua hai budc: budc 1 dé tim
kiém nhiing y tuéng méi nhat nén di chon nhiing tai liéu mai nhét trong 5 nam trd
lai day (tor 2020 dén 2024). Ngoai ra, cac bai hoi nghi, ghi cht, chuong, sach s€ bi
loai trir. O budc 2, bang cach xem xét ki ludng tiéu dé, tom tat va tir khoa, da loai bo
cac tai liéu khong lién quan dén linh vyc nghién ciru GCB va cac nghién ciru tring
lap ciing nhu cac nghién ctru khong con tin cay. Két qua sau khi san loc con 288 tai
liéu dua vao phan tich trac lugng thu muyc.

Két qua phan tich cum dua trén k¥ thuat phan tich ddng xuét hién tir khoa véi
tan suat xudt hién it nhat 5 1an v6i 31 tir khod twong tmg véi 31 nut dugc chia thanh
4 cym chu dé. Trong d6 tir khod c6 s6 1an xuat hién nhiéu nhat 1a “green marketing”
(tan sudt xuat hién 80, d6 manh lién két 114), “sustaniable consumption” (59, 100)
va tir khoa “green consumption behavior” (58, 72) dung vi tri thir ba. Piéu nay ching
to day la céac tir khod dugc cac nhan dugc nhiéu su quan tam trong cac tai liéu hoc

thuét vé GCB.



]

Qua trinh xac dinh

[

Qua trinh san loc

Xac dinh cac nghién ctru thong qua co' s& dir liéu va nghién ctru

Tai liéu dwgc xac dinh thdng qua
viéc tim kiém trén Scopus™*:
(n=3754)

A4

Tai liéu dwoc san loc
(n=23754)

A4

S6 tai liéu sau khi san loc
(n=548)

A

S6 tai liéu sau khi dworc loai triv
(béng cach doc: Title, Abstract,
Keywords)

(n=288)

2

qua

Két

S4 tai lidu cho phan tich thw muc
(n = 288)

A4

Cac tlr khoa dwoc str dung:
Green consumption behaviour,
Green purchase behaviour,
Green behavior, Green
consumption, Sustainable
consumption

Cac diéu kién san loc:

- Range Year: 2020 — 2024

- Subject Area: Social Sciences
- Document Type: Article

- Laguage: English

(n =3206)

Cac tiéu chi loai trtr:

- Nhirng nghién ctru khong lién
quan den linh vyc

- Nhirng nghién ctru tring lap
- Luén an valuan van
(n=260)

So d0 Prisma thé hién viéc thu thap va phan tich dir li¢u

Nguon: Dich va hiéu chinh tir Moher & cdng sw (2010)
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attitude &

environmental concerns

green advertising
environmentabresponsibility
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greemtrust
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green brand loyalty
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organic food green brand trust
€ green consumption behavior environmental knowledge ..

sustainable@nsumption &

green@ashing

W green purchase behavior

socialgmedia green peragived value

environmentalisustainability

willingness to pay
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So d0 moi lién két tir khoa trong GCB giai doan 2020-2024

Cum 1_Cic van dé vé marketing xanh: Xu huéng vé marketing xanh véi tir
khoa “green marketing” 13 trong tam c6 tong méi lién két dén 27 tir khod khac, nim
xudt ban trung binh 1a 2022. Tan suat xuit hién dung tht hai 1a “green purchase
intention” véi tong moi lién két 1a 21 va nam xuat ban trung binh 14 2021. Xép tht ba
1a “greenwashing”, nam xuét ban trung binh 1a 2022. Trong cum nay thé hién sy lién
két manh mé& vé cac van dé gia tri thuong hi€u nhu: GBI, niém tin thuong hi€u xanh
va long trung thanh thuong hi¢u xanh va marketing xanh. Trong d6 c6 hai tir khoa
moi xuat hién trong hai nim gan day, d6 1a “green brand image” va “green brand
loyalty”.

Cum 2_Gi4 tri xanh tir san pham, dich vu xanh: Xu huéng nay minh hoa cac
gia tri xanh nhan dugc tr san phém, dich vu. Hanh vi mua sim xanh va san phém
xanh 12 hai tir khoa dan dau vé s 1an xuét hién trong cum nay va thoi diém trung binh
xudt ban 13 2022. Bén canh d6, kién thtrc vé mai truong ciing gop phan vao ¥ dinh st
dung san phém, dich vy xanh, trong d6 da phén 1a Iinh vuc khach san. Trong cum

nay, “green perceived value” 1a tir khod mai, xuat ban nhiéu nhat trong nam 2023.



Cac xu huwéng chinh trong linh vuwee GCB giai doan 2020-2024

T khoa
(tAn suit; nim xuit ban trung binh)
Eco-labeling (6;2021); Green advertising
(6;2022); Green brand equity (8;2022); Green
brand image (5;2023); Green brand loyalty
(5;2024); Green brand trust (5;2022); Green
marketing  (80;2022); Green purchase
intention (32;2021); Green trust (7;2022);
Greenwashing (14;2022).
Environmental knowledge (12;2022);
Environmental sustainability (8;2022); Green
Gid tri xanh tir san 10 (tir hotel (6;2021); Green perceived value
Cum2 pham, dich wvu khod) (5;2023); Green products (35;2022); Green
xanh purchase behavior (24;2022); Green value
(7;2021); SEM (12;2023); Trust (6;2021);
Willingness to pay (5;2022).
CSR (14;2022); Environmental responsibility
(6;2022); Green consumption behavior

Cum  Tén cum chii dé&  S6 hrong

Cic van dé v& 10 (tr

Cum 1 marketing xanh khoa)

Trach nhiém Xa
héi hudong dén 6 (tur

Cum3 . \ X . (58;2022); Organic food (5;2022); Social
Sglrll ding bén  khod) media (8;2023); Sustainable consumption
& (59;2022).
Attitude  (6;2022); Consumer behavior
Cum 4 Sy quan tim dén 5 (tr (47;2022); Environmental concerns
. moi truong khod) (25;2022); Green consumers (19;2022); TPB
(23;2022).

Nguon: Téng hop tir két qua VOS Viewer (2024)

Cum 3_Trach nhiém xa hoi hwéng dén tiéu dung bén virng: Xu huéng nay
minh hoa trach nhiém x3 hoi cua cac doanh nghiép TPHC hudéng dén hanh vi tiéu
ding bén vitng voi hai tir khoa chinh 14 “green consumption behavior” va “sustainable
consumption” ¢6 nim xuat ban trung binh 1a 2022. Diéu quan trong l1a cic doanh
nghiép nay di bat dau chu y dén truyén thong trén mang xa hoi “social media
marketing” dé tac dong dén hanh vi tiéu dung bén viing cta ngudi tiéu dung, day 1a
tir khod méi duge xuat ban vao ndm 2023.

Cum 4_Suw quan tim dén méi trwong: Cym nay trinh bay xu huéng vé moi
quan tim dén méi trudng trong tiéu dung xanh, st dung 1y thuyét nén tang TPB dé
xem xét va van dé quan trong khong kém d6 1a thai do véi moi truong va véi san
pham xanh. Trong cum nay c6 5 tir khoa dugc xuit ban trung binh vao nim 2022, ndi

bat 1a “consumer behavior” xuat hién 47 lan va tong moi lién ket 1a 22.



Céc tai liéu duogc xuét ban trong linh vuc tiéu dung xanh c¢6 lién quan dén ba
tu khoa ‘“green marketing”, “sustainable consumption” va “green consumption
behavior” dugc thao luan nhiéu nhat trong nim gan day (2020-2024). Bén canh do,

99 ¢

xudt hién céc tir khoa moi c6 tan suét it hon, d6 1a “green brand loyalty”, “green brand
image”, “green perceived value” va “social media”. Piéu nay cho thay rang van con
it nghién ctru vé cac van dé phat sinh tir cac tir khoa nay.

Két qua phan tich ghép cdp tai liéu hinh thanh 4 cum chi dé gdm 55 (nht) tai
liu duoc hinh thanh tir 288 tai liéu, 55 nat nay c6 it nhat 20 tai liéu tham khao giong
nhau. M6i mau s& dai dién cho mot cum chu dé nghién ctiru ma céc bai bao dugc lién
két v6i nhau. Kich thudc ciia nat sé dai dién cho tong s6 trich dan ma cac nghién ciru
khac sir dung. Su két ni giita hai niit lam noi bat mdi quan hé lién két giira hai tai

liéu.
pimonenko (2020)

szabo (2021)

urbanski (2020)

sunigh20) gelderman (2021)

nekmahmud (2020)

- songi(2020)
jayasingh (2021) abdou (2022) £ilali@2020) L 4
w lakatogi(2021)
) Shabbi(2020)
leyva-hernamdez (2021) dangel. 2021) & tan (2022)
duttalfg021) .
o " liao(2020) sharnig2020)
. rizomyliatis (2021) khani2020)
Y“WZQ) 1U(@020) - - ang @oz20) machou# (2022)
wongsa|¢iag022) fokomRtzy) °yan 12021) -

han (2020) Rou(2021) %
kwongozn‘_wanwozop tang 2023) witek(2021)

& vosviewer lan@20
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So d0 moi lién két cac tai liéu trong GCB
T 55 bai bao duge chon, tién hanh phan tich theo cum chu dé béng cach kiém
tra k¥ ludng céc bai co ty 1¢ trich din cao trong cum dé phan biét cac chi dé nghién
ctru chinh, cha dé phy va cac yéu cau nghién ciru duoc giai quyét trong mdi cum. Bén
canh d6, nghién ctru ciing x4c dinh cac xu huéng nghién ctru bo sung trong twong lai

cho bdn cum sau khi doc k¥ ludng cac bai bao trong 5 nam qua (2020-2024).



Cum 1_Thai d9 va nhan thirc xanh: gdm 15 tai liéu s dung 1y thuyét nén
tang 1a TPB két hop voi TRA va TAM. C6 sy tham gia ctia marketing xanh bao gém
cac thanh ph?m nhu: san phém, gia, phan phéi, chiéu thi, truyén miéng la nhan tb tién
dé d6i v6i ¥ dinh mua xanh. Vai tro cia GAT va nhan thic xanh duoc kham phé ¢
nhidu goc d6 khac nhau véi vai tro vira 1a tién t6, trung gian va diéu tiét trong cac
hiéu tmg cua 1y thuyét TPB va TRA vé GCB. Ngoai ra, sy xuat hién ciia nhén t6
truyén thong mang x4 hoi ciing gop phan déng gop bé sung cho mé hinh hanh vi xanh
trong nhirng nim gan day.

Cum 2_Nhin thirc vé mdi truwdng trong hanh vi sir dung dich vu khach san,
nha hang xanh: gém 15 tai liéu sir dung 1y thuyét nén 1a TPB két hop véi 1y thuyét
gia tri — niém tin — chuan muc (VBN) dé xem xét cac gia tri, niém tin va chuan muc
trong hanh vi xanh. Céc tién t6 chinh trong cum nay chu yéu 1a cac gia tri xanh (gia
tri bau sinh thai, gia tri vi tha, gia tri tdp thé) tir moi trudng mang lai va cac chuin
muyc cua cd nhan ng xur trong xa hdi. Thai d§ va nhan thic vé hau qua hoac nhéan
thirc vé hiéu qua xanh mang lai déng vai tro trung gian trong co ché lién két gitra
dong co va hanh vi str dung dich vu xanh.

Cum 3_Gia tri thwong hiéu va hanh vi xanh: trong cum nay gom 14 tai liéu
sir dung 1y thuyét vé gia tri thuong hiéu dé kham pha mdi lién hé giita cac thanh phan
nhu su nhan biét thuong hié¢u, niém tin thuong hi¢u, trai nghiém thuong hi¢u, tinh
cach thuong hiéu va ¥ dinh duy tri su két ndi voi thuong hiéu trong viéc mua sim
xanh. Ngoai ra, chién lugc marketing xanh (san pham xanh, gia c4, nhin sinh thai,
bao bi) ciing dugc nghién ciru véi vai trd tién to va vai tro trung gian dbi véi cac
nhoém khach hang tiéu dung cac san pham xanh.

Cum 4_Téy rira xanh va niém tin xanh: gém 11 tai liéu st dung TPB va SOR
dé kham pha cac tac nhan cua doanh nghiép xanh nhu quang céo xanh, san pham
xanh, doanh tiéng kich thich 1én niém tin xanh cua khach hang va cudi cuing dan dén
GCB. Trong d6 nhan thic vé tay rira xanh dong vai trd vira 1a tién t6 vira 13 trung

gian trong mbi lién két giita kich thich — phan @mg — hanh vi tiéu dung xanh.



Bon cum chu dé chinh va phu trong lién két tai li€u va cac tai li€u tiéu bieu

Tén cum chu
deé chinh

Tén cum chi dé phu

Tai liéu dai dién

Huwdéng nghién ciru twong lai

(i) Céc tién t6 cta hanh
vi mua hang xanh nhu
thai do, chuan chu quan,
nhan thirc hanh vi xanh
duoc dé cap.

(1) Apipuchayakul &

Vassanadumrongdee
(2020); Chauhan &
cong sur (2021);

Sharma & cong su
(2020)

(i) Dé xuat mo hinh cac yéu t6 tac dong truc tiép dén hanh vi c4 nhan. Can
xem xét y dinh mua cac san phém xanh boi sy bién dong ctia nhu cau san
pham xanh, sy khong chic chin trong cac hoat dong than thién voi moi
truong, su phirc tap trong phat trién bén ving va su mo ho vé tac dong cia
san pham d6i voi moi truong. Nén kiém dinh mo hinh cho nhiéu loai san
pham, dich vu xanh hon dé c6 cach nhin nhan danh gia da chiéu.

Thai d6 va
nhan thic
xanh (Cym
1 15 tai

(ii) Cac nhan t6 thudc vé
doanh nghiép xanh nhu
san phém, gia, chiéu thi,
thuong hiéu gilr vai tro
chi chét tac dong dén y
dinh mua hang xanh.

(i) Kaur & cong su
(2022), Liao & cong
su (2020), Liu & Tsaur
(2020)

(i1) Nén mo rong ra cac hanh vi khac vé moi truong (ngoai thai do v61 moi
truong) nhu ¥ thirc vé moi trudng, tai ché va tiét kiém ning luong. Co the
mo rong bo sung cac hiéu ing trung gian vao nhu thai do va kién thire ve
hanh vi. Dé xuat xem x¢ét tay xanh trong bdi canh nén kinh té phat trién so
v6i dang phat trién. Phai diéu tra sy thay doi tiém ning trong s¢ thich cuia
ngudi tiéu ding d6i v6i cac san pham xanh.

lidu)

(iii) Nghién ctru vé hanh
vi mua sim xanh duoc
nang cép lén thanh tan
suat mua hang hoic tai
ché san pham.

(ii1) Dangelico & cong
sy (2021), Yang &
Zhang (2020), Tang &
cong su (2020), Xie &
Madni (2023)

(iii) Sy d6i méi ctia nguoi tiéu ding can phai nghién ctru dé 1am rd hon vai
trd ctia nd ddi voi tiéu ding xanh. Can nghién ctru dé hiéu rd hon 1y do va
cach thuc sy sang tao ca nhan cé thé thac déy hanh vi than thién véi moéi
truong. Mot sd bién sb ¢ thé anh huong dén su sin long chi tra hodc tan
suat mua hang ctia khach hang d6 1a thuong hiéu hodc ctra hang chua dugc
dua vao. Can kham phé thém vai tro trung gian hodc diéu tiét toan dién hon
giita mbi quan hé dong co va hanh vi bén viing, ciing nhu nhimg tac dong
theo ngit canh ddi voi qua trinh tiéu dung xanh. Tac dong ciia phuong tién
truyén thong xa hoi ddi v6i ¥ dinh mua hang xanh ¢6 thé dugc phan tich
cho nganh va khu vyc cu thé va thu thap trén moi tang 16p. Chura phan tich
sdu mdi quan hé gitra truyén thong xa hoi va hiéu sudt cia doanh nghiép
xanh.




Nhan thtc vé

mdi  truong
trong hanh vi
xanh  (Cum

215 tai licu)

(i) Nhan thic vé& hau
qua, su quy trach
nhiém va chudn muc
ca nhan dong vai tro
trung gian tac dong
dén y dinh st dung
dich vu.

(1) Chaihanchanchai &
Anantachart  (2023),
Han (2020), Wang &
cong su (2020), Wang
& cong su (2022)

(1) Chi m6i xem xét kién thue vé modi truong d6i véi san pham xanh va tai
ché, can nghién ctru thém vé mit nguyén nhan va tac dong dén moi truong
hoic cach bao vé méi truong dé hiéu rd hon hanh vi ngudi tiéu ding. Can
nghién ctru cac yéu tb didu tiét khac trong mdi quan hé giira thai do-hanh
vi lién quan dén mua hang xanh chang han nhu chuan muyc xa hoi, gia ca.
Can nghién ctru xem xét mo hinh ly thuyét méi cho cac san pham xanh
khac. Can bo sung thém cam xtc dy doan, cam két, mong mudn va su gan
b6 dbi v6i viéc mua cac san pham xanh. Nghién ctru trong tuong lai can
dao sau hon 1y thuyét hanh vi mua hang xanh duya trén cac yéu t ca nhan
va tinh hudng mua nhu y dinh mua lai hodc tin suit mua xanh.

(ii) Trach nhiém, mdi
quan tim va kién thirc
vé méi trudng dugc
chu trong trong linh
vuc nha hang, khach
san xanh.

(i1) Hou & Wu (2020),
Kamalanon & cong su
(2022), Kwon & Ahn
(2021)

(ii) Can phai nghién ctru dic diém ca nhan nhu quoc tich, van ho4, thu nhap
c6 thé anh huong khac nhau lén mdi quan tdm vé moi truong. Nghién ctru
trong tuong lai ¢6 thé bao gdm cac phan bo sung cho linh vyc marketing
xanh bang cach phat trién cac cong cu do luong méi phan anh nhan thirc va
hanh vi ctia nguoi tidu ding hién dai. Can mé rong sang nhiéu san pham
xanh khéac ¢ cac qudc gia khac nhau dé kham pha trach nhiém cta nguoi
tiéu dung v6i moi trudng c6 anh huong dén hanh vi tiéu dung xanh hay
khong va anh huong nhu thé nao. Can kham pha thém vai tro diéu tiét cua
tinh kha dung san pham, su tién 1gi khi mua hang, sy can thi€p cta chinh
sach nha nudc..

Gia tri
thuong hi¢u
va hanh wvi
xanh

(Cum 3 14
tai licu)

(1) Gia tri thuong
hiéu xanh va long

(i) Dhir, Talwar, & cOng su
(2021), Majeed & cOng su

vt hsr’lanh €U 5022),  Nguyen-Viet
& (2023), Rizomyliotis &
cong su (2021)

(1) Chua xem xét tdc dong ctia van hoa dén dic diém hanh vi cua nguoi tiéu
ding, cac chiéu vian hod khac nhau c6 thé dong vai tro diéu tiét hodc kiém
soat. M6 hinh nghién ciru ¢ thé mo rong bang cach sir dung su tac dong
ctia cac yéu td tinh hubng 1én méi lién két ¥ dinh-hanh vi, nhu sy d6i méi
ctia nguoi tidu dung, dinh huéng thoi trang, dinh hudéng méi truong. Can
xem xét nhiéu yéu t6 hdn hop marketing xanh hon nhu bao bi xanh va nhin
sinh thai d& kham pha sau hon céc yéu t6 anh huong dén CBBE xanh.




(ii) Nghién ciru twong lai khuyén nghi tich hop cac yéu té méi truong bén
ngoai (vi du: su hao phong, thai do thu dich va su hon loan). Céc nghién
(ii) Khan & cong sy (2020), ctru trong tuwong lai s& cd ging phan tich cac tac dong khac cia cac yéu td
Shabbir & cong su (2020), moi trudng ddi v6i hanh vi than thién xa hoi. Ngoai ra, ¢6 thé tich hgp nhidu
Song & cong su (2020) yéu t6 nhéan thirc lién quan dén san pham hon vao cic nghién ctru trong
twong lai, chdng han nhu thim my, tin ngudng ton gido va tac dong vin
hoa.

(ii) Sy nhan thirc vé
moai truong va nhan
sinh thai

(i) Hameed, Hyder, & cOng

(i) Nhan thic vé sy, 2021), Guerreiro &

T4y rira xanh tdy rira xanh trong Pacheco (2021), Szabo &

va niém tin viéc x4y dung Webster (2021), Rahman
xanh thuong hi¢u & Nguyen-Viet (2023)

(1) Can lam ro hon vé céc tién dé, ban chat va nguyén nhan lién quan dén
nhan thirc ve€ tay rira xanh. Va dong vai tro quan trong nhu thé nao trong
hanh vi tiéu dung xanh.

(Cum 4 11 (ii) Danh tiéng,

tai liéu) chit luong san
phim xanh, hinh
anh xanh cua
doanh nghié¢p

(i) Hwang & cong sy (i) Can xem xét cic van d& thuong hiéu trong tim tri khach hang dé co
(2021), Mezger & cong sy cach danh gia da chiéu va chinh xac hon. Can b sung céc tac nhén tir phia
(2020), Gelderman & cong  danh nghiép dén nguoi tiéu ding & phuong dién truyén théng nhu: truyén
su (2021) miéng dién tir hay mang x4 hoi dé b6 sung vao mé hinh SOR.

Nguon: Tong hop tir két qua VOS Viewer (2024)



PHU LUC 3: LUQC KHAO CAC NGHIEN CUU THUC NGHIEM VE HANH VI TIEU DUNG XANH GIAI POAN
2020-2024

Phu luc 3.1: Cac Iy thuyét dwoe sir dung trong nghién citu GCB

Ly thuyét S6 nghién L
STT Tiéng Anh Tiéng Viét ciru Tac gia
Sun & Wang (2020); Panda & cdng su (2020); Mezger & cong su (2020);
Song & cong su (2020); Yue & cong su (2020); Zahan & cong su (2020);
Apipuchayakul & Vassanadumrongdee (2020); Wang & cdng su (2020);
Sharma & cong sy (2020); Liu & cong su (2020); Apipuchayakul &
Vassanadumrongdee (2020); Chauhan & cdng su (2021); Moon (2021);
The theory of LY thuvét hanh vi Majeed & cong su (2021); Ch & cdng sy (2021); Kwon & Ahn (2021);
1 Planned Behavior cgké hzach 33 Dangelico & cong sy (2021); Kaur & cong su (2021); Handriana & cong
(TPB) ; su (2021); Riskos & cong sy (2021); Bhutto & cong su (2022); Liu & cong
su (2022); Kaur & cong su (2022); Kamalanon & cong su (2022); Ho
Nguyen & cong su (2022); Mishra & Kaur (2023); Tang & cong su (2023);
Chaihanchanchai & Anantachart (2023); Phan & cong su (2023); Trong
Nguyen & cong su (2023); Armutcu & cong sy (2024); Crapa & cOng su
(2024);
The theory .Of Ly thuyét hanh Liu & Tsaur (2020); Chauhan & cong sy (2021); Handriana & cdng su
2 Reasoned Action 7 , 04 .
(TRA) dong hop 1y (2021); Kaur & cong su (2022);
Value-Belief-Norm L}'{ thuyét gia tr}- Wang & cong su (2020); Han (2020); Fauzi & cdng sy (2022);
3 (VBN) theory niém tin-chuan 07 Chaihanchanchai & Anantachart (2023); Majeed & cong su (2023); Batool
muc & cong su (2024); Jebarajakirthy & cOng su (2024)
The Technology A 1 z A
4  Acceptance  model N{O hm};‘fhap nhén 02 Chou & cong su (2022); Tang & cong su (2023)
(TAM) cong nghé
5  Motivation theory Ly thuyét dong co 02 He & cong su (2021); Hameed, Hyder, & cOng sy (2021)




Self-determination

6 theory Ly thuyét ty quyét 02 Gilal & cong su (2020); Hwang & cong su (2021)
) Rahman & cdng su (2020); Ha (2022); Riva & cong sy (2022); Ki & Kim
7  Signaling theory (ST) Ly thuyét tin hiéu 08 (2022); Cao & Xu (2023); Handriana & cong su (2024); Nazir & Wani
(2024); Huh & Kim (2024)
Attitude-Behavior- , X, s A . A . ) . R
Ly thuyét thai do- Liao & cdng su (2020); Dhir, Sadiq, & cong sy (2021); Wang & cong su
8  Context (ABC) Tz . 03
hanh vi-boi canh (2021)
theory
9 Norm Activation Ly thuy€t kich hoat 05 Han (2020); Hou & Wu (2020); Sun & Xing (2022); Majeed & cdng su
theory (NAT) chuan muc (2023); Crapa & coOng su (2024)
Stimulus-Oreanism- Hameed, Hussain, & cong su (2021); Sharma & cong sy (2022); Han &
10 Res l(l)rlllse g (SOR) Khunquich thich- 1 cong su (2022); Tan (2022); Fan & cong su (2023); Xie & Madni (2023);
frarrlzework Chu thé-Phan ung Dinh & cdng su (2023); Nguyen-Viet. (2023); Rahman & Nguyen-Viet
(2023); Chang & Cheng (2023); Vafaei-Zadeh & cong su (2024)
Et;hmali/lilés;f_)rgamsm- Khung Kich thich-
11 Chu thé-Hanh vi- 01 Dhir, Talwar, & cOng su (2021)
Consequence Két qua
(SOBC) paradigm d
Repurchase Decision Ly thuyét ra quyét : .
12 Making theory dinh mua lai 01 Cambra-Fierro & cong su (2021)
The Behavioral Ly thuyét 1y luan ] .
13 Reasoning theory hanh vi 02 Yang & Zhang (2020); Jabeen & cong su (2023)
The Consumption Ly thuyét gia tri . ) . n
14 Value theory tiéu dimg 02 Yan & cong sy (2021); Abedin & cong su (2023)
15 Choice Behavior MO hinh hanh vi 01 Khan & cong su (2023)
model lua chon
16 Value orientation Mo, h}rrlh ' dinh 01 Yan & cong su (2024)
model hudng gid tri
17  Goal-framing theory Ly thuyét dinh 02 Tang & cong su (2020); Wang & cOng su (2022)

khung muc tiéu




Values-Lifestyle-

Hé thong phén’cép

18 Behavior Hierarchy gia tr.1-101 song- 02 Rizomyliotis & cong su (2021); Rizomyliotis & cong su (2024)
hanh vi
Cogntion-Affect- Nhan thirc-cam , A . A
19 Behavior <to-hanh vi 02 Leyva-Hernandez & cong sy (2021); Gao & cong su (2021)
An  environmental M6 hinh hanh vi A
20 behavior model moi truong 01 Hwang & cong su (2021)
Diffusion of Ly thuyét khuéch R
21 Innovations theory tan doi méi 01 Wang & cong su (2024)
The  knowledge- /5 pinp yign thire- Khan & cong su (2020); Hwang & Lyu (2020); Dhir, Sadiq, & cong su
22 attitude-behaviour o oan s . 04 A
thai do-hanh vi (2021); Wang & cong su (2021)
model
Coupling , X, 3 As
23 coordination theory Ly thuyét phoi hop 01 Geng & Zhang (2021)
24 Social dilemma Ly~ thuyeét t1e~n t?‘oal 01 Sun, Li, & cong sur (2022)
theory ludng nan xa hoi
25  Gratification theory Ly thuyét thoa man 02 Majeed & cOng sy (2021); Ho Nguyen & cong su (2022);
Opportunity— A1 \ .
26  Motivation Behavior N{O hinh hanh vi-co 01 Hoang & cong su (2023)
héi dong luc
model
The service- X L
27  dominant logic LyA’t'hu‘yet logic chi 01 Font & cong su (2021)
phoi dich vu
theory
78 Social cognitive Ly thuyét nhan 01 Wang & cong sir (2024)

theory

thire xa hdi




Phu luc 3.2: Cac nghién ctru thue nghiém vé GCB ¢6 sir dung ly thuyét TPB

Ao < A an 1A Bién phu Bién trun Bién ; . 3.
Nghién cru  Ngir canh Bién doc lap 13 : . g A eK Keét qua chinh
T thudc gian dieu tiet
Danh  tiéng, Viéc thi€u niém tin c6 thé la rao can khi chuyén
< Nhén thuc tac d6i sang nha cung cap dién xanh. Nhan thure vé
Néang luong ., n
Mezger & dien <anh dong mot1 tac dong moi truong 1a yéu t6 quan trong cho
cong su " . ... truong, Nhan Y dinh st dung Niém tin - mbi quan hé tich cuc gilta nha cung cap Va
nghién ctru tai .

(2020) Prc thirc rui ro, Xu khach hang. Nghién ctru dong gop ly thuyét vé
hudng tin niém tin xanh trong viéc chuyén doi hanh vi sir
tuong dung nang lugng dién.

Thudc tinh cua san phdm dong vai tro trung
Thudc tinh cua gian quan trong trong viéc mua san pham co
, 2 san pham, thong tin ve nhan sinh thai. Nhan thurc hi¢u qua
Séan  pham A L 1 , oA 1 A L ;
Nhan thie hiéu cta nguoi tiéu dung thong qua cac san pham
Song & xanh  duoc \ . \ A . < - A P A A
n - . .. .. Hanh vi mua qua, Nhan thirc dugc dan nhan sinh thai. Nhan thirc vé moi
cong su thuc hién tai Nhan sinh thai . 'S R - . A N P .
(2020) Trung Qu Sc sam xanh vé moi truong truong la mot trong nhitng yéu to du bao chung
(Gen Z) (Thai do, Moi deé hi€u hanh vi mua hang xanh da dugc thao
' quan tam, Tinh ludn va nghién clru trong mdt thoi gian dai.
cam sinh thai) Tuy nhién, cau truc bén trong va hi¢u qua cua
nd van con gay tranh cai.
e A Y dinh mua Nghién ctru tap trung vao viéc danh gia y dinh
. 2 Khai niém vé . ,
Céc san pham 2 , sam xanh, Kha mua sam & cac nén kinh t& mai néi. Ban séc ca

Sharma & . ... ,. san pham ciua ., . < A .

n than thién voi N .. Hanh vi mua nang nhan thirc nhan va sy cong nhan cua cd nhan l1a nguoi tiéu

cong su e i , ca nhan, Khai , . - . 2 z , 9

mo1 truong & ., X sam xanh xanh cua ca dung tao ra nhiu tdc dong hon dén chu nghia

(2020) £ o niém vé xanh ~ A N .. 2

An Do A nhan tiéu dung xanh va y dinh mua céc san pham
cua cd nhan A LAl e As
than thién v&i moi truong.
Khach san va Chuan muyc xa Hanh wvi si¢ Thai d9, Su Chuin muc ca nhan, su quy két trach nhiém,
Han (2020) \ X n X . , -
nha hang héi, Hanh vi dung quy trach thai do, nhan thirc vé hau qua va quan diém




xanh 6 Han
Quoc

hang ngay
trong qua kh,
Hinh anh mua
xanh, Gia tri
moi truong

nhiém, Quan
diém sinh thai,
Chuén muc ca
nhan, Nhéan
thirc v& hau qua

sinh thai dong vai tr6 trung gian trong hanh vi
xanh. Cén tbi da héa anh huéng cua cac yéu tb
dy bao nhu gia tri moi truong, hinh dnh mua
hang xanh va chudn muc x3 hoi. Thai d6 dbi
v61 mua xanh hoat dong nhu mot trung gian
cling véi cac yéu to trung gian da dugc thiét lap
cua ly thuyet kich hoat chuan muc va ly thuyet
gi tri-niém tin-chuan myc. Didu nay cho thay
cac 1y thuyét khoa hoc co dong co ung ho xi
hdi da dugc dao sau trong cac nghién ctru hién
nay.

Su ung hd cua nguoi tiéu dung doi véi thuc
pham hitu co dua trén thai d§ va chuan chu
quan cua c4a nhan. Su tham gia ca nhan phu

X Thai dé, Nhan Nhan ~ N re 3A o NN N Ke' s
Ahmed & Thuc pham ez ', Z. A . »  thudc vao thai do cta ngudi ti€u dung doi voi
. N . thirc kiém soat o, .. Moi quan tdm  thuc vé . - N s tAe 1A T
cong su htru co tai . : Y dinh mua X At n cac hoat dong ma xa hoi nhan thuc va gia tri
£ hanh vi, Chuan vé moi truong mot1 AN 1A , A ~
(2021) Trung Quoc , . cua cong ly xa hdi. Sy ung hy manh mé cua
chu quan truong AR L 2~ X
nguoi tiéu dang d6i voi thye pham hiru co ¢
the dan dén sy phan khang d6i voi van hoa thuc
pham vo co.
Anh hudng xa Nhén thure dé st dung va nhan thirc httu ich anh
hdéi, Su quen hudng tich cuc dén y dinh mua san pham xanh
thudc cua Pone luc truc tuyén. Bong luc modi truong di€u chinh
Chauhan & Nghién ctou Internet, Nhan ., . Y dinh mua san N8 MC T méi quan h¢ gitta tinh sdng tao ca nhan va y
R , 2 , x ., Hanh vi mua 2 bao vé . ; 2 £ ;
cong su  san pham thac de su pham xanh tryc a dinh mua san pham xanh tryc tuyén. Do do,
e A A .~ sam xanh % moi C , oA s A e v
(2021) xanh 6 AnD§ dung, Nhén tuyén truong tinh sang tao ctia nguoi tiéu dung co thé tang y

thirc tinh hiru
ich, Sy sang tao
ca nhan

dinh mua san pham xanh tryc tuyén dua trén
muc do thuc day bao vé mai truong.




cuu

Moi quan tdm
mdi  truong,

Chudn  chu
quan, Gia tri xa
hoi, Tinh

khong san co
clia san pham,
Su hoai nghi vé
nhan sinh thai,
Chu nghia duy
vat, Tinh sang
tao, Tinh d6i
moi, Thuc
hanh xanh, Gia
tri chirc nang,
Gia trj dong
tién

Tan suat mua
sam xanh

Su hai long, Sy
san sang chi tra

Yéu t6 du bao quan trong nhat vé sy san long
tra gia cao la gia tri dong tlen Diéu nay nhan
manh rang gia tri kinh té t6t cia cac san pham
xanh 1a yéu t6 dy bao quan trong vé sy san long
tra nhidu tién hon cho chung, voi diéu kién 1a
ching mang lai thém loi ich. Su hai long khi
mua hang 1a yéu té du bao quan trong nhat cua
tan suat mua hang xanh. Moi quan tAm vé moi
truong va gia tri xa hoi chi anh hudng dén su
hai long khi mua hang. Ngugc lai, tinh sang tao
ctia nguoi tiéu dung khong anh huong den bat
ky chiéu huong nao duoc xem xeét. Diéu nay
nhdn manh ring xu huéng chung ciia nguoi
tidu ding trong viéc ap dung cac san pham méi
khong nhat thiét phan 4nh hanh vi ciia nguoi
tiéu dung trong mot linh vyc cu thé.

vu
san

Dangelico ~ Nghién

& cOng sy cac san phém

(2021) xanh & Y
Dich

Kwon & khach

Ahn (2021) xanh
Malaysia

Cam xuc tich
cuc, cam xuc
tiu cuc, Thai
d6, Chuan chu
quan, Nhéan
thie kiém soat
hanh vi

Y dinh st dung

Su mong muon

Théi d6 va kha niang kiém soat hanh vi co lién
quan chit ché dén mong mudn va céc nha tiép
thi thuong hi€u khéach san c6 xu hudng nhén
manh cac bién s6 cam xuac hodc nhan thie lién
quan dén cac hoat dong xanh. Mic du thai do
ctia khach hang d6i voi mot thuong hiéu nhat
dinh da dugc ching minh 1a co s¢ cta tiép thi
thuong hiéu, nhung thai d6 nay khong du dé
phat trién y dinh hanh vi. Niém tin hodc nhan
thirc vé mdi truong ciia khach hang c6 thé dinh
hinh thai dg tich cuc, tr d6 lam ting muc do




mong muon cua hg doi vdi cac thuong hi¢u
khach san xanh.

Ngoai thai d9, chuan cha quan va nhan thic
tinh hiéu qua, mdi quan tdm vé moi truong 1a
mdt yéu td du bao co tac dong dén ¥ dinh mua
san pham xanh ciia nguoi tiéu dung. Hinh anh
xanh dugc nhén thire dong vai trd trung gian

Thai d, Chuan Tinh déi
, 2 , A - cho cac tién d& chinh va y dinh mua san pham
San pham chu quan, Nhan b e moi,
Kamalanon L, L o Y dinh mua, Y xanh. Tinh ddi mai dong vai tro diéu tiét d6i
N xanh tai cac thirc tinh hiéu . ) R . Kién e R \ N
& cong su X L A g As Hanh vi mua Nhan thure hinh . __x vOimoi quan hé gitra hiu qua dugc nguoi tiéu
qudc gia ¢ qua, Moi quan \ thire vé N A X &
(2022) < . A X a anh xanh n dung nhan thtrc va y dinh mua hang xanh. Kién
nam Chau luc tam dén moi moi AN N S U
\ . thirc vé moi truong da dicu tict dang ke va tich
truong truong £ A i At Lt 2
cuc moi quan h¢ gitta moi trudng va hinh anh
xanh. Tuy nhién, kién thitc vé mdi truong
khong diéu tiét dang ké moi quan h¢ gitta moi
quan tam vé moi truong va y dinh mua hang
xanh.
Nhén thirc Nghién ctu da két hop TPB va VBN dé kiem
kiém soat hanh Thai d§, Chuan tra cac tien dé cua y dinh st dung khach san
Dich vu vi, Chuan chu myuc cd nhan, xanh, két qua cho thay TPB c6 su anh hudng
Wang & . . . o . R
R khach san quan, Su o .. , Su quy trach 16n hon VBN. Bdng co hudng thu cua cé nhan
cong su \ , Y dinh str dung Cn N - . e . £
xanh ¢ Trung hudng thu, nhiém, Nhan cd vai tro quan trong trong quaé trinh ra quyét
(2022) £ \ . A 1A . . S a1 ~ . ,
Quoc Long vi tha, thirc vé hau qua dinh. Nguoi tiéu dung nhan thirc dugc ap luc
Chu nghia tap xa hoi dnh huong dén nghia vu dao duc va thai
thé d6 cua ho khi ghe tham khéch san xanh.
‘ Chuan chu Niém tin MJbi quan tdm vé moéi trudng dong gop dang ké
Mishra & San pham quan, M6iquan . . Y dinh mua, xanh, Sy vao ¥ dinh cia ngudi tiéu dung. Can tap trung
. A A A A ~. Hanh vi mua (o s \ . , - s e 2k
Kaur (2023) xanhé An D9 tam vé moi Thai do san sang  vao quang cdo xanh trong nhirng ngay tdi dé
truong,  Kién chitrd  nang cao nhédn thitc vé mdi truong cia moi




thtc vé moi
truong

nguoi. Nghién ciru nay giai quyét khoang cach
thai do - hanh vi va cho thdy rang anh hudng
cta thai do nguoi tiéu dung dén hanh vi co thé
duoc cai thién bang cach ting cuong niém tin
cua nguoi tleu ding vao cac san pham xanh.

Nhan thirc tinh

Nhan thirc vé tinh hiru ich dong vai trd trung
gian quan trong trong ca hai diém dén & thanh
thi va nong thon, dic biét 1a ¢ cac diém dén &
thanh thi. Thai d¢ tiéu dung khong lam trung

Tang & Du lich xanh d& sit dung, Nhan thie tinh gian hodc anh hudng tryc tiép dén ¥ dinh tiéu
cong U Trling Quéc Chuin oh 1; Y dinh stt dung hitu ich, Thai - dung. C6 mot khoang cach nhat dinh trong y
(2023) do tiéu dung dinh ti€u dung xanh cua khach du lich ¢ cac
quan diém dén thanh thi va néng thon, con han ché
tir nhan thire dé sir dung dén thai do tiéu ding
va tir chuan cha quan dén y dinh tiéu ding
xanh.
Su hoai nghi khéng anh huong tryc tiép dén y
Hoyos- . Chuin chil dinh mua thuc Ix)hémthru co l’l:lé. érih hu’f")rng %ua
Vallejo & T?uc pham . . o quan Nhan tru,ng gian c{hua’n chu~ quan va nhap.thufz.klerr?
A httu co tai Su hoai nghi Y dinh mua Y °, - soat hanh vi. C6 nghia la m¢t nguoi hoai nghi
cons Y Ecuador th‘uc k%em soat khong chi tao ra anh hudng khién nguoi khac
(2023) hanh vi dime ¢ di o e )
ung y dinh mua ma con la rao can anh huong
dén nhan thirc kiém soat hanh vi cua ho.
Giatri  Gid trj xanh c6 tic dung dicu tiét thap va tiéu
Chaihancha San haAm Thai d6 hudng xanh,  cyc trong m01 quan h¢ gitra thai dg va hanh vi.
nchai & PRAM i san pham Hanh vi mua Kién Kién thirc vé mdi trudng cé tac dung diéu tiét
Anantachart xanh tai Thai xanh sam xanh i thirc vé  thap va tich cuc hon. Trong tinh hudng thai do
Lan n , AR FER RN 5 2
(2023) mol1 cta nguoi tiéu dung doi véi viéc mua san pham

truong

xanh 1a tich cyc, gid tri xanh cua ho thép va




kién thirc méi truong cua ho cao, thi ho co
nhiéu kha ning mua san pham xanh nhét. Can
phai xem xét thém cac hiéu ung diéu tiét khac
gitra thai d§ va hanh vi xanh.

Nghién ctru da chimg minh khoang cach théi
d6-hanh vi c6 thé dugc thu hep bang cach két
hop céac khai niém vé thai do né tranh rai ro va
kién thirc xanh trong khi truyén dat cac thong

., . ‘A Kl Al’l “ A A A A . , . e N
Gia tri  tiéu thl'rcechﬁ di¢p truyén thong than thién véi mdi truong.
) \ 2 dung xanh, Nhan ra sy noi bat cua cac chién lugc
Essiz & San pham _ .« , \ . . quan . A ~Ar Ay
N , z Kién thitc chi Hanh vi mua marketing trén mang xa hoi, cac nha ti€p thi co
cong su xanh & Tho . - xanh, o S S
U quan xanh, sam xanh .. .~ théstrdung mang xa hoi dé truyén ba cac thong
(2023) Nhi Ky . A , Théi do o z ; < D a
Thai do né s di¢p khuyén mai khuyén khich tiéu dung xanh
, . né tranh NE . Lz N N .,
tranh rui ro Ve va hanh vi chap nhan rii ro hoac theo doi cac
rui ro " : 2 R
chién lugc marketing theo kiéu tro chuyén va
thong tin lan truyén dé thuong xuyén tu van
cho nguoi ti€u dung vé cac san pham xanh va
thict 1&p long tin vao thuong hi¢u.
X LA Nghién ctu nhan manh tdm quan trong cua
Yéu t0 coOng 2 L . N
A A viéc xem xét cac yéu to cong ngh¢ va quan hé
nghé (Nhan o AP ; RS
f 2 \ . . trong viéc dy doéan y dinh ctia nguoi tiéu dung
thac  dé su Hanh vi S S < o 5
< n N ~ tré. Phat hién nay cho thay TPB nén dugc md
Khan & Mua sim dung, ~ Nhan cong dan rong dé két hop cac yéu td nay nham hiéu 5
N xanh truc thic tinh huu Hanh vi tiéu Y dinh mua xanhcua ° & A 1a op cac ye nay nham hicu
cdng su X . 2 \ \ hon v¢€ hanh vi mdi truong ctia nguoi tiu dung
tuyén & Trung ich, Chuan dung xanh hang xanh thanh . A, , D U
(2023) X < LA tré. Nghién ctru ching minh tac dung dicu tiét
Quoc muc xa hoi), thicu N A N Y 2 ke o i
R . o n cua hanh vi cong dan xanh tré¢ doi vi moi lién
Yéu t6 quan hé nién

(Long tin, Mbi
quan h¢)

hé gitta y dinh va hanh vi mua xanh cua nguoi
tiu dung tre. Phat hi¢n nay cho thay TPB c¢6
thé duoc ting cudng bang cach xem xét vai tro




ctua hanh vi cong dan xanh trong viéc du doan
hanh vi méi trudng.

Nganh hang
tiéu dung
nhanh & An
bo

Nhan thiec vé
tay rira xanh

Y dinh mua
sam xanh

Thai d§ hudng
toi san pham
xanh

Nhimg phat hién khiang dinh mai lién hé tiéu
cuc giita nhan thic cia nguoi tiéu ding vé
hanh vi tdy xanh va thai d6 cua ho ddi vai cac
san phém xanh. Khi nhan thitc vé& cac hoat
dong tiy xanh ting 1én, cic ca nhan c6 xu
huéng it ung ho cac san pham xanh hon. Thai
do 601 v6i cac san pham xanh lam trung glan
cho mdi quan hé gitra nhan thirc vé hanh vi rira
xanh va y dinh mua hang.

San pham
than thién véi
moi trudng &

Mdi quan tdm
vé moi truong,
Nhan thirc anh
hudéng cua thi
truong

Y dinh mua
xanh

Thai d6 hudng
toi san pham
xanh

Nhan
thirc vé
trach
nhiém
vO1 moi
truong

Nhan thirc anh hudng cua thi truong noi 1én
nhu mot yéu t then chdt, anh hudng tich cuc
dén thai d6 mua hang xanh. Thai d6 hudng téi
san pham xanh dong vai tro trung gian huéng
to1 y dinh hanh vi, dua ra mot cach méi dé xem
xét sy thay doi hanh vi, tip trung vao cach
niém tin cia moi nguoi vé viéc mua sim xanh
va quan tim dén méi trudng anh huong dén
suy nghi va hanh dong cta ho nhu thé nao.

Gupta &
Singh
(2024)
Hoang &
Tung (2024)
Liu &
Tobias
(2024)

Viét Nam
Tieu  dung
xanh bén

virng ¢ Trung
Quoc

Kién thic vé
moi truong
(Gia tri, Trach
nhiém, Sy nhan
thire, Ky nang
ung xur)

Ticéu dung xanh
(San pham
xanh, Tai ché,
Bio ton sinh
hoc, St dung
nang luong
hi¢u qud)

Su thiéu hut twong d6i vé k¥ ning Gmg xir v6i
moi truong va ban chat phirc tap cua tiéu dung
san pham xanh va tai ché dit ra nhimng rao can
dang ké trén con duong huong t61 phat trién
bén vimg. Nghién ctru cho thay moi tuong
quan tich cyc gifra hiéu biét vé moi truong va
tiéu dung xanh. Cac phuong dién vé ky nang
ung xur va trach nhiém véi moi truong cé anh
huong 16 rét nhat dén tiéu dung xanh.




Phu luc 3.3: Cac tién t6 chinh ciia GCB

Nhom Cic tidn t6 50 Téc gid tiéu biéu
tién to luwgng

Kién thirc méi truong; Moi quan tdm

moi truong; Nhan thire moi truong; Thai

d6 dbi v6i san phdm xanh; Nhan thuc gia Sun & Wang (2020); Ch

tri xanh; Nhan thic rii ro; Nhan thirc & cong su (2021); Sun &

hi€u qud; Nhan thirc vé san phérn xanh; cong sy (2022); Phan &
Nhan thitc Hinh énh thuong hi§:u xanh; Gia tri céng‘ su (2023); Nazir &
- tﬁéi o thuong hi¢u xanh; Chat luong xanh cam 23 Wani (2024); Crapa &

: nhén; Lién tuong thuong hi€u xanh; Gia cong su (2024); Wu &

tri xanh cam nhan; Nhan thirc xanh; Thai cong su (2024); Panci¢ &

dd v6i moi truong; Loi ich tam 1y xanh; cong su (2023); Jabeen &

Tinh céch thuong hi€u; Trai nghiém cong su (2023)

thuong hi¢u; Tinh yéu thuong hi¢u; Bao

bi xanh; T4y rira xanh

Chuén chu quan; Anh hudng xa hoi; Gia Han (2020); Chauhan &

tri xa hoi; Anh huodng ban be; Chu nghia cong su (2021);
Chuén tap the Chu nghia vi tha; Tuong tac xa Dangelico & cong su
myc  xd hoi; Lbi séng; Chu nghia duy vat; Giatri 14 (2021); Wang & cong sy
hoi chirc ning; Gié tri dong tién; Tro cip clia (2022); Phan & cong su

chinh phu; Pong luc ndi tai; Gia tri bau (2023); Khan & cong su

sinh thai (2023)

Nhan thirc kiém soat hanh vi; Nhén thirc Ahmed & cong su

hi€u qud c& nhan; Nhan thirc dé su dung; (2021); Chauhan & cdng

Nhén thuce tinh hitu ich; Kha nang tiép su (2021); Kwon & Ahn
Kidm sodt can; Gia c?; Rao can tiéu dl‘l‘l’lg; Tinh sﬁq (2021); Kamalanon &
hanh vi c6 san pham; Nhan thuc rui ro; Su hoé} 18 cong su (2022); Tang &

nghi; Sy quy trach nhi€ém; Nhan thuc vé cong su (2023); Hoyos-

hau qué; Nhan thuc hi€u qua cia hanh Vallejo & cong su (2023)

vi; Théi quen; Sy san sang mua xanh;

Nhan thirc loi ich xanh

Marketing mang xa hoi; Marketing Sun & cong su (2022);

xanh; Quang cdo xanh; Nhan sinh thai, Phan & cong sy (2023);

. Nbi dung truyén thong; Uy tin ngudi anh Nazir & Wani (2024);

Marketing . A LA Ao : A .
va truyén h}{ong, Truyén thong $0; Pinh vi thuornﬂg. 15 Crapa & (Eong su (2024);
thong hiéu xanh; eWOM; Live-streaming; Ngl Wu & cong sy (2024);

dung xanh, San pham xanh, Phan phoi Panci¢ & cong su (2023);

xanh; Su tiép nhan thong di¢p xanh; Jabeen & cong su (2023)

Thong tin dugc chia sé trén mang xa hdi

Chuin muc c4 nhan; Trach nhiém moi Han (2020); Dangelico &

truong; Long vi tha; Gia tri tiéu dung cong su (2021); Wang &
Gia tri va xanh; Niém tin xanh; Trach nhiém ca 14 cong su (2022); Mishra &
dao duc nhan; Dong luc bao vé mobi trudng; Muc Kaur (2023); Essiz &

do nghiém trong ctia van dé moi truong;
Hinh 4nh v€ mdi trudng

cong sy (2023); Li &
cong su (2024)




Phu luc 3.4: Cac bién két qua trong GCB

Nhém bién
ket qua

Cac dang GCB

S
lugng

Tac gia tiéu bicu

Y dinh , hanh
vi ban dau

Y dinh mua xanh; Y dinh sir
dung; Y dinh mua truc tuyén;
Hanh vi mua sim xanh; Hanh vi
tiéu ding xanh; Tan sut mua
xanh; St dung san phdm xanh;
Tiéu ding bén vimng (tai ché, tiét
kiém nang luong...); Y dinh
chuyén d6i; Nhan thirc vé moi

truong; Hanh vi cong dan cua
khach hang xanh

11

Mezger & cong su (2020);
Song & cong su (2020);
Sharma & cdng sy (2020);
Dangelico & cong su (2021);
Ahmed & cong su (2021);
Chauhan & cdng su (2021);
Kamalanon & cong su (2022);
Khan & cdng su (2023); Phan
& cong sy (2023); Rahman &
Nguyen-Viet (2023); Nazir &
Wani (2024); Wu & cong su
(2024); Liu & Tobias (2024);

Y dinh, hanh
vi sau Kkhi
mua

Y dinh mua lai xanh; Y dinh tiép
tuc mua; Y dinh duy tri st dung
san phém xanh; Tai st dung;
Mua lap lai

05

Suhartanto & cdng su (2021);
Tian & cong su (2022); Panci¢
& cong su (2023); Veronica &
Keni (2023); Ummar & cdng
su (2023); Laveen Kumar &
Anjani Devi (2024); Hu &
cong su (2024)

Hanh vi trén
nén tang so

Hiéu suat truyén thong mang xa
héi; Hanh vi chia s¢; Tuong tac;
eWOM; Miurc d6 tham gia

05

Wu & cong su (2024); Crapa
& cong su (2024); Nguyen &
cong su (2025)

Hanh vi lién
quan deén
thuong hi¢u

Long trung thanh thuong hi¢u
xanh; Gid tri thwong hiéu xanh;
Hanh vi chuyén dbi thuong
hiu; Gian bo thuong hi¢u; Hi¢u
suat thuong hiéu; Niém tin
thuong hi¢u; Bdo vé thuong
hi¢u

07

Nguyen Viet & Nguyen Anh
(2021); Gelderman & cong su
(2021); Hameed, Hyder, &
cong su (2021); Rizomyliotis
& cong sy (2021); Nguyen-
Viet (2023); Li & cOng su
(2024); Mombeuil &
Diunugala (2024)




Phu luc 3.5: Bién diéu tiét mdi quan h¢ giira tién to va két qua trong GCB

Nhém yéu
to dieu tiet

Cac dang GCB

S6
lurong

Téac gia tiéu bicéu

Rao can

Do nhay cam vé gia; Sy san sang
chi tra; Nhan thic vé gia; Chi phi
san pham; Trg cp cua chinh phi;
Su thuan tién khi mua sim; Mirc d9
san c6 cua san pham; Sy quy két
trach nhiém.

08

Sun & Wang (2020);
Liu & Tsaur (2020); Ch
& cong su  (2021);
Mehraj &  Qureshi
(2022); Sun & cong su
(2022); Mishra & Kaur
(2023)

Kién thtrc va
thong tin

Kién thirc moi truong; Pong luc bao
v€é mdi truong; Mirc d6 tham gia moi
truong; Thong tin va kién thirc; Nhan
biét thuong hiéu xanh; Tinh minh
bach; Tinh khong lira dbi; Long tin
xanh; Niém tin xanh; Gia trj tiéu dung
xanh; Tinh ddi m&i; Nhan thac tim
quan trong; Nhan thirc hi¢u qua hanh
vi; Thai d0 v6i moi truong; Loi ich
tam ly xanh.

15

Han (2020); Ahmed &

cong su (2021);
Dangelico & cong su
(2021); Chauhan &
cong su (2021);

Kamalanon & cdng su
(2022); Ha & cong su
(2022); Panci¢ & cong
su (2023); Rahman &
Nguyen-Viet  (2023);
Isac & cong sy (2024);
Nazir & Wani (2024);
Wu & cong su (2024)

Ky thuat sb

Quang cao xanh; Truyén miéng dién
tu xanh; Khuynh huéng str dung mang
xa héi; Sy anh huodng cua ban be; Sy
anh hudéng cua nguodi co6 sttc anh
hudng; Thong tin dugc chia sé; Thong
tin dugc nhan tr khach hang khéc;
Muc do su dung mang xa hoi; Su
phong phu truyén thong; Thong diép
duoc chia sé

10

Ch & cong su (2021);
Khan & cong su (2023);
Phan & cong su (2023);
Crapa & cOng su
(2024); Wu & cong su
(2024); Rizomyliotis &
cong su (2024); Nguyen
& cong su (2025)




Phu luc 3.6: Bién trung gian mdi quan hé giira tién t6 va két qua trong GCB

Nhém yéu td
trung gian

Cac dang GCB

S6
lugng

Téc gia tiéu bicéu

Tam ly

Thai d9; Thai do hudng tdi san
phim xanh; Thai do tiéu ding;
Cam xuc tich cuc/tiéu cuc; Su
mong mubn; Chuan chii quan;
Chuan myc ¢4 nhan; Chuan muc
xa hoi; Su quy trach nhiém; Quan
dlem sinh thai; Tuong tac x& hoi;
Niém tin xanh; Sy ham muén

13

Song & cong sy (2020);
Han (2020); Ahmed &
cong su (2021); Kwon &
Ahn (2021); Kamalanon &
cong su (2022); Wang &
cong su (2020); Wang &
cong sy (2022); Phan &
cong su (2023); Mishra &
Kaur (2023); Hoang &
Tung (2024)

Nhan thurc

Nhén thtc hi€u qua; Nhan thirc
mdi trudng; Nhan thirc vé hau
qud; Nhan thuc gid; Nhan thtc
san pham; Kién thic san pham;
Nhén thtc khung hoang; Nhan
thirc tinh hiru ich; Téy xanh; Moi
quan tim moi trudng; Kién thirc
san phém; Su tham gia cua khéach
hang; Dong luc vi tha

13

Sun & Wang (2020);
Mezger & cong su (2020);
Song & cong sy (2020);
Sun & Wang (2020); Sun
& cong sy (2022); Wang &
cong su (2022); Tang &
cong su (2023); Nguyen
(2025)

Y dinh hanh vi

Y dinh mua xanh; Y dinh st
dung; Y dinh mua truc tuyén; Y
dinh chuyén ddi thuong hiéu; Y
dinh truyén miéng dién tir

05

Sharma & cong sy (2020);
Chauhan & cOng su
(2021); Khan & cong su
(2023); Nguyen-Viet
(2023); Nguyen & cong su
(2025)

Lién quan dén
thuong hi¢u

Niém tin thuong hiéu xanh; Hinh
anh thuong hi¢u xanh; Tinh yéu
thuong hi€u; Gia tri thuong hi¢u
xanh; Gia tri khach hang xanh;
Su gén b6 thuong hiéu; Su can
nhic thuong hi¢u; Sy hai long;
Long trung thanh

10

Mezger & cong su (2020);
Hameed, Hyder, & cOng su
(2021); Gelderman & cong
su (2021); Jabeen & cong
su (2023); Panci¢ & cong
su (2023); Rahman &
Nguyen-Viet (2023); Li &
cong su (2024);
Rizomyliotis & cong su
(2024)




PHU LUC 4: KET QUA PHAN TiCH TRAC LUQNG THU MUC CUA MOI
QUAN HE GIUA MARKETING MANG XA HOI VA Y PINH MUA LAI
XANH

Viéc tim kiém duoc thyc hién trén co so dit liéu Scopus véi tir khoa: “social
media marketing” hodc “social media” két hop véi cac tir khoa "repurchase intention"
hodc "purchase retention" hodc "continued purchase behavior" hodc " continuance
intention" hodc “repeat purchase behavior” hodc “customer retention” va cac tur khoa
lién quan dén “green” hodc “sustainable”. Chudi truy van cy thé nhu sau:

(TITLE-ABS-KEY ("Repurchase intention" OR "Purchase retention” OR
"Continued purchase behavior" OR "Continuance intention" OR "Repeat purchase
behavior” OR "Customer retention") AND TITLE-ABS-KEY ("Social media
marketing" OR "Social media") AND TITLE-ABS-KEY ("Green" OR "Sustainab*")

Két qua trich xuat dit lidu co 21 bai viét phu hop chudi truy van. Mic du sb
luong bai viét phan anh mot khoang tréng nghién ctru cuc ky 16m va cap thiét, nghién
ctru cling chi dong tham chiéu chéo (cross-reference) cac cong trinh vé y dinh mua
xanh dé cung cb nén tang 1y thuyét cho cac gia thuyét trong mo hinh. Bai viét dau
tién vé mdi quan h¢ SMM-GRI trén co s¢ dir li¢u Scopus dugc xut ban nim 2015
boi (Ho & Wang, 2015) da ching minh cach quan 1y sy két ndi gitra thuong hiéu, san
pham, doanh nghiép va nhiing ngudi ting ho trén cong dong truc tuyén anh hudng
dén y dinh sau mua hang gém ¥ dinh mua lai va truyén miéng dién tir trong bdi canh
nganh thuc phim va d6 udng tai Pai Loan. S6 lugng bai viét trong 11 nim (tir nim
2015 dén 2026) cho thay sy lién quan gitta SMM—GRI trong bi canh tiéu dung xanh
it dugc quan tdm boi cac nha nghién ctru.

Két qua phan tich ddng xuat hién tir khoa tac gia cho thdy c6 72 tir khoa xuét
hién. Sau khi céc tir khoa trong dong duoc thay thé, bang phuong phap dém day du,
s0 1an xuét hién tbi thiéu ciia mot tir khod 1a 2, cho thay c6 63 tir khoa dugc phan tich.
Két qua cho thiy tir khoa “repurchase intention” xuat hién 14 1an, “social media
marketing” xudt hién 13 1an, “green” xuét hién 5 1an, “consumption behavior” xuat

hién 5 1an, “brand equity” xuét hién 3 1an, “brand image” xuét hién 2 1an. Do s6 lugong



bai viét vé mdi lién két giira SMM va GRI chi c6 21 bai nén tan suat xuét hién cia
cac tir khod thap, cac tir khoa con lai chi xuat hién 2 1an. SMM d6ng xuat hién cing
v6i cac khai niém nhu cac hoat dong truyén thong mang x3 hoi (social media
marketing activities), thwong mai di¢n to trén mang xa hdi (social commerce),
phuong tién truyén thong mang xa hoi (social media), trang mang xa hoi (social
networking site), nén ting mang xa hoi (social platform), ngudi anh hudng trén mang

xa hoi (social media influencer).

customer gpgagement
interagtivity

satisfgetion social netwggking (online)

male

ferpale repurchaseintention

social me%marketing
beh@yvior adult

wem

artigle

intefigion brand equity

consumptigh behavior

humians
L brandiloyalty

gleen perception social media marketing activit
brand image

& VOSviewer

So d0 moi lién két tir khoa vé modi quan h¢ SMM—GRI

Két qua phan tich ghép cap tai lidu cho thay 21 bai viét duoc phan thanh ba
cum: (1) Marketing mang xi hoi va quan diém cta khach hang vé thuong hiéu; (2)
Céc hoat dong marketing mang xa hoi; (3) Moi truong marketing mang xa hoi.

Cum 1_Marketing mang xi hdi va quan diém ciia khach hang vé thwong
hiéu: gdm 7 bai viét. Cac nghién ctru tap trung vao anh huong cia SMM dén cac van
d& nhan thic lién quan dén thuong hiéu nhu niém tin thuong hi€u, nhan biét thuong
hi€u, gid tri thuong hi¢u, tinh yéu thuong hiéu, long trung thanh, thai do ddi véi

thwong hiéu, tir 46 gia tang y dinh mua lai trong béi canh xanh. Ngoai ra quang co



trong khong gian truyén thong xa hoi dong vai trd trung gian giita gia tri cam nhan
va y dinh mua lai.

Cum 2_Cic hoat dong marketing mang xi hdi: gom 8 bai viét nhan manh
dén tac dong tich cuc ctia cac thanh phan hoat dong marketing mang xa hoi bao gom:
tinh twong tac, tinh théng tin, truyén miéng, c4 nhan hoa va tinh xu hudng dén y dinh
mua lai tryc tuyén. Pong thoi cic bai viét cling xem xét anh hudng cia cac yéu td
van hoa, cac khia canh moi truong ddi véi su két ndi SMM-GRI, cung cép cai nhin
da dang vé cach thirc cac yéu tb tuong tac voi nhau trong cac moi truong khac nhau.

Cum 3_M0i trwong marketing mang xi hdi: gom 6 bai viét xem xét SMM
nhu mot moi truong dé cac yéu to: sy twong tic cua khach hang, gia tri thuong hiéu,
do tin cdy cua thong tin, quang céo, cac khiéu nai trén mang ludi xa hoi truc tuyén
xay ra phan rng voi nhan dinh cua nguoi ti€u dung va cac dong luc kich thich bén

trong, tir 46 anh hudng dén y dinh mua lai.

zhou2023)

elsayad,(2024)

mayasari (2023)

yanw022) zhour2025)
ho ,@920) v
hu (2024)
cho ng$201 8)
sohaig2022) kumam(2024)
tarabiely (2024)
pancigf2023)
guo (2022) cheung (2021)
b lim @2020)
bigne(2018)

ho @915) istijanté (2023)

A S
& VOSviewer

So d0 moi lién két cac tai liéu trong moi quan h¢ SMM-GRI



PHU LUC 5: LUQC KHAO CAC NGHIEN CUU THU'C NGHIEM VE MOI QUAN HE GIUA MARKETING
MANG XA HOQI VA Y PINH MUA LAI XANH

Nghién

Bién trung

Bién dieu

Phwong phap

otru Ngitr canh Bién doc lap Bién phu thuoc oian (it Ly thuyét nén nghién ciru
Ahmad Hanh visaumua ., . U L’y thuyf: ttn hlm;l’
. N ‘ . Gia tri xanh Gid tri xanh ly thuyét lugc do,
Ariff & A ) ) .. gom su gian bo ~ X o , X 2.
) Xe dién Dinh vi thuong hi¢u n cam nhan, cam nhéan, 1y thuyét trao doi
Nik . thuong hiéu, I £ AN <. SEM
: Malaysia xanh ;e khuyén maisau khuyén mai xa hoiva ly thuyét
Hashim eWOM, y dinh e
J : ban hang sau ban hang hoc tép dicu kién
(2026) mua lai 1 .
hoa hanh vi
Yosita & ~ 2 (2 oan 2 A . 4
cong sy MY pham g Y dinh mua lai P41 dO, chuan Nhan - biet 1pp gop SEM
Indonesia chu quan xanh
(2026) i .
Thi Quan o rj cam nhan, tinh Quang "tﬂ)a L’y thu){et tuornAg
Phuong  thuong hiéu minh bach. sw nhan thuong  hi¢u tac, Ly thuyét
& cong thoi trang .. U " Ydinhmualai trén mang xa - nhan thirc xa hoi, CB-SEM
. dién cong dong, cam n X , X A
su dia phuong Két thuone hié hdi, cam keét Ly thuyét niém
2025 Viét Nam g hieu thuong hiéu tin-cam két, TPB
g
Foroudi Dich vy du , .
& :(‘m lich trén Khac phuc su co kip ’
su one mang xa hdi thoi, xdy dyng moi Y dinh mua lai Su hai long - - CB-SEM
: tai  Trung quanh¢
(2025) Quéc
Aggarwa Su tham gia
1 & cong . Céc hoat dong truyén Y dinh mua lai, nhan thitc, sy Nhan thuc rai
su Pakistan thong mang xa hdi eWOM ro SOR SEM

(2025)

tham gia cam
xuc




Munir & Thue ohim ) Gia tri cong
cong sw dofr’l e Y dinhmualai  huéng thuong - - SEM
(2025) j hi¢u
ElSayad N o
Nganh , A A Gia tri thuong
& Mdpncg o Ao hoat dong MUY ¢ gohnatai hiew,  long - SOR SEM
Saad Trung Quéc thong mang xa hoi trune thanh
(2024) g &
Khuynh
Is(:arllbugc Khiéu nai trén mang xa Sy tin tuong  huéng tin Ly thuyét tin hié
UoBil & pie e MEXA ¢ dinhmualai  vao  doanh tudng  cia 0 o0 M gEn
Sakman hoéi A - .. ly thuyét niém tin
nghi¢p nguol  ti€u
(2024) ding
Su tuong tac
Nazir & ) trén mang xa
cong sy Trung Quoc Tri tué nhan tao Y dinh mua lai hoi, ) Ty 1€ Thoi quen SOR PLS-SEM
(2023) chuyén doi, Su
trdi nghi¢m
. Quang cio truyén
f;tlj anto i thong, mang xa héi do ) )
Purusott My phqrn ¢ doanh r~1ghA1§:p tao ra, dinh mua lai Thai do Q91 Vol SOR, Ly thuyét co PLS-SEM
ama Indonesia mang xa hdi do nguoi thuong hi¢u chon loc
(2023) dung tao ra va ban
hang c4 nhan
BP0 Thye phim Nhin  biét
% hiu co & SMM Y dinhmualai  thuong hiéu, sy - - PLS-SEM
(2'023) Pakistan q hai long
Yane & San  pham Nhan bict
ang cong nghé Cac hoat dong truyén o, .. . thuong hiéu,
cong sw o3 S L e the 5 hoi Y dinh mua lai hinh b SOR PLS-SEM
(2022) en vimng 6 thong mang xa hoi in an

Trung Qudc

thuong hi¢u




Mutc 30 tham

gc/lajeﬁii Nganh _dich . tgli?)n m;;u yir?: Ly thuyét trao d6i
cong vu khach san Sy hai long Y dinh mua lai 1oNg mang - Y Ty SEM
su & Han Q 9 héi (Tiéu thy, x4 hoi
(2022) “ Péng  gop,
Sang tao)
bién thoai Pong sang tao
gcheur}i thong minh Céc hoat dong truyén Y dinh mua lai gid tri, Su gin Ly thuyét logic uu
CONE g Trung o Noat CONE fuyen - X GV MUa fal & ngwoi tieu  Vian hoa Y tuyet fog PLS-SEM
su £ > thong mang xa hoi tim kiém lién tuc . tién dich vu
(2020) Qudc va dung-thuong
Hong Kong hi¢u
Cac dac diém cua
Lim & thwong mai dién t .
cong su Malaysia o0 Mang XA WO SU g gy ge  SW wong e Sy ditu gqp PLS-SEM
(2019) tin tudng, tinh tuong cua khach hang hudng
thich, do tin géy va kha
ndng phan hoi
Ho & Sy tham gia
:  Céacmoi quan h¢ trong  , .. . cong dong, Sy
Wang Trung Quoc . A ~1 ~. Y dinh mua lai . .- - PLS-SEM
(2015) cong dong mang xa hoi tham gia ca

nhan, eWOM




PHU LUC 6: THANG PO NGHIEN CUU
Phu luc 6.1: Thang do Marketing mang xa hgi
C& mau n = 785, hé s6 Cronbach’s Alpha = 0,901

Ky hi¢u

Thang do goc

Thang do nghién ciru sir dung

SMM1

I receive information from clients on
social media who have informed
themselves that green products can
contribute to human health and
protect the environment

T6i nhan dugc thong tin tir nhiing
nguoi dung khac trén mang xa hoi,
nhing nguoi da tim hiéu va cho rang
san pham xanh tot cho stc khoe va
bdo vé moi trudng.

SMM2

Using social media to search for
information about green products that
I am thinking about buying is very
fashionable

Vi¢e str dung mang xa hoi dé tim kiém
thong tin vé cac san pham xanh ma toi
dang can nhic mua la mot xu huéng
pho bién.

SMM3

I would like to share information from
social media about green products
with my friends

T61 mong muon chia s¢ thong tin tur
mang x4 hdi vé cac san phdm xanh voi
ban bé cua minh

SMM4

Social media marketing is a good
source of product information and
supplies relevant product information

Marketing trén mang xa héi 1 mdt
ngudn cung cip thong tin san pham
dang tin cdy va cung cap thong tin co
lién quan

SMM5

Social media advertising provides
timely information

Quang cao trén mang xa hdi cung cap
thong tin kip thoi.

SMM6

Social media advertising is a good
source  of up-to-date  product
information

Quang cao trén mang xa hoi 1a mot
ngudn cung cip thong tin san pham
cap nhat.

SMM?7

Social media advertising is a
convenient source of product
information

Quang cdo trén mang xa hoi 1a mot
ngudn cung cip thong tin san pham
tién loi

Nguon: Ké thira tir Nekmahmud & céng suw (2022)



Phu luc 6.2: Thang do Hinh dnh thwong hi¢u xanh
C& mau n = 254, hé s6 Cronbach’s Alpha = 0,744

Ky hi¢u Thang do gbc Thang do nghién ciru sir dung
The brand is regarded as the best Thuong hiéu duoc xem la hinh mau
GBIl  benchmark of environmental ti€u bi€u vé cam két bao vé moi
commitments truong.
The brand is professional about Thuong hicu the hién tinh chuyén
GBI2 . . nghiép trong viéc xdy dung va duy
environmental reputation
tri danh tiéng vé mdi truong.
The brand is successful about TAh Hong .hl?u dat dugc nliu’ng t7h anl}
GBI3 : cong noi bat trong hoat dong bao vé
environmental performance P
mol truong.
The brand is well established Thuong hiéu c6 vi the vimg chic
GBI4 . trong vi¢c thé hién sy quan tdm dén
about environmental concern
céc van dé méi truong.
. Thuong hi¢u dang tin cay trong viéc
GBI5 The brand is trustworthy about thuc hién cic cam két vé moi

environmental promises.

truong.

Nguon: Ké thira tir Chen (2010)

Phu luc 6.3: Thang do Chét lwgng xanh cam nhén
C& méu n = 248, hé s6 Cronbach’s Alpha = 0,851

Ky hi¢u

Thang do gbc

Thang do nghién ctru sir dung

GPQIl

The quality of this product is
regarded as the best benchmark
with respect to environmental
concern

Chét luong cta san pham nay duoc
xem 13 tiéu chuan tot nhat vé mat
quan tdm dén mai truong.

GPQ2

The quality of this product is
reliable ~ with  respect to
environmental consideration

Chat lugng cua san pham nay dang
tin cdy ve khia canh can nhac moi
truong

GPQ3

The quality of this product is
durable  with  respect to
environmental performance;

Chat lugng cua san pham nay bén
virng v6i hi¢u suat moi truong

GPQ4

The quality of this product is
excellent ~with  respect to
environmental image

Chat lugng cua san pham nay xuat
sac v€ hinh anh moi trudng

GPQ5

The quality of this product is
professional with respect to
environmental reputation.

Chat luong cia san pham nay
chuyén nghi¢p v€ danh ti€ng mobi
truong

Nguon: Ké thira tir Chang & Chen (2013)



Phu luc 6.4: Thang do Gia tri xanh cAim nhan
C& mau n = 258, hé s6 Cronbach’s Alpha = 0,882

Ky hi¢u Thang do gbc Thang do nghién ctru sir dung
This product’s environmental Céc tinh nang than thién véi moi
GPV1 functions provide very good truong cua san pham nay mang lai
value for you gié tri rat tot cho toi.
This product’s environmental Hi€u qua hoat dong vé mat mdi
GPV2  performance meets your trudng cua san pham nay dap ung ky
expectations. vong cua toi.
You purchase this product ... , S 2
: T6i mua san pham nay vi san pham
because it has more ~ X ae L \
GPV3 . quan tdm dén moi trudong hon cac
environmental concern than other 2 ,
san pham khéc.
products.
You purchase this product ... \ A s, 2
o . T6i mua san pham nay vi san pham
GPV4  because it is environmental . .. 7 0
. than thién v41 moi truong.
friendly.
You purchase this product ... , S 2
because it has more T61 mua san pham nay vi san pham
GPV5 mang lai nhiéu loi ich cho méi

environmental benefit than other
products.

treong hon cac san pham khac.

Nguon: Ké thira tir Chen & Chang (2012)

Phu luc 6.5: Thang do Thai d¢ xanh
C& mau n = 300, hé s6 Cronbach’s Alpha = 0,837

Ky hi¢u

Thang do goc

Thang do nghién ciru sir dung

GATI

It feels great to purchase products
which are  environmentally
friendly

To6i cam thay rat hai long khi mua
cac san pham than thi€n vdi moi
truong.

GAT2

The availability of
environmentally friendly brands
for the product categories that I
want to purchase excites me

Su sdn c6 ctia cac thuong hiéu than
thi€n voi modi trudng trong nhiing
nhoém san pham ma t6i muén mua
khién t6i cam thiy hing thi.

GAT3

I always feel a great satisfaction
from getting the best deal when
purchasing environmentally
friendly products

T6i ludn cam thay vo ciing thoa méan
khi c6 duge mot thoa thudn tot nhat
khi mua céc san pham than thién véi
moi truong.

GAT4

The environmentally friendly
brand is always the optimal
choice from the various product
categories.

Thuong hi€u than thién véi moi
truong luon 1a lya chon t6i vu trong
s0 cac nhom san pham khac nhau.

GATS

I believe that choosing this brand
is the right decision for the
environment.

T61 cho réng lga chon thuong hié¢u
nay la mdt quyét dinh dung dan doi
v&i moi trudng




Nguon: Ké thira tir Mohd Suki (2016)

Phu luc 6.6: Thang do Py nhay cim gia xanh

Ky hi¢u

Thang do gbc

Thang do nghién ciru sir dung

GPS1

It is acceptable to pay 10% more
for green products than for
nongreen products

Viéc tra thém 10% cho san pham
xanh so v&i san pham thong thuong
la diéu c6 thé chap nhan duogc.

GPS2

I am willing to pay 10% more for
green products than for non-
green products

T6i sin sang trd thém 10% cho san
pham xanh thay vi san pham thong
thuong

GPS3

I am willing to spend an extra per
month in order to buy green
product

T6i c6 du kha nang chi tra nhiéu hon
cho san pham xanh

Phu luc 6.7: Thang do Y dinh mua lai xanh

Nguon: Ké thira tir Laroche & céng suw (2001)

C& mau n = 256, hé s6 Cronbach’s Alpha = 0,861

Ky hi¢u Thang do gbc Thang do nghién ciru sir dung
GRI1 I will consume organic food Toi sé tiép tuc tiéu dung san pham
again xanh.
GRI? I will buy larger quantities of this  Toi s& mua voi s6 luong 16n hon loai
kind of food in the next few years san pham xanh trong vai nam tgi.
I will consider these products as Toi s& xem cac san phim xanh nay
GRI3  my first option for purchasing in 14 lya chon uu tién hang dau khi mua
relation to others so vo1 cac loai khac.
I intend to increase the moi oo ¢ ginn gia tang khéi luong
GRI4  consumption volume of organic .. . , 2
food tiéu dung san pham xanh.
I  will encourage friends, Toi s& khuyén khich ban be, hang
GRI5 neighbors and family to buy and x6m va gia dinh mua va tiéu dung

consume organic food.

sdn pham xanh

Nguon

: Ké thira tir De Toni & cong sw (2018)



PHU LUC 7: PHONG VAN CHUYEN GIA
Phu luc 7.1: Danh siach chuyén gia

Mai chuyén gia Giéitinh Trinh d9 Chirc vu Noi sinh song T6 chire
CGO1 Nir Thacsi  Quanly ~ TP.HCM  Siéu thi thyc phim hitu co
CGO02 Nam Cunhan  Quanly TP.HCM  Céng ty thuc pham hitu co
CG03 Nir Thacsi  Quanly ~ TP.HCM  Cong ty thuc pham hiru co
CG04 Nir Tiénsi Giangvien TP.HCM Truong Pai hoc
CGO05 Nam Tiénsi Giangvien TP.HCM Truong Pai hoc
CGO06 Nam Tiénsi Giangvien TP.HCM Truong Pai hoc

Phu luc 7.2: Dan bai phong vin chuyén gia
Phan I: Gidi thi¢u
Xin chao chuyén gia,

T6i tén Lam Ngoc Thily, 14 nghién ciru sinh dang thyc hién dé tai Marketing
mang x4 hoi va ¥ dinh mua lai thuc pham hitu co. Han hanh dugc don tiép chuyén
gia. Mong rang budi thao ludn hom nay s& nhan dugc nhiéu y kién dong gop quy bau
tir quy chuyén gia cho dé tai nghién ciru nay. Moi y kién dong gop khong co y kién
nao ding hay sai ca, tit ca y kién dong gop gop phan su thanh cong cta nghién ciru
nay.

Phan 2. Nji dung phong vin

Marketing mang xa hoi dugc xem la tap hop cac chién lugc, cong cu va hoat
dong truyén thong duoc trién khai trén cic nén ting mang xa hoi (Facebook,
Instagram, TikTok, Zalo, YouTube, v.v.) nham quang ba thwong hiéu, xay dung niém
tin va thiic ¢y hanh vi mua cta nguoi tiéu ding ddi v6i thye pham hitu co.

Y dinh mua lai xanh duoc xem 13 y dinh mua lai thuc pham hitu co tir cira
hang (truc tuyén hodc truc tiép) hodc quay lai cira hang (truc tuyén hodc truc tiép)
hodc st dung cac san phém va dich vu lién quan cta ctra hang (truc tuyén hoac truc
tiép), hodc mua nhiéu san pham hon trong tuwong lai.

Nhén thirc gia tri thuong hiéu xanh tir phia ngudi tiéu ding duoc hiéu 1a tap
hop céac an twong, nhan thirc va cam nhén trong ky tc ctia nguoi tiéu ding vé mot

thuong hi¢u xanh, gan lién v4i moi quan tdm dén tinh bén viing va than thién moi



truong. Nhan thirc gia tri thuong hiéu xanh tir phia nguoi tiéu ding bao gdm ba thanh
phan hinh anh thuong hiéu xanh (1a nhitg chuan muc duoc hinh thanh trong tam tri
nguoi tidu dung vé cac van dé lién quan dén cam nhan vé san pham thuong hiéu xanh
va bdo v¢€ moi truong), chat lugng xanh cdm nhén (14 sy cdm nhan riéng cd cia nguoi
tiéu dung vé chat lwong ctia san pham xanh) va gid tri xanh cam nhan (1 danh gia
téng thé ctia ngudi tiéu dung vé 1oi ich rong ctia mot san pham/dich vy xanh dua trén
su danh gia cua ho).

Théi d xanh dugc xem 1a thai 6 hudng t6i cac thuong hi€u san ph'flm xanh
dugc mo ta nhu sy yéu thich va danh gia tong thé ciia nguoi tiéu dung d6i vai mot
thuong hiu than thién véi moi truong.

D0 nhay cam gia xanh dugc dinh nghia 1a mic d§ nhan thuc va phan tng cua
nguoi tiéu dung khi phat hién sy khac biét vé gia cua san pham/dich vu xanh.

2.1. Kham phd va khang dinh lai cdc yéu té anh hwéng dén y dinh mua lai va cdc
phat biéu dai dién cho ¥ dinh mua lai (nganh thuc phcfm hitu co o thi truong Viét
Nam)

Duya vao kinh nghiém ciia ban than, xin chuyén gia hiy cho y kién va quan
diém cta minh vé cac cau hoi sau:

1. Cac loai thuc phém hiru co tai thi truong Viét Nam? Theo chuyén gia, 5 loai
nao la phé bién nhét tai thi truong Viét Nam?

2. Theo chuyén gia, cac thuong hiéu san xuét hodc kinh doanh thyc pham hiru
co tai thi truong Viét Nam 1a thuong hiéu nao? Thuong hi€u nao dugc mua hoac dung
pho bién nhat?

3. Theo chuyén gia, ngudi tiéu dung tiép tuc mua (ca truc tuyén va truc tiép)
hoic str dung mot thuong hiéu thyce pham hitu co, s& quan tim dén nhiing yéu t6 nao

sau day? Trong nhing yéu t6 do, yéu tb nao 1 quan trong nhat?



Mirc d9 dong y ciia chuyén gia Ty .«
dong luin
thuin ’

Cac yéu to Khong dongy Pongy Khong y kién

Marketing qua mang xa hoi
Hinh anh thuong hiéu xanh
Chat lugng xanh cdm nhin
Gia tri xanh cam nhan
Thai d§ xanh
D¢ nhay cdm gid xanh
4. Theo chuyén gia, cac bién quan sat nao trong s6 cic bién quan sat sau ddy thé

hién duogc gia tri ndi dung cua ¥ dinh mua lai thyc phdm hiru co?

Khong Dai dién  Dai dién

STT Céc phat bicu dai dién twong ddi  rd rang

1 Toi sé tiép tuc tiéu ding san pham xanh.
T6i s& mua voi sb luong 16n hon loai san
pham xanh trong vai nim toi.

T6i s& xem cac san pham xanh nay 1a lya
3 chon vu tién hang dau khi mua so véi cac
loai khac.

T6i ¢6 y dinh gia ting khi luong tiéu dung
san pham xanh.

T6i s& khuyén khich ban bé, hang xom va gia
dinh mua va tiéu ding san pham xanh

2.2. Khdm phd va khdang dinh lai cdc thanh phan ciia CBBE - nganh thiee pham hivu

4

5

co 6 thi truong Viét Nam va cdc phdt biéu dai dién cho hinh dnh thirong hiéu xanh,
chat luong xanh cam nhdn va gia tri xanh cam nhdn
Nghién ciru sinh goi y mot so tac gia (voi cac thanh phan CBBE):

- Theo Aaker (1991, 1996), CBBE gbém nhan biét thwong hiéu, lién tudng
thuong hiéu, chat luong thuong hiéu va 1ong trung thanh thuong hiéu;

- Theo Keller (1993), CBBE gdm nhén biét thuong hiéu, hinh anh thuong hiéu;

- Theo Lassar & cong sy (1995), CBBE g6m chét lugng thuong hi€u, gia tri
cam nhan, hinh anh thuong hiéu, niém tin, su cam két;

- Theo Tasci (2021), CBBE gom nhan biét thuong hiéu, hinh anh thuong hiéu,
chét lugng cam nhan, gia tri cdm nhan, long trung thanh thuong hi¢u.
1. Theo quan diém ctia chuyén gia, cic thanh phan ciia CBBE — nganh thyc pham

hitu co ¢ Viét Nam sé& 1a bao gdm nhirng thanh phan nao?



2. Theo chuyén gia, mé hinh cta tac gia nao co thé ap dung hay phu hop dé danh gia
CBBE — nganh thyc pham hitu co tai Viét Nam? Can giir nguyén, hay diéu chinh ting

thém hodc bo di thanh phan nao?

Mikc d§ dong y ciia chuyén gia Ty 1§
Khéng y dong
kien thuin

Céc yeu to Khéong dongy Pong y

Hinh anh thuong hiéu xanh
Chat lugng xanh cdm nhan
Gia tri xanh cam nhan
3. Theo chuyén gia, “ngudi tiéu dung danh gia hinh anh thuong hiéu ddi véi mot

thuong hiéu thuc pham hitu co cu thé” thé hién nhu thé nao? Thong qua nhing dic
diém nao?

4. Theo chuyén gia, “ngudi tiéu dung danh gia chat luong ddi voi mot thuong hiéu
thuc pham hiru co cy thé” thé hién nhu thé nao? Thong qua nhitng dic diém nao?

5. Theo chuyén gia, “nguoi tiéu dung danh gia gia tri ciia mot thwong hiéu thuc pham
hitu co cy thé mang lai” 13 gi? Thong qua nhitng dic diém nao?

6. Céc phat biéu sau c6 dai dién dé do luong hinh anh thuong hiéu, chat luong cam

nhan va gia tri cam nhan d6i v6i thuong hiéu thuc pham hitu co khong? xin cho y

kién:
STT Cic phat biéu Khong - Daidien — Dai dien
daidién twong doi  ro rang
Hinh dnh thwong hi¢u xanh
,  Thuonghiéu dugc xem I hinh mau tiéu biéu

vé cam két bao vé mdi truong.
Thuong hiéu thé hién tinh chuyén nghiép
2 trong viéc xay dung va duy tri danh tiéng vé
mdi truong.
Thuong hiéu dat dugc nhitng thanh cong noi
bat trong hoat dong bao v€ mdi trudng.
Thuong hiéu c6 vi thé vimg chic trong viéc
4 thé hién su quan tam dén cac van dé moi
truong.
Thuong hi¢u dang tin cdy trong viéc thuc
hién cac cam két vé moi truong.

Chit lwgng xanh cam nhén
Chat lugng ctia san pham nay duoc xem 13
6  tiéu chuan tot nhat vé mat quan tim dén moi
truong.




Chat lugng ciia san pham nay dang tin cdy

/ v¢ khia canh can nhac mdi trudong

] Chat lugng cua san pham nay bén ving voi
hi¢u suat moi trudng

9 Chat lwong clia san phim nay xuat sic vé
hinh anh mo6i truong

10 Cbét lugng cia san pham nay chuyén nghiép
v¢ danh tiéng moi trudng

Gia tri xanh cim nhin

1 Cac tinh nang than thién v6i moi truong cia
sadn pham nay mang lai gié tri rat tot cho toi.

12 Hiéu qyé hoat dong vé mat moi truong cua
san pham nay dép ung ky vong cua toi.

13 T6i mua san pham nay vi san pham quan tam
dén moi truong hon céc san pham khéc.

14 T6i mua san phdm nay vi san pham than

thién v&i moi truodng.
T6i mua san phdm nay vi san pham mang lai
15 nhiéu loi ich cho méi trudng hon cic san
pham khéc.
2.3. Khdam phd va khang dinh lai cdc phdt biéu dai dién cho marketing mang xd hji

1. Chuyén gia hiy cho biét y kién va quan diém cta minh vé cac hoat dong
marketing trén mang xa hoi cua cac thuong hi€u san xuét, kinh doanh thuc phém htru
co tai thi truong Viét Nam?

2. Theo chuyén gia, y dinh mua lai (hodc doanh s6 ban hang) cta nguoi tiéu
dung thuc phém hiru co phu thudc vao cac hoat dong marketing trén mang xa hdi cta
chinh doanh nghiép d6?

3. Theo chuyén gia, cac hoat dong marketing trén mang xa hdi ctua cac thuong
hiéu thyc pham hitu co 14 gi? dugce trién khai nhu thé nao? mang lai hiéu qua ra sao?

4. Theo chuyén gia, cic phat biéu sau c6 dai dién dé do ludong cho marketing

mang xa hoi khong? xin moi cho y kién:

Khéng Dai dién Dai dién

STT Cic phat bi¢u dai dién  twong ddi  rd rang

T6i nhan dugc thong tin tr nhiing nguoi

dung khac trén mang xa héi, nhitng nguoi da

tim hiéu va cho rang san phdm xanh t5t cho

suc khoe va bdo v€ moi truong.

Viéc sir dung mang xa hoi dé tim kiém thong

2 tin v& cac san phdm xanh ma t6i dang cén
nhic mua 1a mot xu huéng phd bién.




T6i mong mudn chia sé thong tin tir mang xa
3 hdi vé cac san pham xanh voi ban bé cua

minh

Marketing trén mang xa hoi 1a mot ngudn
4 cung cap thong tin san pham dang tin ciy va
cung cip thong tin c6 lién quan
Quang céo trén mang x hoi cung cap thong

> tin kip thi.

6 Quéng,céo trén mang xa "h(f)i la mot ngué)n
cung cap thong tin san pham cdp nhat.

7 Quang céo trén mang xa hdi 1a mot ngué)n

cung cip thong tin san pham tién loi
2.4. Kham pha va khang dinh lai cac phat biéu dai dién cho thai do xanh

1. Theo chuyén gia, y dinh mua lai thyc phém hiru co c6 phu thudc vao thai
do cua ho ddi véi thuong hi¢u d6 khong? Vi sao?

2. Chuyén gia danh gia thai do cua ngudi tiéu dung dbi véi cac thuong hicu
thuc pham hiru co hién nay nhu thé nao?

3. Theo chuyén gia, “thdi d6 nguoi tiéu dung danh dbi véi mot thuong hiéu
thuc pham hiru co cy thé” thé hién nhu thé nao? Thong qua nhitng dic diém nao?

4. Céc phat biéu sau c6 dai dién dé do luong thai d6 ddi véi thuong hiéu thuc

pham hiru co khong, xin moi cho y kién:

Khong Dai dién  Dai dién

STT Céc phat bicu dai dién twong d6i rd rang

Toi cam thay rat hai 1ong khi mua céc san
pham than thién v&i méi trudng.
Su san c6 ctia cac thuong hiéu than thién véi
2 moi truong trong nhitng nhom san pham ma
t6i mudn mua khién t6i cam thdy himg thu.
T6i ludn cam thiy vo ciing thoa min khi c6
3 duogc mot théa thuan tdt nhat khi mua cac
san pham than thién v6i moi truong.
Thuong hi¢u than thién v6i moi truong ludn
4 la lya chon tdi wu trong s6 cac nhom san
pham khéc nhau.
Toi cho réng lga chon thuong hi€u nay la
mdt quyét dinh diing dan ddi véi moi truong
2.5. Khdam phd va khang dinh lai cdc phat biéu dai dién cho dé nhay cam gid xanh

5

1. Chuyén gia danh gia nhu thé nao vé sy anh huong ciia gia ca thuc pham hitu

co anh huong dén y dinh mua cua nguoi ti€u dung?



2. Theo chuyén gia, ngudi tiéu dung cé bi chi phdi boi chinh sach gia cao cua
thuc pham hiru co dén ¥ dinh tiép tuc mua hay khong?

3. Theo chuyén gia, nguoi tiéu dung thuc pham hitu co c¢6 d6 nhay cam gia
cao s& c6 nhirng biéu hién hay dic diém nao?

4. Cac phat biéu sau c6 dai dién dé do luong d6 nhay cam vé gia cua thuc

pham hitu co khong? xin moi cho y kién:

Khong Daidién Dai dién

STT Céc phat bicu dai dién twong ddi  rd rang

Viéc tra thém 10% cho san pham xanh so voi
1 san pham thong thuong 1a diéu c6 thé chap
nhan duoc.
T6i san sang tra thém 10% cho san pham
2 < 2 N \
xanh thay vi sdn pham thong thudng
3 T61 c6 du kha nang chi tra nhiéu hon cho san
pham xanh
Chuyén gia c6 dong gop gi thém dé hoan thién nghién ciru nay khong? (vé dbi

tuong khao sat, quy trinh khao sat, nhiing hudng nghién ctru khac vé y dinh tiép tuc
mua thue phém htru co ma anh/chi théy can thiét tai thi truong Viét Nam).
Chan thanh cam on di danh thoi gian tham gia budi phong van ngay hom nay.

Kinh chuic stc khoé¢ va thanh cong.



Phu luc 7.3: Két qua phéng van chuyén gia
1. Kham pha va khang dinh lai cac yéu té anh hwéng dén Y dinh mua lai xanh

va cac phat biéu dai dién cho Y dinh mua lai xanh

Két qua:

Mikc d§ dong y ciia chuyén gia Ty 1€
Cic yéu to Khong Dong Khong y dong Két luan

dong y y kién thuin
Marketing qua mang xa hoi 0 6 0 100% Phu hop
Hinh dnh thuong hi¢u xanh 1 4 1 66% Phu hop
Chat lugng xanh cam nhén 0 5 1 83% Phu hop
Gia tri xanh cam nhan 0 6 0 100% Phu hop
Thai d6 xanh 1 4 1 66% Phu hop
D0 nhay cam gia xanh 0 5 1 83% Phu hop

Ludn gidi:

- Nguoi tiéu dung Viét quan tdm nhat dén chat luong va do tin cdy cua ngudn
gbc san pham. Ho mudn biét san pham “that su hitu co” chir khong chi dan nhin. Ké
dén 1a gia ca hop 1y, tinh tién loi khi mua hang va trai nghiém dich vy. Trong s nay,
d6 tin cay van 1a yéu té then chdt dé ho quay lai.

- Cac yéu td anh huong dén v dinh mua lai thuc phém htru co gém: ching nhan
hitu co, thuong hi€u uy tin, gid, va trdi nghiém mua sam. Tuy nhién, trong thi truong
Viét Nam, niém tin vé chimg nhan va quy trinh san xuit minh bach 1a diéu khién
nguoi tiéu ding quyét dinh mua tiép hay khong.

- Hanh vi mua lap lai thuc phém hitu co bi chi phéi boi ba tru chinh: thuong
hiéu uy tin, gia tri, va gia ca. Trong d6, thuong hiéu c6 ngudn gdc, ching nhan va
tinh minh bach la yéu td quan trong nhat, vuot 1én trén ca gia ca.

- Ngudi tidu dung tré chii y dén bao bi than thién méi truong, thuong hiéu c6
cau chuyén xanh va dé dit hang online. Du vay, chét lugng san phém va do an toan

van 1a “bo loc dau tién” trude khi ho trung thanh véi thuong higu.



Cic phdt biéu dai di¢n cho thang do Y dinh mua lgi xanh:

Khong Daidién Dai dién
dai dién  twong ddi  ré rang
1 Toi sé tiép tuc tiéu ding san pham xanh. 6/6
Toi s& mua voi sb luong 16n hon loai san

STT Cic phat biéu

2 pham xanh trong vai nim tdi. 1/6 >/6
T6i s€ xem cac san pham xanh nay 1a lya

3 chon uu tién hang dau khi mua so voi cac 2/6 4/6
loai khac.
Toi c6 y dinh gia tdng khoi lugng tiéu dung

4 ) Z 6/6
san pham xanh.

5 T6i s& khuyén khich ban bé, hang xom va gia 6/6

dinh mua va tiéu ding san pham xanh
2. Kham pha va khing dinh lai cac thanh phin ciia CBBE xanh — nganh TPHC

va cac phat biéu dai dién cho Hinh dnh thwong hiéu xanh, Chét lweng xanh cam

nhan va Gia tri xanh cdm nhin

Két qua:
o Mikc d§ dong y ciia chuyén gia Ty 1§ )
Cac yéu to Khong », Khong dong Ketluan
dbngy  PO"Y  Jyién  thudn
Hinh anh thuong hiéu xanh 1 5 83%  Phuhop
Chat lugng xanh cdm nhén 6 100%  Phu hop
Gia tri xanh cam nhan 6 100%  Phu hgp

Ludn gidi:

- Trong nganh TPHC, CBBE gdm s4u thanh phan cot 16i: nhan biét thuong hiéu,
lién tudng thuong hi€u, hinh anh thuong hiéu, chét lugng cam nhan, gia tri cdm nhan,
va long trung thanh thuong hiéu. Tuy nhién, trong bdi canh Viét Nam, chat luong
cam nhén va gi tri cAm nhan 13 hai yéu t6 c6 anh huéng manh nhat dén gia tri thuong
hiéu.

- Cac yéu t ciia CBBE trong TPHC xoay quanh niém tin va trai nghiém nguoi
dung. Tir nhan biét thuong hiéu dén lién tudng vé “sach” va “xanh”, tat ca déu din
dén chat luong cam nhan — yéu td then chét tao nén 1ong trung thanh lau dai cia
khach hang.

- Gia tri thuong hi€u hiru co tai thi truong Viét Nam dugc cdm nhan qua d6 tin

cay, minh bach, chat lugng san pham va sy gan két cam xtc. Vi vay, chat lugng cam



nhan va gia tri cdm nhén chinh 14 nén tang dé thuong hiéu chiém dugc 1ong trung
thanh.
Cdc phdt biéu dai di¢n cho thang do Hinh dnh thwong hi¢u xanh, Chit lwong xanh

cam nhdn va Gid tri xanh cam nhan:

Khong Daidi¢én Dai dién

daidién  twong ddi  ré rang
Hinh dnh thwong hi¢u xanh

Thuong hidu dwoc xem 1 hinh mau tiéu biéu

STT Cic phit biéu

! vé cam két bao v€ moi truong. 6/6
Thuong hi¢u thé hién tinh chuyén nghiép

2 trong viéc xay dung va duy tri danh tiéng vé 1/6 5/6
moi truong.
Thuong hi¢u dat dugc nhiing thanh cong noi

3 ~ A A e 6/6
bat trong hoat dong bdo v€ mai trudng.
Thuong hi€u c6 vi thé viing chac trong viéc

4 thé hién sy quan tdm dén cac van d€¢ moi 2/6 4/6
truong.
Thuong hi¢u dang tin cdy trong viéc thuc

5 i LA as T 6/6
hién cac cam két v€ moi truong.

Chat lwgng xanh cdm nhin

Chat lugng cua san pham nay dugc xem la

6  tiéu chuan tot nhat vé mat quan tdm dén moi 6/6
truong.
Chat luong cua san pham nay dang tin cdy

7 6/6
vé khia canh cén nhic moi truong

] C.I}at lu:?’ng Acpa s?n pham nay bén viing voi 2/6 4/6
hi€u suat moi truong

9 C‘hat ﬁluqngA cua san pham nay xuat sac vé 16 5/6
hinh dnh moi truong

10 CPat lqu% cua san phflm nay chuyén nghi¢p 2/6 4/6
v¢ danh tiéng moi trudng

Gia tri xanh cim nhin

Céc tinh ndng than thién vdi moi trudong cua

11 , 2 \ S e XA n 6/6
san pham nay mang lai gié tri rat tot cho toi.

12 Hi€u qua hoat dong vé mét mdi trudng cua 2/6 4/6
san pham nay dap ung ky vong cua toi.
T6i mua san pham nay vi san pham quan tam

13 6/6
dén moi truong hon céc san pham khéc.

14 T6i mua san phdm nay vi san pham than 16 5/6

thién v&i moi truong.
T6i mua san phdm nay vi san pham mang lai

15 nhiéu loi ich cho méi trudng hon cic san 6/6
pham khéc.




3. Kham pha va khang dinh lai cac phat biéu dai dién cho Marketing mang xa
hoi
Cdc phdt biéu dai di¢n cho thang do Marketing mang xa hji:

Khéng Daidién Dai dién

STT Céc phat bicu dai dién twong ddi  rd rang

T6i nhan dugc thong tin tr nhiing nguoi
dung khac trén mang xa héi, nhitng nguoi da
tim hiéu va cho rang san phdm xanh t5t cho
suc khde va bdo v¢ mdi trudng.
Viée sir dung mang xa hoi dé tim kiém thong
2 tin v& cac san phdm xanh ma t6i dang cén 6/6
nhic mua 1a mot xu huéng phd bién.
T6i mong mudn chia s¢ thong tin tir mang xa

6/6

3 hdi vé cac san phadm xanh voi ban bé cua 1/6 5/6
minh
Marketing trén mang xa hoi 1a mot ngudn

4  cung Céflp thong tin san pham déang tin cdy va 2/6 4/6

cung cap thong tin co lién quan
Quang cédo trén mang xa hdi cung cap thong

> tin kip thoi, 6/6
Quang cdo trén mang xa hdi la mot ngudén

6 A A 2 A o 6/6
cung cap thong tin san pham cép nhat.

7 Quang cdo trén mang xa hdi la mot ngudn 6/6

cung cip thong tin san pham tién loi

4. Kham pha va khang dinh lai cac phat biéu dai dién cho Thai d xanh
Cdc phdt biéu dai di¢n cho thang do Thdi dj xanh:

Khong Daidién  Dai dién
dai dién twong doi  ro rang

1/6 1/6 4/6

STT Cic phat biéu

T6i cam thay rat hai 1ong khi mua céc san
pham than thién v&i méi trudng.
Su san c6 ctia cac thuong hiéu than thién véi
2 moi truong trong nhiing nhom san pham ma 1/6 5/6
t6i mudn mua khién t6i cam thdy himg thu.
T6i ludn cam thiy vo ciing thoa min khi c6
3 dugc mot thoa thuan tot nhat khi mua céc 1/6 1/6 4/6
san pham than thién v6i moi truong.
Thuong hi¢u than thién v6i moi truong ludn
4 la lya chon tdi wu trong s6 cac nhom san 1/6 5/6
pham khéc nhau.
To6i1 cho réng lga chon thuong hi€u nay la
mdt quyét dinh diing dan ddi véi moi truong

1/6 5/6




5. Kham pha va khing dinh lai cic phat biéu dai dién cho P9 nhay cam gia xanh

Cic phdt biéu dai di¢n cho thang do Dj nhay cim gid xanh:

STT Cic phit bidu Khong - Daidién  Dai dién
daidién  twong doi  ro rang
Viée tra thém 10% cho san pham xanh so vi
1 san pham thong thuong la diéu co thé chap 6/6
nhan duoc.
) To6i san sang tra thém 10% cho san pham 6/6
xanh thay vi sdn pham thong thudng
3 Toi c6 du kha nang chi trd nhiéu hon cho san 16 5/6
pham xanh
6. Két qua phéng van chuyén gia
S , Gop y cua chuyén gia
KPI Thang do Pong Khéng Thay Th?;ng d? sau
hi¢u ;s A, e 2. dieu chinh
T * y giit dongy gir doi
Y dinh mua lai xanh
1 GRII Tﬁ01 s€ ;tlep tuc ti€u dung 2/6 0/6 4/6 T91 s€ tiep tuc tieu
san pham xanh. dung X
T61 s& mua v6i sO luong Toi1 s€ mua X véi s6
2  GRI2 16n hon loai san pham 5/6 1/6 2/6  luonglon hon trong
xanh trong vai nam tdi. vai ndm tdi.
N L 2 Toi1 s€ xem X 1a lya
T6i s€ xem cac san pham A s
xanh nay la lya chon vu chon uu tien hang
3 GRI3 .. .. PO 3/6 0/6 3/6  dau khi mua so voi
tién hang dau khi mua so , z
véi céc logi khac cic thyc phim
j ) thong thuong khéc.
To61 c6 y dinh gia tang Téico y dinh gia
4 GRI4  khoilugng tiéu dung san  3/6 0/6 3/6  tang khoi lugng
phém xanh. tiéu dung X.
T6i s€ khuyén khich ban To6i sé khuyén
5 GRIs 0O hang x0m va gia 0/6 2/~ Khich ban be, dong
dinh mua va tiéu dung nghi¢p va gia dinh
sdn pham xanh mua tiéu dung X.
Hinh dnh thwong hi¢u xanh
Thuong hi¢u dugc xem Tliuorng hicu XN la
1a hinh miu tiéu biéu vé mot trong nhimg
1 GBIl X, 1.2 . . 5/6 0/6 1/6  thuong hiéu hang
cam két bao vé moi P S P
. dau vé bao vé moi
truong. \
‘7 truong
Thuong hi¢u thé hién Thuong hiéu X c6
2 GBI2 tinh chuyén nghiép 4/6 0/6 2/6  hinh anh uy tin va

trong viéc xay dung va

chuyén nghiép




duy tri danh tiéng vé moi
truong.

trong viéc bao v¢
moi truong

Thuong hi¢u dat du:qc
nhitng thanh cong ndi

Thuong hi¢u X da
dat duoc nhiéu ket

GBI3 bt trong hoat dong bio 4/6 0/6 2/6 qua tich cye trong‘
P cac hoat dong vi
v€ mo1 truong. PO
i mo1 truong
Thuorng’hiéu co vi the:: Thuong hi¢u X
virng chéc trong viéc thé dugc danh gia cao
GBI4 hién sy quan tam dén 3/6 0/6 3/6 vé mbi quan tim
cac van dé moi trudong. dén moi truong
Hinh anh thuong hiéu X
GBI5  khién toi lién tuéng dén  6/6 0/6 0/6 (gilr nguyén)
su bén viing.
Chat lwgng xanh cdm nhin
Chat luong cua san Chat lugng cua X
pham nay duoc xem la dugc xem la tiéu
GPQIl tiéu chuan tot nhat vé 4/6 0/6 2/6 chuan tot nhat veé
mit quan tim dén moi mdt quan tdm dén
truong. mdi truong.
Chat luong cua san X ,
ham nay dang tin ciy Chat. luong clia X
GpQ2 Pyam. LY o 16 3/6  c6 tidu chudn san
vé khia canh can nhac £ S
U xuat dang tin cdy
mo1 truong ]
Crit tumg_cia_si CHl e e X
GPQ3  phim nay bén vimg voi 3/6  0/6 36 e rhégi
hiéu suat moi truong .
truong.
Chat luong cua san X ,
GPQ4 pham nay xuét sic vé 2/6 2/6 2/6 C}iat luong cua X
luén dang tin cay
hinh anh mo6i truong
Chat lugng cua san Chat luong cua X
phdm  nay  chuyén theé hién sy chuyén
GPQS nghi¢p vé danh tiéng 3/6 1/6 2/6 nghi€p trong san
moai truong xuat xanh.
Gia tri xanh cim nhin
Clc i i i
Gpy1 YD} MOl THONE CHA S 46 0/6 2/6  lai loi ich thiét thyc
pham nay mang lai gia cho 16
tri rat tot cho toi. )
Hiéu qua hoat dong vé qu i cho ran{g‘ viee
mdt moi trudng cua san st dung X 14 mot
GPV2 2 \ L2 . 5/6 0/6 1/6  lua chon c6 y nghia
pham nay dap ung ky L: a. AT 1
. A doi véi tiéu dung
vong cua toi. A~
bén viing.
GPV3 T61 mua san pham nay 5/6 16 0/6 To6i cam thay loi ich

vi san pham quan tdm

ma X mang lai




dén mdi truong hon céc
san pham khéc.

xung dang voi chi
phi t6i bo ra.

T61 mua san pham nay

T61 mua X vi mang

GPV4 vi san pham than thién 3/6 0/6 3/6 lai nhiéu gia tri hon
véi mai truong. thue pham khac
T6i mua san pham nay
vi san phdm mang lai
GPV5 nhicu lgi ich cho moéi  6/6 0/6 0/6 (gilr nguyén)
truong hon cac san
pham khéc.
Marketing mang xa hoi
To61 nhan dugc thong tin
tr nhitng nguodi dung
khéc trén mang xa hoi,
SMMI1  nhiing ngudi da tim hiéu  5/6 1/6 0/6 (gilr nguyén)
va cho rang san pham
xanh tét cho sirc khoe va
bdo vé moi truong.
Viéc §fr dung ‘mang xa
hoi dé tim kiém thong
tin v& cac san phim xanh . n
SMM2 ma t6i dang can nhac 6/6 0/6 0/6 (gilr nguyén)
mua la mét xu hudng
pho bicn.
a £ L, Toi s& cén nhic
T61 mong muon chia sé chia sé théne tin
thong tin tr mang xa hodi . one
SMM3 2 . 2 5/6 0/6 1/6  trén mang xa hdi vé
ve cac san pham xanh z .
.- o thyc pham X voéi
vO1 ban bé ciia minh N
ban bé cua minh
Quang cao trén
Marketing trén mang xa mang xa hoi 1a mot
hoi la mét ngudén cung nguén cung cap
SMM4 cép thong tin san pham 2/6 0/6 4/6  thong tin san pham
dang tin cdy va cung cap dang tin cdy va
thong tin c6 lién quan cung cap thong tin
c6 lién quan
Quang cdo trén mang xa r?;;ing 5 ;ﬁ? qtare)r(l
SMMS5 hoéi cung cap thong tin -~ 3/6 1/6 2/6 ang » QAcu ;
Kip thoi cung cap thong tin
: ) nhanh chéng.
Quang cdo trén mang xa r?lging 5 ;ﬁ? qtare)r(l
h01 la mdt ngudn cung lang xa hot cua
SMM6 3/6 0/6 3/6  la m{t ngudn thong
cap thong tin san pham A <A
cap nhat. tin hitu ich va cap
j : nhat.
SMM?7 Quang cao trén mang xa 4/6 1/6 1/6 Quang cdo trén

héi 1a mdt nguén cung

mang xa hdi cua X




cap thong tin san pham
tién loi

12 mot nguon thong
tin tién loi.

Thai do xanh

To6i cam thay rat hai long
khi mua céc san pham

T6i cam thay thich
tha khi mua X vi

GATI1 A A . A 2/6 1/6 3/6  thuong hiéu nay
than thién v&i moi n A e
\ than thién vd1 moi
truong. \
truong
Su san c6 cua cac e £ \
thyong higu thin thin Toi cam thiy hao
61 modi truong trong himg khi X c6 mat
GAT2 ' 2/6 0/6 4/6  trong nhom thyc
nhiing nhom san pham 270 <A
pham hitu co ma toi
ma toi mupn mua khién mudn lua chon
t0i cdm thdy himg thu. HOT Ta CRC
T6i luon cam thay vo
cung théa man khi co
duoc mot thoa thuin tdt To61 ludn co6 thién
GAT3 nhaflt khi mua cac san 3/6 0/6 3/6 cam khi lua chon X
pham than thién véi moi
truong.
Thuorng hi¢u than thién X ludn 13 lua chon
v6i mdi truong ludn la t6t nhat trong sd cac
GAT4 lya chon tbi wu trong s6  2/6 1/6 3/6 ne
thuwong hi€u thuc
caic nhom san phiam ham hitu co
khéc nhau. P
T6i cho rang lya chon I\‘Ihm chung, t0i Ch?
thuong higu nay la mot rang lya chon X la
GATS X e 1 s ¢z 2/6 0/6 4/6  mot quyet dinh
quyéet dinh ding dan doi , ANV
o Ae o ding dan doi voi
vO1 mol truong N
mo1 truong
D6 nhay cim gia xanh
Viéc tre} thém 10% cho Viéc tra thém 10%
san pham xanh so vdi cho X so voi thuc
GPS1 san pham thong thuong  3/6 1/6 2/6 pham thong thuong
1a diéu co thé chip nhan 1a diéu c6 thé chap
duoc. nhan duoc
T6i san sang tra thém To6i san sang tra
10% cho san pham xanh thém 10% cho X
GPS2 thay vi san pham thong 46 0/6 2/6 thay vi thyc phim
thuong thong thuong
T61 c6 du kha nang chi Toi c6 du khd nang
GPS3 trda nhi€u hon cho san  2/6 0/6 4/6  chi tra nhi€u hon

phim xanh

cho X




Phu luc 7.4: Thang do nhap lan 1

STT Ky hiéu

Bién quan sat

Thang do Marketing mang xa hi

T61 nhén dugc théng tin tir nhimg nguoi dung khac trén mang xa hot,

1 SMM1  nhimng nguoi da tim hiéu va cho rang X tét cho sirc khoe va bao vé moi
truong.
Viéc sir dung mang xa hoi dé tim kiém thong tin vé X ma t6i dang can
2 SMM2 7 A . 21 -4
nhac mua la m§t xu hudng phod bién.
3 SMM3 T(‘)l s€ can nhac chia s¢é thong tin trén mang xa hdi vé X vadi ban be cia
minh. :
Quang céo trén mang xa hdi 1a mot nguon cung cap thong tin san pham
4 SMM4 DUV LA
dang tin cdy va cung cap thong tin cd lién quan.
5 SMMS5  Qudng céo trén mang xa hdi cia X cung cap thong tin nhanh chéng
6 SMM6 QuangAcao trén mang xa hoi cua X 1a mdt ngudn thong tin hiru ich va
cap nhat.
7 SMM7  Qudang cdo trén mang xa hdi cia X 1a mdt nguon thong tin tién loi.
Thang do Y dinh mua lai xanh
1 GRI1  Toi s tiép tuc tiéu ding X.
2 GRI2 Toi s€ mua X voi s6 lugng 16n hon trong vai nam toi.
T6i s€ xem X 1a Iya chon uu tién hang dau khi mua so véi céc thyc
3 GRI3 2 o \ .
pham thong thuong khac.
4 GRI4  To6i co y dinh gia tang khoi lugng tiéu dung X.
5 GRI5 T6i s€ khuyén khich ban bé, dong nghiép va gia dinh mua tiéu dung X.
Thang do Hinh dnh thwong hi¢u xanh
1 GBI Thuong hi¢u X 1a mdt trong nhiing thuong hi¢u hang dau vé bao vé
moi truong
) GBI2 Thuong hi€u X c6 hinh anh uy tin va chuyén nghié¢p trong vi¢c bao v¢
moi truong
3 GBI3 Thuong hi¢u X da dat dugc nhiéu két qua tich cuc trong cac hoat dong
vi mdi trudong
4 GBI4  Thuong hi¢u X dugc dénh gid cao v€ moi quan tdm dén moi trudng
Hinh anh thuong hi€u X khién t6i lién tuéng dén sy bén viing va ti€u
5 GBI5 \
dung xanh.
Thang do Chat lwgng xanh cam nhén
1 GPQIl  Chat luong cua X dat tiéu chudn cao vé bao vé mdi trudng.
2 GPQ2 X duoc san xudt theo quy trinh dat chuan chat luong mai truong.
3 GPQ3  Chat lugng ctia X gitp han ché tac dong ti€u cuc dén moi trudong.
4 GPQ4  Chat lugng cua X luon dang tin cay.
5 GPQ5  Chat lugng cia X thé hién su chuyén nghiép trong san xuat xanh.
Thang do Gia tri xanh cidm nhén
1 GPV1 Thyc pham cua X mang lai loi ich thiét thuc cho t6i.
T6i cho rang viée st dung X 1a mét lya chon ¢6 y nghia doi voi ti€u
2 GPV2 ) A~
dung bén viing.
3 GPV3  Toi cam thay lgi ich ma X mang lai ximg dang véi chi phi t6i bd ra.
4 GPV4  To6i mua X vi mang lai nhicu gid tri hon thuc pham khéc




5 GPV5 Thuc phém cua X mang lai lgi ich thiét thuc cho toi.
Thang do Thai d¢ xanh

1 GATI1 T(A)Ai. Cé.l’l"l thay thich thii khi mua X vi thwong hiéu nay than thién véi

mo1 truong

T6i cam thay hao himg khi X c¢6 mit trong nhém thyc pham hiru co
2 GAT2 CoAr A

ma t6i muon lua chon
3 GAT3  Toi ludn co6 thién cam khi lya chon X
4 GAT4 X ludn Ia lya chon tot nhét trong s6 cac thuong hiéu thuc phdm hitu co
5 GATS Nhin chung, t6i cho rﬁng lra chon X 1a mot quyét dinh ding dan d6i

véi mdi trudng

Thang do P§ nhay cidm gia xanh

Viéc tra thém 10% cho X so v6i thuc pham thong thuong 13 diéu c6
1 GPS1 P A

thé chap nhan dugc
2 GPS2  Téi san sang tra thém 10% cho X thay vi thyc pham thong thuong
3 GPS3  Tbi co du kha ning chi tra nhiéu hon cho X




PHU LUC 8: THAO LUAN NHOM

Phu luc 8.1: Danh sach dap vién

Ma nhan

Gioi D)

Thuwe pham hiru co

Nhom vién tinh tudi Trinh o Ngh€ nghicp da mua
NVO01 Nir 40 DPai hoc Nhan vién Stra, thit, rau xanh
NV02 Nam 35  Paihoc Quan Iy Thit, ngil coc, sita
Nhom NVO03 Nam 42 DPai hoc Kinh doanh Trai cay, rau xanh
1 NV04 Nir 28 Cao déng Noi trg Thit, rau cu
NVO05 Nir 44 Tién si Giadng vién Hat, rau cu
NV06 Nir 34 Pai hoc Ké toan Rau xanh, trai cay
NVO07 N 41 Cao déng NOoi tro Stta, thit, rau cu
NVO08 Nam 45 Pai hoc  Chuyén vién Ngii coc, trai cay
Nhom  NVO09 Nam 37  Paihoc  Nhénvién Sita, ngii coc
2 NVI10 Nir 36 Thac si Gidng vién Thit, rau xanh
NV11 N 43 Pai hoc Vién chirc Tréi cay
NVI2 Nit 47  Paihoc  Vién chirc Ngii coc, trai cay

Phu luc 8.2: Két qua thio ludn nhom

S , GoOp y cta dap vién
K?’ Thang do bong  Khong Thay Thing d? sad
hi¢u S Zs diéu chinh
T j ygiit dongygitx doi
Y dinh mua lai xanh (GRI)
N A A Tai s tiép tuc ti€u
| GRip Oiselieptuctiuding 5 gy /12 ding the phim
san pham xanh. thuong hicu X.
To61s€ mua thuc
T6i s& mua v6i s6 luong pham thuong hiéu
2 GRI2 16n hon loai san pham 10/12 0/12 2/12 X véisd luong 16n
xanh trong vai nam tdi. hon trong vai nam
toi.
T6is¢ xem thyuc
T6i s& xem cac san pham g(h??lﬁ?(ﬁi r?lj,ﬁ
3 Griz anhnaylaluachonuwu o)y, 1/12  tién hang dAu khi
tién hang dau khi mua so o
oo i mua so v&i cac
véi cac loai khéc. thue phim théong
thuong khac.
T6icod y dinh gia
T6i c6 y dinh gia tang tang khdi lugng
4 GRI4 khbiluong titu dungsan  9/12 0/12 3/12 tiéu dung thuc
pham xanh. pham thuong hiéu
X.
Tai s€ khuyén khich ban Toi s& khuyén
> GRI be, hang x6m va gia dinh 10712 0/12 2/12 khich ban beé,




mua va tiéu dung san
pham xanh

dong nghiép va
gia dinh mua tiéu
ding thyc pham
thuong hi¢u X.

Hinh dnh thwong hi¢u xanh (GBI)

Thuong hi¢u X 1a mot
trong nhiing thuong hiéu

X la mot trong
nhirng thuong

GBIl S ST 7o 1112 0/12 1/12  hi¢u hang dau vé
hang dau vé bao v¢ moi bio  ve  méi
truong truong. .
Thuong hiéu X ¢6 hinh ffncghﬁlyn; fgllli‘gg
Gy anh uy tin va chuyen o0 o5 910 trong cdc  hoat
nghiép trong viéc bao vé done bio vé moi
moi trudng t@i o
A . X da dat duoc
Thuong hi¢u X da dat nhidu két qué tich
Gpiz duoc mhieu keét qua tich 15 15 1/12  cuc trong céc hoat
cuc trong cac hoat dong done bio vé moi
vi moi truong trirc‘ygng i
Thuong l}iéu’du’()’c danh z(aodugg Sznh ug;fi
GBI4 giad cao vé moi quan tam  8/12 0/12 4/12 am  dén qu)i
deén moi trudong tromg
Hinh anh thuong hi¢u Hinh anh thuong
GBI5 dang tin c@y trong viéc 9/12 0/12 3/12 higu X khién t61
thuc hién cac cam két lig@n tudng dén su
véi mai truong. bén ving.
Chat lwgng xanh cdm nhin (GPQ)
2 . 1k T6i cam thay X c6
Thyc pham X ¢6 chat chit lugng }tlét va
GPQI1 luong tot va an toan cho  9/12 0/12 3/12 an todn cho sirc
suc khoe Khoe
Chét lugng cua thuc Chat lwong ciia X
GpQy Pham Xdangtincdyva ), ) 112 ¢6 tidu chuin san
than thién v&i moi <At déne tin ca
truong. ’ £ y
Thyc pham X dugc san Chat lugng cua X
GpQs vt theo huéng bén ., 45 1/12 8lp han ché tic
viing va than thién voi dong tiéu cuc dén
mdi truong. mdi truong.
Thyc pham X dugc san X ,
GPQ4 xuét nhim gop phanbao 10/12  0/12 2/1p  Chat luong cua X
VDI luoén dang tin cay.
V€ mol1 trgorng i ]
GPQS Thyc pham X thé hi¢n 10/12 1/12 112 Chat lugng cua X

su chuyén nghié¢p va uy

thé hién sy chuyén




tin trong cac hoat dong
vi mdi truong

nghi¢p trong san
xuat xanh.

Gia tri xanh cdim nhan (GPV)

GPV1

Thuc phérp X mang lai
lo1i ich thiét thuc cho toi

11/12

0/12

1/12

T6i cam thay thuc
pham ciia X mang
lai loi ich thiét
thuc cho toi.

GPV2

T6i cam thay thuc pham
X dap tng ky vong cua
t6i vé mot san pham than
thién v&i moi trudong

10/12

0/12

2/12

T6i cam thay thuc
phim cua X dap
ung duoc ky vong
clia minh vé& mot
san pham than
thién v61  moi
truong.

GPV3

T6i mua thyc pham X vi
théy né thé hién sy quan
tim dén moi trudng
nhiéu hon so véi cac loai
thuc pham khac

10/12

1/12

1/12

To6i cam thay loi
ich ma thyc pham
cia X mang lai
xung dang voi chi
phi t6i bo ra.

GPV4

T6i mua thyc pham X vi
day la san pham than
thién v&i moi truong

9/12

0/12

3/12

T61 mua thuc
pham cua X vi nd
than thién v&i moi
truong.

GPV5

T6i mua thyc pham X vi
tin ring nd mang lai
nhiéu loi ich cho moi
truong hon so vdi céac
thyc pham thong thudng
khac

10/12

0/12

2/12

T6i cam thiy lya
chon thyc pham
cuia X la mot
quyét dinh dung
dan.

Marketing mang xa hoi (SMM)

SMM1

T61 nhan dugc thong tin
tr nhiing nguoi dung
khéac trén mang xa hoi,
nhitng ngudi da tim hiéu
va cho rang san phim
xanh tét cho sirc khoe va
bdo vé moi truong.

9/12

1/12

2/12

To6i nhan duoc
thong tin tir nhitng
nguoi dung khéc
trén mang xa hoi
rang X tdt cho strc
khoe va than thién
véi mdi truong.

SMM2

Viéc su dung mang xa
hoi dé tim kiém thong
tin vé cac san phim xanh
ma t6i dang cén nhic
mua la mot xu hudng
pho bién.

9/12

0/12

3/12

Viéc st dung
mang xi hoi dé
tim kiém thong tin
vé X 1a mot xu
hudng phd bién.

SMM3

Toi s& can nhic chia sé
thong tin trén mang xa
hoi vé thuc pham X véi
ban bé cua minh

10/12

0/12

2/12

To1 can nhac chia
s¢ thong tin vé X
trén mang xa hoi




vol ban bé cua
minh.

Marketing mang xa hoi
la mot ngudn cung céap

Quang cao trén
mang xa hdi ciia X
la  modt nguodn

SMM4 thong:un san pham dar}g 11/12 0/12 5/12 thong tin d4ng tin
tin cay va cung cap A \ L 1:a
A tea cay va c6 lién
thong tin c6 lién quan
quan.
Quang cao trén mang xa Quang cao trén
hoi cia X cung cép mang xa hoi ciia X
SMMS3 thong tin nhanh chong. 10712 112 112 cung cép thong tin
kip thoi.
Quang cao trén mang xa Quang cao trén
héi ctia X 1a mot ngudn mang xa hdi ciia X
SMM6 thong tin hiru ich va cap 10/12 0/12 2/12  la mdt nguodn
nhat. thong tin hiru ich
va cdp nhat
Quang cao trén mang xa Quang cao trén
SMM7 h(_)} cua‘X lﬁa motx neuon 812 1/12 312 anexa hoi Cua}\X
thong tin san pham tién la. mft nguodn
1o1. thong tin tién loi.
Thai do xanh (GAT)
Toi cam thdy thich thu Toi cam thay thich
khi mua X vi thuong tha khi ma XV
GAT1 .. | s oaa o 11/12 0/12 1/12 thuong hiéu nay
hi€u nay than thién voi ST
JO than thién v&i moi
mo1 truong \
truong
T6i cam thay hao
T6i cam thdy hao himg hung khi X coma !
khi X ¢6 mét trong nhom trong nhp m cac
GAT2 21 oA 10712 0/12 2/12  thuong hiéu thuc
thuc pham hitu co ma toi 2 ~ )
X pham hitu co ma
muon lya chon n: £
toi muon lua
chon.
To61 ludn c6 thién cam Toi luén c6 thign
GAT3 L ¥ 10/12 1/12 1/12  cam khi lya chon
khi Iya chon X X
) Theo t01, Xfluf)n 1/2‘1
X luon 1a lga chon tot lra chon tot nhat
GAT4 nhat trong s6 cac thuong  10/12 0/12 2/12  trong sO cac
hiéu thuc pham hitu co thl{ong hiéu thuc
phém hitu co
Nhin chung, t6i cho rang th; chung, 101
lua chon X 12 mot quyét cho ring lya ch(_)p
GATS | . > AUy 9/12 0/12 3/12 X 1a mot quyét

dinh ding dan doi voi
moi truong

dinh ding dan doi
véi mai trudong




D¢ nhay ciam gia xanh (GPS)

Viéc tra thém 10% cho
X so voi thuc pham

L GPST oo thuong Ia dicu co 1212 012 0/12 (giit nguyén)
thé chip nhan duoc
T6i san sang tra thém
2 GPS2 10% cho X thay vi thyc 10/12 0/12 2/12 (gitr nguyén)
pham thong thuong
T6i c6 du kha nang chi . .
3Gps3 2o R < 12/12 0/12 0/12  (giit nguyén)




Phu luc 8.3: Thang do nhap lin 2

STT Ky hiéu

Bién quan sat

Thang do Marketing mang xa hi

T61 nhan dugc thong tin tir nhitng nguoi dung khac trén mang xa hoi

! SMMI rang X tt cho strc khoe va than thién véi moi truong.
) SMM?2 Vlei:c s13: dung mang xa hdi dé tim kiém thong tin vé X 1a mdt xu hudng
pho bicn.
3 SMM3 T(‘)l can nhac chia sé thong tin vé X trén mang xa hoi vdi ban be cua
minh.
Quang cdo trén mang xa hi cuia X la mot nguon thong tin dang tin cay
4 SMM4 T
va c6 lién quan.
5 SMMS5  Qudng cdo trén mang xa hoi cua X cung cap thong tin kip thoi.
6 SMM6  Qudang cdo trén mang xa hdi ciia X 1a mQt ngudn thong tin cap nhét
7 SMM7  Qudang cdo trén mang xa hdi cia X 1a mdt nguon thong tin tién loi.
Thang do Y dinh mua lai xanh
1 GRI1 Tai s tiep tuc tiéu dung X.
2 GRI2 T6i s& mua X véi s6 lugng 16n hon trong vai nam t4i.
To6i s€ xem X 1a lya chon wu tién hang dau khi mua so véi cac thuc
3 GRI3 2 o . .
pham thong thuong khéc.
4 GRI4  To6i co y dinh gia tang khoi lugng tiéu dung X.
Tai s€ khuyén khich ban be, dong nghiép va gia dinh mua va tiéu ding
5 GRI5 X
Thang do Hinh dnh thwong hi¢u xanh
1 GBI To6i cam thay X la thuwong hi¢u c6 hinh anh gan lién v6i bao vé moi
truong.
Trong suy nghi cta t6i, X la thuong hiéu thuc pham hiru co dang tin
2 GBI2 I . o2
cay vé dinh hudng phat trién xanh.
3 GBI3 X tao cho t6i an tugng tich cuc vé trdch nhiém moi trudong.
4 GBI4 Toi thuong thay X dugc nhac dén nhu mot thuong hi¢u than thién véi
mdi truong.
Hinh anh thuong hi¢u X khién t6i lién tudng dén su bén virng va ti€u
5 GBI5 \
dung xanh.
Thang do Chat lwgng xanh cim nhén
1 GPQ1  Chat lugng cia X dat ti€u chuan cao vé bdo vé moi trudng.
2 GPQ2 X dugc san xuat theo quy trinh dat chuan chat lugng moéi truong.
3 GPQ3  Chat lugng cua X giup han ché tdc dong ti€u cyc dén moi trudong.
4 GPQ4  Chat lugng cua X luon dang tin cay.
5 GPQ5  Chat lugng cia X thé hién su chuyén nghiép trong san xuat xanh.
Thang do Gia tri xanh cidm nhén
1 GPV1  Téi cam thay thyc phdm cua X mang lai loi ich thiét thue cho t6i.
To6i cam thay thuc pham ctuia X dép tmg dugc ky vong cia minh vé mot
2 GPV2 , 2 A A A
san pham than thién véi mai truong.
To6i cam thay loi ich ma thuc pham cua X mang lai xirmg dang véi chi
3 GPV3 AV
phi t6i bo ra.
4 GPV4  Tb6i mua thyc pham ctia X vi n6 than thién véi moi truong.




GPV5  Téi cam thiy lya chon thuc phim ciia X 13 mét quyét dinh dung dan.
Thang do Thai do xanh

GATI1 T6i cam thay thich tha khi mua X vi thwong hiéu nay than thién véi

moai truong

T6i cam thay hao hirng khi X c6 mat trong nhém céc thuong hiéu thyc
GAT2 X ~ A X

pham hitu co ma t6i muon lya chon.
GAT3  Toi ludn co6 thién cam khi lya chon X

Theo t61, X ludn 1a lya chon tot nhat trong s6 cac thuong hi¢u thuc
GAT4 P

phém hitu co
GATS5 Nhin chung, t6i cho rang lya chon X 1a mot quyét dinh dung dan doi

véi mai trudong

Thang do D¢ nhay cdm gia xanh

Vi¢e tra thém 10% cho X so véi thuc pham thong thuong la diéu co
GPS1 P n

thé chap nhan dugc
GPS2  Tai san sang tra thém 10% cho X thay vi thuc pham thong thuong
GPS3  Téi c6 da khd ndng chi trd nhiéu hon cho X




PHU LUC 9: KHAO SAT PINH LUQNG SO BQ
Phu luc 9.1: Bang khao sat so' b

Xin chao Anh/Chi, t6i dang thyc hién mdt nghién ctru vé nhan thuc, thai do va
¥ dinh mua lai thyc pham hitu co. Kinh mong Quy Anh/Chi danh chut thoi gian dé
tra 101 cho chung t61 mdt s6 ciu hoi sau day. Su hop tac, chia sé cua cac anh/chi s¢€
quyét dinh sy thanh cong ctia cong trinh nghién ctru ndy. Toi cam két tat ca cac ciu
tra 101 ciia timg ca nhan s& dugc giit kin, chi cong bd két qua tong hop trong cong
trinh nghién ctru cua toi.

Phong van luc: ....... gid......phut, ngay.../... /2025

Thuc phém hiru co bao gém: thit, tring, sira, ngli cdc, hat, rau, cu, qua, trai
cay...

Thuong hiéu thyc phdm hitu co tam goi la thwong hiéu X goém: Vinamit
Organic, TH True Milk Organic, Organic Da Lat, Da lat Gap, WinEco, Rau cuoi Viét
Nhat, 3SachFood, Cau Dat Farm, Farmers Market, VietGreen Food...

Phén A. Cau héi san loc
Al. Anh/chj di tirng mua thye phim hiru co trong 6 thang gin nhat?

1 C6 (tiép tuc khao sat) [1 Khong (ngung khao sat)

A2. Anh/chi ¢6 phai la ngudi truc tiép quyét dinh hoic tham gia quyét dinh mua
thwe pham hiru co cho ban than hoic gia dinh khong?

1 C6 (tiép tuc khao sat) [1 Khong (ngung khao sat)

A3. Trong thoi gian gin diy, anh/chi c6 tirng nhin thay, doc hoic tiép cin thong
tin/quang c4o vé thuc pham hiru co hoic thwong hi¢u thue pham hiru co trén
cic nén tang mang xa hdi (Facebook, TikTok, Instagram, YouTube, Zalo...)
khong?

1 C6 (tiép tuc khao sat) [1 Khong (ngung khao sat)

A4. Anh/chi hay nhirng thanh vién trong gia dinh hi¢n cé dang lam viéc trong
cac linh vue sau day?

San xuat, kinh doanh/mua béan cac loai thyc pham hiru co Ngung

Nghién ctru thi truong, truyén thong quang cdo, PR, ... Ngung
B4o chi, phét thanh, truyén hinh, ... Ngung
Khong lam trong cac linh vuc trén Tiép tuc

Phin B. Céu héi khao sat

Sau déy 1a nhitng phat biéu lién quan dén cam nhan cta anh/chi. Anh/chi vui long tra
101 bang cach “khoanh tron” hoic “ddinh chéo” vao mot trong nhitng con sb ¢ ting
dong. Nhimng con sd nay thé hién mirc d6 dong ¥ hay khong dong y ctia anh/chi d6i
v6i cac phat biéu theo quy udc sau:

1. Rat khong dong y 2. Khong dong y 3. Trung lap 4. Pong y 5. R4t dong y



“Khoanh tron”
STT Phat biéu hoac
“danh chéo”

T6i nhan dugc thong tin tr nhitng ngudi dung khéac trén
1  mang xa hoi rang X tot cho suc khoe va than thién véimoéi 1 2 3 4
truong.

Vi¢e su dung mang xa hoi dé tim kiém thong tin vé X 1a mot

2 . PR 1 2 3 4
xu hudng pho bién.
T6i can nhac chia sé thong tin vé X trén mang xa hdi voi ban
3 N 1 2 3 4
be¢ cua minh.
4 Quang cdo trén mang xa hdi cua X la mdt ngudn thong tin . 2 3 4
dang tin cdy va c0 lién quan.
Quang cdo trén mang xa hoi ciia X cung cap thong tin kip
5 thoi 1 2 3 4
Quéng c4o trén mang xi hoi ciia X 1a mot ngudn thong tin
6 iy A A 1 2 3 4
hitu ich va cdp nhat
Quang cdo trén mang xa hdi cua X la mdt ngudn thong tin
7 1o 1 2 3 4
tién loi.
] To6i cam thay X 1a thuong hi€u c6 hinh anh gan lién vi bao . 2 3 4
v¢ mai truong.
9 X ¢6 hinh anh uy tin, chuyén nghiép trong céc hoat dong bao . 2 3 4
vé moi trudng.
X da dat dugc nhiéu két qua tich cyc trong cac hoat dong
10 PRI 1 2 3 4 5
bdo vé moi trudng.
11 X dugc dénh gid cao vé su quan tdm dén mai truodng. 1 2 3 4 5
Hinh anh thuong hiéu X khién t6i lién tuéng dén sy bén
12 N A s 1 2 3 4 5
virng va tiéu dung xanh.
13 T6i cam thay X ¢6 chat lugng t6t va an toan cho stre khoe. 1 2 3 4 5
14  Chét lugng cua X c6 tiéu chudn san xuit dang tin cdy 1 2 3 4 5
15 Chgt lugng cia X gitip han ché tac dong ti€u cuc dén moi I 2 3 4 5
truong.
16  Chat lugng cua X ludn dang tin cay. 1 2 3 4 5
17 Chat lugng ctua X thé hién su chuyén nghi¢p trong san xuat I 2 3 4 5
xanh.
To6i cam thay thuc pham cua X mang lai lgi ich thiét thuc
18 N 1 2 3 4
cho toi.
Toi cho r;;ing viéc sir dung X 1a mot lya chon c6 y nghia ddi
19 e A 1w X o 1 2 3 4
voi tiéu dung bén vimg..
To6i cam thay loi ich ma X mang lai xting dang véi chi phi
200 ... 1 2 3 4
t01 bo ra.
21  To6i mua X vi mang lai nhi€u gia tri hon thuc pham khac. 1 2 3 4
T6i mua X vi n6 mang lai nhiéu loi ich vé mai truong hon
22 L 2 . 1 2 3 4
cac san pham khac
23 To6i cam thay thich thu khi mua X vi thuong hi¢u nay than | 2 3 4

thién v&i moi truong




T6i cam thdy hao himg khi X c¢6 mit trong nhém céc thuong

24 hiéu thuc pham hitu co ma t6i mudn lya chon. 2 3 405
25  Toi ludn cé thién cam khi Iya chon X 2 3 4 5
Theo t6i, X ludn 1a Iya chon tot nhat trong s6 cac thuong
26 n P 2 3 4 5
hiéu thuc pham hitu co
Nhin chung, t61 cdm thay X 1a thuong hi¢u phu hgp véi quan
27 A A o SO 2 3 4 5
diém tiéu dung xanh cua toi.
Vi¢e trd thém 10% cho X so voi thue pham thong thuong la
28 X A A n 2 3 4 5
di€u c6 thé chap nhan dugc ‘
Toi san sang tra thém 10% cho X thay vi thuc pham thong
29 . 2 3 4 5
thuong
30  Téi c6 du khd nang chi trd nhi€u hon cho X 2 3 4 5
31 Toi sé tiép tuc ti€u dung X. 2 3 4 5
32 Tb6i s€ mua X véi s0 lugng 16n hon trong vai ndm tdi. 2 3 4 5
33 To6i s€ xem X 1a lya chon wu ti€n hang dau khi mua so véi 2 3 4 5
cac thuc pham thong thuong khéc.
34 To6ico y dinh gia tdng khoi lugng tiéu dung X 2 3 4 5
35 Toi s€ khuyén khich ban be, dong nghiép, gia dinh mua va > 3 a4 3

tiéu dung X.

Chan thanh cam on sw hop tdac giup do ciia quy anh/chi.



Phu luc 9.2: Két qua kiém dinh so b dd tin ciy thang do

Bién Trung binh thang Phuwong sai thang Twong quan Cronbach’s Alpha

quan sat  do néu loai bién  do néu loai bién bién tong néu loai bién
1. Thang do cim nhin vé marketing mang xi hdi: Cronbach’s Alpha = .829
SMMI 23.16 15.770 .598 .802
SMM2 22.89 14.376 724 779
SMM3 23.31 15.764 468 .828
SMM4 23.06 16.706 487 .819
SMMS5 23.04 15.998 572 .806
SMM6 22.91 16.294 575 .806
SMM?7 22.79 16.298 .640 798
2. Thang do cim nhin vé y dinh mua lai xanh: Cronbach’s Alpha = .873
GRI1 14.77 8.482 .546 .879
GRI2 15.06 6.447 773 .828
GRI3 15.12 6.814 77 .826
GRI4 15.20 7.066 721 .840
GRI5 15.04 7.375 .696 .847
3. Thang do cim nhin vé hinh dnh thwong hi¢u xanh: Cronbach’s Alpha = .893
GBIl 14.68 8.392 672 .885
GBI2 14.53 8.811 678 .882
GBI3 14.62 7.809 818 .850
GBI4 14.51 8.145 788 .858
GBI5 14.51 8.597 .739 .869
4. Thang do cim nhin vé chat hrgng xanh cim nhin: Cronbach’s Alpha =.922
GPQ1 15.29 6.616 .820 901
GPQ2 15.21 7.008 .804 904
GPQ3 15.35 6.875 810 903
GPQ4 15.21 7.030 797 905
GPQ5 15.19 7.253 764 912
5. Thang do cim nhén veé gia tri xanh cim nhin: Cronbach’s Alpha = .866
GPV1 15.02 7.096 475 .889
GPV2 14.93 6.349 .684 .838
GPV3 15.09 6.186 .739 .824
GPV4 14.97 6.053 792 .810
GPV5 15.02 6.301 766 .819
6. Thang do cim nhén vé thai d6 xanh: Cronbach’s Alpha =.917
GATI1 15.07 7.037 713 912
GAT2 15.04 6.428 821 .891
GAT3 15.05 6.094 .860 .882
GAT4 15.10 6.432 768 902
GATS 15.10 6.346 776 .900
7. Thang do cim nhén vé d§ nhay cim gia xanh: Cronbach’s Alpha = .925
GPS1 7.04 4.084 822 911
GPS2 7.19 3.597 .893 .853

GPS3 7.21 4.083 .829 905




Phu luc 9.3: Két qua phan tich nhan t6 kham pha EFA

Két qua phan tich nhén t6 kham phd EFA cdc bién déc ldp va bién trung gian

KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling .873

Adequacy.

Bartlett's Test of Approx. Chi-Square 1778.864

Sphericity df 351
Sig. .000

Total Variance Explained

Initial Eigenvalues Extraction Sums of Squared Loadings
% of % of
Component Total Variance  Cumulative % Total Variance  Cumulative %
1 14.209 52.625 52.625 14.209 52.625 52.625
2 2.512 9.302 61.927 2.512 9.302 61.927
3 1.549 5.738 67.665 1.549 5.738 67.665
4 1.271 4.708 72.373 1.271 4.708 72.373
5 1.038 3.846 76.219 1.038 3.846 76.219
6 776 2.873 79.092
7 725 2.684 81.776
8 672 2.487 84.264
9 .548 2.030 86.293
10 501 1.857 88.150
11 430 1.594 89.744
12 406 1.503 91.247
13 320 1.185 92.432
14 286 1.060 93.491
15 265 .983 94.474
16 253 936 95.409
17 233 .864 96.273
18 .188 .698 96.970
19 158 .586 97.556
20 131 485 98.041
21 117 435 98.476
22 101 374 98.850
23 .095 353 99.203
24 .079 292 99.495
25 .065 .240 99.735




26 .043 158 99.894
27 .029 .106 100.000
PGATern Matrix?
Factor
2 3 4 5

SMM1 .689
SMM7 .705
SMM6 761
SMM4 .667
SMM?2 776
SMM35 814
SMM3 753

GAT3 .679

GAT4 792

GATI1 752

GAT2 .684

GATS 758

GPV2 .790
GPV5 .647
GPV1 771
GPV3 .834
GPV4 782
GBI1 .759

GBI2 775

GBI3 .861

GBI5 762

GBI4 .825

GPQ1 793

GPQ4 .830

GPQ2 .831

GPQ5 702

GPQ3 787




Két qua phan tich nhén t6 kham phd EFA bién diéu tiét

KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling 746

Adequacy.

Bartlett's Test of Approx. Chi-Square 221.636

Sphericity df 3
Sig. .000

Total Variance Explained

Initial Eigenvalues

Extraction Sums of Squared Loadings

% of Cumulative % of Cumulative
Component  Total Variance % Total Variance %
1 2.748 91.584 91.584 2.748 91.584 91.584
2 182 6.083 97.667
3 .070 2.333 100.000

Component Matrix®

Component
1
GPS2 972
GPSI 961

GPS3 937




Két qua phan tich nhén té kham phd EFA bién phu thudc
KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling .824

Adequacy.

Bartlett's Test of Approx. Chi-Square 189.651

Sphericity df 10
Sig. .000

Total Variance Explained

Initial Eigenvalues Extraction Sums of Squared Loadings
% of Cumulative % of Cumulative
Component  Total Variance % Total Variance %
1 3.391 67.823 67.823 3.391 67.823 67.823
2 767 15.343 83.166
3 342 6.832 89.998
4 268 5.359 95.358
5 232 4.642 100.000

Component Matrix*

Component
1
GRI5 .869
GRI3 .865
GRI4 .849
GRI2 .842

GRII 677




Phu luc 9.4: Thang do chinh thirc

STT Ky hiéu

Bién quan sat

Thang do Marketing mang xa hi

T61 nhan dugc thong tin tir nhitng nguoi dung khac trén mang xa hoi

! SMMI rang X tt cho strc khoe va than thién véi moi truong.
) SMM?2 Vie;:c s13: dung mang xa hoi dé tim kiém thong tin vé X 12 mot xu huéng
pho bicn.
3 SMM3 T(A‘)i can nhic chia sé thong tin vé& X trén mang xa hoi voi ban bé ciia
minh.
4 SMM4 Quang cao trén mang xa hoi ciia X 1a mot ngudn thong tin dang tin cay
va c6 lién quan.
5 SMMS5  Quang céo trén mang xi hdi ctia X cung cip thong tin kip thoi.
6 SMM6  Qudang cdo trén mang xa hdi ciia X 1la mot nguén thong tin cap nhat
7 SMM7  Qudang cdo trén mang xa hdi cua X 1a mot nguén thong tin tién loi.
Thang do Y dinh mua lai xanh
1 GRIl  Toi s tiép tuc tiéu ding X.
2 GRI2 T6i s& mua X véi s6 lugng 16n hon trong vai nim tdi.
T6i s€ xem X 1a Iya chon uu tién hang dau khi mua so vdi cac thuc
3 GRI3 2 o . .
pham thong thuong khéc.
4 GRI4  Téi c6 y dinh gia ting khoi lugng tidu dung X.
T6i s& khuyén khich ban b, dong nghiép va gia dinh mua va tiéu ding
5 GRI5 X
Thang do Hinh dnh thwong hi¢u xanh
. Gpry 1ol cam thdy X 1a thwong hiéu c6 hinh anh gan lién vé6i bao vé moi
truong.
) GBI2 X ¢0 hinh anh uy tin, chuyén nghiép trong cac hoat dong bao vé méi
truong.
3 GBI3 X q& dat duoc nhiéu két qua tich cyuc trong cac hoat dong bao v¢ moi
truong.
4 GBI4 X duoc danh gia cao vé sy quan tim dén méi trudng.
5 GBI5  Hinh anh thuong hiéu X khién t6i lién tuong dén su bén vimng
Thang do Chit lrgng xanh cim nhén
1 GPQl  Téi cam thay X c6 chat lwong tot va an toan cho sirc khoe
2 GPQ2  Chat luong ctia X c6 tiéu chuin san xuat dang tin ciy
3 GPQ3  Chit luong ciia X gitp han ché tic dong tiéu cuc dén moi truong.
4 GPQ4  Chat luong cta X ludn dang tin cdy.
5 GPQ5  Chat lwong cta X thé hién su chuyén nghiép trong san xuat xanh.
Thang do Gia tri xanh cidm nhén
1 GPV1  Téi cam thay thuc pham ciia X mang lai loi ich thiét thuc cho toi.
Toi cho réng viéc s dung X 1a mét lya chon c6 ¥ nghia ddi voi tiéu
2 GPV2 ) A~
dung bén ving..
3 GPV3  Téi cam thay loi ich ma X mang lai ximg dang véi chi phi tdi bo ra.
4 GPV4  T6i mua X vi mang lai nhiéu gi4 tri hon thyc pham khéc.
5 GPV5 T6i mua X vi nd6 mang lai nhiéu loi ich vé moi truong hon cac san

pham khac




Thang do Thai d¢ xanh

T6i cam thay thich thi khi mua X vi thwong hiéu nay than thién véi

GATI1 D

mo1 truong

T6i cam thay hao hirng khi X c¢6 mat trong nhém céc thuong hiéu thyc
GAT2 2 ~ A X

pham hitu co ma t6i muodn lya chon.
GAT3  Toi ludn c6 thién cam khi lya chon X

Theo t61, X ludn 1a lya chon tot nhat trong s6 cac thuong hi¢u thuc
GAT4 PO

phém hitu co

Nhin chung, t6i cam thay X 1a thuong hi¢u phu hop véi quan diém tiéu
GATS \ )

dung xanh cua toi.

Thang do D¢ nhay cim gia xanh

Vige tra thém 10% cho X so véi thuc pham thong thuong la diéu co
GPS1 P o

thé chap nhan dugc
GPS2  Tai san sang tra thém 10% cho X thay vi thuc pham thong thudng
GPS3  Toi c6 da khd ndng chi trd nhiéu hon cho X




PHU LUC 10: CAC THUONG HIEU KINH DOANH THU'C PHAM HU'U

TAI VIET NAM
oA Nhom mo
st Thwomghigu/ oo linh Khu vue Loai TPHC
Pon vi : .
: doanh

A. Chudi b4n 1é chuyén doanh TPHC_TP.HCM

Chudi cira hang

Rau cu qua hfrg co, thit
bo/heo/ga nhap khau, hai san,

! Nam An Market TPHC TP.HCM stra va trai cay nhép khau cao
cap.
Chudi cira hang Rau cu hitu co, trai cady nhép
2 Farmers Market  pppc TPHCEM 1 hau, thit va hai san sach,
Chudi cira han Rau cu, gao, dau an, gia vi hitu
3 Organica g TP.HCM  co chung nhan USDA/EU;
thuc TPHC K ~ 2 ~
kém my pham hitu co.
TP.HCM <14 sos s N
ba Lat GAP Chudi ctra hang  (ngudn Rau an laA(Xa‘ lach, qcal)f ca
4 . S . s chua, diutdy varau cu qua ba
Store rau cu qua hang tr Ba
Lat.
Lat)
Cua hang TP.HCM / Rau cu qua, trdi cdy va thuc
> ORFARM TPHC HaNgi  pham khé hitu co.
Cua hang/kénh - -
6 Organicfood.vn  phan phéi TP.HCM G}flé:)mhg(})ln co,éire}lllémcgova the
TPHC P &8 '
Cua hang/khoi c s~ Do s .
7 Rau3S nghiép rau httu TP.HCM R’au fl n IE} _hu’u co: xa lach, cai
bd x0i, cai ngot.
co
Cira hing ohan Rau, thit, gia vi va do dung
8  Go Green par e PMRUTPHCM it co nhdp khéu tiéu chudn
p quoc te.
9  BioNgon Cua hang TpHCM  Rau cii va ngil céc hi
o Ngo TPHC . au cu va ngii coc hitu co.
A A Trang trai kiém Da Lat / Rau thuy canh: xa lach, cai
10 Cau bat Farm kénh phan phdi TP.HCM  kale, rau mam.
B. Chudi ban 1é chuyén doanh TPHC_Ha Ngi
1 Bac Tom & Clra hang Ha N6i Rau cu, thit hg:o/gé sach, hai
Farms TPHC i san va thyc pham ché bién.




Nhom mo

sTr  Thuonghiu/ b kinh  Khu v Loai TPHC
Don vi :
: doanh
e A Chudi crahang .\ .. Rau cu tuoi, tom/cua/hdi san
12 SoiBien TPHC Ha Noi va ca ché bién.
Chudi cita han Rau an la va rau cu hiru co tir
13 Tam DPat € Ha Noi vung trong Soc Son, Lac Son,
TPHC
Luong Son.
Cua hang .. \i: Rau cii va thuc pham ché bién
14 Clever Food TPHC Ha Noi <&n hitu co.
Cia hine o6 Rau tu nhién va thit gia ch,
15  V-Organic o ne. Ha No6i gia cam nuoi theo céch truyén
nong trai ricng £
thong.
Chudi ctra hang ;. . A. Th}'IC P hafn dor}g £01 I\lu:u €9
16  Leafshop Ha No1 ching nhan quoéc té, kém my
TPHC PN o
pham va d6 me & bé hitu co.
. Chudi crahang (. Trai cdy, ngii cc, mi ong va
17 Buy Organic TPHC Ha No1 gia vi hiru co.
, : Ctra hang .. .. Ngii cbc, banh mi, phé va san
18 CP's Organic TPHC Ha Noi pham me & bé hitu co.
Sone Huon Cura hang phén Thyc pham hitu co nhap khau
19 Orgfnic ®  phdihangnhdp HaNoi  tir Phap, Nhat Ban (kém dong

khau

m§ pham hitu co).

C. Nén tang thwong mai dién tir néng san / thwe phidm sach

San thuong mai

Tréai cay tuoi, dic san vung
mién, ca phé/tra, hat say va gia

20  Foodmap.asia dién tr nong Toan qudc vi. Luu y: ban ca néng san
san sach lan hitu co, khong thuan
100% organic.
D. Nhin hang riéng (private label) ciia hé thong siéu thi
Toan quéc
71 AEON TopValu Nhan hang (qua  hé Mat ong, mut va tra xanh dat
Organic riéng sicu thi thong chuan hiru co.
AEON)
Nhan hang \ ;
‘A .~ Toan quodc < 12 s o e
) riéng / dg an Rau an 14, rau cu qua: cai, xa
22 WinEco N .~ (qua ) X
nong  nghi¢p WinMart) lach, dua leo, ca chua.

sach




STT

Thwong hiéu /
Don vi

Nhom mo
hinh kinh
doanh

Khu vuc

Loai TPHC

E. Thwong hi¢u sin xuit kiém phan phoi true tiép

Trai cay say (mit, xoai, chuoi)

73 Vinamit Nha san xuat co Toan quéc va hat dinh dudng dat ching
Organic kénh ban riéng q nhén Organic My, EU, Trung
Quoc.
Vinamilk Green Nhat sén xuét 6
24 Farm/ 100% A A Toan quoc  Sira tuoi hitu co.
. kénh bén riéng
Organic
25 TH true Milk NAh asan Xu.%t “© Toan qudc  Sira tuoi hitu co.
Organic kénh ban riéng
I:héi /ohan ;%r; Yén mach, hat chia va hat
26 Xuan An uatpaan pl Toan quoc diém mach khéng duong/it
thuc pham dinh \
~ duong.
dudng
Hop tac xa san )
27 Kim Thién Loc  xudt — phan Toan quoc Gao hiru co.
phoi
Happy Vegi Nha san xuét c6 Vung  nii
28 (Hurong Dat) kénh bén riéng phia Bac / Rau va thdo duogc hitu co.

toan quoc

F. Thwong hiéu nhip khiu, phin phéi tai Viét Nam

Th}I ong hl?u Phan phdi Gidm tao hitu co, dau olive va
29 Bragg nhap khau toan quéc  gia vi hitu co

(My) ' '

Thuong  hi¢u A Z. Nk 1 v A s 1
30 Markal nhap Khau Phan ph6i Ngii coc, mi 6ng va dau an hiru

(Phap)

toan quoc

Co.




PHU LUC 11: KHAO SAT PINH LUQNG CHIiNH THUC

KHAO SAT Y KIEN NGUOI TIEU DUNG VE Y PINH TIEP TUC MUA
THUC PHAM HUU CO

Xin chao Anh/Chi, t6i dang thuc hi¢n mdt nghién ctru vé nhan thire, thai do va
hanh vi clia ngudi tiéu dung d6i v6i thue pham hitu co. Kinh mong Quy Anh/Chj
danh chut thoi gian dé tra 10 cho chung t6i mot sé cau hoi sau ddy. Su hop tac, chia
sé cua cac anh/chi s& quyét dinh sy thanh cong clia cong trinh nghién ciru nay. Toi
cam két tat ca cac cau tra 10 cta timg c4 nhan s& duoc giir kin, chi cong bd két qua
tong hop trong cong trinh nghién ctru cua toi.
Phin A. Cau héi sang loc
Al. Thyc phiam hiru co anh/chi thwong hay mua (c6 thé chon nhiéu dap an):

[J Thit [] Tring
[0 Sira va san pham tir sira [J Rau,cu, qua
[J Traicay [] Ngii cdc, hat
[1 Khac ...
A2. Anh/chj di tirng mua thye phim hiru co trong 6 thang gin nhat?
1 C6 (tiép tuc khao sat) [1 Khong (ngung khao sat)

A3. Anh/chi c6 phai 12 nguoi true tiép quyét dinh hozic tham gia quyét dinh mua
thwe pham hiru co cho ban than hoic gia dinh khong?

1 C6 (tiép tuc khao sat) [1 Khong (ngung khao sat)
A4. Trong thoi gian gin day, anh/chi c6 tirng nhin thiy, doc hoic tiép cin thong
tin/quang c4o vé thuc pham hiru co hoic thwong hi¢u thye pham hiru co trén
cic nén tang mang xa hdi (Facebook, TikTok, Instagram, YouTube, Zalo...)
khong?

1 C6 (tiép tuc khao sat) [1 Khong (ngung khao sat)
AS5. Anh/chi di tirng mua/dung thue phim hiru co ciia cic thwong hi¢u (X) nao
sau day (c6 thé chon nhiéu dap an):

[1 Vinamit Organic [1 TH True Milk Organic
[1 Organic Pa Lat [1 DaLat GAP

[ WinEco [J Organic Food

[1 Everyday Organic [1 Farrmers Market

[  VietGreenFood [ 3SachFood

[1 Rau Cuoi Viét Nhat [J Rau hiru co Pai Ngan
[1 Khac ...

A6. Anh/chi thwomg mua thue pham X & kénh nao (c6 thé chon nhiéu dap an):
[ Tai cac siéu thi 16n: GO! Market, Mega Market, Co.op Mart, Aecon, CitiMart
[ Tai céac si€u thi nhé: Family Mart, Bach Hoéa Xanh, Winmart, Co.op Food...
[0 Tai cira hang truc tiép cia X



[1 Trén mang xa hoi cia X

[1 Trén san thuong mai dién tir: ShopeeFood Fresh, Lazada, Tiktok shop...

[0  Trén Website di cho truc tuyén cua cac siéu thi Bach hoa xanh, AEON,
VinMart, Co.opmart, GO, Emart...

[1 Khac ...
A7. Tin suit mua thuc phém hitu co trong 1 thang:
O 1lan
O 2-31lan
[0 4-51an

[0 Trén5 lan
Phin B. Céu héi khdo sat

Anh/chi hiy nhé vé thuong hiéu thuc pham hitu co trén (duoc goi 1a thuong
hiéu X) va vui long cho biét mtrc 46 dong ¥ ctia minh dbi vai cac phat biéu dudi day
vé thuong hiéu d6 bang cach khoanh tron vao sb tir 1dén 5, quy wdc timg murc do nhur
sau: 1. Hoan toan khong dong ¥; 2. Khong dong ¥; 3. Trung lap; 4. Pong y; 5. Hoan
toan dong .

STT Phit bi¢u Mikc d§ danh gia
T6i nhan dugc thong tin tir nhimg ngudi dung khac trén
1 mang xa hdi rang X tot cho suc khoe va than thiénvéimoéi 1 2 3 4 5

truong. ‘7 , ‘
Vi€e str dung mang X hoi dé tim kiém thong tin vé X 1a

2 mot xu hudng pho bién. b2 3 43
Toi can nhac chia sé thong tin vé X trén mang xa hdi voi

3 N 1 2 3 4 5
ban bé cuia minh.
Quang cao trén mang xa hdi cia X 1a mot ngudn thong tin

4 A 1 2 3 4 5
dang tin cdy va c0 lién quan.
Quang cao trén mang xa hi cia X cung cap thong tin kip

5 thoi 1 2 3 4 5
Quang céo trén mang xa hoi cia X 1a mot nguon thong tin

6 A A 1 2 3 4 5
hitu ich va cdp nhat
Quang cao trén mang xa hdi cia X 1a mot ngudn thong tin

7 A 1o 1 2 3 4 5
tién loi.

] To6i cam thay X 1a thuong hi¢u c6 hinh anh gan lién véi bao I 2 3 4 5
v¢é mdi truong.
X c6 hinh anh uy tin, chuyén nghiép trong cac hoat dong

9 A 1 2 3 4 5
bdo vé moi trudng.

10 X da dat dugc nhicu két qua tich cuc trong cac hoat dong 1

bdo v€é moi trudng.
11 X dugc dénh gi4 cao vé sy quan tdm dén méi truong. 1
|, Hinh anh thuong hiéu X khién t6i lién tuong dén su bén
virng va tiéu dung xanh.
13 Toi cam thay X c6 chit lugng tt va an toan cho stic khoe. 1
14 Chét lugng cua X c6 tiéu chudn san xuit dang tin cdy
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Chat lugng cta X gitip han ché tac dong tiéu cuc dén moi

15 X 2 3 4 5
truong.

16  Chat luong cta X ludn dang tin cdy. 2 3 4 5
Chat lugng cta X thé hién su chuyén nghiép trong san xuat

17 2 3 4 5
xanh.
T61 cam thay thuc pham cua X mang lai lgi ich thiét thuc

18 e 2 3 4 5
cho toi.
Tai cho rang viée su dung X 1a mdt lua chon ¢6 y nghia doi

19 e in g S 2 3 4 5
vdi ti€u dung bén viing..

20 1:91 cdm thay loi ich ma X mang lai xtrng dang v6i chi phi > 3 4 5
t01 bo ra.

21  To6i mua X vi mang lai nhiéu gia tri hon thuc pham khac. 2 3 4 5
T6i mua X vi n6 mang lai nhiéu loi ich v€ moi trudong hon

22 L 2 . 2 3 4 5
cac san pham khéc
To6i cam thay thich tha khi mua X vi thuong hi¢u nay than

23 A e R 2 3 4 5
thién v&i moi trudng

24 T6i cam thay hao hing khi X c6 mat trong nhom cac > 3 4 5
thuong hi¢u thyc pham hitu co ma t6i muodn lya chon.

25  Toi luon c6 thién cam khi lya chon X 2 3 4 5
Theo t61, X ludn 1a lya chon tot nhat trong s6 cac thuong

26 . Y 2 3 4 5
hiéu thuc pham hitu co
Nhin chung, t6i cam thay X 1a thuong hiéu phu hop véi

27 R L A 2 3 4 5
quan diém tiéu dung xanh cua toi. ”
Vi¢e tra thém 10% cho X so véi thuc pham thong thuong

28 A S A 2 3 4 5
1a diéu cd thé chap nhan duogc ‘
T6i san sang tra thém 10% cho X thay vi thuc pham thong

29 \ 2 3 4 5
thuong i

30 To6i c6 du khd nang chi trd nhi€u hon cho X 2 3 4 5

31  Tbi sé tiép tuc tidu dung X. 2 3 4 5

32 T6i s€ mua X véi s0 lugng 16n hon trong vai ndm tdi. 2 3 4 5

33 To1 s€ xem X 1a lya chon vu tién hang dau khi mua so voi > 3 4 5
cac thuc pham thong thuong khéc.

34 To6ico y dinh gia tdng khoi lugng ti€u dung X 2 3 4 5

35 T6i s& khuyén khich ban be, dong nghiép, gia dinh mua va 5 3 4 5

tiéu dung X.




Phin C. Théng tin

Giéi tinh: ONam COINi
Do tudi:

Tur 18 dén 25 tudi
Tur 26 dén 35 tudi
Tur 36 dén 45 tudi
Trén 45 tudi
Trinh d9 hoc van:

Oo0Oo0d

[0 Trung hoc phd thong tré xudng
[0 Trung hoc chuyén nghiép/cao dang
] Pai hoc
[J Sau dai hoc
Thu nhip trung binh:
[1 Duéi 10 tri¢u/thang
[1  Tu 10 — dudi 20 tri¢u/thang
[1  Tu 20 — dudi 30 tri¢u/thang
[1 Trén 30 tri¢u/thang
Khu vue sinh song hién tai:
[0 Mién Bic
[0 Mién Trung
[0 Mién Nam
Chan thanh cam on sw hop tdac giup do ciia quy anh/chi.



PHU LUC 12: KET QUA NGHIEN CUU PINH LUQNG CHINH THUC
Phu luc 12.1: M6 ti miu va cac bién quan sat

No. Type Missings Mean Median chle Scale Obse.r ved Observed Stapdgrd Exces§ Skewness
min max min max deviation  kurtosis
SMM1 0 MET 0 4319  5.000 2.000 5.000 2.000 5.000 0.791 -0.213 -0.851
SMM?2 1 MET 0 4.180 4.000 2.000 5.000 2.000 5.000 0.772 -0.613 -0.506
SMM3 2 MET 0 4.242  4.000 2.000 5.000 2.000 5.000 0.790 -0.428 -0.679
SMM4 3 MET 0 4.337  5.000 1.000 5.000 1.000 5.000 0.780 0.509 -0.998
SMMS5 4 MET 0 4.248  4.000 2.000 5.000 2.000 5.000 0.734 -0.430 -0.580
SMM6 5 MET 0 4291  4.000 2.000 5.000 2.000 5.000 0.763 -0.419 -0.708
SMM?7 6 MET 0 4.259  4.000 2.000 5.000 2.000 5.000 0.800 -0.641 -0.665
GBI1 7 MET 0 3.986 4.000 2.000 5.000 2.000 5.000 0.843 -1.037 -0.215
GBI2 8 MET 0 4.040  4.000 2.000 5.000 2.000 5.000 0.837 -0.928 -0.323
GBI3 9 MET 0 4.042  4.000 2.000 5.000 2.000 5.000 0.811 -1.174 -0.190
GBI4 10 MET 0 4.026  4.000 2.000 5.000 2.000 5.000 0.855 -1.156 -0.243
GBI5 11 MET 0 4.060 4.000 2.000 5.000 2.000 5.000 0.850 -0.878 -0.390
GPQ1 12 MET 0 4.026  4.000 2.000 5.000 2.000 5.000 0.833 -0.662 -0.403
GPQ2 13 MET 0 4.022  4.000 1.000 5.000 1.000 5.000 0.887 -0.389 -0.544
GPQ3 14 MET 0 3.942  4.000 1.000 5.000 1.000 5.000 0.912 -0.663 -0.393
GPQ4 15 MET 0 3.980 4.000 2.000 5.000 2.000 5.000 0.849 -0.854 -0.297
GPQ5 16 MET 0 3.984 4.000 2.000 5.000 2.000 5.000 0.884 -0.877 -0.353
GPV1 17 MET 0 3.814 4.000 2.000 5.000 2.000 5.000 0.861 -1.000 -0.010
GPV2 18 MET 0 3.856  4.000 2.000 5.000 2.000 5.000 0.844 -0.967 -0.062
GPV3 19 MET 0 3.884  4.000 2.000 5.000 2.000 5.000 0.872 -1.070 -0.100
GPV4 20 MET 0 3914 4.000 2.000 5.000 2.000 5.000 0.812 -1.009 -0.066




GPVS5 21 MET 0 3.878 4.000 2.000 5.000 2.000 5.000 0.837 -1.014 -0.055
GATI 22 MET 0 3.976 4.000 2.000 5.000 2.000 5.000 0.805 -0.855 -0.210
GAT2 23 MET 0 3914 4.000 2.000 5.000 2.000 5.000 0.849 -0.704 -0.289
GAT3 24 MET 0 3918 4.000 2.000 5.000 2.000 5.000 0.842 -0.848 -0.207
GAT4 25 MET 0 3.920 4.000 2.000 5.000 2.000 5.000 0.799 -0.774 -0.162
GATS 26 MET 0 3.946 4.000 2.000 5.000 2.000 5.000 0.813 -0.886 -0.170
GRII 27 MET 0 4212 4.000 2.000 5.000 2.000 5.000 0.808 -0.706 -0.588
GRI2 28 MET 0 4.236 4.000 2.000 5.000 2.000 5.000 0.821 -0.737 -0.636
GRI3 29 MET 0 4.146  4.000 2.000 5.000 2.000 5.000 0.819 -0.899 -0.452
GRI4 30 MET 0 4263  4.000 2.000 5.000 2.000 5.000 0.776 -0.674 -0.622
GRI5 31 MET 0 4263  4.000 2.000 5.000 2.000 5.000 0.758 -0.897 -0.535
GPS1 32 MET 0 4.052  4.000 1.000 5.000 1.000 5.000 0.850 -0.699 -0.414
GPS2 33 MET 0 3.882 4.000 1.000 5.000 1.000 5.000 0.863 -0.903 -0.126
GPS3 34 MET 0 4.012  4.000 2.000 5.000 2.000 5.000 0.803 -0.795 -0.278




Phu luc 12.2: Kiém tra sai 1éch phwong phap chung (CMB)

KMO and Bartlett's Test
Kaiser-Meyer-Olkin Measure of Sampling

914
Adequacy.

Approx. Chi-Square 7761.728

Bartlett's Test of

. df 630

Sphericity Sig. 000

Total Variance Explained
Component Initial Eigenvalues Extraction Sums of Squared Loadings
Total % of Variance Cumulative %  Total % of Variance Cumulative %

1 13.191 36.641 36.641 13.191 36.641 36.641
2 3.617 10.047 46.688
3 1.874 5.205 51.893
4 1.653 4.592 56.485
5 1.468 4.076 60.562
6 1.105 3.071 63.632
7 .989 2.746 66.379
8 907 2.521 68.900
9 .808 2.244 71.144
10 746 2.073 73.217
11 729 2.024 75.241
12 .667 1.852 77.093
13 .644 1.788 78.881




14 .608 1.688 80.569
15 578 1.605 82.174
16 533 1.480 83.654
17 519 1.441 85.094
18 493 1.370 86.464
19 436 1.212 87.676
20 413 1.146 88.823
21 .386 1.072 89.895
22 354 985 90.879
23 333 926 91.805
24 319 .886 92.691
25 302 .840 93.531
26 284 .790 94.321
27 270 749 95.070
28 .263 730 95.800
29 .249 .693 96.493
30 219 .609 97.102
31 211 587 97.689
32 .200 556 98.245
33 .184 510 98.755
34 172 477 99.232
35 147 408 99.640
36 130 .360 100.000

Extraction Method: Principal Component Analysis.



Phu luc 12.3: D¢ tin cdy thang do va gia tri hgi tu
Construct reliability and validity

, Composite reliabilit Composite reliabilit Average variance extracted

Cronbach's alpha p (tho a) Y p (tho ) Y & (AVE)
GAT 0,836 0,838 0,884 0,606
GBI 0,834 0,840 0,881 0,597
GPQ 0,911 0,913 0,934 0,739
GPS 0,719 0,726 0,842 0,640
GPV 0,862 0,864 0,900 0,644
GRI 0,864 0,867 0,903 0,650
SMM 0,893 0,895 0,916 0,609

Phu luc 12.4: Tinh don hwéng thang do
Outer Loading

GAT GBI  GPQ GPS GPV GRI SMM  GPSxGAT
GATI 0,754

GAT2 0,760
GAT3 0,831
GAT4 0,702
GATS 0,836
GBII 0,803
GBI2 0,751
GBI3 0,719
GBI4 0,800
GBI5 0,787

GPQI 0,805




GPQ2

0,849

GPQ3

0,914

GPQ4

0,835

GPQ5

0,890

GPS1

0,838

GPS2

0,772

GPS3

0,789

GPV1

0,833

GPV2

0,806

GPV3

0,813

GPV4

0,779

GPVS5

0,782

GRII

0,787

GRI2

0,766

GRI3

0,737

GRI4

0,867

GRIS

0,866

SMM2

0,763

SMM3

0,781

SMM4

0,764

SMMS5

0,776

SMM6

0,806

SMM7

0,808

SMM1

0,763




Phu luc 12.5: Gia tri phan biét
Fornell-Larcker

GAT GBI GPQ GPS GPV GRI SMM
GAT 0,778
GBI 0,588 0,773
GPQ 0,525 0,502 0,859
GPS 0,731 0,581 0,533 0,800
GPV 0,581 0,507 0,489 0,643 0,803
GRI 0,635 0,588 0,519 0,673 0,604 0,806
SMM 0,443 0,468 0,408 0,451 0,353 0,569 0,780
Heterotrait-monotrait ratio (HTMT) — Matrix
GAT GBI GPQ GPS GPV GRI SMM GPS x GAT
GAT
GBI 0,693
GPQ 0,598 0,562
GPS 0,897 0,739 0,658
GPV 0,679 0,580 0,550 0,817
GRI 0,746 0,677 0,583 0,850 0,098
SMM 0,509 0,525 0,450 0,557 0,399 0,649
GPS x GAT 0,161 0,179 0,027 0,192 0,085 0,235 0,159




Phu luc 12.6: Kiém dinh gia thuyét nghién ctru
Mean, STDEV, T values, p values

Original Sample mean Standard deviation T statistics

sample (O) (M) (STDEV) (O/STDEV) P values
GAT -> GRI 0,160 0,160 0,055 2,924 0,003
GBI -> GAT 0,323 0,324 0,039 8,279 0,000
GBI -> GRI 0,172 0,170 0,044 3,909 0,000
GPQ > GAT 0,209 0,209 0,040 5,206 0,000
GPQ -> GRI 0,116 0,116 0,040 2,870 0,004
GPS -> GRI 0,248 0,251 0,051 4,841 0,000
GPV -> GAT 0,314 0,314 0,041 7,694 0,000
GPV -> GRI 0,200 0,199 0,041 4,903 0,000
SMM > GBI 0,468 0,468 0,040 11,571 0,000
SMM -> GPQ 0,408 0,409 0,044 9,206 0,000
SMM -> GPV 0,353 0,354 0,040 8,717 0,000

GPS x GAT -> GRI -0,099 -0,098 0,026 3,741 0,000




Phu luc 12.7: Pa cong tuyén (VIF)
Collinearity statistics

GAT GBI GPQ GPS GPV GRI SMM  GPS x GAT

GAT 2,464

GBI 1,521 1,793

GPQ 1,484 1,614

GPS 2,712

GPV 1,494 1,883

GRI

SMM 1,000 1,000 1,000

GPS x GAT 1,053

Phu luc 12.8: Hé s6 x4c dinh R?

R-square
R-square R-square adjusted
GAT 0,482 0,479
GBI 0,219 0,217
GPQ 0,167 0,165
GPV 0,124 0,123
GRI 0,574 0,569




Phu luc 12.9: Hé s6 tac dong 2

f-square
GAT GBI GPQ GPS GPV GRI SMM  GPS x GAT

GAT 0,024

GBI 0,233 0,179

GPQ 0,057 0,020

GPS 0,153

GPV 0,278 0,250

GRI

SMM 0,380 0,410 0,242

GPS x GAT 0,226

Phu luc 12.10: Hé s6 du bao tac dong Q>

Construct cross-validated redundancy

SSO SSE Q? (=1-SSE/SS0)
GAT 2495,000 1779,716 0,287
GBI 2495,000 2187,400 0,123
GPQ 2495,000 2192,428 0,121
GPS 1497,000 1497,000 0,000
GPV 2495,000 2299,289 0,078
GRI 2495,000 1586,319 0,364
SMM 3493,000 3493,000 0,000




Phu luc 12.11: Kiém dinh vai trd trung gian

Specific indirect effects

Original Sample mean Standard deviation T statistics P values
sample (O) M) (STDEV) (O/STDEV)
SMM -> GBI -> GRI 0,080 0,080 0,024 3,398 0,001
SMM -> GPQ -> GRI 0,047 0,048 0,019 2,548 0,011
SMM -> GBI -> GAT 0,151 0,152 0,023 6,593 0,000
SMM -> GPV -> GRI 0,070 0,071 0,018 3,948 0,000
GBI -> GAT > GRI 0,052 0,052 0,019 2,741 0,006
SMM -> GPQ -> GAT 0,085 0,086 0,019 4,444 0,000
GPQ -> GAT -> GRI 0,033 0,033 0,013 2,515 0,012
SMM -> GPV -> GAT 0,111 0,111 0,020 5,572 0,000
GPV -> GAT > GRI 0,050 0,050 0,019 2,639 0,008
SMM -> GPQ -> GAT -> GRI 0,014 0,014 0,006 2411 0,016
SMM -> GPV -> GAT -> GRI 0,018 0,018 0,007 2,508 0,012
SMM -> GBI -> GAT -> GRI 0,024 0,024 0,009 2,668 0,008




Phu luc 12.12: Chi s6 khoang tin ciy CI

Confidence intervals

Original sample (O) Sample mean M)  2,5%  97,5%
SMM -> GBI -> GRI 0,080 0,080 0,037 0,131
SMM -> GPQ -> GRI 0,047 0,048 0,013 0,087
SMM -> GBI -> GAT 0,151 0,152 0,108 0,197
SMM -> GPV -> GRI 0,070 0,071 0,038 0,109
GBI -> GAT > GRI 0,052 0,052 0,017 0,092
SMM -> GPQ -> GAT 0,085 0,086 0,049 0,126
GPQ -> GAT -> GRI 0,033 0,033 0,011 0,062
SMM -> GPV -> GAT 0,111 0,111 0,074 0,152
GPV -> GAT -> GRI 0,050 0,050 0,016 0,091
SMM -> GPQ -> GAT -> GRI 0,014 0,014 0,004 0,026
SMM -> GPV -> GAT -> GRI 0,018 0,018 0,006 0,033
SMM -> GBI -> GAT -> GRI 0,024 0,024 0,008 0,043

Phu luc 12.13: Kiém dinh sy phit hop mé hinh

Model fit
Saturated model Estimated model
SRMR 0,071 0,079
d ULS 3,142 16,020
d G 2,254 2,724
Chi-square 5402,385 5957,046
NFI 0,622 0,583







